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Makes  a  hit  with  retailers 
because  it  meets  today*s  changed  retail  conditions— 

The  Chicago  Tribune 
Consumer-Franchise  Plan! 


CHANGES  in  today’s  retail 
selling  conditions  put  added 
responsibility  on  advertising. 
Promotion  must  create  a  con¬ 
sumer  franchise — assuring  a 
substantial  share  ot  the  day-in 
and  day-out  buying  by  con¬ 
sumers,  relatively  undisturbed 
by  competition. 

Retailers  do  not  get  excited 
over  a  line  that  tlcnrs  not  excite 
their  customers.  They  stock 
anti  push  what  their  customers 
want  to  buv. 

M  ore  than  ever,  selling  the 
retailer  calls  for  selling  the  cus¬ 
tomers  outsitie  the  store — in 
the  home,  brom  its  study  of 
selling  in  Chicago,  the  Chicago 
Tribune  has  develojH.‘d  a  sound 


procedure  that  can  pnxluce  ad- 
dititmal  sales  and  a  stronger 
market  position  for  your  brand. 

This  prtKedure  enables  you 
to  cash  in  on  the  growing  trend 
to  fewer  brands  per  line  per 
store  and  the  increased  reliance 
on  self-service  retailing. 

It  is  based  on  the  retailer’s 
need  for  higher  volume  and 
faster  turnover  to  meet  his  ris¬ 
ing  costs. 

Highly  successful  in  Chicago 
the  plan  can  be  used  in  any 
market.  It  prcxluces  larger  or¬ 
ders  and  cuts  ilelivery  expen.se. 
It  gives  >ou  the  benefit  of  the 
retailer’s  own  promotion  with¬ 
out  resort  to  ileals,  premiums, 
cut  prices  or  si>ecial  discounts. 


If  you  bear  the  responsibility 
for  immeiliate  sales  of  your 
prcxluct,  or  are  concerneii  with 
long  range  planning  for  con¬ 
tinued  company  success,  this 
plan  merits  your  investigation. 

Decide  now  to  learn  how  this 
consumer-franchise  plan  can 
help  you  realize  a  high  annual 
volume  ami  a  soliil  base  for 
future  expansion. 

^’our  nearest  Chicago  Trib¬ 
une  representative  will  be  glad 
to  tell  you  how  it  can  be  applied 
in  your  business.  Why  not  get 
in  touch  with  him  t<xlav? 
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merchandise  really  moves 


It\s  one  of  the  three 
Must  .Markets  in  the 
Vaeifie  ISorthivest 


The  Billion  Dollar  Spokane  market  mokes  a  real  difference  in 
any  Pacific  Northwest  sales  program.  Parts  of  four  states,  and  as 
large  as  New  England,  the  Inland  Empire  is  the  very  heart  of  the 
Pacific  Northwest  ...  a  unified  and  distinctly  independent  trade 
area  surrounded  on  all  sides  by  giant  mountain  ranges.  Include  the 
Spokane  Market  in  your  sales  picture  and  you  reach  a  market  with 
more  people  than  Cleveland  or  Baltimore  ...  a  market  with  average 
farm  income  more  than  double  the  U.  S.  farm  average  .  .  .  with 
more  than  a  billion  in  net  effective  buying  income,  and  retail  sales 
greater  than  any  strictly  city  market  of  a  half  million  population. 

Yes,  you  definitely  need  the  Inland  Empire  to  make  your  Pacific 
Northwest  sales  program  complete.  The  easy,  profitable  way  to 
sell  this  big-buying  market  is  with  the  two  local  newspapers  which 
Spokane  and  Inland  Empire  residents  have  read  and  heeded  since 
pioneer  days  .  .  .  The  Spokesman-Review  and  Spokane  Daily 
Chronicle.  These  two  big,  home-delivered  dailies  are  accepted  as 
home-town  newspapers  in  every  segment  of  their  vast  market.  To¬ 
gether  they  cover  Spokane  and  the  Inland  Empire  as  does  no  other 
advertising  medium. 

So  get  the  inside  story  .  .  .  the  Inland  Empire  story  . . .  today  . . . 
from  your  Cresmer  and  Woodward  man. 


Tf/e  SPOKANE  MARKET 
REALLV  MAKES 
A  DIFFERENCE  I 


Adyertiting  Repre%entativc«;  Cfe«mer  &  Woodword.  Inc.,  New  York,  Chieogo,  Detroi 
Lot  Angelet,  Son  FronciKO,  Atlonto.  Color  Repretentotivei,  SUNDAY 
SPOKESMAN-REVIEW.  Comic  Sections:  Metropoliton  Group. 


Combined  Daily 

CIRCULATION 

I  Note  Over 

160,000 

81.84%  UN-duplicated 


Accepted  as 

Home-Town  Newspapers 
the  Length  and  Breadth 
of  the  Inland  Empire 


^4 


consistently  recognize 


the  need  for  equal  linage  investments 


in  both  ^^Halves^^*  of  the 


(gNERAL  ADVERTISING  of  the  First  Fifty  MORNING  PAPERS 
As  measured  by  Media  Records,  Inc. 

Three  months  -  1952 


RANK 

18,  Louisville  Courier  Journal . 519,408 

19,  New  Orleans  Times -Picayune . 519,377 

20,  Dayton  Journal  Herald,,, . 518,008 

21,  Washington  Post,,,,; . ,,.517,232 

22,  St.  Paul  Pioneer  Press  . . 516,712 

23,  San  Diego  Union . 516,380 

24,  Memphis  Commercial  Appeal . 511,546 

25*  Syracuse  Post  Standard . 500,084 

26.  Norfolk  Virginian-Pilot . 497,584 

27.  Portland  Oregonian . 495,234 

28.  Minneapolis  Tribune . 495,030 

29.  Fort  Worth  Star-Telegram . 494,792 


GENERAL  ADVERTISING  of  the  First  Fifty  EVENING  PAPERS 
As  measured  by  Media  Records,  Ino. 

Three  months  -  1952 


RANK 

29,  Houston  Chronicle . 557,098 

30,  Providence  Bulletin . 554,537 

31,  Los  Angeles  Herald  Express . 553,374 

32,  Dayton  News . . . 527,511 

33,  St.  Paul  Dispatch . 526,585 

34,  New  Haven  Register . 526,218 

35*  New  York  Journal  American . 524,‘370 

36.  Denver  Post..... . 522,339 

37.  Louisville  Times . 519,098 

38.  Minneapolis  Star . 517,992 

39.  Rochester  Times  Union . ,....517,270 

40.  New  Orleans  States . . 510,562 


*  Th*  St.  Paul  "H.lf"  ot  th*  Twin 
City  Matropolitan  Araa,  comprit- 
<nq  Ramt.y  and  Dakota  counties  with 
*  population  of  404,000,  is  raached 
®"ly  by  the  St.  Paul  Dispatch- 

Pioneer  Press.  No  other  newspaper 
has  moae  than  3%  K4ornin9  and  8% 
Evenlnq  circulation  in  the  city. 
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Our  l^eaderA 


Letters  to  the 
Editors 


The  success  or  failure  of  a  newspaper  is  dependent 
upon  the  degree  to  which  it  gives  the  public  what  it 


The  same  thing  applies  to  food  stores. 

One  of  the  yardsticks  by  which  newspaper  editors 
are  able  to  determine  whether  they  are  satisfying 
their  public’s  appetite  for  news  is  the  Letters  to  the 
Editor. 

Merchants,  too,  receive  “Letters  to  the  Editor.” 

In  A&P,  for  instance,  we  include  in  our  ads  a 
“Customers’  Corner”  in  which  we  talk  about  the 
various  aspects  of  our  stores  and  invite  cur  customers 
to  write  to  us  giving  their  comments  and  suggestions 
as  to  how  we  can  make  A&P  a  better  place  to  shop. 

In  answer  to  this  invitation,  each  year  we  receive 
thousands  of  letters.  Most  of  them,  we  are  happy 
to  say,  contain  complimentarj'  comments  on  the 
people  w^ho  work  in  our  stores,  the  ser\nce  they 
render  and  the  products  they  sell. 

As  in  the  case  of  the  newspaper,  correspondents’ 
comments  are  not  limited  to  compliments.  Some  of 
our  customers  feel  that  we  should  stock  additional 
items,  or  that  we  should  set  up  our  store  in  some 
particular  way  to  make  shopping  more  convenient. 

But  whether  the  letters  contain  a  compliment  or 
a  suggestion,  they  help  us  to  so  gear  our  activities 
as  to  merit  the  continued  support  and  patronage  of 
the  families  who  rely  on  us  for  more  and  better  food 
at  lower  cost. 

This  constant  attention  to  the  needs  of  our  cus¬ 
tomers  is  one  of  the  means  by  which  the  men  and 
women  of  A&P  continue  to  do  the  nation’s  most 
efficient  job  of  food  distribution. 


A&P  FOOD  STORES 


Constructive  Columns  planning. 

To  THE  Editor:  Relative  to  the  The  uninhibited  Mr.  Beebe  » 
weekly  column  of  Governor  Wil-  recoil  at  the  editorial  self-abnes  \ 
liams  of  Michigan  (Shop  Talk  at  tion  which  is  de  rigucur  at  t  i 
Thirty,  May  17),  there  must  be  40  Yorktown  Herald.  The  editon: 
or  50  members  of  Congress  who  well-bred  liberals,  yet  they  h: 
send  regular  weekly  or  monthly  ascetically  kept  their  columns  f: 
reports  in  column  form  to  weekly  pf  controversial,  non-confown  | 
newspapers.  Most  of  them  provide  ideas.  In  the  editorials,  liberalis 
excellent  publicity  for  the  Senators  has  been  parsimoniously  del 
and  Representatives  who  write  o'**’  ^"d  only  the  letters  fro 
them,  and  are  constructive  as  re-  readers  that  deal  with  problems  t 
ports  on  what  the  members  of  community  cooperation  are  ei; 
Congress  have  been  doing  in  Wash-  printed. 

ington.  O"  local  issues  they  have  so; 

Neither  Governor  Williams  nor  ported  the  daring  concept  of 
the  members  of  Congress  could  nursery  school,  have  wilfully  d 
be  expected  to  be  entirely  objective  fended  progressive  education,  a:: 
in  reporting  their  own  activities,  have  not  trafficked  with  the  poh; 
At  the  mid-Winter  meeting  of  the  cally  entrenched  reactionaries.  R 
Maine  Press  Association,  editors  cently,  when  some  mutinous  mr 
of  Maine  weeklies  discussed  ways  hers  of  the  P.T.A.  darkly  conspi:;; 
of  improving  their  coverage  of  elect  a  father,  instead  of 
news  from  the  State  House  in  traditional  mother,  as  the  pre 
Augusta.  As  a  result  of  this  dis-  dent  of  P.T. A.,  the  editor  appear;: 
cussion,  I  have  been  writing  a  col-  before  the  alerted  electorate,  c- 
umn.  State  House  Report,  for  the  pressing  his  syrnpathetic  view  d.' 
past  three  weeks,  with  surprisingly  ereetly  by  wearing  a  loud  red 
satisfactory  acceptance  from  both  To  redress  this  radical  balance,;:; 
readers  and  editors.  editors  have  canmly  permitted. 

Francis  W.  Tully,  Jr.  hidebound  realtor  to  write  a  wee* 


Yarmouth,  Maine 


ly  column,  presenting  such  sola;; 
as  pro-Taftism — at  regular  ad'e: 
Advice  lor  Mr.  Beebe  tising  rates! 

On  Country  Journalism  ^o“ht  whether  the  mpi® 

To  THE  Editor:  Someone  been  conditiooK 

should  head  off  Lucius  Beebe,  who  ‘9  P^^^^ce  journalistic  monas:- 
reports  that  he  is  reviving  a  coun-  osm.  However,  I  may  be  wn^ 


reports  that  he  is  reviving  a  coun-  ■  .  •  ’  j  .  j ; 

try  newspaper,  and  threatens  to  -perhaps  he  js  now  ready  to  jJ 
infuse  it  with  a  colorful  modern 

personality,  free  from  contrived  ^  Norman  m 

archaisms.  As  an  old  admirer  and  „  ^  v 

beneficiary  of  Beebe’s  piquant  col-  ^^^ining,  N.  t. 

umns,  I  sorrow  that  this  talented  Yugoslav  Journalists 
romanticist,  determined  to  revo-  u  c*  j  _ 

lutionize  the  country  newspaper,  ^ot  Have  Freedom 
will  shortly  find  himself  out  on 

the  prosaic  limb.  '*'‘*h  interest  Miss  Helen  Fisher; 

In  the  country  paper,  the  reader  statements  regarding  foreign  cor 
is  a  king— not  an  anonymity.  In  respon^nts  and  conditions  of 
those  columns  it  is  the  average  (Continued  on  page  4) 

bridled  citizen,  the  conformist, 
who  is  lionized.  It  is  not  the 

unbridled  maverick,  nor  the  icono-  C^l  / 

clast,  nor  the  morally  privileged  #  lit 

whose  progress  Mr.  Beebe  has  _ ywVOi*V  - 

lustily  celebrated. 

I  therefore  recommend  that  Mr.  Headlines: 

Beebe  make  a  careful  study  of  a  Allentown  (Pa.)  EveniM 
successful  country  paper  like  our  Chronicle:  “Heads  Are  Installt- 
local  Yorktown  Herald.  He  will  By  Dental  Assistants.” 
find  that  it  is  as  uncontrived  and  ■ 

unadorned  as  a  New  England  Spokane  (Wash.)  Inland  R(p' 
boiled  dinner.  ter:  “Cemetery  Group  Plans  Car» 

I  can  anticipate  Mr.  Beebe’s  Party.”  ■ 

alarm  at  the  necessity  of  immers-  L  a  n  g  d  o  n  (N.  D.)  Cavaiir 
ing  himself  totally  in  community  County  Chronicle:  “Fire  Jump 
activities  and  committee  meetings.  Barn  At  Hell  Farm.” 
as  have  the  conscientious  York-  >  ■ 

town  editors,  so  as  to  properly  re-  Cleveland  (Ohio)  Plain  Deale 
port  the  town's  affairs.  I  can  en-  “Hold  Back  House  Inquiry  1®® 
vision  his  shock  at  the  betrayal  of  Koje.”  ■ 

their  craft  by  these  zealous  editors  Hollywood  (Calif.) 
who  even  conduct  courses  on  News:  “Egg-Laying  Contest 
cheerless  subjects — such  as  town  By  Local  Man.” 
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Allentown  (Pa.)  Evemm 


Spokane  (Wash.)  Inland  Rtf' 
ter:  “Cemetery  Group  Plans  Car» 


Cleveland  (Ohio)  Plain  Deale 
“Hold  Back  House  Inquiry  1®® 
Koje.”  ■ 

Hollywood  (Calif.)  Citiif- 


2 


f ' 


•>  •»fll 

\  ,S^^^*.*  t  ■ 


|i  .<nn 

*  ♦>■♦#* 
J.SA-»  *'.«•♦  ^ 

♦  \  'i * 

V,  t  V«^>i 


1^.  * 


it  *i’}^  - 

VX’fXi 


vf' 

ivt4:^\v  c 


sow 

joV'»'  Bro°'^oep. 
S'o^'  tAo'- 


^lAJliat  Our  deaden 


continued  from  page  2  tion  is  not  outside  the  tradition  of 
press  in  Yugoslavia,  printed  in  good  reporting.  To  check  with 
your  issue  of  May  17.  ‘he  accused  and  to  present  rebut- 

I  would  like  to  explain  Miss  testimony  in  his  behalf,  to  tell 
Fisher’s  assertion.  “Now  (Yugo-  »  rounded  balanced  story  violates 
Slav  newspapers),  are  developing  nojie  of  the  canons  of  good  jour- 
individualities.”  This  should  be  nalism. 


understood  “technical  individuali¬ 
ties.”  as  there  is  no  freedom  of 
press  at  all  in  this  totalitarian 
Communist  state.  It  should  never 
be  forgotten  that  every  daily  news¬ 
paper  in  Yugoslavia  is  run  and 
supervised  by  the  Communist 


We  of  the  press  are  killing  the 
reputations  of  innocent  Ameri¬ 
cans — at  the  behest  of  deliberate 
character  assassins.  It  is  not 
enough  for  us  to  say  that  we  bore 
our  victims  no  ill  will  or  that  we 
didn’t  know  our  stories  were 


party  members,  exactly  as  it  is  ‘oaded.  It  is  not  enough  for  us 
in  the  Soviet  Union.  ‘o  say  of  our  reporting  techniques 

It  is  politically  understandable  ‘h^t  in  spite  of  the  faults  and  the 
that  foreign  correspondents  are  potential  abuses  the  good  far  out- 1 
treated  better  in  today’s  Yugo-  weighs  the  bad.  Our  business  is  j 
slavia.  But  again,  it  should  not  elimina,te  the  faults  and  avoid  | 

be  forgotten  that  democratic  potential  abuses. 

Yugoslav  journalists  are  not  free. 


Alan  Barth  | 
Washington  (D.  C.)  Post. 

! 

We  'R'  Apologetic  | 

To  THE  Editor;  In  your  Inter-  j 
national  Yearbook  for  1952  you 


One  of  them,  Radivoj  Rehar,  a 
writer  with  my  former  daily,  is 
in  prison  already  several  years, 
on  the  usual  fabricated  and — of 
course  —  confessed  espionage 
charges,  singularly  similar  to  those  misspelled  my  name.  1  am  not  | 
brought  up  against  Mr.  Oatis  by  terribly  grieved,  but  I  would  like 


Czechoslovak  Communists. 

Boyan  Ribnikar 
Editor  and  Publisher, 

Forest  Hills,  N.  Y. 
ex-Vecernik,  Maribor 
(Yugoslavia) 

Need  lor  Balanced  Story 
On  Sensational  Charges 
To  the  Editor;  I  am  grateful  for 
the  coverage  and  comment  which 
Editor  &  Publisher  gave  my 
speech  of  May  10  at  Colorado 
Newspaper  Week.  I  did,  indeed,  as 
your  editorial  put  it,  lament  “that 


to  get  your  records  corrected  so 
that  I  will  be  addressed  from  here 
out  as  Ford  rather  than  Rord.  It 
is  good  testimonial  to  your  publi¬ 
cation  that  my  mail  is  now  filled 
with  letters  from  everywhere  using 
the  wrong  name. 

James  L.  C.  Ford 
Dean.  School  of  Journalism, 
Missoula,  Mont. 


Ok 


6  9%  •  «  • 

50  Years  Ago —  When  James 


Take  a  look  at  the  big 
Akron  Metropolitan  Area 
and  see  how  rich  a  market 
this  really  is. 

Take  a  look  at  the  circu¬ 
lation  of  Akron's  only  daily 
newspaper  and  you'll  see 
this  is  the  one  sure  way  to 
reach  all  .Akron  buvers. 


the  press  is  being  used  as  an  instru-  Gordon  Bennett  learned  that  Cal 
ment  of  ‘punishment  by  public-  O’Laughlin,  New  York  Herald 
ity.’  ”  And  I  did  say  that  this  correspondent,  had  received  the 
resulted,  in  part,  from  adherence  ribbon  of  the  Order  of  St.  Stanis- 
to  the  tradition  of  objectivity.  I  laus  from  the  Czar  of  Russia,  he 
am  somewhat  disconcerted,  how-  cabled;  “Give  you  until  Saturday 
ever,  at  the  implication  of  your  ‘o  return  the  decoratio n.” 
editorial  that  I  urged,  as  a  remedy,  O’Laughlin  cabled  back;  “Give 
abandonment  of  objectivity.  you  until  Wednesday  to  get  a  man 

The  aim  of  my  speech,  as  I  for  niy  place.” 
said  explicitly,  was  to  discuss  “a  From  Editor  &  Publisher. 

problem  which  I  can  do  no  more  3Q  Years  Ago — “Rumor  pot 

than  pose,  since  I  do  not  pretend  boiling  in  Boston”  is  the  head- 

to  know  the  answers.”  It  is,  1  j,oe  on  story  that  Colonel  Mc- 


think.  a  problem  about  which  con 
scientious  newspapermen  ought  to 
be  concerned — since  the  prestige 
of  the  press  has  suffered  from  the 
degree  to  which  it  has  permitted 
itself  to  be  used  as  a  mere  pur¬ 
veyor  of  gossip  and  malicious 
falsehood. 

You  dismiss  this  problem  some¬ 
what  too  cavalierly,  it  seems  to 
me,  when  you  say  that  “newsmen 
cannot  establish  themselves  as  in¬ 
fallible  judges  of  whether  a  mem¬ 
ber  of  Congress  is  telling  the  truth 
or  not.”  Of  course  they  cannot  be 
infallible.  But  to  grant  reputable 
men  a  presumption  of  innocence 
is  not  discreditable.  To  be  skepti¬ 
cal  of  sensational  charges,  to  de¬ 
mand — and  to  seek  —  corrobora- 


Cormick  and  Captain  Patterson 
contemplate  starting  a  picture  tab¬ 
loid  there. 

From  Editor  &  Publisher. 

10  Years  Ago — Orders  from 
the  Office  of  Defense  Transporta¬ 
tion  force  curtailment  in  circula¬ 
tion;  some  papers  “freeze”  their 
lists,  others  charter  trolley  cars 
for  delivery  routes  or  use  wooden 
tires,  ponies  and  bicycles. 

From  Editor  &  Publisher. 

flou, 

Winston  Churchill  settles  libel 
suit  against  the  London  Daily 
Mirror  for  an  apology  and  a  con¬ 
tribution  to  his  favorite  charity. 
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f^arter 

food 

news 

coverage 

Covering  the  news 
for  the  $37  Billion 
food  industry  is 
big  publishing 
business  . . .  and 
SUPERMARKET 
NEWS— the  national 
food  weekly- 
covers  that  field 
with  giant  facilities 
and  manpower . . . 
gets  the  news  out 
fast,  first,  and 
complete.  Your  ads 
get  to  the  trade 
first  because  our 
forms  close 
Thursda'y  for 
Monday’s  Issue... 
saving  you 
at  least  a  week. 


Supermarket  ]\fpiJCS 

a'  Fairchild  Publication 
7  East  12th  Street,  New  York  3. 
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Do  you  like  a  bargain?  You’re  getting  one  in  gasoline. 
Except  for  taxes,  gasoline  today  costs  just  abcut  what  it  did 
in  1925.  (And  it’s  better  gas;  2  gallons  now  do  work  that 
then  took  3.)  Why?  Largely  because  of  competition  among 
big  oil  companies. 


Do  you  like  new  and  better  things?  Standard  has  spent 
over  $35,000,000  on  research  and  technical  service  in  the 
last  5  years,  developing  new  or  improved  products,  and  new 
raw  materials  for  other  companies.  Yet  only  when  allowed 
to  grow  big,  by  serving  you  better,  can  we  take  on  the  work 
and  risk  involved. 


"'Am  I  supposed 

to  be  glad  you're  big?" 

/ 

Many  people  write  us  such  comments  as  this:  "Vve  heard 
people  talk  against  big  companies  like  you.  Lately  Fve  been 
reading  your  statements  about  bigness.  Am  I  supposed  to  be 
glad  you're  big?” 

The  answer  to  this  question  depends  on  your  answer 
to  certain  others.  "Big  business”  often  gets  the  blame  for 
many  things,  so  that  some  people  have  come  to  feel  that 
bigness  itself  may  be  bad.  But  in  making  up  your  own  mind 
on  this  proposition,  it’s  well  to  consider  the  good  that  comes 
from  this  same  bigness. 


Are  you  glad  you  have  the  conveniences  of  this  “ma¬ 
chine  age?’’  They  depend  heavily  on  oil.  You’re  assured  an 
ample  supply  of  oil  by  the  enterprise  of  big  companies  like 
Standard.  We  seek  out  new  crude  reserves,  in  this  country 
and  abroad,  with  exploration  that  may  cost  millions  before 
the  first  gallon  is  found. 


Do  you  want  to  keep  your  country  strong?  It  takes 
big  companies  to  back  our  fighting  men  and  keep  defense 
goods  in  full  supply.  Standard  is  at  work  for  our  government 
on  aviation  gasolines,  atomic  research,  synthetic  rubber, 
and  other  vital  projects. 


Obviously,  there  are  countless  ways  to  express  the  benefits  you  gain  by  our  bigness  . . . 
countless  questions  we  could  ask,  to  which  you’d  probably  answer  “yes”  just  as  readily. 
And  if  you  like  the  things  that  bigness  brings,  then  you  can  be  glad  we’re  big. 


STANDARD  OIL  COMPANY  OF  CALIFORNIA 


L  •  plans  ahead  to  serve  you  better 
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all  you  do  is  LOOK. . 
and  there  it  is 


It’s  as  simple  as  that.  When  you’re  tracking  down  recently  published  facts  about  people  and  events  in 
the  news.  The  New  York  Times  Index  leads  you  straight  to  the  needed  information. 

20,000  news  facts  .  .  .  that’s  what  you  get  in  each  64  page  issue  of  The  Index.  And  you  get  two 
issues  a  month. 

All  items  are  listed  alphabetically  according  to  names,  places  and  subjects.  The  original  publication 
date  is  given  in  each  case.  To  get  the  full  story  you  turn  from  The  Index  right  to  your  file  of 
The  New  York  Times. . . .  The  Index  even  tells  you  what  page  and  column  number  to  look  for.  And 
because  each  news  reference  is  dated.  The  Index  will  also  quickly  guide  you  to  facts  that  appeared 
in  your  own  newspaper. 

What  is  more,  you  can  use  The  New  York  Times  Index  as  an  independent  reference  work.  In  each 
issue  thousands  of  events  are  summarized  ...  so  thoroughly  in  many  cases  that  your  search  for  facts 
is  ended  then  and  there. 

In  newspaper  offices  all  over  the  country.  The  New  York  Times  Index  is  a  time  and  money  saver 
in  getting  out  each  day’s  edition.  If  your  staff  is  not  using  it,  let  us  start  your  subscription  with  the 
current  twice-a-month  issue.  The  small  investment  will  pay  off  handsomely. 


ebc  i|ork  Simes  3nbex  229  West  43rd  St.,  New  York  36,  N.  Y. 


Yearly  Rates: 


Twice-a-month  Indexes  with  Cumulative  Annual  Volume  $50  a  year 


Twice-a-month  Indexes  only .  $35  a  year 

Cumulative  Annual  Index . $35  a  year 
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New  Orleans  Unit  Ad  Rate 
Ruled  Anti-Trust  Violation 


Federal  Judge  Finds  Times-Picayune 
And  States  Are  Separate  Papers 


New  Orleans — Federal  Judge 
Herbert  W,  Christenberry,  in  a  21- 
page  opinion,  ruled  May  27  that 
the  unit  rate  for  advertising  in  the 
Times-Picayune  and  New  Orleans 
Stales  violates  Section  1  of  the 
Sherman  Anti-Trust  Law. 

The  principal  defendant  is  the 
Times-Picayune  Publishing  Co. 
.Mso  named  are  three  officers: 
Leonard  K.  Nicholson,  chairman 
of  the  Board  and  publisher;  John 
F.  Tims,  Jr.,  president;  and  Au¬ 
brey  F.  Murray,  advertising  di¬ 
rector.  The  government’s  case 
against  Donald  W.  Coleman,  vice- 
president  and  circulation  director, 
was  dismissed. 

Counsel  announced  that  the 
verdict  will  be  appealed  to  the 
Supreme  Court  of  the  United 
States. 

The  action  was  instituted  about 
a  year  ago  by  J.  Howard  McGrath, 
then  Attorney  General,  on  the 
ground  that  the  T-P  combination 
rates  were  injurious  to  the  compet¬ 
ing  New  Orleans  Item. 

Held  to  Be  Separate  Papers 
Judge  Christenberry  ruled  “the 
government  is  entitled  to  relief, 
as  against  all  of  the  defendants” 
and  directed  the  preparation  of  a 
formal  decree. 

Throughout  the  trial,  defendants 
asserted  the  Times-Picayune,  the 
States  and  the  Sunday  Times-Pica¬ 
yune  are  editions  of  a  single  news¬ 
paper  published  by  the  company. 
^  “However,”  the  Judge  wrote, 
“the  evidence  establishes  beyond 
question  that  the  defendant  cor¬ 
poration  publishes  two  separate 
and  distinct  newspapers. . .  .always 
•  •^considered  so  by  defendants. 

“They  reach  separate  groups  of 
readers;  are  produced  at  least  in 
part  by  separate  organizations;  and 
have  separate  news  and  feature 
content,”  said  the  court. 

“Although  the  editorial  policy 
js  identical,  the  editorial  content 
different.  The  two  newspapers 
have  an  entirely  different  and 
distinctive  make-up  and  appear¬ 
ance.” 

The  Judge  referred  to  testimony 
•hat  each  paper  has  its  own  com¬ 
pile  staff  and  that  the  circulation 
departments  are  on  a  competitive 
basis. 

1  He  ruled  “there  can  be  no  doubt 


that  the  Times-Picayune  is  the 
dominant  newspaper  of  New  Or¬ 
leans  and  its  trading  area.” 

“Enjoying  as  it  does  a  monopoly 
position  in  the  morning  field,  and 
an  enormous  advantage  in  circu¬ 
lation,  advertising  linage  and  num¬ 
ber  of  printed  pages,  newspaper 
advertisers  who  desire  to  cover 
the  New  Orleans  market  must,  of 
necessity,  use  the  Times  Picayune 
as  a  medium  for  their  advertising,” 
he  found. 

Custom  Since  1935 

Since  March,  1935,  Judge 
Christenberry  wrote,  the  defendant 
corporation  has  “required  adver¬ 
tisers  using  classified  advertise¬ 
ments  to  agree  to  purchase,  and 
to  purchase,  such  advertisements 
in  the  Times-Picayune  and  the 
States,  as  a  unit,  at  combination 
rates,  and  has  refused  to  sell  such 
advertising  in  the  morning  or  eve¬ 
ning  newspapers  separately  except 
for  what  is  known  as  ‘over  the 
river’  classified  advertising.  The 
‘over  the  river’  classified  adver¬ 
tising  represents  such  a  very  small 
part  of  the  total  classified  as  to  be 
relatively  unimportant. 

“There  seems  to  be  no  doubt  but 
that  the  purpose  of  the  unit  rate 
on  classified  advertising  is  to  in¬ 
crease  the  linage  of  such  advertis¬ 
ing  in  the  States,  and  certainly  that 
has  been  its  effect. 

“In  1934,  that  is  to  say,  one  year 
prior  to  the  adoption  of  the  unit 
rate  on  classified  advertising,  and 
while  the  States  was  under  the 
ownership  of  the  defendant  corpo¬ 
ration,  the  States  carried  less  than 
one-half  the  number  of  lines  of  the 
Times-Picayune. 

Double  Item’s  Linage 

“By  1936,  after  one  year  of  the 
unit  rule,  the  classified  linage  of 
the  States  had  risen  to  a  par  with 
that  of  the  Times-Picayune.  This 
was  inevitable,  since  in  order  to 
obtain  linage  in  the  Times-Pica¬ 
yune  it  was  necessary  for  a  classi¬ 
fied  advertiser  to  take  a  similar 
amount  of  linage  in  the  States. 

“During  the  ensuing  15  years, 
up  to  and  including  1950,  the 
spread  between  the  linage  in  each 
of  the  two  newspapers,  and  that 
of  the  (New  Orleans)  Item,  steadi¬ 
ly  increased. 

“In  1950,  classified  advertising 


linage  carried  by  the  Times-Pica¬ 
yune  and  by  the  States  approxi¬ 
mated  4,500,000  each,  or  more 
than  double  the  lines  carried  by 
the  Item. 

“In  1934  the  States  carried  35 
per  cent  of  the  classified  advertis¬ 
ing  linage  in  the  evening  field.  By 
1950  it  carried  68  per  cent  of  such 
linage.  It  is  only  reasonable  to  at¬ 
tribute  at  least  a  major  portion  of 
this  increase  to  the  compulsory 
rate.” 

Noting  that  the  unit  rule  is  not 
applied  to  local  display  advertis¬ 
ers,  the  Judge  remarked  that  it 
was  not  explained  why  it  was  re¬ 
garded  an  imposition  there  and  not 
for  classified,  which  many  retailers 
also  use. 

“It  seems  clear  beyond  question 
that  many  advertisers  are  required 
to  purchase  what  they  do  not  want, 
namely,  space  in  the  States,”  he 
commented. 

Judge  Christenberry  went  on  to 
note  that  from  1933  to  1940,  gen¬ 
eral  advertisers  were  afforded  an 
opportunity  to  purchase  advertis¬ 
ing  space  in  the  Times-Picayune 
and  the  States  separately,  but  were 
given  the  benefit  of  an  optional 
combination  rate  lower  than  the 
sum  of  the  individual  rates. 

“The  defendant  corporation  is¬ 
sued  a  new  general  rate  card  ef¬ 
fective  Feb.  1,  1950,  requiring  gen¬ 
eral  advertisers  to  contract  to  pur¬ 
chase  general  advertising  in  the 
Times-Picayune  (daily  only),  and 
in  the  States  (daily  only),  as  a  unit 
at  combination  rates,  and  refus¬ 
ing  to  sell  such  advertising  in  each 
newspaper  separately. 

Linage  Increased 

“At  that  time,  profits  in  the 
Times  -  Picayune,  before  general 
and  administrative  expenses,  were 
increasing  while  those  in  the  States 
were  decreasing. 

“The  unit  rate  on  general  ad¬ 
vertising  resulted  in  an  increase 
of  more  than  30  per  cent  in  1950 
over  1949  in  such  linage  in  the 
States. 

“During  the  four  years  preced¬ 
ing  the  introduction  of  the  unit 
rate,  the  Times-Picayune  carried 
in  excess  of  50  per  cent  more 
general  display  advertising  than 
the  States  or  the  Item.  Following 
establishment  of  the  forced  unit 
rate,  general  display  linage  carried 
by  the  States  rose  sharply.  Within 
several  months,  after  unexpired 
contracts  had  been  completed,  the 
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Paper  Will  Support 
Senator  Who  Sues  It 

Charlesto!^,  W.  Va.  —  The 
Charleston  Gazette  has  declared 
its  support  of  U.  S.  Senator  Har¬ 
ley  M.  Kilgore,  Democrat,  who  is 
suing  the  paper  for  $1,000,000  in 
a  libel  case. 

In  its  answer  to  the  suit  last 
week,  the  Gazette  disclosed  that 
former  Rep.  Andrew  E.  Edmiston 
was  the  source  of  its  pre-primary 
story  which  said  Senator  Kilgore 
would  withdraw  to  accept  appoint¬ 
ment  as  a  Federal  judge.  Senator 
Kilgore  remained  in  the  race  and 
won  renomination. 


linage  of  the  States  equalled  that 
of  the  Times-Picayune. 

“In  the  meantime,  such  linage 
in  the  Item  showed  a  slight  gain. 

Commanding  Lead  Over  Rival 

“It  is  impossible,  of  course,  to 
state  with  any  degree  of  precision 
what  portion  of  the  increased  lin¬ 
age  enjoyed  by  the  States  would 
have  gone  to  the  Item  but  for  the 
forced  unit  rate. 

“However,  it  is  clear  that  some 
general  advertisers  bought  space 
in  the  States  which  they  would  not 
have  purchased  in  either  afternoon 
paper,  while  others  bought  space 
in  the  States  which  they  would 
have  purchased  in  the  Item  absent 
the  forced  unit  rate. 

“It  is  clear,  too,  that  the  States 
secured  a  commanding  lead  over 
the  Item  in  the  general  display 
field  after  it  had  the  advantage 
of  the  unit  rate,  and  not  until 
then." 

Shifting  to  local  display  adver¬ 
tising,  Judge  Christenberry  noted 
that  since  1935  the  T-P  Company 
has  provided  that  any  advertiser 
contracting  for  linage  in  the  Times- 
Picayune  would  be  billed  for  any 
advertising  in  the  States  during 
the  period  of  the  contract  at  the 
States  rate,  but  based  upon  the 
linage  contracted  for  in  the  Times- 
Picayune. 

“From  1938  to  1946,”  he 
wrote,  “the  defendant  corporation 
offered  retail  advertisers  a  reduc¬ 
tion  of  one  cent  a  line  on  all  ad¬ 
vertising  carried  in  both  the  Times- 
Picayune  and  the  States,  provided 
the  identical  copy  was  placed  in 
each  newspaper. 

“In  1946,  the  one  cent  reduc¬ 
tion  was  abandoned,  but  the  offer 
of  a  reduced  rate  to  States  adver¬ 
tisers,  based  upon  the  amount  of 
linage  contracted  for  in  the  Times- 
Picayune,  was  continued.  The  ef¬ 
fect  of  these  inducements  doubt¬ 
less  was  to  draw  some  advertising 
from  the  Item  to  the  States.” 

(Continued  on  Page  8) 


1352 


7 


strain  general  and  classified  adver- 
Unit  Rate  Illegal  tisers  from  making  untrammelled 

continued  from  page  7  choice  between  the  afternoon  news- 
paper  in  purchasing  advertising 
nment  contention  that  sp^ce,  and  also  to  substantially 


government  contention  that 


the  T-P  company  sought  to  hinder  diminish  the  competitive  vigor  of 
the  Item  in  distributing  its  Sunday  Jl®m,  the  States  only  corn- 
paper  by  issuing  warnings  to  vend-  pchtor  in  the  afternoon  field. ^ 


ors  was  flatly  rejected  by  Judge  “Contracts  or  combinations 
Christenberry.  which  foreclose  competitors  from  a 

„  c _ D  substantial  market  or  from  a  sub- 

Hem  Not  a  Sunday  Paper  ^ 

pe  so-called  ^nday  edition  trade  within  the  meaning  of  the 
the  Item,  he  said,  can  scarce-  Sherman  Act.” 
be  termed  a  Sunday  newspaper,  p^r  the  restraint  to  be  unreason- 


of  the  Item,”  he  said,  “can  scarce-  Sherman  Act.” 

ly  be  termed  a  Sunday  newspaper,  p^r  the  restraint  to  be  unreason- 

because  It  is  printed  from  approxi-  ^ble,  the  court  added,  it  is  not 


mately  9  a.m.  to  4  p.m.  each  Sat-  necessary  that  it  eliminate  all  or 
.  ..  ,  .  substantially  all  competition.  If 

Thus,  he  said.  The  Item  is  this  were  not  true,  only  total 
in  competition  wip  the  States  all  monopolization  would  be  unlawful 
edition  under  the  act. 

appears.  “The  evidence  discloses  that  a 

.  defendants  were  entirely  substantial  portion  of  the  market 
within  their  rights  in  requiring  a  ^strained  by  the  unit  rule, 

choice  (by  vendors)  of  the  offered  “Defendants,  by  the  use  of  the 

alternatives.  device,  attempted  to 

r  evidence  was  of-  monopolize  that  segment  of  the 

estab-  afternoon  newspaper  general  and 
'f  j  ^  ^  company  oper-  classified  advertising  field  which 

a  ed  the  States  at  a  loss.  represented  by  those  advertis- 

o  kvidence  of  Loss  required  morning 


The  judge  noted  that  the  corpo-  newspaper  space  and  who  could 
ration  s  net  profit  from  its  opera-  not  because  of  budgetary  limita¬ 
tions  during  1948  and  1949  aver-  tions  or  financial  inability  purchase 
aged  rnore  than  $2,000,000.  After  space  in  both  afternoon  newspa- 
reviewing  other  testimony,  he  pers. 

“This  was  clearly  an  attempt  to 
I  find  nothing  which  would  monopolize  a  part  of  trade  or  com- 
indicate,  much  less  establish,  that  merce — among  the  several  states, 
the  States  at  any  time  was  oper-  within  the  meaning  of  the  statute,” 


ated  at  a  loss.” 

Turning  to  applicability  of  the 
Sherman  Act,  he  continued: 
Restraint  Intended 
“The  very  fact  that  the  de¬ 


position  which  the  Times-Picayune 
enjoys. 

“It  is  doubtless  true  as  defend¬ 
ants  contended  that  one  reason  for 


the  record  that  it  was  also  the  in-  Peru  (111.)  News-Trihune,  had  pur- 
tention  of  the  defendants  to  re-  chased  the  paper  from  Miss  Mar- 

riett  Grimm,  former  publisher. 

E  &  P  INDEX  Frederick  C.  Miller,  brother  of 

Advertising  News  13-28  M'Her,  has  become  general 

Cartoons  11  manager  of  the  Gazette.  Formerly 

Circulation  . . ! . . ! . . ! . . ! . . . .  43  much  of  the  contents  of  the  Ga- 
Classified  Clinic  !!!!.!!!!!!  56  set  by  hand.  Under  the 

Editorial  . ’. . . . . .  34  new  management,  the  front  page 

Journalism  Education  . 57  was  set  in  wide  columns  and  in 

Linage  for  April  .  52  unusually  large  type  face.  Inside 

Newspaper  Law  .  50  pages  were  machine  set. 

Obituary  .  60  ■ 

^rsonais  .  35  Inquirer  Collects 

PrlTon  ^ . : :  : : :  $30,594  Hero  Fund 

Shop  Talk  .  64  Philadelphia  —  In  a  15-day 


he  concluded. 

The  court  said  the  Government 
“has  utterly  failed  to  prove”  that 
the  purchase  of  the  States  from  the 
Ewing  family  in  1933  was  part  of 


fendant  corporation  was  able  sue-  company’s  monopoly 

cessfullly  to  impose  the  unit  rate 

on  general  and  classified  advertis-  " 

ing  tends  to  prove  the  monopoly  Peter  Miller  Buvs 
position  Wh  Ch  the  Times-Picavim,.  reier  ivmier  Duys 


Galena  (Ill.)  Gazette 

Galena,  III. — Readers  of  the 
118-year-old  Galena  Daily  Gazette 


the  establishment  of  the  unit  rate  were  greeted  with  a  new  publisher 
was  to  increase  the  revenue  of  the  and  a  new  format  this  week  when 
defendant  corporation.  it  was  announced  that  Peter 

“However,  it  is  apparent  from  Miller,  publisher  of  the  LaSalle- 


Inquirer  Collects 


Philadelphia  —  In 


Short  Takes  .  2  campaign,  backed  by  daily  and 


Syndicates  .  38 

What  Readers  Say .  2 


Sunday  page-one  stories,  Philadel¬ 
phia  Inquirer  raised  $30,594.25 


Any  article  appearing  in  this  pub-  ^9*^  farnily  of  a  man  who  lost 
lication  mav  be  reproduced  pro-  trying  to  save  a  boy  from 

vided  acknowledgment  is  made  of  drowning  in  the  Schuylkill  River, 
the  Editor  &  Publisher  copyright  fund,  raised  for  the  family 

and  the  date  of  issue.  of  Joseph  E.  Mander,  Sr.,  will  be 

_ _ _  administered  as  a  trust. 


Movies  Are  Under  Aegis  of  the  First  Amendment 

The  Motion  Picture  Industry  got  itself  a  pass  to  The  FirJ 
Amendment  this  week  in  a  9-0  decision  of  the  Supreme  Court  whk; 
said  New  York  State  censors  can’t  prevent  the  showing  of  “Th 
Miracle”  because  they  deem  it  “sacrilegious.”  The  court  threw  dou 
a  15-year-old  decision  in  holding  that  the  movies  “are  within  thr  i 
ambit  of  protection”  afforded  the  press. 

“It  cannot  be  doubted,”  Justice  Tom  Clark  wrote,  “that  motioi 
pictures  are  a  significant  medium  for  the  communication  of  ideas. . . 

U  is  urged  that  motion  pictures  do  not  fall  within  the  First  Amend 
ment’s  aegis  because  their  production,  distribution  and  exhibition  i 
a  large-scale  business  conducted  for  private  profit.  We  cannot  agree 
That  books,  newspapers,  and  magazines  are  published  and  sold  foi  . 
profit  does  not  prevent  them  from  being  a  form  of  expression  whose 
liberty  is  safeguarded  by  the  First  Amendment.  We  fail  to  see  why  * 
operation  for  profit  should  have  any  different  effect  in  the  case  of  ' 
motion  pictures.” 

I 

Broadcasts  on  Public  Vehicles  Are  Held  Legal 

The  Supreme  Court  ruled  that  constitutional  rights  are  not  j| 
invaded  by  "forcing”  street-car  and  bus  passengers  to  hear  I 
radio  programs  while  enroute  to  their  destinations.  Cus-  \ 
tomers  of  Capital  Traction  Company  have  been  a  "captive 
audience"  since  1948.  Justice  Hugo  L.  Black  said  he  won¬ 
dered  whether  subjecting  passengers  to  news  broadcasts, 
views,  propaganda  and  such,  which  they  can’t  tune  out,  vio¬ 
lates  the  protection  the  free  speech  guaranty  intends. 

Attack  on  Utility  and  AMA  Ads  on  Trtimon  Agenda 

President  Truman  has  revealed  that  he  will  make  advertising  ex¬ 
penditures  of  power  companies  a  “whistle  stop”  campaign  issue 
contending  that  the  space  they  buy  to  present  their  side  of  the  public 
vs.  private  power  debate  is  reflected  in  high  rates,  and  may  he 
violative  of  the  Corrupt  Practices  Act  governing  campaign  expendi¬ 
tures.  “Millions  and  millions  of  dollars”  are  spent  by  power  com¬ 
panies  on  radio  and  magazine  advertising,  he  said,  without  specifically 
mentioning  newspaper  space.  He  also  lashed  the  American  Medical 
Association  and  its  “high  price  talent  and  advertising  agencies.” 

Supreme  Court  Review  of  Rumely  Case  Considered 

Solicitor  General  Perlman’s  office  is  considering  a  request  to 
the  Supreme  Court  to  review  the  exoneration  of  Dr.  Edward  K 
Rumely  on  contempt-of-Congress  charges.  The  Circuit  Court  said 
Dr.  Rumely  did  not  have  to  give  Congress  the  list  of  subscribers 
to  publications  issued  by  the  Committee  for  Constitutional  Govern¬ 
ment. 

Mundt  Defends  Newsman's  Secrecy  on  Source 

The  question  whether  a  reporter  may  be  compelled  to  divulge 
the  source  of  his  information  in  a  Congressional  inquiry  (the  Milne 
Case)  is  reaching  the  proportions  of  a  Great  Debate.  Taking  issue 
with  Senator  Guy  Gillette’s  brief  in  the  Congressional  Record  thai 
a  newsman  cannot  deny  that  information.  Senator  Karl  E.  Mundt 
(R.— S.  Dak.)  said:  “In  the  normal  pursuance  of  his  duties,  are- 
porter  has  every  right  to  refuse  to  disclose  his  sources.” 

Fritchey  to  White  House  .  . .  Other  Personnel  Items 

Clayton  Fritchey,  editor  of  the  New  Orleans  (La.)  Item  from 
1944  to  1950,  is  getting  off  the  “hot  seat”  of  director  of  information 
for  the  Defense  Department  at  a  time  when  Pentagon  publicity  ex¬ 
penditures  keep  Congress  steamed  up.  He’s  moving  to  the  White 
House  as  an  administrative  assistant  (one  of  six)  to  the  President  at 
$15,000  a  year. 

Walter  A.  Shead,  Correspondent  for  Western  Newspaper  Union 
and  the  John  H.  Perry  newspapers  for  eight  years,  has  joined  Calla¬ 
han  Publications,  Inc.,  as  senior  editor  of  the  Callahan  WashingW 
Letter  on  business  and  government.  Frederick  Hollowell,  formem 
New  York  Herald  Tribune  bureau  chief  in  Rome,  recently  joined  tlK 
organization. 

Samuel  C.  Brightman  has  succeeded  Charles  W.  Van  Devanter^ 

,  director  of  publicity  for  the  Democratic  National  Committee.  A 
I  Missouri  University  journalism  graduate,  the  former  Louisville  news¬ 
man  has  been  associated  with  the  committee  for  five  years. 

'  Hugh  Lynch,  who  made  an  outstanding  record  as  head  of  the 
^  Treasury’s  District  of  Columbia  savings  bond  division  (he  made  one 
'  sale  of  $17,500,000  to  an  insurance  company),  is  retiring  undM  ^ 
70-year  age  rule.  A  former  city  editor  of  the  Elizabeth  (N  '4 
^  Journal  and  the  Newark  Morning  Star,  he  later  was  managing  effltflf 
:  of  the  Elizabeth  Times,  then  business  manager  of  the  Allentown  (”*•) 
Democrat.  In  1917  he  went  into  trade  association  work. 
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Publishers’  Indignation 
At  $126  Price  Heightens 


No  Heorst  Dividend 

Los  AitKeles — The  Board  of 
directors  of  Hearst  Consoli¬ 
dated  Publications  voted  May 
27  to  pass  the  Class  A  divi¬ 
dend  normally  payable  June 


Coosa  Mill  Directors  Take  No  Action 
As  SNPA  Asks  Canada  to  Reconsider 


By  Jerry  Walker 

Indignation  at  the  “greedy,” 
“inconsiderate”  and  “unsympath¬ 
etic”  action  of  the  Canadians  in 
raising  the  price  of  newsprint  $10 
a  ton  mounted  among  U.  S.  news¬ 
paper  publishers  this  week. 

After  a  succession  of  announce¬ 
ments  of  price  boosts,  effective 
June  15 — from  eight  companies  in 
a  week — there  was  a  sudden  lull 
that  prevailed  up  to  Editor  &  Pub¬ 
lisher  press  time  on  Wednesday. 

Chief  attention  was  directed  to 
the  meeting  of  Canadian  Interna¬ 
tional  Paper  Co.  directors  in  Mont¬ 
real  on  Thursday. 

Abitibi  and  Consolidated  set  the 
pace  almost  two  weeks  ago  in 
pushing  their  price  up  to  $126  a 
ton  (New  York)  after  it  had  been 
announced  that  the  Canadian  gov¬ 
ernment  would  not  invoke  any 
emergency  powers  to  stop  it. 

SNPA  Urges  Review 
The  Directors  of  the  Southern 
Newspaper  Publishers  Association 
adopted  a  resolution  urging  the 
Canadian  producers  to  “recon¬ 
sider  the  announced  price  in¬ 
creases  with  a  view  to  reducing 
them  or  eliminating  them 
entirely.” 

It  urged  those  producers  who 
have  not  made  announcements  to 
Mrefully  study  all  angles  of  cost 
in  an  effort  to  effect  economies 
that  will  make  an  increase  at  this 
time  unnecessary. 

The  SNPA  directors  added  that 
they  think  U.  S.  producers  parti¬ 
cularly  “should  consider  carefully 
how  much  of  a  price  increase 
would  be  absorbed  by  taxes.” 

^  “Perhaps.”  the  resolution  stated, 
“the  small  amount  that  would  be 
converted  to  net  profit  would  not 
offset  the  immediate  harm  to  their 
customers  and  the  eventual  harm 
to  the  producers.” 

Coincident  with  the  widespread 
circulation  of  the  SNPA  resolu¬ 
tion,  directors  of  Coosa  River 
Newsprint  Co.  in  which  publishers 
iinve  a  large  investment,  met  May 
27  and  later  announced  “no  action 
was  taken  at  this  time  on  a  price 
change.” 

While  Washington  gave  renewed 
consideration  to  the  publishers’ 
problem,  in  view  of  the  forecast 
of  a  new  round  of  advertising  rate 
increases  and  circulation  price  ad¬ 
vances,  the  U.  S.  Ambassador  to 
Canada,  Stanley  Woodward,  inject¬ 
ed  a  new  thought  into  the  inter¬ 
national  aspect  of  the  case. 

Speaking  to  a  group  of  Syracuse 
business  men  visiting  in  Ottawa, 
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Mr.  Woodward  suggested  that  care¬ 
ful  consideration  should  be  given 
to  the  implications  of  a  dual  price 
system.  He  referred  to  the  fact 
that  the  Canadian  publishers  pay 
$  1 1 2  a  ton,  plus  sales  tax,  whereas 
the  U.  S.  publishers  are  faced  with 
a  $126  bill. 

“Suppose,”  he  said,  “that  Can¬ 
ada  builds  the  St.  Lawrence  Sea¬ 
way  alone.  We  should  expect  the 
same  tolls  to  be  charged  U.  S. 
shipping  as  Canadian  shipping.  It 
so  happens  that  about  80  per  cent 
of  Canadian  newsprint  is  sold  to 
U.  S.  consumers  and  that  about 
80  per  cent  of  the  freight  passing 
through  the  Seaway  is  expected 
to  be  for  U.  S.  consumers.  Will 
there  be  a  double  standard  for 
shipping,  as  for  newsprint?” 

The  actual  price  of  newsprint 
to  a  Canadian  publisher,  the  To¬ 
ronto  Globe  and  Mail  pointed  out, 
is  $123.20  a  ton.  U.  S.  consumers, 
therefore,  in  this  view,  have  been 
the  beneficiaries  of  a  lower  price 
at  $116  a  ton  for  the  last  year. 

Capital  Investment 

Washington’s  discussion  of  pos¬ 
sible  government  help  for  a  do¬ 
mestic  newsprint  industry  also 
brought  into  the  spotlight  the  re¬ 
mark  by  a  Quebec  official  that 
capital  invested  in  the  Canadian 
pulp-paper  industry  exceeds  $464,- 
OOO.oioO,  as  compared  with  $349,- 
000,000  in  1942,  The  value  of 
mill  products  runs  to  around  $315,- 
000,000,  with  5,000.000  cords  of 
wood  being  consumed.  Wages  in 
the  industry  amount  to  $75,000,- 
000.  as  compared  with  $33,000,000 
a  decade  ago. 

The  New  Zealand  government 
this  week  gave  the  green  light  for 
a  110,000-ton  capacity  newsprint 
mill  on  North  Island.  It  will  cost 
approximately  $17,000,000. 

Cranston  Williams,  general  man¬ 
ager  of  the  American  Newspaper 
Publishers  Association,  talked  over 
the  latest  developments  with  Con¬ 
gressional  committees  and  returned 
to  New  York  with  the  impression 
that  a  helpful  move  had  been  made 
by  Senator  Francis  Case  (R-S. 
Dak.),  who  is  proposing  a  joint 
House-Senate  committee  to  co¬ 
ordinate  all  projects  for  increasing 
the  supply. 

No  new  approach  was  mentioned 
in  a  closed  meeting  of  the  Beck- 
worth  Committee,  Mr.  Williams 
reported,  but  there  was  consider¬ 
able  interest  in  the  bagasse  (sugar 
cane)  newsprint  experiment  in 
Georgia.  The  Savannah  (Ga.) 
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News  recently  ran  test  runs.  A  few 
years  ago  similar  work  was  done 
at  Holyoke,  Mass. 

John  J.  Bentley,  mechanical  su¬ 
perintendent  of  the  Savannah 
daily,  advised  E&P  this  week 
that  the  paper  proved  at  first  to 
be  too  thin  and  transparent  but 
a  subsequent  sheet  proved  to  be 
“a  fair  grade  of  newsprint”  which, 
with  a  little  change,  would  be  “top 
grade  material.”  The  face  of  the 
paper,  Mr.  Bentley  found,  is  a 
little  too  hard  to  take  ink  properly, 
but  it  is  very  strong  and  handled 
well  in  the  press. 

Embargo  Idea  Rejected 

Members  of  the  House  Judiciary 
Committee  said  the  State  Depart¬ 
ment  was  willing  to  protest  the 
Canadian  price  rise  if  given  a  “fac¬ 
tual  basis”  on  which  to  make  the 
complaint. 

The  general  attitude  of  publish¬ 
ers  was  that  the  Government 
should  not  intervene  beyond  what 
Price  Administrator  Ellis  Arnall 
had  already  done — a  protest  to  the 
responsible  officials  at  Ottawa, 
which  ran  into  a  stonewall. 

Rep.  Oren  Harris  (D-Ark.)  said 
an  embargo  of  Canadian  newsprint 
had  been  discussed  by  the  House 
subcommittee  but  the  idea  was  re¬ 
jected  on  the  simple  reasoning  that 


16.  Announcement  of  the  ac¬ 
tion  cited  “impending  heavy 
burdens  involved  in  the  in¬ 
crease  just  announced  of  $10 
a  ton  in  the  price  of  Canadian 
newsprint  and  in  other  in¬ 
creases  in  costs.” 

On  March  15  the  corpora¬ 
tion  paid  a  quarterly  dividend 
after  passing  three. 

As  an  aside  to  the  meeting, 
William  Randolph  Hearst,  Jr., 
piloted  a  jet  plane  on  a  repor- 
torial  excursion. 

the  barring  of  paper  from  the  main 
source  of  supply  would  hardly 
solve  the  publishers’  difficulties. 

As  of  May  1,  U.  S.  publishers 
had  41  days’  supply  on  hand  or  in 
transit.  This  amount,  532,950  tons, 
was  10  days’  supply  better  than  a 
year  ago.  However,  some  publish¬ 
ers  said  the  amount  in  storage 
would  probably  dwindle  sharply 
for  a  while  as  papers  used  it  to 
“cushion”  the  blow  of  the  $10 
increase. 

With  a  plentiful  supply  in  pros¬ 
pect,  few  publishers  would  con¬ 
tinue  their  practice  of  borrowing 
money  at  6  per  cent  to  build  up 
a  newsprint  stockpile  which  also 
involves  heavy  storage  charges. 


Comment  on  Newsprint  Price 


Blood  irom  Turnip? 

The  price  increase  is  most  un¬ 
fortunate  because  it  will  compel 
many  newspapers  to  adjust  rates 
at  a  time  when  other  factors 
wouldn't  warrant  it.  Rate  in¬ 
creases  made  necessary  to  com¬ 
pensate  for  such  a  major  item  of 
expense  as  newsprint  are  not  a 
good  thing  for  the  industry  or  our 
advertisers.  As  to  our  own  plans 
we  have  no  other  choice  but  to 
make  adjustments  in  view  of  the 
ever  narrowing  margin  between 
revenues  and  expenses.  The  Ca¬ 
nadian  newsprint  industry  has  a 
large  voice  in  determining  when 
and  if  that  margin  disappears  en¬ 
tirely.  Even  they  can’t  get  blood, 
out  of  a  turnip. 

B.  H.  Ridder,  Jr. 
Duluth  (Minn.)  Herald  and 
News  Tribune. 

m 

Argument  Not  Logical 

The  State  Company  was  very 
much  surprised  to  learn  of  the 
$10  newsprint  increase,  since  this 
was  the  second  hike  within  a  year 
and  was  made  at  a  time  when 
Scandanavian  suppliers  were  re¬ 
ducing  the  price  to  British  custom¬ 
ers.  Also,  the  argument  about 
Canadian  money  is  not  very  logi¬ 
cal  since  when  a  previous  increase 
was  made  it  was  based  upon  a  re¬ 


verse  exchange  situation.  We 
think  a  vigorous  protest  should  be 
registered  by  publishers. 

S.  L.  Latimer,  Jr. 
The  State  Company, 

Columbia,  S.  C. 

Eyes  on  60-Inch  Rolls 
The  impact  of  $10  increase  will 
force  new  methods  of  cost  cuts  in 
operations.  Increased  revenue  cer¬ 
tainly  is  a  problem  at  this  time 
with  advertising  volume  showing 
a  tendency  to  drop  off.  We  are 
watching  with  interest  the  broad 
development  of  a  proposal  toward 
standardization  on  60-inch  rolls 
with  the  cooperation  of  advertisers 
and  their  agencies. 

Joseph  Kelley  Vodrey 
Brush-Moore  Newspapers,  Inc. 

Unsympathetic  Approach 
The  price  increase  comes  at  an 
unfortunate  time.  It  shows  an 
unsympathetic  approach  of  the 
Canadian  newsprint  producers 
toward  American  publishers’  prob¬ 
lems  of  steadily  increasing  costs. 
To  meet  the  $10  inerfease  we  will 
make  every  effort  to  pare  our  costs 
and  will  undoubtedly  have  to  ob¬ 
tain  additional  revenue  to  cover 
this  increase. 

E.  Lansing  Ray 
St.  Louis  (Mo.)  Globe- Democrat. 

{Continued  on  Page  59) 
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13,000  Guild  Members 
In  World  Labor  Group 


Conceived  in  liberty  and  dedi¬ 
cated  to  the  professional  prin¬ 
ciples  of  a  free  press,  the  new 
International  Federation  of  Jour¬ 
nalists  will  embrace  the  13,000 
editorial  members  of  the  Amer¬ 
ican  Newspaper  Guild  when  it 
receives  official  blessing  in  July. 

The  American-Canadian  bloc  in 
the  Federation  will  outnumber  the 
11,500  members  of  Britain’s  Na¬ 
tional  Union  of  Journalists,  but 
neither  of  these  big  groups  will 
have  any  more  voting  strength 
than  those  from  Cuba,  Belgium, 
the  Saar  or  other  countries.  Each 
nation  is  allotted  six  delegates  and 
one  vote  and  no  one  trade  union, 
no  matter  how  many  countries  it 
covers,  will  have  more  than  one 
vote. 

Martin  and  Novak  Return 

Aims  and  hopes  of  the  Federa¬ 
tion,  which  was  formed  May  7  at 
Brussels,  were  described  this  week 
by  Harry  Martin,  ANG  president, 
and  Ralph  B.  Novak,  ANG  ex¬ 
ecutive  vicepresident,  upon  their 
return  to  New  York.  With  James 
Toughill,  former  Philadelphia 
Guildsman  who  is  working  for  the 
Mutual  Security  Agency,  they 
comprised  the  American  delega¬ 
tion  to  the  founding  conference, 
where  20  countries  which  enjoy  a 
free  press  were  represented. 


The  Executive  Committee  will 
meet  next  June  in  Vienna.  The 
Federation's  Congress  meets  bi¬ 
ennially. 

At  the  behest  of  the  European 
co-founders,  Mr.  Martin  reported, 
the  Federation  must  remain  strict¬ 
ly  non-political  but  where  it 
deems  that  there  is  an  infringe¬ 
ment  of  press  freedom,  the  or¬ 
ganization  “will  not  be  silent”;  it 
will  pursue  a  non-political  ap¬ 
proach  to  insisting  upon  mainten¬ 
ance  of  basic  journalistic  rights. 

10c  Per  Capita  Dues 

A  fulltime  secretariat  is  con¬ 
templated,  but,  Mr.  Novak  p»ointed 
out,  this  will  not  be  possible  im¬ 
mediately  with  only  about  $4,000 
or  $5,000  a  year  expected  in  per 
capita  dues.  Each  member  of  an 
affiliated  trade  union  will  be  as¬ 
sessed  10c. 

Trade  union  groups  in  the  fol¬ 
lowing  countries  were  active  in 
formation  of  the  Federation: 
Austria,  Belgium,  Cuba.  Denmark, 
England,  Ireland,  Scotland,  Wales, 
France,  West  Germany,  Greece, 
The  Netherlands,  Norway,  Sweden, 
Switzerland,  the  Saar,  United 
States  and  Canada. 

Expressions  of  interest  were  re¬ 
ceived  from  Mexico,  Porto  Rico, 
Japan,  Iceland,  Australia,  New 


IN  BUSINESS  TOGETHER — Harry  Martin,  at  right,  president  of 
the  American  Newspaper  Guild,  congratulates  Clement  Bundod 
(“the  poor  man’s  Winston  Churchill”)  on  election  as  first  preside! 
of  the  International  Federation  of  Journalists.  The  picture  was  tala 
May  10  at  Brussels. 


“It  was  shocking  to  realize  that 

only  about  a  third  of  the  earth’s  ‘o  ^r.  Martm.  Italy,  he  added, 
surface  is  served  by  a  free  press,” 


presented  a  problem  because  about 
40  per  cent  of  the  membership  of 
the  journalists’  union  is  Commun¬ 
istic  and  the  leadership  must 
“walk  a  tightrope.” 

A  hand  of  friendship  and  coop¬ 
eration  was  extended  to  the  In¬ 
ternational  Federation  of  Free 
Journalists,  composed  of  1,000  ex¬ 
iled  newsmen  from  Iron  Curtain 
countries,  but  full  membership  in 
the  IFJ  is  not  provided  for  organi¬ 
zations  that  do  not  have  full 
standing  as  unions,  Mr.  Martin 
said. 

(Continued  on  page  55) 


commented  Mr.  Martin  after 
pointing  out  that  the  new  Federa¬ 
tion  came  to  life  as  a  replacement 
for  the  International  Organization 
of  Journalists  from  which  the 
ANG  withdrew  after  it  had  been 
captured  by  the  Communists  in 
“that  era  of  sweetness  and  light.” 

lOJ  fell  under  Red  domination 
and  became  a  tool  of  Soviet 
propaganda,  Mr.  Martin  explained, 
when  it  elected  Jiri  Hronek,  Czech 
Communist,  as  secretary-general  in 
1947  and  allowed  its  headquarters 
to  be  moved  to  Prague. 

Guild  Has  Urged  Effort 
Both  Mr.  Martin  and  Mr. 
Novak  anticipate  ready  affiliation 
of  the  ANG  with  the  new  Federa¬ 
tion  when  the  matter  is  presented 
formally  to  the  Guild’s  conven¬ 
tion  at  Portland,  Ore.  in  July.  The 
Guild  has  twice  approved  efforts 
by  Mr.  Martin  to  organize  such 
a  group  of  trade  unions  from  free 
press  countries. 


NEA  Soon  Shuffles 
Off  to  Buffalo 


Problems  —  newspaper  and 
world — are  scheduled  for  detailed 
discussion  by  outstanding  journal¬ 
ists  and  diplomats  at  the  67th 
annual  convention  of  the  National 
Editorial  Association  in  Buffalo, 
N.  Y.,  June  19-23. 


ing  a  reception  and  dinner  for  the 

convention  visitors  at  Niagara  _  _ 

Falls,  Ont.,  on  the  evening  of  never  been  done,’  we  can  say  ‘A- 


Strictly  Non-Political. 

Says  Clement  Bundock 

London — Clement  Bundock  s 
a  mild-mannered  man  who  his 
been  passionately  devoted  to  iht 
principles  of  Socialism  and  trak 
unionism  for  most  of  his  60  yean 
Mr.  Bundock  is  also  a  fightc 
The  IFJ,  Mr.  Bundock  stressti 
in  an  interview  with  Eorroa  i 
Publisher,  will  be  strictly  a  n® 
political  organization. 

“A  plague  on  both  your  house 
is  our  attitude,”  he  said,  “lit 
don’t,  as  an  organization,  belie«t 
in  one  side  or  another. 

Mr.  Bundock’s  view  is  that  t 
IFJ  must  operate  strictly  as 
collection  of  trade  unions, 
the  main  object  of  improviti| 
working  conditions  of  joumalto 
in  the  member  nations.  For 
stance,  in  helping  union  negotia: 
ors  “collect  valuable  ammunition. 

“If  in  negotiations  the  empio! 
ers  say  ‘Don’t  be  ridiculous,  tha: 


June  20.  Thomas  McCall,  Deputy 
Minister  of  the  Ontario  Depart¬ 
ment  of  Travel  and  Publicity,  has 
arranged  a  program  at  Niagara 
John  Foster  Dulles,  who  re-  Falls  for  the  members,  his  asso- 
cently  resigned  as  policy  adviser  ciates  and  Canadian  newsmen. 


to  the  State  Department  after  for¬ 
mulating  the  Japanese  peace 
treaty,  will  speak  on  “What  Is 
Wrong  With  Our  Foreign  Policy” 
at  the  annual  banquet  June  21. 

Postal  Troubles 

Walter  D.  Fuller,  chairman  of 
the  board  of  the  Curtis  Publishing 
Co.,  Philadelphia,  will  discuss 
‘New  Facts  Concerning  the  Pub- 


you’re  wrong,  it’s  done  in  t 
ANG,  or  in  the  French  unions, 
in  Mexico,’  ”  Mr.  Bundock  e 
plained. 

The  IFJ  might  one  day 
strong  enough  so  that  wire  servid 
members  in  foreign  country 


Ushers’  Controversy  With  the  Post 
Although  the  stated  objectives  of  Office”  that  same  afternoon, 
the  Federation  are  broad  enough 
to  cover  worldwide  trade  union 
cooperation  in  labor  disputes,  Mr. 


Niagara  Supper 

The  buffet  supper  will  be  served  would  refuse  to  handle  copy  to 
on  Queenston  Heights,  overlook-  sent  to  a  paper  whose  workc 
ing  the  Niagara  Gorge.  The  host  were  on  strike,  Mr.  Bundock  si 

will  be  Ontario  Minister  of  Travel  '  '  . .  * 

and  Publicity  Louis  P.  Cecile. 

The  Buffalo  Evening  News  and 
the  Buffalo  Courier  -  Express  will 
be  hosts  at  the  Saturday  luncheon, 
at  which  the  speaker  will  be  Maj. 

R.  H.  Puffer,  superintendent  of 
the  Cornell  Aeronautical  Labora- 


Unfortunately,  he  added,  that  di 
was  a  long  way  off. 

Another  way  the  IFJ  can  he 
members,  he  said,  is  by  help;: 
journalists  to  collect  checks  fte 
newspapers  in  other  counW 
who  publish  their  articles  and  the. 
forget  to  pay  up. 

From  1923  until  his  retirem. 


Coi 

Pre 

In' 


Martin  called  any  such  idea  “pre¬ 
mature”  since  that  phase  of  the 
group’s  work  hasn’t  been  explored. 

The  next  formal  meeting — that 
of  the  Federation’s  Bureau,  which 
consists  of  its  officers — is  sched¬ 
uled  for  Aug.  11-12  at  Brussels. 


Serious  speeches  about  world  tory,  Inc.  - - -  - .  -  , 

and  newspaper  affairs,  however.  On  Friday  morning  of  the  con-  early  this  year,  Mr.  Bundock  H 
will  not  consume  all  the  time  of  vention  period,  the  NEA  visitors  worked  full-time  for  the  Natior^  j 
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the  several  hundred  editors  and  will  be  taken  for  a  tour  of  Lacka-  Union  of  Journalists  in 
publishers  of  smaller  daily  and  wanna  plant  of  the  Bethlehem  Britain.  He  was  national  '  deck 

weekly  newspapers  and  their  Steel  Co.,  whose  general  manager, 
wives,  who  have  made  reserva-  E.  S.  Martin,  is  on  the  speaking 
tions.  Sightseeing  and  social  ac-  program  at  that  afternoon’s  busi-  _  _ 

tivities  are  on  the  program.  ness  session  at  the  Statler  Hotel,  his  journalistic  experience  was  * 

The  Ontario  government  is  giv-  (Continued  on  page  48)  labor  newspapers. 


for  14  years,  and  then  gene/- 
secretary.  Except  for  his  fits!  ^ 
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Burck,  Chicago  (111.)  Sun-Times 


Morris,  AP  Newsfeatures 


Manning,  McXaught  Syndicate 


Goode  Retires,. 
Brown  Named 
BM  of  INS 

Appointment  of  Robert  W. 
Brown  as  business  manager  of 
International  News  Service  effec¬ 
tive  June  1  was  announced  this 
week  by  Seymour  Berkson,  INS 
general  manger. 

Mr.  Brown,  assistant  business 


service  m  1918  and  has  tilled  im¬ 
portant  executive  posts  both  in  the 
United  States  and  abroad.  He 
became  chief  accountant  for  INS 
in  1928,  and  in  1936  was  appoint¬ 
ed  European  auditor  and  control¬ 
ler  with  headquarters  in  London. 
He  returned  to  New  York  in  1940 
to  assume  the  post  of  assistant 
business  manager. 

At  the  close  of  World  War  II, 
Mr.  Brown  took  on  the  additional 
assignment  of  supervising  the  ex¬ 
pansion  of  INS  newscasts  to  over¬ 
seas  clients  and  its  radio  circuits 
to  Europe,  the  Far  East  and  South 
America. 
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The  New  York  Compass  this  warranted  and  unsupported  smear 
week  editorially  defended,  on  ^  lead  and  headline  to  re¬ 

pounds  of  freedom  of  the  press,  porters  and  newspapers  which 
its  managing  editor,  Tom  OCon-  could  not  have  been  supported  by 
nor  who  last  week  on  the  same  jijg  testimony.” 
grounds  refused  to  answer  a  j  p  stone,  a  Compass  column- 
House  Un-American  Activities  thg  same  day  wrote,  “We 

Committee  question  of  whether  he  all  expect  to  be  called  Reds  in 
ever  was  a  Communist.  this  day  and  age.  I  think  I  can 

Mr.  O  Connor  had  been  ac-  speak  for  everyone  on  the  paper, 
cused  at  a  committee  hearing  on  f^om  T.O.T.  down,  when  I  say  we 
Thursday,  May  22.  of  ^  being  a  are  all  rather  proud  to  be  called 
member  of  a  Communist  group  Reds  nowadays.  An  American 
m  the^  Los  Angeles  Newspaper  liberal  or  Leftist  who  hasn’t  been 
Guild  in  1938,  in  testimony  by  called  a  Red  in  one  way  or  an- 
^ice  Bennett,  former  wife  of  other  during  this  period  is  obvi- 
Charles  Judson,  former  city  editor  ously  a  man  who  has  been  hiding 
the  Los  Angeles  (Calif.)  News,  under  the  bed  instead  of  doing 
The  Compass  managing  editor  had  bis  duty.” 

said  he  was  not  now  a  member  He  added,  “We  believe  that  the 
of  the  Communist  Party,  nor  had  jjjg  papers  would  do  well  to  keep 
M  been  one  year,  five  years  or  one  eye  cocked  in  our  direction, 
10  years  ago.  to  see  whether  the  O’Connor  affair 

O’Connor  is  a  flash  in  the  pan  or  the  begin- 
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At  one  point,  Mr.  .  _  . . ^  _  _ 

was  asked  whether  he  didn’t  think  ning  of  an  inquisition  into  the  press  association  field, 
the  public  had  a  right  to  know  press.”  Mr.  Goode  will  have  completed 

the  “character  and  loyalty”  of  ■  nearly  55  years  in  the  business, 

newspaper  editors  and  writers,  and  Plrrno  He  began  his  career  as  a  copy  boy 

rtwir  membership  in  organizations  S  j  t  j-  ^t  the  New  York  Journal  in  1897 

lighting  to  destroy  our  freedom.”  Makes  Forced  Landing  and  rose  through  the  ranks  to  the 
“In  my  opinion,”  Mr.  O’Connor  Seoul,  Korea — A  United  States  position  of  editorial  auditor  by 
answered,  “the  writings  speak  for  Marine  helicopter  carrying  Ar-  the  time  he  joined  INS  in  1916. 
themselves.”  thur  Hays  Sulzberger,  publisher  of  Mr.  Berkson  also  announced 

In  addition  to  the  stand  on  free-  the  New  York  Times,  made  a  that  Mr.  Brown  will  be  assisted  in 
dom  of  the  press.  Mr.  O’Connor  forced  landing  in  a  rice  paddy  his  new  duties  by  Miss  Mary 
also  cited  as  grounds,  for  refusing  North  of  Seoul  May  27.  Also  on  Shanley,  who  has  been  promoted 
to  answer  the  question  of  whether  board  were  Lieut.  Arthur  Ochs  to  the  post  of  service  manager; 
he  had  ever  been  a  Communist,  Sulzberger,  the  publisher’s  son,  on  James  Godfrey,  superintendent  of 
the  Fifth  Amendment  of  the  Con-  duty  in  Korea,  and  Harold  Hinton  telegraph,  and  Paul  Storm,  traffic 
ttitution  with  its  guarantee  against  of  the  Times  Washington  bureau,  supervisor. 

»lf-incrimination.  No  one  was  injured.  Mr.  Goode  was  guest  of  honor 

Rep.  Harold  H.  Velde  (R.,  Ill.)  Mr.  Sulzberger  is  making  a  tour  at  an  INS  luncheon  this  week, 

declared  he  could  draw  only  one  of  U.  S.  military  installations  in  and  a  gold  mantle  clock,  with  in- 
'nference  from  the  refusal,  “and  the  Pacific  area.  He  left  New  scription,  was  presented  to  him  by 
jhat  is  that  you  have  been  a  mem-  York  May  22  for  Korea,  and  will  Mr.  Berkson  on  behalf  of  his 
h*r  of  the  Communist  party  and  visit  Japan  and  several  Pacific  friends  and  colleagues, 
continue  to  be  a  member,  and  as  Island  groups.  Mr.  Brown  joined  the  news 
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Philo.  Bulletin  TV  Film  Service  Trustee  Urges  HalO'FIahertyGoe 

Executives  Open  Suspended  by  AP  Enquirer  Sale  Back  to  the  Farm 

n  J"  weeks  in  the  busi-  wi  ^.r,  Qi  ,  Chicago — Hal  O’Flaherty,  noti 

KfffllO-  X  Y  V^enter  ness,  the  Associated  Press  this  1 0  X  inieS~i3Tar  correspondent,  former  director  ol 

week  suspended  its  new  film  serv-  Washington _ Counsel  for  the  Chicago  Daily  News  ForeiA 

Philadelphia— In  the  presence  foj.  television  stations.  The  American  Security  &  Trust  Co.  Service  and  one-time  managimf 
of  agency  executives,  leaders  of  the  fijms  were  produced  by  Spotnews  trustee  for  the  estate  of  the  late  editor  of  the  Daily  News,  wX  I 

broadcasting  industry  and  the  top  Productions,  Inc.  John  R.  McLean,  urged  Judge  honored  by  staff  and  alum?  * 

management  of  the  Philadelphia  jhe  official  announcement  said  polito  Laws  this  week  to  approve  oiembers  of  the  paper  at  a  dinnt 

which  owns  the  p^^^^  resumption  of  the  service  would  acceptance  of  the  Cincinnati  here.  May  22,  marking  his  retin 

S^tion  WCAU  and  WCAU-TV  await  “a  clearer  picture  of  the  Jimes-Star  offer  of  $7,500,000  for  "'em. 
officially  opened  ultra-modern^  stu-  rapidity  with  which  new  television 
dios  just  outside  the  city  limits  stations  will  come  into  existence.” 


May  27. 

Among  Bulletin  executives  at 
the  ceremony  were  Robert  Mc¬ 
Lean,  president;  William  McLean, 
vicepresident;  Howard  Stodgill,  a 
director;  Richard  W.  Slocum,  gen¬ 
eral  manager,  and  Harry  Hawkins, 
business  manager. 

On  10- Acre  Site 
Guests  included  William  S.  Pa 


Lewis  Heads 

Newspaper 

Librarians 


the  Cincinnati  Enquirer.  The  offer  O  Flaherty,  with  more  tha 

is  for  $1,250,000  cash  and  the  40  years  of  newspapering  to  h, 
remainder  over  a  period  of  12  leaving  the  Daily  Ne» 

years  with  interest  at  the  rate  of 
414  per  cent  per  annum. 

The  trust  committee  of  the  .  _ 

trustee  met  two  days  before  the  the  Daily  News 
Monday  court  proceedings  and  „  ^  rvm 'k  ^ 

made  a  “sympathetic  approach”  to  9  f  ^ 

the  offer  of  the  EnquireV  employes,  h>s  birthplace  in  1909  to  h^m 


He  was  given  a  watch  by  JohnS 
Knight,  editor  and  publisher  c 


Delegates  to  the  43rd  annual 

convention  of  the  Special  Libraries  counsel  said,  adding  that  the  com 
Association  met  in  New  York  City  rnittee  could  not  regard  that  offer 
ley,  chairman  of  the  board  of  the  this  week;  elected  Chester  Lewis,  “firm  or  stable  since  no  cash 

chief  librarian  of  the  New  York  ac^mpanied  it. 

Times  as  chairman  of  the  news¬ 
paper  division  of  the  SLA. 

Other  officers  elected  to  this  di¬ 
vision  were:  Mrs.  Lee  Jessup, 


reporter  for  the  Des  Moint 
(la.)  Capital. 


Columbia  Broadcasting  System. 

The  100,000  square  foot  radio¬ 
television  center  is  located  on  a 
10-acre  site  at  City  and  Monument 
Avenues. 


lunity”  as  the  $7,500,000  ca4 
1  I  >1.  <  could  immediately  be  invested 
The  trustee  counsel  pleaded  that  securities,  while  m 

interest  on  the  deferred  balans 


Clients  and  agency  personnel  Nashville  (Tenn.)  Banner,  vice 
from  WCAU  sales  -  represented  chairman;  Charles  A.  Brown  III, 


procrastination  might  cause  a  with¬ 
drawal  or  reduction  of  the  Times- 
Star  bid,  and  pointed  to  the  recent 
$10  hike  in  newsprint  prices  as 
“something  of  grave  concern.” 

cities  throughout  the  country  were  Minneapolis  Star  &  Tribune,  sec-  .  Other  objections  to  considera-  gp  j  j,, 

brought  in  by  plane  for  a  look  at  retary  and  treasurer.  Mrs.  Ruth  ‘jO"  9*^  employe  offer  included  ••omjjgnjjjpo”  citizens  of  Ciadr 

the  new  facilities.  Guests  from  Braun.  Detroit  News,  and  Milton  necessary  to  form  a  cor-  subscribed  “over”  $lflfr 

New  York  were  escorted  from  Prensky,  Pathfinder  news  maga-  P9''^hou.  raise  funds,  issue  secur- 

30th  Street  Station  in  Lincoln-  zine,  were  elected  directors.  comply  with  the  Securi- 

Mercury  convertibles,  seen  for  the  The  four-day  convention  drew  ^9^  Exchange  Act  and  the 
first  time  in  the  city  for  the  dedi-  a  total  attendance  of  1,500.  Securities  Act  of  Ohio.  Trustee 

cation.  Turner  Catledge,  managing  edi-  counsel  pointed  out  that  offers  of 

Theme  of  the  dedication,  coin-  tor,  the  New  York  Times,  told  a  Halsey.  Stuart  &  Co.,  New  York  Building  Co.  are  invold 

ciding  with  WCAU’s  30th  anni-  luncheon  meeting  that  only  a  real  ^  ■^vestment  bankers  Times-Star  Co. 

versary,  was  “Speaking  For  Free-  understanding  of  the  world  situ-  "'cre  ‘ 


dom.” 


TV  Is  Emphasized 

In  a  luncheon  speech,  Donald 


of  the  Times-Star  offer  would 
subject  to  iiTcome  tax. 

Mr.  Ratliff  said  476  employe 
had  subscribed  for  stock  in  tk 
[jroposed  coi 
“outstanding” 


Arthur  P.  Drury,  counsel 

iita  aiiu  j-;AV4iaiiKC  aiiu  me; 

Securities  Act  of  Ohio.  Trustee  generaUon  he.is  d 

McLean  estate  whose  914  sham 
of  stock  in  the  Cincinnati  Ei- 

understanding  ot  the  world  situ-  hedged”  with  conditions  j  court  to  “button  np' 

ation  can  bring  proper  presentation  the  transaction  now  and  accep 


of  the  news. 

Two  hundred  members  of  the 


employes’  offer  “to  naught.’ 

Judge  Laws  said  he  would  give 


the  trustee’s  recommendation. 


W.  Thornburgh,  president  and  l!? 


genera!  manager  of  WCAU,  said 


Post  to  Run  Series 
On  Loit  and  Mortimer 

The  New  York  Post  is  proed- 


lishing  divisions  of  SLA  heard  Mr.  possibly  as  early  as  Thursday.  (E 

“we"  have  “made  our  ’new '"studio"  state  that  both  the  papers  &  P  went  to  press  a  ^y  early  be- 

adaptable  to  every  foreseeable  Memorial  Day),  .  . . 

new  production  tecl^aue  ”  brarians  who  compile  it  are  actual-  Former  Senator  Millard  E.  Tyd-  jpg  plans  to  run  a  scries 

c  r  .V  V  j  . '  'y  recording  history.  It  is  their  ings  (D.-Md.),  counsel  for  the  articles  on  Jack  Lait  and 

broadcasting  equip-  juty^  therefore,  he  said,  to  do  “a  employe  group,  asked  the  court  Mortimer  co-authors  of  “U5A 

WCAiT^*  especially  designed  for  good  job  of  telling  what  kind  of  for  10  days  time  in  which  to  pro-  Confidential.”  despite  the  authon' 

T-  ,  .  civilization  they  lived  in.”  duce  a  check  for  $1,000,000  as  a  announced  intention  to  institult 

Television  operations  are  em-  “We  must  make  certain  that  "forfeit”  should  his  clients  fail  to  mtenUon 

p  asizM  with  the  presence  of  whatever  happens  is  not  a  sur-  form  the  corporation  necessary  to 

sHidios  and  a  fourth,  prise,”  he  cautioned,  emphasizing  effect  purchase  of  the  Enquirer, 


legal  action  against  the  newspaper. 

The  series  is  scheduled  for  W 
publication  early  in  June,  and 


.V.  onli  a  V-s’he™.n  r„XrT,r.lr,8  aSis' 


used  for  radio  or  TV  programs  or  the  world  situation 


“ -  "wi.u  siiuaiiuii  can  bring  .4nti-Trust  Act,  stating  that  Sec.  Mr  l  ait  editor  of  the 

ItildiS’a^e  w'  x^SO^feft  ‘aSdTwo  Enquirer’s  York' Mirror,  and  Mr.  Mortimer. 

...  •  w  X  80  reet,  and  two  We  must  go  m  and  find  out  assets  to  any  corporation  where  RroaHu^av  eoinmnict  for  the  new- 


stories  high. 


There  are  four  AB  studios  and,  what  will  happen. 


go  m  and  hnd  out  assets  to  any  corporation  where  Broadway  columnist  for  the  new 
what  is  happening  so  we  will  know  such  sale  tended  toward  creation  paper,  have  already  filed  one  liW 


in  addition,  all  TV  studios  are 
wired  for  radio  broadcasting. 


of  a  monopoly.  Counsel  for  the  g^tion  against  the  Post  (Etf. 


Miami  News  Plans 
$1,250,000  Station 


Marion  Harper,  Jr.,  president  of  trustee  objected  to  this  move,  but  May  17,  page  60) 
McCann-Erickson,  Inc.,  said  the  Judge  Laws  permitted  him  to  pro-  $500,000  damages 
1  i  b  r  a  r  i  a  n  s’  functions  are  the  ceed,  stating  he  was  doing  so  for 

“my  own  enlightenment 


They  dain 


Commenting  on  the  libel  suft 
Post  editorial  said:  “We  thiu 


Two  witnesses  were  allowed  to  jj  reasonable  to  assume  that  ftt 


“literal  expression  of  man’s  time 
binding  capacity.”  Business  would 

lose  much  valuable  time  without  testify  in  behalf  of  the  employe  jj^gjr  suits  at  this  time  s 

Miami — A  television  station  on  the  ready  materials  offered  by  the  group — Jackson  Martindale,  finan-  attemot  to  prevent  publicatk® 
Channel  7,  to  cost  $1,250,000,  is  libraries  of  the  country  he  added,  cial  consultant,  and  James  Ratliff,  articles.  The  series  is  beinj 

proposed  by  WIOD,  the  Miami  “The  process  of  having  an  idea  chairman  of  the  Employe’s  Com-  completed  as  rapidly  as  possibk- 
Daily  News  station,  in  an  appli-  begins  with  the  library,”  he  said,  mittee  for  Purchase  of  the  En-  q^.  answer  to  the  suits  will  b* 
cation  filed  this  week  with  the  explaining  that  librarians  are  really  quirer. 

ECC  in  Washington.  a  vital  part  of  the  “creative  Mr.  Martindale  said  that  within 


vital 


made  in  court.” 


“We  are  now  ready,  willing  and  process,”  since  they  provide  all  the  past  10  days  he  had  made  a 


able  to  carry  through  as  soon  as  the  basic  materials  for  ideas, 
the  FCC  gives  us  the  go  ahead,” 


“management  audit”  of  the  En- 


Smith  Appointed 

Thor  W.  Smith,  associate  bus- 


„  __  ....  _ _  Otis  Lee  Wiese,  editor  and  pub-  quirer  and  that  it  was  his  con-  . 

said  Daniel  J.  Mahoney,  president  lisher,  McCall’s,  said,  “the  sidered  opinion  that  the  employe  ness  manager  of  the  San 

of  the  Isle  of  Dreams  Broadcasting  women’s  organizations  of  this  offer  was  a  “firm  and  substantial”  Call-Bulletin,  has  been  ^ppom 

''  country  are  the  least  reactionary  one.  He  also  said  that  it  offered  to  the  staff  of  the  Amenc 

and  least  insular”  of  any  groups. 


Corporation,  and  publisher  of  the 
Miami  Daily  News. 


the  McLean  heirs  “the  best  oppor-  Weekly. 
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Why  Cigar  Men  Flipped 
To  Sunday  Sports  Pages 

ADVERTISER'S  CASE  STUDY 


By  Robert  B.  McIntyre 

Pernicious  weed!  whose  scent  the  fair  annoys. 
Unfriendly  to  society’s  chief  joys. 

Thy  worst  effect  is  banishing  for  hours 
The  sex  whose  presence  civilizes  ours. 

Cow  per.  Conversation. 


These  lines  convey  what  for 
)ears  has  generally  been  assumed 
to  be  the  attitude  of  women 
toward  cigar  smoking.  Cigar 
manufacturers  have  always  re- 
prded  the  distaff  side  as  the  chief 
obstacle  to  sales  and  accordingly 
have  indirectly  slanted  their  ad¬ 
vertising  in  an  effort  to  win  over 
the  ladies. 

Results  of  a  survey  released 
this  week  by  David  A.  Jenks,  pres¬ 
ident,  Cigar  Institute  of  America, 
Inc.,  New  York  City,  show  that 
women  are  no  longer  the  cigar 
industry’s  Public  Enemy  No.  1; 
that  90  per  cent  of  women  do 
not  object  to  enjoyment  of  cigars 
by  their  men.  Of  this  total,  20 
per  cent  voiced  slight  objections 
to  ashes,  butts  and  strong  aroma, 
but  they  would  not  object  to  their 
men  smoking  cigars. 

Decisive  Factor 
Discovery  that  women’s  objec¬ 
tions  have  been  grossly  over  esti¬ 
mated  has  been  a  decisive  factor 
in  the  selection  of  theme  and  me¬ 
dia  for  a  $250,000  CIA  institu- 
tiooal  ad  campaign  (via  Benton  & 
Bwles,  Inc.)  to  be  launched  June 
8  in  the  sports  pages  of  97  leading 
Sunday  newspapers,  and  which 
will  extend  through  December, 
1952. 

According  to  Eugene  L.  Ray¬ 
mond,  director  of  CIA,  the  central 
sales  promotional,  advertising  and 
public  relations  organization  com¬ 
prising  the  leading  American 
rigar  producers,  goal  of  the  up- 
coming  campaign  is  a  6,000,000,- 
900  cigar  consumption  year. 

Keyed  to  the  theme,  “After  A 
Meal,  Only  A  Cigar  Will  Do” 
(«e  cut),  the  CIA  drive  will  be 
twoed-in  on  15,000,000  occa- 
Monal  cigar  smokers  scattered  over 
m*  U.  S.  As  the  survey  revealed, 
'.000,000  men  account  for  86  per 
“nt  of  total  cigar  sales.  The  re¬ 
maining  14  per  cent  of  cigars  are 
consumed  by  15,000,000  men  who 
smoke  roughly  one  cigar  per 

The  campaign  will  be  di- 
cucted  towards  convincing  these 
occasional  cigar  smokers  to  smoke 
Cc  cigar  per  day. 

Feather  in  Cap 

The  Institute’s  decision  to  con¬ 
centrate  in  newspapers  this  year 

editor  &  PUBLISHER 


marks  a  feather  in  that  medium’s 
cap.  To  understand  why  you  have 
to  go  back  to  1950.  That’s  when 
the  CIA  spent  $1 10,000  on  its  first 
national  advertising  campaign  to 
show  “Cigars  Go  With  Success” 
and  introduce  a  new  slant  on  cigar 
smoking;  that  it  is  not  necessary 
to  inhale  a  cigar  to  enjoy  it. 

That  initial  campaign  ran  in  the 
Satevepost  in  a  series  of  three, 
four-color  page  ads.  Illustration 
featured  a  young  married  man  in 
home  scenes  and  in  his  office,  re¬ 
laxing  and  reflecting  with  his 
cigar.  His  wife  and  daughter  were 
shown  looking  quite  pleased  with 
the  cigar’s  aroma. 

In  1951,  CIA  redoubled  its  ad¬ 
vertising  effort;  spent  $200,000  in 
Life,  Satevepost  and  in  some  120 
college  newspapers  and  magazines. 
Theme  that  year  was,  “You  Need 
Not  Inhale  to  Enjoy  A  Cigar” 
(the  secondary  theme  of  the  1950 
campaign). 

Neither  of  these  campaigns  had 
a  particular  goal,  Mr.  Raymond 
told  Editor  &  Publisher.  “Both 
came  out  at  a  time  when  we  were 
under  the  impression  that  women 
were  the  chief  hurdle  to  cigar 
sales.  We  wanted  to  break  down 
the  ladies’  objections  and  felt  that 
national  magazines  were  the  best 
medium  through  which  to  reach 
them. 

Men  Need  Selling 

“Our  recent  survey  shows  us,” 
Mr.  Raymond  continued,  “that 
women  are  no  longer  an  obstacle; 
that  15,000,000  occasional  cigar 
smokers  have  to  be  sold — not 
their  women.  So  now  we  want 
to  reach  both  men  and  women. 
Best  way  in  our  opinion,  is 
through  the  Sunday  sports  pages 
of  leading  newspapers.  Magazines 
this  year  will  have  to  wait  until 
CIA’s  budget  gets  bigger.  This 
year  it’s  newspapers  all  the  way.” 

Accordingly,  the  CIA  message. 
“After  a  Meal,  Only  a  Qgar  Will 
Do,”  will  appear  in  the  sports 
pages  of  97  Sunday  newspapers. 
Combined  circulation  of  22,500,- 
000  will  cover  a  total  of  94  mar¬ 
kets  including  all  cities  with  pop¬ 
ulations  of  500,000  and  over  down 
to  selected  markets  with  popula¬ 
tions  of  40,000. 

Insertions  of  168  lines  on  two 
for  May  31,  195? 


columns  will  appear  every  third 
week  in  the  39  largest  Sunday 
papers  and  every  fourth  week  in 
the  remainder. 

Theme  Thinking 
The  theme,  which  will  tie-in 
with  testimonials  of  leading  base¬ 
ball  and  football  figures,  was  ar¬ 
rived  at  after  the  survey  showed 
conclusively  that  after  meal-time 
smokers  are  most  susceptible  to 
cigar  enjoyment.  (The  secondary 
theme,  “You  Needn’t  Inhale  to 
Enjoy  A  Cigar,”  will  continue  to 
get  a  play). 

“With  the  full  realization  that 
the  15,000,000  occasional  cigar 
smokers  use  other  forms  of  to¬ 
bacco,”  Mr.  Raymond  pointed  out. 
“our  testimonial  copy  will  ac¬ 
knowledge  this  fact  and  take  no 
issue  with  other  smoking  habits. 
Instead,  the  message  will  empha¬ 
size  the  proper  place  and  time  for 
utmost  cigar  enjoyment  in  the  con¬ 
sumer’s  daily  smoking  habits.” 

For  example.  CIA  copy  starts 
off,  “A  lot  of  the  time  I  smoke 
whatever’s  at  hand  .  .  .  says  Tom¬ 
my  Henrich.  But  After  A  Meal 
Only  A  Cigar  Will  Do!” 

Use  of  headline  sports  figures 
coupled  with  Sunday  sports  page 
insertions  provides  a  natural  and 
powerful  tie-in  with  the  product 
and  campaign  theme,  the  CIA 
feels.  ^ 

With  regard  to  the  media  se¬ 
lected,  Mr.  Raymond  noted,  “sur¬ 
veys  proved  that  Sunday  news¬ 
paper  sports  section  visibility  is 
extremely  high.  The  sports  section 
is  among  the  most  thoroughly 
read  of  all  Sunday  newspaper  sec¬ 
tions,  especially  by  American 
males.” 

.Merchandising 

The  CIA  campaign  will  be  mer¬ 
chandised  on  the  dealer  and  con¬ 
sumer  level  in  all  94  markets 
through  the  cooperation  of  Insti¬ 
tute  manufacturer  members  who 
will  adapt  the  theme  in  their  in¬ 
dividual  brand  advertising. 

Factory  salesmen  and  distrib¬ 
utors  will  merchandise  the  theme 
with  leading  retailers  in  terms  of 
window  and  counter  promotions 
sparked  by  1,000  “Minute  Men” 
of  the  CIA  who,  among  other 
things,  will  attempt  to  get  restau¬ 
rants  to  rubber-stamp  the  theme  on 
menus.  These  Minute  Men  will 
also  call  on  the  newspapers  on  the 
CIA  schedule  and  arrange  for  dis¬ 
tribution  of  reprints  of  ads  to  lo¬ 
cal  retailers. 

In  addition,  CIA’s  publicity  and 
public  relations  program  will  sup¬ 
port  the  advertising  on  radio-TV, 
through  national  magazines  and 
wire  service  syndicates. 

Heavy  Cigar  Schedules 
CIA’s  all-out  drive  set  for  June 
8  points  up  an  increasingly  heavy 
use  of  newspaper  space  in  recent 
weeks  by  the  major  independent 
cigar  manufacturers. 


TAt  I  tip  tlM  CMm!  Na  fiUKfr  «  Imi  yo«  omokr  mcM 
ol  ilte  iifiMf  .  ai(<rr  a  riK-J  yotill  Kxi  #ii)oyinfnl 
Iroin  a  ciftaf  Yrs  a  cifa'  i"  bound  lo  ipvi* 

inorv  more  tlounnchi  pleasure 

more  real  relaxation*  Try  m  lodavtSii  baek. 

^K'ke  11  duult  and  n*Ux  you  reh'h  ihei 
nuMvIik'w  ttavur.  ihai  mellow  aruma.  Bei  you'll 
a«riv  -*'Aher  a  mraL  onU  a  cipar  will  do!** 


For  indoor  readers. 

G.  H.  P.  Cigar  Co.  is  now  grad¬ 
ually  breaking  its  most  compre¬ 
hensive  campaign  in  more  than 
125  newspapers  from  coast  to 
coast  in  behalf  of  its  El  Producto 
Cigars. 

Indicating  a  broad  new  trend  in 
the  advertising  and  merchandising 
of  cigars,  El  Producto  has  re¬ 
designed  its  packaging  to  carry  out 
the  theme  of  its  advertising  (via 
William  H.  Weintraub  &  Co.), 
“.  .  .  for  a  better  time  next  time, 
enjoy  the  delight  of  an  El  Pro¬ 
ducto.” 

Ads  will  emphasize  that  such 
pleasurable  pasttimes  as  fishing 
and  other  sports  will  become  even 
more  delightful  when  smoking  an 
El  Producto  cigar. 

Summer  radio  and  fall  televis¬ 
ion  plans  are  being  formulated, 
and  will  be  announced  in  the  near 
future,  according  to  Elkin  Kauf¬ 
man,  executive  vicepresident  of 
the  Weintraub  agency.  “This  in¬ 
tegration  and  continuity  is  ex¬ 
pected  to  provide  an  impact  never 
before  experienced  in  the  cigar  in¬ 
dustry,”  he  declared. 

Two  weeks  ago,  Bayuk  Cigars, 
Inc.,  Philadelphia,  started  a  week¬ 
ly  series  of  600  and  800-line  ads 
{Continued  on  page  51) 
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The  Advertiser  and  The  Newspaper  Bureau  Begins  DodgelsSold - 

Ad  Agencies  Want  Data  ^.—=-£““^.^71^?;* 
In  E&P  Market  Guide  “raTrSTinVU* 


a  series  of  advertising  clinics  spon-  /\QS  ClXlCl  OCIt^Cc 

tr  JP^  jy  DM-LAS-Importance  of  news- 

tTi  Jli  IrMCLlTr^de  \jUlQrC  '*'8>  ANPA,  t^k  place  May  23  at  p^pg^  advertising  in  the  sale  c 

the  Hartford  Club,  with  50  adver-  jr^gj^s  was  pointed  wr 

The  American  Association  of  the  value  of  this  information  to  tising  executives,  representing  25  |^y  l.  f.  Desmond,  director  of  ad- 


Advertising  Agencies  is  giving  its  agencies,  but  individual  papers  do  Southern  New  England  dailies,  in  vertising  and  merchandi sin| 


active  support  to  the  compilation  not  always  realize  that  if  data  on  attendance. 


Dodge  Division,  Chrysler  Corpor  I  * 


of  standard  data  for  the  next  issue  their  markets  is  not  readily  avail-  The  test  clinic  was  arranged  by  ation,  in  a  speech  May  27  at  th«|  . 


of  the  Editor  &  Publisher  Mar¬ 
ket  Guide. 


able  to  agencies,  they  may  not  be  E.  Bartlett  Barnes,  business  mana-  advertising  seminar  of  the  Texas!  adverbs 


able  to  make  the  soundest  media  ger,  Bristol  (Conn.)  Press,  and  a  Daily  Press  League. 


Member  agencies  were  urged  recommendations  for  their  clients’  Bureau  director.  It  was  co-spon-  Desmond  said  Dodge  has 


this  week  to  encourage  newspapers  advertising. 


to  supply  the  information  sought  “Our  Newspaper  Committee  will  Hartford  Courant.  paper  advertising  since  that  com- 

in  the  new  E&P  Market  Guide  appreciate  anything  agencies  can  ■■  ■  pany  ran  its  first  newspaper  ad  on 

questionnaire  which  is  the  first  do  to  persuade  newspapers  to  co-  ^  2,  1914,  to  announce  intro- 

real  effort  to  bring  together  into  operate  m  making  the  various  j^^iy  as  possible.  This  is  not  diiction  of  its  first  car  and  to  set! 

one  book  the  standard  data  which  compilations  of  newspaper  market  mnrh  fnr  Fnimn  x,  Pum  ichfb’c  dealers 


sored  by  the  Hartford  Times  and  a  consistent  user  of  nwvl 


in  the  new  E&P  Market  Guide  appreciate  anything  agencies  can 
questionnaire  which  is  the  first  do  to  persuade  newspapers  to  co- 


so  much  for  Editor  &  Publisher’s  dealers. 


advertiser  groups  have  long  de-  data  as  complete  and  satisfactory  present  strong  Dodge  dealer 


posMble.  individually.  I  know  that  we  will  body  which  resulted  is  credited  ii 

The  proposal  to  utilize  the  Mar-  ^  all  benefit  from  this  book  and  I  large  part  to  that  initial  advertis- 

ket  Guide  in  this  way  was  first  Newspaper  Promotion  Mana-  will  ing  campaign, 

made  by  Douglas  Taylor,  vice-  Association  were  exhorted  to  embarassed  if  the  data  for  their  $7,000,000  Budget 

president  of  J.  P.  McKinney  &  cooperate  in  the  project  by  Harold  ^^ere.  DodJ  expended  aonroximatth 

Son,  newspaper  representatives,  to  the  New  ^  FoS  NeHr^  He  $7^00,000  in  car  and  truck  ad- 

the  Newspaper  Committee  of  the  ^  ^  .  ;  us  a  sizable  amount  of  money  vi.^i«ino  in  newenaners  last  veai 

4-As  and  the  Bureau  of  Advertis-  to  members:  M  DeLl^sS  d^^^^ 

incr  last  Fall  Mr  Tavlnr  is  nr«i.  After  a  series  of  joint  meet-  Mr-  Desmond  said  Ui^ge  dealw 


$7,000,000  Budget 


the  Newspaper  Committee  of  the 
4-As  and  the  Bureau  of  Advertis- 


TKei  IS  not  m  mere.  Dodge  expended  approximatth 

It  IS  going  to  save  many  of  j7^000,000  in  car  and  truck  ad- 


us  a  sizable  amount  of  money  ygrtising  in  newspapers  last  yea, 


when  we  consider  the  fact  that  Mr.  Desmond  said.  Dodge  deata 


ing  last  Fall.  Mr.  Taylor  is  presi-  represen  a  from  ^so  Tpem  ^n  addhioraT^^^^^^^^^ 

dent  of  the  New  York  chanter  of  wiiii  icpicstiii.iiivcs  market  data  folder.  However.  _ j  _ 


dent  of  the  New  York  chapter  of  „  r  Aa 

the  American  Association  of 


Newspaper  Representatives. 

The  AAAA  Newspaper  Com- 


aTaa  v,*ifr  n  r  A  J  own  market  data  folder.  However. 

AAAA,  NAEA  Bureau  of  Ad-  j^e  rule  book 

vertising  and  E  &  P,  It  was  decided  Mish  a 


that  Editor  &  Publisher  would 
change  the  format  of  its  Market 


folder  if  we  so  desire.” 


mittee  has  decided  to  stop  promot-  Guide  and  publish  the  data,  for 

^andard  Market  &  Media  gu  newspapers,  that  was  requested  Dcolv  THtOWS  PartV 
sponsored  yQ^  qm  Standard  Market  lye  k 

in  1948  with  the  Bureau  of  Ad-  Form.  Market  Managers 


vertising  ANPA,  and  the  News-  “^s  you  know,  the  NAEA  has  St.  Paul,  Minn.— The  St.  Paul  in  the  same  newspaper  issue  wnra 
paper  Advertising  Executives  As-  ^ggn  trying  to  gain  the  cooperation  Dispatch-Pioneer  Press  gave  a  din-  carried  news  stories  on  the  recent 

sociation.  In  four  years  only  150  gf  member  newspapers  in  pub-  ner  party  recently  for  officials  and  change  in  Regulation  W. 

newspapers  have  adopted  the  iij,hing  market  data  forms  for  each  store  managers  of  Klein’s  in  ob-  Praise  for  unselfish  newspapen 

o  er,  too  many  papers  com-  gjjy  ^  sizable  job  for  servance  of  the  31st  anniversary  which  help  promote  civic  and  m- 

p  ainea  it  was  tw  complicated;  of  engaged  in  research  of  the  supermarket  chain.  tional  welfare  also  was  given  b) 

some  agencies  prefer  the  data  in  a  jn  many  instances,  many  of  Aggressive  promotion  by  the  Mr.  Desmond.  He  cited  in  par¬ 
sing  e  ook.  newspapers  never  got  around  “four  Klein  boys”  is  credited  with  ticular  the  valuable  aid  whidi 

Major  Items  Covered  to  doing  this.  the  rapid  expansion  of  the  store,  newspajjers  gave  in  the  recai 

The  E&P  questionnaire  which  “Editor  &  Publisher  volun-  A  “Certificate  of  Award”  from  campaign  when  Dodge  dealen 


on  service  and  used  vehicle  ads. 

Flexibility  of  newspaper  advn 
tising  which  enables  Dodge  dealen 
to  advertise  their  individual  local 
prices  also  was  cited  by  the  speak 
er.  He  pointed  out  that  many 
dealers  in  Texas  were  able  to  an¬ 
nounce  new  finance  terms  on  can 


St.  Paul,  Minn.— The  St.  Paul  in  the  same  newspaper  issue  whidi 
Dispatch-Pioneer  Press  gave  a  din-  carried  news  stories  on  the  recent 


single  book. 

Major  Items  Covered 
The  E&P  questionnaire  which 


the  supermarket  chain.  tional  welfare  also  was  given  by 

Aggressive  promotion  by  the  Mr.  Desmond.  He  cited  in  par- 


“four  Klein  boys”  is  credited  with  ticular  the  valuable  aid  which 


the  rapid  expansion  of  the  store,  newspajoers  gave 


A  “Certificate  of  Award”  from  campaign  when  Dcxlge  dealen 


has  been  prepared  by  Josiah  B.  teered  to  bring  all  these  reports  the  Newspaper  Advertising  Exec-  helped  collect  18,000,000 


Keeney,  market  and  research  man-  out  in  condensed  form  in  the  utives  Association,  for  outstanding  of  scrap  metal  needed  in  the  it- 

ager,  is  a  refinement  of  the  Stand-  Market  Guide.  In  addition,  they  newspaper  advertising  in  the  Dis-  fense  effort.  Newspapers  rallied 

ard  data  sheet,  retaining  the  best  are  adding  two  new  features  which  patch-Pioneer  Press,  was  presented  to  the  aid  of  Dodge  dealers  when 

features  with  a  simplified  format  will  be  of  great  value.  to  the  Kleins  by  B.  H.  Ridder,  they  were  asked  to  carry  ne»i 


for  filling  in  information. 

The  major  divisions  of  the  ques-  will  be  receiving  from  E  &  P  a  Klein’s  set  a  Dispatch-Pioneer  munity  organizations  to  briiil  | 
tionnaire  cover:  Location  of  city  market  data  form  to  be  filled  out  Press  all-time  record  with  12  pages  scrap  metal  to  the  dealerships  lot 
on  E  &  P  map,  transportation  and  returned.  I  urge  each  and  of  advertising  in  a  single  issue,  collection. 


to  the  Kleins  by  B.  H.  Ridder,  they  were  asked  to  carry  ne»i 


Tn  the  very  near  future  you  president  of  the  newspapers  here,  stories  inviting  all  civic  and  cotn- 


Klein’s  set  a  Dispatch-Pioneer  munity  organizations  to  briiil  | 


facilities,  population,  housing, 
banks,  auto  registrations,  electric 
meters,  gas  meters,  telephones, 
principal  industries,  with  number 
of  wage  earners  and  average 
wages,  available  industrial  space, 
principal  pay  days,  colleges,  cli¬ 
mate,  tap  water,  agriculture, 
mining,  retailing,  retail  sales  for 
10  major  categories,  retail  out¬ 
lets  as  to  department  stores, 
variety  stores,  chain  drug  stores, 
other  chain  stores,  wholesalers, 
newspapers  and  their  advertising¬ 
merchandising  service. 

The  AAAA  statement  acknowl¬ 
edges  that  the  questionnaire  fol¬ 
lows  the  suggestions  of  the  adver¬ 
tising  interests  and  then  comments: 

“Editor  &  Publisher  tells  us 
one  of  the  main  problems  will  be 
to  get  newspapers  to  send  in  the 
-  data  needed  for  the  Market 
Guide.  The  E&P  people  know 


PLANNING  the  Summer  convention  of  the  Newspaper  Advertising  Executives  Association  June  2^ 
at  Daytona  Beach,  Fla.;  Left  to  right — Program  Chairman  Don  Bernard,  Washington  (D.  C.)  rw 
Phil  Buchheit,  Spartanburg  (S.  C.)  Herald-Journal;  NAEA  President  Herbert  G.  Wyman,  PittstaW 
(Pa.)  Post-Gazette;  Cal  Fountain,  Lancaster  (Pa.)  Newspapers;  and  NAEA  Secretary  Robert  rvt. 

EDITOR  &  PUBLISHER  lor  May  31, 


’  The  Advertiser  and  The  Newspaper 


Film  Exhibitors  Ask 
Cut  in  Dailies  *  Ad  Rates 

By  Lawrence  Farrant 

Motion  picture  exhibitors  On  J  une  4,  a  long-heralded  con- 
across  the  nation  are  trying  to  per-  ference  is  scheduled  at  Hartford, 
suade  newspapers  to  cut  theater  Conn.,  to  allow  press  and  film  ex- 


CAMPAIGN  ROUNDUP 


Sugar  Sweetens 
Linage  for  420 
Newspapers 

^  ^  American  Sugar  Refining  Co., 

Bfe  .  I  York  City,  has  released  three 

**  -  separate  campaigns  (via  Ted  Bates 

nxrkiriE- .  &  Co.)  for  Domino,  Franklin  and 

MOyiE-MINDED  R  ^  Loew,  sunny  cane  sugars  in  more  than 

mp»rrp  pvpnitiv<».  anA  l4ran^i4:  V  _  *'  ^  _ 


advertising  rates  down  to  the  level  ecutives  to  talk  over  common  fheatre  executive,  and  Francis  S.  4.)q  newsDaoers.  Domino  and 

r  .  t  «  Vilimnv  'T'Smac  maKISfk-  r  r  * 


of  retail  tariffs. 

But  theater  owners  and  mana-  Some  150  persons,  representing  ‘***ails  of  program  ion  farm 

u*  '  A  -I  A  ^  ^4  for  indii$tr\’  svmDosiiini  Jiini^  4  Some  300  dailies  Rnd  iRrm  jour* 

^rs  approaching  newspapers  m-  Connecticut  and  western  Massa-  >  P®*'®™  ^  500., 

dmdually,  find  that  few  changes  chusetts  newspapers,  and  New  like  full  advantage  of  the  data  copy  on  a  schedule  of  weekly  in- 
rFMFBAT  an  Tnpir<5  home  offices  and  Hollywood  provided  by  this  type  of  research  sertions.  In  addition,  Domino  will 

(xLlMLnAL  AU  1  UrlUb  studios  of  leading  filni  concerns,  but  must  usually  coniine  our  use  be  featured  in  the  Nancy  Sasser 

..»n„mpla.ed.  In  many  piU.,,  Mo.i™  S"e  Z'lZy  ‘°  Sir", hi"n  "SS 

theater  rates  have  recently  risen.  Symposium,  at  Times  Tower.  Other  agency  research  directors  ...  .  ... 

few  ma  or  dailies,  however,  have  ^  •  i  i.  .  .  c  i.  umer  agency  researen  directors  dailies  and  farm  publications  will 

eone  along  with  the  exhibitors.  Johnston  to  Speak  emphasized  more  general  propos-  carry  280-line  Franklin  sugar  ads. 

Most  publishers  prefer  to  stand  ,  Principal  speakers  will  be  Eric  ah  to  increase  the  value  of  market  cane  sugar  insertions  of 


problems. 


Fmnklin  ads  feature 


pat.  An  important  Maryland  news-  JOnnsion,  presiaeni,  Motion 
paper  told  theater  men  that  the  Association  of  America, 


Eric  Johnston  to  Speak  emphasized  more  general  propos- 
Principal  speakers  will  be  Eric  als  to  increase  the  value  of  market 
A.  Johnston,  president.  Motion  studies. 


business  presentations.”  ^  jpr  newspapers.  More  than  80 

Other  agency  research  directors  dailies  and  farm  publications  will 
emphasized  more  general  propos-  carry  280-line  Franklin  sugar  ads. 


Do  Ads  Pay  Off 


Sunny  cane  sugar  insertions  of 
128-lines  in  more  than  40  dailies 
will  stress  the  importance  of  add- 


paper  never  discussed  rates  with  New  York;  and  Ronald  Reagan,  They  wanted  correlations  of  ing  the  “Energy  of  the  Sun”  to 
its  customers  just  as  theaters  do  President,  Screen  Actors’  Guild,  newspaper  advertising  to  actual  foods, 
not  discuss  admission  prices  with  Beverly  Hills,  Calif.  sales,  presented  in  such  a  way  that 


their  patrons. 


everly  Hills,  Calif.  sales,  presented  in  such  a  way  that 

Francis  S.  Murphy,  editor  and  the  agency  could  decide  how  well  Englander  Bedding  Down 


Boxoffice,  a  national  film  week-  publisher  of  the  Times,  will  wel-  specific  advertising  produced  re¬ 
ly,  has  surveyed  the  situation.  It  come  guests  to  discussions  of  the  suits — and  how  to  improve  the  im- 


June  Newspaper  Test 
One-shot  full-color  pages  in 


reports  that  61  per  cent  of  the  motion  picture  industry,  as  related  pact  of  such  copy.  Details  were  '  Sunday 

dailies  charge  special  theater  rates  to  the  press.  Expected  also  are  also  requested  on  the  comparative  ’ners  will  be  run  June  8 

hi^er  than  those  scheduled  for  Herbert  Wyman,  president.  News-  value  in  terms  of  sales  between  J!  .  Company  Chicago 

local  stores.  paper  Advertising  Executives  As-  national  and  retail  advertising.  ^  ®  manufacturer  as  part  of 

The  Newspaper  Advertising  Ex-  sociation;  Francis  M.  Winikus,  ad-  The  individual  newspaper  could  ®  *  f  H^tArmine  whether  color 


paper  Advertising  Executives  As-  national  and  retail  advertising. 


The  Newspaper  Advertising  Ex-  sociation;  Francis  M.  Winikus,  ad- 


a  test  to  determine  whether  color 


ecutives  Association,  Boxoffice  vertising  and  publicity  director,  also,  the  admen  said,  extend  in-  newspaper  copy  and  a 

notes,  reported  93  per  cent  of  the  United  Artists  Corp.,  New  York;  ventory  studies  to  the  paper’s  en-  i  i.^-i  onproach”  are  more 
big  dailies,  over  100,000  circula-  Harry  Goldberg,  national  director  tire  circulation  area  rather  than  «  ,han  national  magazine 

tion,  charged  premium  rates.  For  of  advertising  and  publicity.  War-  to  limited  urban  zones.  In  another  dvertisine 
middle-sized  papers,  between  35,-  ner  Bros.  Circuit  Management  way, -studies  could  be  expanded  1°  ^  ,  j  u-  u  n  mneen 

000  and  100,000  circulation,  high-  Corp.;  Dan  S.  Terrell,  national  ex-  cover  “not  just  grocery  stores.”  Englander,  ^hicn  nas  co  - 
CT  rates  were  fixed  by  78  per  cent,  ploitation  manager,  Metro-Gold-  Fundamental  information  would  trated  its  ad  ettor  s  .pY 

The  figure  for  papers  under  35,-  wyn-Mayer;  and  Raynnond  H.  Me-  include  brand  studies  in  all  this  "ctt  Co.)  in  m^Mines,  ’ 


000  was  42  per  cent. 


Kinney  of  J.  P.  McKinney  and  research. 


The  magazine  says  one  Massa-  Son,  national  advertising  represent- 
chusetts  daily  carries  dual  rates:  atives  for  the  Gannett  Newspapers. 


More  Standardization 


says  it  is  satisfied  by  what  Richard 
W.  Girvin,  ad  director,  calls  “ex¬ 
cellent  respon^”  from  papers  in- 


uaiiy  carries  auai  rates:  auves  lor  me  uanneii  iNewspapers  jhere  were  some  gripes  that  „  the^  upcoming  test. 

>1.65  an  inch  for  space  alone  and  Newspaper  representatives  will  could  easily  be  eliminated  by 
S3.25  an  inch  for  ad  space  plus  include  publishers,  managing  edi-  newspaper  researchers  remember-  _  ,  ,  oi^a 

readers  in  the  news  columns.  tors  and  theater  editors.  ing  that  all  their  work  is  intended  Kodak  Elaxw 

Some  Cuts  Noted  •n  ^  to  be  used  by  advertisers  with  eyes  Ad  Schedule  in  «P®  j 

Moves  by  exhibitors  have  led  Improve  on  the  business  dollar.  Eastman  Kodak  Co.  announce^ 

to  adjustments  recently  in  Hous-  Their  Market  Research  Primarily,  agency  men  asked  last  week  it  win  c  »  »  recent 

ton,  Indianapolis,  Binghamton,  To  the  ad  agency  executive,  and  asked  again  that  research  data  “largest  newspaper  enor 

Troy  and  Utica.  Two  Houston  most  newspapers’  market  research  be  standardized.  They  suggested:  years”  this  Summer.  ^ 

papers  reduced  rates  12Vi  to  17  resembles  the  old-fashioned  gener-  “Higher  quality,  standardiza-  papers  in  cities  oi  ‘ 

per  cent  for  suburban  theaters  al  store.  tion.  and  therefore  increasing  util-  more,  ^  be 

which  did  not  need  total  circula-  Newspaper  research,  they  say,  ity  because  of  comparability.”  tricts  of  ZUU.uuo  rcsiucu 

tion.  Two  New  York  State  dailies  does  a  good  job  but  many  impor-  _  “A  coordinated  group  of  papers  used.  i„He<;  six  800  to 

lowered  rates  to  retail  levels  but  tant  and  special  items  just  aren’t  in  a  cross-section  of  the  U.  S.  The  series  .  ,  -bout 

cut  out  free  publicity.  available.  should  combine  to  do  studies  U^OO  ^  vfav  27 

Elimination  of  publicity  disturbs  Thomas  W.  Black,  director  of  which  can  get  as  close  to  a  nation-  two-week  intervals  ir^  ^ 

the  motion  picture  men.  They  research  at  Owen  &  Chappell  al  picture  as  one  may  desire.  We’d  through  August  z/.  in 

prefer  the  St.  Louis  system  where  agency,  has  surveyed  opinion  of  I'ke  to  compare  magazine  studies  have  large  ptiotos  snown  b  f 

both  the  Post-Dispatch  and  the  research  directors  and  spot  check-  with  newspaper  results  regionally  taking  scenes. 

Globe-Democrat  have  for  two  ing  has  brought  the  findings  up  to  and  nationally.”  The  company  is  supp  ying 

years  charged  retail  rates  but  have  date.  Objectivity  Wanted  vance  newsprint  proofs  an 

not  reduced  movie  coverage.  Agencies  use  just  about  every-  And  specially  pin-pointed  by  P'ay  material,  ne-m  . 

Exhibitors  argue  that  news  of  thing  put  out  by  the  papers,  but  agency  men  was  this  one:  “Stop  local  adaptations  oi  me  w 

™  theater  should  stand  or  fall  on  they  want  more  and  better  infor-  presenting  one  side  of  the  picture,  are  also  part  ot  tne  p  g 

Jh  own  as  news  rather  than  be  mation.  Usually  there  is  something  good  _  , 

®arged  to  advertising.  Block’s  own  agency,  with  most  about  the  No.  2  or  No.  3  paper  Florida  Ups  Ad  . 

The  Indianapolis  (Ind.)  News  of  its  major  accounts  in  the  alco-  but  you’d  never  know  it  from  re-  The  Florida  State  Adver  is  g 
*od  Star  worked  out  substantial  holic  beverage  field,  felt  a  little  ports  posing  as  research.”  Commission  will  increase  i  s  ^i 

reie  cuts  for  theaters.  The  reduc-  unsatisfied  with  work  in  this  field.  Mr.  Black  himself  adds  wryly,  space  ad  budget  for  this  ^m 
tions  vary,  depending  on  locality  “Since  none  of  the  consumer  “The  ideal  solution  to  this  prob-  from  $65,000  to  $135,oou 

of  the  theater  and  on  whether  the  panels  covers  distilled  spirits  and  lem  in  a  city  like  New  York  would  metropolitan  n  e  w  s  p  ape  r  s 

space  was  taken  weekdays  or  Sun-  only  one  now  covers  beer,”  he  be  for  all  the  newspapers  to  co-  magazines  getting  the  bu 

•fays-  said,  “we  cannot  take  anything  (Continued  on  page  16)  appropriation. 
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lo  DC  usca  Dv  aavenisers  wiin  eyes  - T  .rv 

on  the  business  dollar.  Eastman  Kodak  Co.  a 

Primarily,  agency  men  asked  last  week  it  will  ^8^8  » 

and  asked  again  that  research  data  “largest  newspaper  etfor  i 

be  standardized.  They  suggested:  years”  this  Summer.  „ 

“Higher  quality,  standardiza-  papers  in  cities  of  1  . 

tion,  and  therefore  increasing  util-  more,  located  in  metropo  i 

ity  because  of  comparability.”  tricts  of  200,000  residen 
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General  Ad-Topics 

continued  from  page  15 


ARBI  Studies 
Form  Basis  of 
Timely  Debate 

Do  the  Advertising  Researd 
Bureau,  Inc.,  studies  of  radio 
and  newspaper  effectiveness  realh 
prove  what  they  claim  to  prove’ 
“No,”  said  Harold  S.  Barne- 
director.  Bureau  of  Advertisinj, 
ANPA,  speaking  for  newspapen. 
“Yes,”  countered  Kevin  Sweeney, 
vicepresident.  Broadcast  Advertis¬ 
ing  Bureau,  speaking  for  radio. 

Both  men  squared  off  in  a  de-| 
bate  on  the  subject  at  a  lunchem| 
meeting  of  the  American  Market¬ 
ing  Association  in  New  York. 

“There  is  no  common  tongue  I 
except  one  in  which  we  can  con- 
verse  about  the  respective  effec-| 
tiveness  of  these  media,”  Mr 
Sweeney  declared.  The  conunoe 
tongue  is  sales  results.  The 
ARBI  reports  attempt  to  use  this 
guarantee,  however,  that  it’ll  due  bills  with  face  value  about  common  denominator — what  hap- 
work.  twice  the  amount  payable  for  the  pens  at  the  cash  register  to  meas- 

Major  hotels  handle  their  adver-  space  used  in  the  papers.  These  ure  media  and  media's  use.” 
rising  through  agencies.  The  letter  due  bills  are  traded  at  discount  in  Mr.  Sweeney  reported  that  oo  | 


BEST-SELLING  BOOK  these  days  among  market  men  is  the  1952  Consolidated  Consumer  Analysis 
published  by  15  cooperating  newspapers.  Seen  at  this  formal  presentation  in  St.  Paul  are:  I^ft  to  right: 
W.  F.  Villaume,  president  of  Minnesota  Macaroni  Co.;  Peter  Benziger,  St.  Paul  Dispatch-  Pioneer  Press; 
J.  F.  Near,  ad  manager  of  Russell-Mlller  Milling  Co.;  John  F.  Lewis,  D-PP  ad  director;  R.  M.  Holt,  ad 
manager  of  Munsingwear,  Inc.;  E.  A.  Clasen,  ad  manager  of  Pillsbury  Mills;  Norman  Saukerson, 
Milwaukee  Journal;  and  D.  W.  Moore,,  Grocery  division,  Russell-Miller  Milling  Co. 


operate  in  one  grand  study  which  from  the  newspaper  will  be  sent  the  open  market  when  the  agency  the  basis  of  50  ARBI  studies 

would  be  of  such  a  scope  that  it  to  the  agency.  If  the  mediaman  needs  cash.  lished  by  BAB,  representing  4! 

would  clearly  define  the  separate  of  the  agency  gives  an  O.K.,  then  The  New  York  State  Hotel  As-  different  stores  in  25  different 

newspaper  audiences  and  tell  us  the  ad  will  be  sent  through.  The  sociation  and  the  Hotel  Associa-  cities — and  more  than  7,000  cont- 

to  what  degree  they  overlap.  But  mediaman  first  checks  the  hotel’s  tion  of  New  York  City,  Inc.  likes  pleted  interviews  —  BAB  (not 

can  you  imagine  this  being  done?  register  to  see  how  many  guests  to  keep  the  due  bill  story  quiet.  ARBI) — arrived  at  tentative  con- 

I  can’t.”  came  from  the  newspaper’s  cir-  Members  are  advised  against  is-  elusions  about  retailers  advertis- 

culation  area.  His  question  is;  suing  the  credit  documents.  Para-  ing.  Among  these  were  the  fd- 

“Will  the  ad  pay  off?”  If  the  doxically,  the  associations  have  lowing  points; 


Flash:  All  Quiet 
On  Due  Bill  Front 

On  the  way  across  town.  Max 


newspaper  makes  this  check  be¬ 
fore  sending  a  letter,  it  will  save 


Schwartz,  the  cab  driver,  said,  faces.  - ^ 

••Lousy  during  .he  week.  ILs  only  „  ^“1;,  ZS  “wnTE  By  Ads  and  Pix 


out-of-towners  on  week-ends  that  Publisher  will  mutter.  What  at^ut 
crowd  the  hotels  and  night  clubs.”  ’’“5' 

Newspaper  publishers  visiting  dealers. 

New  York  from  all  over  the 
country  noticed  the  situation  dur¬ 
ing  ANPA  Week 


available  model  due  bills.  j )  Newspapers  do  an  effectivt 

"  ^  job  for  retailers — but  it  seems  onlv 

‘Richmond  Day'  Marked  part  of  the  job.  There  is  a  mar 

ket  that  reads  and  buys;  2)  No 
Richmond,  Va.-Merchants  in  ‘yP®  9^  advertising  wjl 

all  sections  of  Richmond  ran  the  i°“*y  'uerchandi^  or  b^! 

This  is  a  different  story.  Such  fue^u^f.orv^o'rihe  Caoitar  Citv  of  merchandf^’  created  !n  the 

due  bills  fall  into  two  classes,  j^e  history  of  the  Capi^^^^^  a  human  mind  by  words  is  as  good 

Fimt.  a  hotel  or  night  club  may  ••^Jlihmo^S  dS"  a  pic.um_i(  no.  Irntter-than  tin. 


i«iv  don’t  fl,e  i,oKl!  und  nig/.r  i»nc  due  bills  directly  m  investom  ~  that 

mro  _ _ at  a  discount  of  40  to  60  per  cent.  Bnonaay,  may  ly,  mat  aiiracieu  „  Barnes  told  his  audii 


spots  advertise  in  mv  paper  and  ‘u  • 

mavhe  pick  up  a  few  ' extra  guests?  Most  of  the  time  the  purpose  is 
was  the  middle  point  of  the  think-  ready  cash  to  carpe  the 

halls  or  install  a  new  bank  of 


ing.  And  if  the  hotels  can’t  dig  up 
the  necessary  cash,  an  occasional 
publisher  went  on,  then  I’d  be 
willing  to  accept  a  due  bill  for 
the  amount. 

This  week.  Editor  &  Publisher 


elevators  or  some  other  equip¬ 
ment.  These  due  bills  are  then 
sold  by  the  dealers  to  anyone 
wanting  to  stay  at  the  hotel  or 
to  do  a  little  celebrating.  The 


shoppers  from  many  miles  around. 

For  weeks,  buyers  for  many 
Richmond  stores  had  been  obtain 
ing  special  merchandise  in  New 
York  and  Chicago  retail  distribut 


Mr.  Barnes  told  his  audienct 
that  the  main  issue  is  not  research: 
“the  main  issue  is  not  the  relative 
effectiveness  of  radio  and  news¬ 
papers.  The  basic  issue  is  adver- 


ing  centers,  according  to  V.  M.  Using. 


Montsinger,  assistant  executive 
secretary  of  the  association. 
Neighborhood  bargains  were 


looked  into  the  maVter  Here’s  ^t  about  30  per  cent  uarga.ns 

kwked  into  the  matter.  Heres  „  ,  hnteU^nd  711  emphasized  in  the  program. 


off  for  New  York  hotels  and  20 
per  cent  off  in  resorts. 

Matter  of  fact,  there’s  an  asso- 
in“  other  c’^nveniion'' "and''’ resort  f  dealers,  known  _  as 


what  was  learned. 

1.  Many  of  the  leading  hotels 
and  night  spots  in  New  York  and 


He  suggested  the  following  five 
points  that  researchers  might  ask 
about  the  ARBI  tests: 

( 1 )  Secure  from  ARBI  a  repre- 


The  Virginia  Transit  Company  sentative  group  of  the  original  re- 
agreed  to  reduce  fares  for  shop-  ports  for  detailed  study  by  you. 
pers.  2)  Ascertain  whether  the  70  per 

...  _  _ _  u  -r  J  p  c  u  The  Richmond  (Va.)  News  cent  to  95  percent  of  the  people 

centers  are  paying  for  newspaper  Tmde  &  Exchange  Advertising  carried  advance  stories  and  who  showed  an  interest  in  th« 

space  with  due  bills  BUT  .  .  .  Associate,  Inc.,  in  N  e  w  York  n^^^k  the  event.  featured  merchandise  who  were 

2.  The  hotels  and  stay-up-lates  ^'^y- .  V  *  ^  family  outfit,  actually  interviewed  were  typical 

select  their  newspapers  just  as  if  containing  about  14  members.  42,000  Juicy  Lines  of  the  entire  group;  3)  Why  was 

payment  were  in  cash  .  .  .  President  is  Jack  Roland,  partner  Nashville  (Tenn.)  Tennes-  it  important  to  ask  a  person  when 

3.  And  the  due  bills  aren’t  ne-  space  buyer  for  the  Roland-  published  a  special  electric  he  saw  or  heard  the  advertising 

gotiable  anyway.  Actually,  they  Advertising  Co.  section  Sunday,  May  11,  featuring  (Does  the  merchant  care?);  41 

specify  in  fine  print  on  the  face  Some  Agencies  Are  Dealers  the  opening  of  Nashville’s  new  Why  was  the  layman  asked:  ^n 
of  the  documents  that  the  credit  The  second  type  of  due  bill,  $2,836,000  electric  center.  A  total  your  opinion,  do  you  think  the 
is  wiped  out  if  presented  by  any-  readily  negotiable,  is  closely  held  of  42,000  lines  of  paid  advertising  store  gets  better^  results  ftoi" 
one  other  than  the  publisher  or  by  advertising  agencies  with  hotel  was  carried  in  the  section  which  newspaper  advertising  or  fr^ 
an  authorized  member  of  his  staff,  accounts.  In  these  cases,  the  hotels  was  devoted  entirely  to  the  elec-  radio  advertising?”;  and  5)  Whl 

If  a  newspaper  publisher  still  run  ad  campaigns  in  newspapers,  trie  industry  in  Nashville.  Nash-  not  submit  a  group  of 
wants  to  trade  space  for  due  bills,  turn  over  due  bills  to  the  agency  yille  Electric  Service  used  color  reports  to  the  Advertising  w- 
the  procedure  is  simple  He  or  but  then  the  agency  pays  the  news-  in  two  full  page  ads  announcing  search  Foundation  and  let  t 
his  ad  manager  may  write  to  the  paper  in  cash.  Incidentally,  the  the  opening  of  its  huge  new  center  impartial  organization  pass  on  tw 
hotel  and,  quoting  space  rates,  agency  doesn’t  lose  anything  in  in  the  heart  of  downtown  Nash-  soundness  of  the  method  and  vai- 
-  make  the  proposition.  There’s  no  the  transaction.  The  agencies  take  ville.  idity  of  results? 
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CLEVELAND 


a  2 -in -I  market  of  nearly  $5,000,000,000 
served  by  the  CLEVELAND  PLAIN  DEALER 


The  quickest,  shortest  route  to  your  counties.  Here’s  concentrated  buying 
sales  destination  is  via  the  Cleveland  power... fast  approaching  the  whopping 
Plain  Dealer.  For  the  PD  effectively  five  billion  dollar  mark! 
covers  Greater  Cleveland  plus  26  adjacent  Have  your  say. . . the  best  way. . . in  the  PD. 


(Cleveland)  26  Adjacent 

Cuyahoga  Cy.  County  Area* 

$1,733,424,000  $1,327,825,000 

458,874,000  333,266,000 

263,872,000  108,266,000 

56,838,000  32,877,000 

85,680,000  59,480,000 

2,725,572,000  2,064,059,000 

Figures— Salts  Management  Survey ,  May,  1952 


Total  Retail  Sales  .... 

Food  Sales . 

Gen.  Merchandise  Sales  . 

Drug  Sales . 

Furn.,  Hsld.,  Radio  Sales  . 
E£f.  Buying  Income  .  .  . 

*Akren,  Canton,  Youngstown  not  included. 


The  Plain  Dealer's  Market 
Survey  Department  can  assist 
you  in  checking  your  merchan¬ 
dising  coverage  with  current 
market  data  for  Cleveland. 
Write  for  information. 


PLAIN  DEALER 


Cleveland's  Home  Newspaper 

Cresmer  &  Woodward,  Inc.,  New  York,  Chicago,  Detroit,  San  Francisco,  Los  Angeles,  Atlanta 


editor  &  PUBLISHER  for  May  31.  1952 


Based  on  Sales  Management’s  1952  Survey  of  Buying  Power 
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QUEENS 

now  ranks  as 

1 0th  in  UiS.  A. 

(among  all  counties] 
in  per  family  effective 
buying  income. 


National  advertisers:  Queens  County’s  retail 
soles  totalled  $1,512,000,000  in  1951.  Get  your 
shore  through  Queens'  own  newspapers! 

LONG  ISLAND  PRESS 

Covaring  ttie  southarn  half  of  Quaans 

LONG  ISLAND  STAR  JOURNAL 

Covaring  tha  northern  half  of  Queant 

STATEN  ISLAND  ADVANCE 

Covering  all  of  Richmond 

274,154  A.B.C.  Circulation  .  .  ,  more  than  tha  World-Talagram  S  Sun, 
Journal-Amarican  and  Pott  combined  in  Queans,  plus  4  out  of  5 
Staten  Island  famlliatl 


Consumer  Service^ 
Co-op  Ads  Debated 


Increased  retailing  emphasis  on 
convenience  to  the  consumer  in 
terms  of  store  locations  and  hours 
and  recognition  of  the  ballot  box 
as  a  major  aspect  of  merchandis¬ 
ing  were  recommended  by  W.  A. 
Blees,  vicepresident,  Avco  Manu¬ 
facturing  Corp.,  at  the  Chicago 
Tribune’s  third  annual  Distribu¬ 
tion  and  Advertising  Forum  last 
week. 

Retail  stores,  he  maintained, 
must  serve  the  customer  where 
he  wants  to  be  served.  This  has 
led  to  the  development  of  the 
suburban  “one-stop”  community 
shopping  center,  he  said,  as  a 
descendent  of  the  old  general 
store. 

“I  am  completely  devoted  to  the 
idea  of  the  utmost  in  service  and 
convenience  for  the  customer,”  he 
went  on.  “In  serving  these  cus¬ 
tomers  conveniently,  it  is  evident 
that  they  would  prefer  to  select 
packaged  goods  and  other  items 
with  which  they’re  thoroughly 
familiar,  without  the  help  of 
clerks.  We  see  that  type  of  selling 
developed  almost  to  perfection  in 
super  markets. 

Stresses  Store  Hours 

“In  automobiles,  appliances,  and 
television  sets,  where  new  models 
constantly  appear,  engineering  de¬ 
velopments  rapidly  add  new  fea¬ 
tures,  and  service  is  required,  the 
public  needs  to  be  sold  by  sales¬ 
men  either  in  the  store  or  at  home. 
In  either  type  of  selling,  advertis¬ 
ing  must  establish  the  brand  name 
and  keep  it  constantly  in  front  of 
the  public. 

“Another  point  of  customer 
service  is  store  hours.  The  store 
that  rigidly  sticks  to  its  9-to-6 
schedule  had  better  look  at  its 
sales  volume  and  cash  receipts. 
Today  Americans  have  less  and 
less  time  for  us  to  sell  them.  We 
must  put  our  products  before 
them  whenever  it  is  convenient  to 
them.” 

Co-op  Ads  Stir  Comment 

Spirited  comments  developed  in 
the  panel  session  on  price  reduc¬ 
tions  and  on  questions  relating 
to  manufacturer  -  distributor  -  re¬ 
tailer  relationship.  Increased  co¬ 
operative  advertising  allowances 
were  forecast  and  some  differences 
of  opinion  arose  about  whether 
advertising  budgets  should  be 
based  on  anticipated  sales  or  a 
combination  of  these  and  other 
factors. 

At  a  session  devoted  to  the  non¬ 
durable  goods  fields,  cooperative 
advertising  was  again  mentioned 
as  an  increasing  problem  with 
manufacturers  of  fo^s,  drugs  and 
apparel. 

J.  Sidney  Johnson,  director  of 
trade  relations.  National  Biscuit 
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Co.,  said  food  manufacturer 
operate  on  such  a  narrow  margk 
of  profit,  that  co-op  advertisin; 
cuts  in  too  deeply  to  be  of  value 

“I  have  never  looked  at  retai 
advertising  as  being  a  scheme  o: 
collecting  money  from  manufactur 
ers,”  he  added. 

George  L.  Clements,  president 
Jewel  Tea  Co.,  said  cooperative 
advertising  support  is  often  needed 
by  a  retailer  to  help  move  i 
product. 

David  Mayer,  Jr.,  president 
Maurice  L.  Rothschild  &  Co.,  Chi¬ 
cago  apparel  store,  said  that  manu¬ 
facturers  in  the  apparel  field  cat 
profitably  promote  the  sale  of  thei; 
merchandise  through  cooperativ! 
advertising,  supplemented  by  the 
retailer’s  own  copy. 

Meyer  Kestenbaum,  president 
Hart  Schaffner  &  Marx,  remarked 
that  the  trouble  with  cooperative 
advertising  is  that  it  is  a  “uni¬ 
lateral”  arrangement  as  far  as 
many  retailers  are  concerned.  “We 
think  the  retailer  will  do  better 
when  he  spends  his  own  money 
for  advertising  than  when  he 
spends  our  money,”  he  added. 

■ 

Chicago  Bank  Ads 
Give  Idea  Service 

Chicago — A  new  note  in  bank 
advertising  was  sounded  this  week 
in  a  newspaper  series  begun  by 
Harris  Trust  &  Savings  Bank,  fea¬ 
turing  an  “idea  service”  to  the 
business  community. 

Instead  of  directly  selling  the 
services  of  the  bank,  the  new 
campaign,  prepared  by  Leo  Bur¬ 
nett  Co.,  Chicago  agency,  ex¬ 
presses  the  philosophy  and  per¬ 
sonality  of  the  bank  through 
friendly  stories  about  “money  and 
people.”  The  ads  are  scheduled 
to  run  on  the  financial  pages  of 
Chicago  newspapers. 

Mark  A.  Brown,  bank  president, 
explained  that  the  ads  reflect  the 
Harris  philosophy.  “We  have  al¬ 
ways  kept  close  to  the  idea  that 
every  problem  has  a  human  base 
and  a  human  solution  and  that 
people  with  problems  like  to  deal 
with  a  bank  which  has  the  human 
touch,”  he  said. 

Typical  of  the  series  is  the  punch 
line  in  the  first  ad,  stating:  “Ytt 
you  have  to  feel  money 
more  than  your  fingers  to  know 
what  it’s  redly  worth.” 

■ 

Cigarette  Supplement 

Philip  Morris  &  Co.,  Ltd.,  f^ 
mally  opened  its  new  $10,000,000 
expanded  plant  in  Louisville,  Kj  > 
this  week.  Heralding  the  opening, 
the  Louisville  (Ky.)  Courier-Jour¬ 
nal  put  out  a  32-page  special  sup¬ 
plement  devoted  to  the  PM 
complete  with  tie-in  advertising- 
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BUSINESS  IN  PHILADELPHIA, 

THE  NATION’S  3rd  MARKET,  IS  CONSTANTLY 


INDUSTRIALLY,  BIG  PHILADELPHIA  IS  GROWING 
EVEN  BIGGER. ..GOING  PLACES  WITH  RAPID  STRIDES! 

_ 

P  A.  m  M 


THE  INQUIRER,  PHILADELPHIA’S  FIRST  NEWSPAPER, 
MATCHES  THE  CITY’S  FORWARD  STEPS  WITH  ITS  OWN 


NEW  MULTI-MILLION  DOLLAR  MACARONI 
PLANT  TYPIFIES  THE  GROWTH  OF  PHILADELPHIA 

This  new  plant  of  V.  La  Rosa  &  Sons,  Inc.  is  the 
world’s  largest  and  most  modern  of  its  kind. 
Throughout  Philadelphia,  food  processors 
turn  out  billions  of  dollars  worth  of  their 
production  for  consumption  throughout  U.S. 
and  the  world. 


STEADILY  INCREASING  IN 
LINAGE  THE  INQUIRER  IS  IN 
UNDISPUTED  FIRST  PLACE  IN  PHILADELPHIA! 

Making  daily  increases  in  advertising  linage. 
The  Inquirer  stays  way  out  in  front  among 
Philadelphia  newspapers.  Today,  THE 
INQUIRER  leads  in  NATIONAL,  RETAIL, 
DEPARTMENT  STORE,  CLASSIFIED  and 
TOTAL  advertising  ! 


^  NJou)  in  its  19*** 
ConsccuhVe  Year  of  Total 
Ad\/ertising  Leadership 
in  Philadelphia!  A 


tHh  Jln()uirer 


Exc/uave  AdverHang  Repraianfafivet;  ROBERT  T.  DEVLIN,  JR.,  Enpire  State  Bldg.,  N.Y.C.,  longacre  5-5232]  EDWARD  J.  LYNCH,  20  N.  Wackcr 
Drive,  Chicago,  Andover  3-6270}  OEOROE  S.  DIX,  Penobscot  Bldg.,  Detroit,  Woodward  5-7260.  West  Coast  R»pm$»nfaHv$:  FITZPATRICK 
&  CHAMBERLIN,  155  Montgomery  St.,  San  Frandsco,  Garfield  1*7946  •  1127  Wibhire  Boulevard,  Lot  Angeles,  Michigan  0259 


Philadelphia  Pretere  The  Inquirer 
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The  Advertiser  and  The  Newspaper 

Media  Buying  Is  Creative 
When  It*s  ^Engineered* 

By  George  A.  Brandenburg 


Chicago  —  Otto  R.  Stadelman, 
vicepresident  and  media  director, 
Needham,  Louis  &  Brorby,  Inc., 
believes  media  buying  should  be 
just  as  creative  as  copy  and  art 
in  an  advertising  agency. 

That  philosophy  is  highlighted 
by  the  division  of  labor  within  his 
department. 

Pointing  out  by  way  of  illustra¬ 
tion  that  the  best  shoe  salesman 
in  the  world  couldn’t  do  a  good 
job  “if  I  just  told  him  I  wanted 
a  pair  of  shoes,”  Mr.  Stadelman 
added: 

“He’d  have  to  know  the  size, 
color,  style,  and  purpose  for  which 
I  wanted  the  shoes. 

Follow  Product  Lines 

“So  it  is  with  media  selection. 
The  allocation  of  our  media  de¬ 
partment  members  along  product 
lines  rather  than  media  functions, 
a  practice  we  have  followed  at 
NL&B  for  many  years,  has  freed 
them  from  the  routine  to  permit 
creative  work  in  our  particular 
sphere.” 


Otto  Stadelman,  who  was  head 
bookkeeper  and  office  manager 
when  Maurice  H.  Needham 
opened  his  agency  here  in  1925, 
is  an  engineer  by  training  and 
education.  He  has  applied  en¬ 
gineering  methods  in  organizing 
the  media  department  for  duties 
that  overshadow  the  old  concept 
of  “space  buyer.” 

Seek  Complete  Picture 

Maurice  Needham,  president  of 
NL&B,  is  a  creative  thinker  and 
his  staff  reflects  the  same  kind 
of  thinking  in  their  daily  tasks. 
So  Otto  Stadelman  has  separated 
the  routine  from  the  creative  as¬ 
pects  of  media  buying. 

“You  just  can’t  buy  space  or 
time  unless  you  know  your  mar¬ 
kets — markets  are  really  more  im¬ 
portant  than  media  from  the 
standpoint  of  creating  a  complete 
‘advertising  package’  for  a  client,” 
he  says. 

“We  feel  that  in  order  to  find 
a  market  for  a  client’s  product,  we 
have  got  to  have  a  complete  pic- 


IN  Sales! 


Year  ’round  population  now  over  890,000 


Look  at  tba  geiden  opportunity  that's 
beckoning  on  Florida's  fabulous  Gold 
Coast — a  rich,  rewarding  market  with 
over  a  billion  in  retail  sales  and  buying 
income  in  1951* — a  rapidly  expand¬ 
ing  market  which  includes  the  nation's 
fastest -growing  metropolitan  area, 
Greater  Miami,  which  also  ranks  first 
in  residential  building  for  the  fourth 
successive  year! 

Leom  how  economically  you  can  sell 
this  vast  year  'round  market  through 
the  blanket  coverage  of  The  Miami 
Herald.  See  your  S  B  &  F  man  today. 

*Sa/tt  Mpmf.  Survey  et  Buying  Bewer 


JOHN  S.  KNIGHT,  Publisher 

STOtY  BtOOKS  ft  riNUY,  National  Ropt. 
Affiliotod  Stotiont  .  WOAM,  WQAM-FM 

MIAMI  -- 

An  Internotionol  Market 


MEDIA  COVERAGE  is  charted  by  Otto  R.  Stadelman,  vicepresident 
and  media  director,  Needham,  Louis  &  Brorby,  Inc.,  Chicago  adver¬ 
tising  agency.  Bar  charts  graphically  present  agency  recommendation, 
lure  of  the  potential  consumer,  vision,  concentrating  on  such  cler- 
We  get  this  interpretation  of  the  ical  functions  as  rates,  schedules, 
consumer,  in  terms  of  buying  circulation  data,  etc.,  and  relieved 
habits,  economic  and  geographical  assistant  media  directors  of  much 
patterns,  age  groups,  etc.,  from  detail  and  permitted  more  time 
our  research  department.  Then  for  creative  effort  and  for  partici- 
we  seek  one  or  a  combination  of  pation  in  the  task  force  operation, 
media  to  reach  that  particular  It  also  brought  about  a  special- 
field.  Competitive  factors  may  ized  and  flexible  clerical  force  that 
cause  us  to  change  our  media  pat-  could  be  moved  into  any  rush  job. 
tern  to  meet  local  conditions  after  As  Media  Assistants 

we  have  made  a  tentative  appraisal  jhe  four  assistant  media  direc- 
of  our  consumer  market.”  tors  are  Eve  Hardinge,  Elizabeth 

Use  Task  Force  Plan  Burnham,  Robert  Ryan  and  Blair 

The  streamlining  of  the  media  Vedder.  Louise  ^lliday  heads 
department  fits  into  the  agency’s  ™edia  service,  a  gr^P  that  in- 
“task  force”  plan  of  operation,  dudes  25  ^ople.  The  outdoor 
Mr.  Stadelman  noted.  Under  this  specialist  is  George  Kleitz.  Radio- 
plan  there  is  a  “small  agency  oper-  TV  spot  buyers  are  Jane  JacoM- 
ation”  set  up  for  each  client  prod-  nie^r  and  Doii  De  Carlo.  Leslie 
uct.  This  “agency  within  an  Gage  is  media  analyst, 
agency”  or  task  force,  includes  a  hdr.  Stadelman,  who  is  also  a 
member  of  the  copy  department,  luember  of  the  agency’s  d 

research,  traffic,  public  relations,  directors  and  the  plaii  board,  does 
an  art  director,  a  media  director,  uot  handle^  any  specific  accounts, 
a  member  of  the  radio  department  hut  keeps  in  close  touch  with  ^ 
if  the  client  is  interested  in  that  ^he  media  operations  and  sched- 
medium,  and  in  some  instances  ules. 

members  of  the  traffic  and  pro-  .  When  the  task  force  complete 
duction  and  merchandising  depart-  i^  recommendations  for  a  clients 
ments.  At  times,  department  heads  advertising  program,  the  recom- 
also  sit  in  with  the  task  force.  mended  “package”  is  presented  to 
This  streamlining  included  the  ‘he  agency’s  plan  board  of  top  ex¬ 
setting  up  of  a  media  service  di-  ecutives,  who  approve  or  alter  the 

program,  before  it  is  submitted  to 
the  client  for  final  approval. 
Develop  Complete  Package 
Bar  charts,  prepared  under  the 
direction  of  media  and  research, 
help  to  graphically  present  the 
agency’s  recommended  program 
in  its  final  and  “especially  tailored 
package.” 

“Under  such  a  program,  media 
is  a  definite  part  of  the  planning 
procedure  from  the  start,”  smd 
Mr.  Stadelman.  “Media  takes  its 
place  in  the  coordinated  and  cre¬ 
ative  planning  right  along  with 
market  research,  copy,  art  and 
production.  The  advertiser  knows 
that  he  is  not  going  to  get  sales 
results  unless  his  product  has 
proper  media  support.  His  entire 
(Continued  on  page  22) 


Outstanding 

OPPORTUNITY 

for  Experienced  Newspaper 
Advertising  Salesman 

Must  have  proven  ability  to  sell  and  pro- 
due*  effective  advertising.  Aggressive¬ 
ness,  personality  and  appearance  highly 
desirable.  Good  sales  record  important. 
Some  experience  in  Retail  Food  advertis¬ 
ing  helpful.  Excellent  future  financial 
opportuaity,  with  permanence  and  secur¬ 
ity  assured  to  top  producer.  All  the  usual 
desirable  advantages  PLUS  the  chance 
t*  represent  one  of  the  greatest  and  m*st 
acc^ted  newspaper  publications  in  the 
nation. 

WRITE  TODAY! 
Advertising  Director 
SUNPAPERS  —  Baltimore,  Md. 
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You  put  more  power  behind  your  sales  message  when  your  decision  goes 
to  The  Star.  You  get  more  power  because  The  Star  is  first  in  official 

Washington’s  confidence,  first  in  news  coverage,  first  in  home  delivery. 

It’s  the  favorite  family  shopping  guide  in  the  Metropolitan  Washington 
area.  Winner  in  1951,  still  champion  in  1952  (over  the  second  paper 
by  5,849,718  lines  in  the  first  4  months).  The  Star  is  the  natural  choice  of  advertisers 
for  their  dominant  schedules  in  Washington.  For  a  Sunday  punch  seven  days  a 
week,  your  best  bet  is  a  dominant  schedule  in  the  dominant  Star. 


1852  A  Century  of  Leadership  1952 

The  Washington  Star 

Evening  and  Sunday  Morning  Editions 

Represented  nationally  by:  O’Mara  and  Onnsbee,  Inc.,  420  Lexington  Ave.,  NYC  17;  The  John  E.  Lutz  Co.,  Tribune  Tower,  Chicago  IL 
editor  &  PUBLISHER  for  May  31.  1952 
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Hagg  Is  Never  Vague 
About  *LocaV  Market 


Grass  roots  selling  can  build 
more  national  advertising  in  sec¬ 
ondary  market  newspapers,  says 
Arthur  Hagg  (pronounced 
“Haig”),  publishers’  representative 

THE  •REP' 

who  specializes  in  the  small  daily 
field. 

Art  Hagg,  president  of  Arthur 
H.  Hagg  &  Associates,  Chicago, 
has  been  representing  smaller 
newspapers  for  35  years  and 
knows  their  problems  intimately. 
He  contends  that  smaller  dailies 


can  no  more  afford  to  do  with¬ 
out  national  advertising  represen¬ 
tation  than  they  can  afford  to 
abolish  their  local  advertising 
staffs. 

Mr.  Hagg,  who  has  directed  his 
own  firm  of  representatives  since 
1933,  sells  national  advertising  at 
the  local  level. 

“It’s  not  a  question  of  selling 
these  smaller  markets,”  he  said. 
“It’s  a  matter  of  ‘forcing  accep¬ 
tance’  of  these  markets,  working 
through  distributors,  jobbers,  brok¬ 
ers,  district  and  zone  sales  man- 


"fivf  Daddy,  you  told  me  night  how  the  Des  Moines  Sunday 
Register  covers  all  Iowa.” 

This  story  doesn’t  start,  "once  upon  a  time.’’  It  happens 
every  Sunday  in  Iowa! 

Picture  500,000  Iowa  families  taking  to  their  easy  chairs 
for  the  big  reading  event  of  the  week:  the  Des  Moines  Sun¬ 
day  Register.  These  are  both  town  and  country  families — 
the  best  spenders  of  all  in  this  3Vi  billion  dollar  per  year 
market  that  tops  cities  like  Philadelphia  or  San  Francisco  in 
buying . . .  and  earns  better  than  any  other  farm  state  on  earth. 

County  coverage  is  like  this:  the  Des  Moines  Sunday 
Register  provides  50%  to  100%  family  coverage  in  79  out 
of  Iowa’s"  99  counties.  In  12  counties  more,  coverage  is  from 
40%  to  49%.  And  it’s  at  least  2 1%  in  the  few  others. 

Now  you  can  see  why  the  Des  Moines  Sunday  Register  is 
7th  in  general  advertising  among  all  Sunday  newspapers. 
Milline  rate:  $1.86. 

The  Des  Moines  Registeh  and  Tribune 

ABC  Circulation  Sept.  30,  1951:  Daily,  371,459 — Sunday,  536,752 


Arthur  Hagg 

agers,  branch  managers  and  others 
at  the  local  level.” 

Personal  contact  with  these  key 
individuals  in  each  newspaper’s 
territory,  he  said,  helps  to  create 
advertising  in  secondary  markets. 
Such  individuals,  in  turn,  contact 
the  sales  departments  of  manu¬ 
facturers,  requesting  local  news¬ 
paper  advertising  support  in  line 
with  local  sales  volume. 

“Instead  of  having  six  salesmen 
in  Chicago  and  six  in  New  York,” 
said  Mr.  Hagg,  “we  have  four 
field  offices  in  important  distribut¬ 
ing  centers  in  the  territories  in 
which  we  are  directly  interested.” 

Boosts  Secondary  Markets 

Secondary  markets  are  pros¬ 
perous  today,  declared  Mr.  Hagg, 
and  the  local  newspaper  is  the 
only  medium  that  offers  advertis¬ 
ers  complete  coverage  with  intense 
local  interest  on  the  part  of  read¬ 
ers. 

“Advertising  in  the  hometown 
newspaper  is  ‘news,’”  he  asserted. 

Art  Hagg,  native  Chicagoan,  be¬ 
gan  as  a  clerk  in  the  billing  de¬ 
partment  of  the  old  Charles  H. 
Fuller  Agency.  He  later  sold 
classified  ads  for  the  Chicago  Trib¬ 
une  prior  to  joining  the  firm  of 
Stevens  &  King,  which  later  be¬ 
came  Prudden,  King  &  Prudden. 
He  left  that  organization  in  Au¬ 
gust,  1933,  to  form  Arthur  Hagg 
&  Associates.  Phil  Broderick  is 
in  charge  of  the  New  York  office. 
Associated  with  Mr.  Hagg  are  his 
two  sons,  Kern,  in  the  Chicago 
office,  and  Robert  in  Kansas  City. 
■ 

Ship  Supplement  Set 

The  European  edition  of  the 
New  York  Herald  Tribune  will 
publish  a  special  supplement  on 
July  8  saluting  the  arrival  of  the 
S.S.  United  States  at  Southamp¬ 
ton  on  her  maiden  voyage,  on  that 
date.  Firms  which  participated  in 
the  ship’s  construction  will  place 
copy  in  the  supplement. 


Media  Buying 

continued  from  page  20 

advertising  program  is  developed  1 
in  unison  and  media  takes  its  na- 1 
tural  place  in  the  development  of  1 
the  final  plan.”  | 

Mr.  Stadelman  has  grown  with 
the  agency  from  the  days  when 
the  staff  consisted  of  Mr.  Need¬ 
ham,  Melvin  Brorby,  and  himself, 
and  two  secretaries.  'There  were 
two  clients  to  start  with — Eagl^ 
Picher  Co.,  which  is  still  a  client, 
and  Illinois  Merchant’s  Trust  G). 
The  agency  wound  up  the  first 
year  with  a  billing  of  $270,000 
and  nine  employes.  Today,  the 
agency  has  207  employes,  serving 
18  clients  with  a  projected  1952 
billing  in  excess  of  $19,500,000. 

For  a  detailed  discussion  of 
media,  Mr.  Stadelman  points  to 
the  agency’s  study,  “What  Does 
the  Advertising  Dollar  Buy  To¬ 
day?”  The  1952  edition  points 
out  that  since  last  year  it  cost 
10%  more  to  get  the  same  family 
coverage  on  a  national  basis.  An 
advertiser  must  spend  69%  more 
dollars  today  to  get  the  same  fam¬ 
ily  coverage  that  he  had  11  years 
ago. 

“This  does  not  mean  that  he 
would  get  the  same  competitive 
impact  by  spending  69%  more," 
says  the  study.  “Many  factors 
have  combined  to  make  the  same 
coverage  less  effective.  Today 
there  is  enormous  competition  for 
attention — not  only  the  advertis¬ 
ing  of  manufacturers,  but  the  ap¬ 
peal  of  sports,  travel,  charitable 
organizations.  .  .  .  Others  have 
learned  the  results  of  advertising 
— and  are  using  it.” 

Milline  Up  7% 

In  respect  of  newspapers,  the 
study  points  out  that  during  the 
past  six  years,  Sunday,  evening 
and  morning  papers  have  shown 
approximately  the  same  percentage 
increase  in  milline  rate.  The  com¬ 
bined  figures  (milline  rate)  were 
$2.68  in  1941;  $2.95  in  1951;  and 
$3.16  in  1952.  “From  1951  to 
1952  line  cost  increased  7%  while 
circulation  remained  constant,” 
says  the  report,  “so  the  milline 
rate  was  up  7%.” 

Commenting  on  why  higher 
rates  are  justified,  the  agency’s 
study  cites  mounting  production 
costs,  but  also  takes  into  account 
the  many  improvements  that  have 
been  made  by  advertising  media. 

For  newspapers,  the  agency 
lists  more  eiditorial  content  and 
higher  quality  of  editorial,  im¬ 
proved  make-up,  increased  use  of 
pictures,  special  features,  name 
columnists,  greater  and  more  effec¬ 
tive  uie  of  color,  and  more  Sun¬ 
day  supplements. 


Capital  Data  Gilman  President 

Salem,  Ore. — ^The  Salem  Cap-  Philadelphia — Wesley  A  Gil- 
ital  Journal  has  published  a  folder,  man  was  elected  president  of  Lewis 
“Four  Fifths  of  Salem  Spells  &  Gilman,  Inc.,  advertising  and 
Sale,”  covering  drug,  furniture,  public  relations  firm,  this  week, 
food,  automotive  and  total  retail  He  succeeds  Paul  L.  Lewis,  who 
sales  in  the  Oregon  state  capital,  has  been  named  chairman. 
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It^s  from  my  mother,  I  guess  she  heard  about 
my  promotion  to  Head  Space  Buyer , . 


Circulation.  City  and  Retail  Trading  Zone 

NOW 


Another  popular  pattern:  More  and  more 
and  more  .  .  .  Cincinnati  is  a  morning 
newspaper  town!  Today,  the  Daily  En¬ 
quirer  has  more  circulation  within  the 
retail  trading  zone  than  the  total  circula¬ 
tion  of  any  other  Cincinnati  daily. 
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The  Advertiser  and  The  Newspaper 

*You  Can*t  Get  Business 
Unless  You  Plan  For  It* 


By  Joseph  Dragonetti 

What  can  be  done  by  retailers 
to  bring  greater,  immediate  re¬ 
sults  from  their  advertising? 

Nathan’s  Depart-  _ 

ment  Store  of 

New  Brunswick, 

N.  J.  has  some 
dynamic  answers. 

Max  Bierman, 
the  store’s  sales 
and  promotion 
manager,  re¬ 
cently  told  the 

Advertis- 
ing  Clinic  of  the 
New  Jersey  Press 
Association  how  Bierman 
he  was  able  to  increase  business 
200%  on  some  items  through  ad¬ 
vertising  in  the  New  Brunswick 

Home  News,  based  on  clues  from 

the  Bureau  of  Advertising’s  “Time 


Table  of  Retail  Opportunities.” 

This  week,  he  revealed  to  Edi¬ 
tor  &  Publisher  some  of  the  se¬ 
crets  of  this  success  with  news¬ 
paper  advertising. 

“We  realize,”  Mr.  Bierman  said, 
“that  you  can’t  get  business  unless 
you  plan  to  get  it.  You  can’t  ex¬ 
pect  increases  if  your  ad  budget 
decreases. 

“So  we  get  business  by  having 
much  more  complete  basic  stocks, 
more  constant  re-orders  of  proven 
best-sellers  and  we  put  our 
promotional  money  behind  the 
winners. 

“We  intend  to  increase  our 
budgets  and  promote  newspaper 
advertising  aggressively.  It  is 
contributing  to  our  store  volume.” 

Nathan’s  is  a  complete  depart¬ 
ment  store  that  has  shown  gains 


of  the  season.  Local  comparisoa 

1SQ2  Price  Sale:  shotting  keeps  him  up-to-the-mio. 

sf  IV  w  V  ^  ute  in  the  local  picture. 

And  1902  Ad  Rate?  “We  let  the  natural  season  sd 

Sometimes  a  merchandising  idea  for  us,  we  do  not  use  radical  ad- 
will  prove  embarrassing  if  there  vertising  at  this  time,”  says  Mr. 
isn’t  considerable  good  humor  and  Bierman.  “However,  we  strengthen 
quick  thinking  on  the  part  of  the  the  lull  after  the  buying  peak  by 
newspaperman.  It  happened  re-  using  more  space  in  a  special  stor- 
cently  to  Ken  MacPherson,  ad  wide  promotion  to  fill  the  gap. 
manager  of  the  Hutchinson  “Consumer  preference  as  to 
(Kan.)  News-Herald.  style,  fabric,  price  lines  are  assert- 

He  was  working  with  local  re-  ing  themselves  more  strongly.  The 


THE  KNOXVILLE  JOURNAL 

KNOXVILLE,  TENNESSEE 

Announces  the  appointment 
of 

SCOLARO,  MEEKER  &  SCOTT 

as  National  Advertising  Representatives 
Effective  July  1st,  1952 

The  Knoxville  Journal  is  glad  to  join  the  list  of 
great  American  newspapers  now  represented  by 
this  organization: 

The  Baltimore  Sun  The  Boston  Globe 

The  Des  Moines  Register  and  Tribune 
Buffalo  Courier-Express 
Minneapolis  Star  and  Tribune 
New  Yor1{^  Herald  Tribune 
St.  Louis  Globe-Democrat 
Ohio  State  Journal 
Grit 


“Consumer  preference  as  to 
style,  fabric,  price  lines  are  assert¬ 
ing  themselves  more  strongly.  The 


tailers  in  planning  a  citywide  sale  extent  to  which  you  can  antid- 1 
bringing  prices  down  to  the  1902  pate  and  meet  these  changing  pat- 
level.  One  of  the  merchants  wag-  terns  of  consumer  buying  is  the 
gishly  suggested  that  space  rates  real  key  to  perfect  timing.” 
also  be  set  at  1902  levels.  Picking  the  item  is  important. 

The  Scottish  adman  spluttered  Mr.  Bierman  says  an  advertised 
and  tactfully  turned  the  suggestion  item  must  be  one  of  three  classes. 

1.  Anything  promotable,  such 
,  as  branded  merchandise,  new 

in  all  soft  and  hard  line  depart-  fashion  or  a  staple  at  a  price, 
ments  since  it  started  an  aggressive  2.  A  traffic  puller — the  year- 
newspaper  advertising  campaign  jn  g^d  year-out  volume-getters, 


seven  months  ago. 

Departmental  Gains 


■‘Our  promotions  show  gains  up  sible  price. 


such  as  hose,  sports  shirts,  sheets, 
slips,  etc.,  all  at  the  lowest  pos- 


to  200%,”  said  Mr.  Bierman. 


3.  Anything  involving 


are  showing  departmental  gains  inventories,  such  as  a  Housewares 
up  to  50%  and  even  more.  We  Fair,  a  swim  suit  fashion  show,  a 
have  broken  every  sales  record  the  cotton  carnival  or  store-wide  event 
store  ever  made,  including  post-  ^nd  sale. 

war  selling.  ‘'The  merchandise  is  picked,” 

“I  believe  that  any  piece  of  Mr.  Bierman  said,  “to  bring  maxi- 
goods  in  our  store  is  something  nium  traffic  and  high  profit 
somebody  wants  at  some  time  or  opportunity.” 


another.  How  we  pick  the  timing 
and  merchandise  is  the  very  basis 
of  operating  a  retail  establishment. 


Prices  Studied  Carefully 

What  prices  to  feature? 
Nathan’s  studies  prices  in  other 


“Our  insertion  in  the  paper  is  papers, 
put  there  to  sell  the  item.  We  are  “We  think  of  quality  first,”  Mr. 
doing  it  with  such  regularity  that  Bierman  said.  “Then  we  estab- 
the  experimental  phases  are  long  jjjjj  prices.  Best  selling  run- 

ners  of  our  store  tip-off  the  best 
What’s  the  success  formula?  price  lines  for  advertising  other 
“First  of  all,  Mr,  Bierman  says,  numbers  in  other  departments, 
on  our  heavy  ad  drives  we  select  y/^  avoid  haphazard  mixing  of 
the  best  available  merchandise  at  prices  at  various  levels, 
the  lowest  possible  prices.  We  «on  our  budgeting,  we  first 
pick  the  high  spots  in  departments  agree  what  sales  goal  will  be 
bringing  in  the  most  traffic  during  aimed  for  in  dollar  volume;  then 
the  seasoti.  decide  what  percentage  of  the 

“To  build  low  volume  days  we  sales  should  be  invested  in  ad- 
do  consistent  advertising,  using  vertising.  The  percentage  will 
stronger  ^  insertions  and  better  vary  from  month  to  month,  ac- 
items  which  are  traffic  pullers.  cording  to  seasonal  fluctuations  of 
“We  make  heavy  use  of  the  sales.” 

Bureau  of  Advertising’s  guide  to  The  Home  News  supplies  four 
retail  opportunities  which  was  mat  services,  also  layout  paper 
called  to  our  attention  by  the  New  and  special  data  from  the  Bureau 
Brunskick  Home  News.”  of  Advertising. 

Signals  for  Opportunities  “We  introduce  innovations  in 


Brunskick  Home  News.  of  Advertising. 

Signals  for  Opportunities  “We  introduce  innovations  in 

The  Bureau’s  material  provides:  format,  typography  and  layout, 

1.  What  merchandise  will  sell  in  but  gradually,”  Mr.  Bierman  said, 
greatest  volume  during  the  month.  “We  strive  to  make  every  ad  look 

2.  How  important  the  month  is  alike.  This  reasoning  is  baMd  on 

to  the  annual  volume  of  the  other  the  theory  that  the  most  primitiw 
merchandise.  all  our  judgments  is  that  whidi 

3.  How  various  commodity  lines  based  upon  the  recognition  of 

compare  in  advertising  importance  similarity  among  phenomena, 
during  the  month.  “The  mind  grasps  the  essential 

4.  Where  the  advertised  price  features  of  similarity,  fusing  them 
centers  were  during  the  same  sea-  together.” 

son  in  previous  years.  Mr.  Bierman  is  busy  now  on  a 

“The  guide,”  says  Mr.  Bierman,  promotion  to  build  up  Nathan's 
“is  filled  with  signals  that  insure  corset  department  which  was  for* 
against  overlooking  or  underplay-  merly  rated  as  the  lowest  in  town. 


ing  timely  opportunities.” 


He  expects  to  build  it  up  to  the 


Mr.  Bierman  watches  out-of-  top  spot  with  “the  greatest  c(^ 
town  papers  for  ideas.  Florida  centration  of  newspaper  advertis* 
papers,  he  believes,  can  offer  clues  ing  ever  attempted  by  any  sU^e 
on  summer  goods  long  in  advance  for  just  one  department.” 
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Tk  MiMfe2oic  Chmck  vmjs  ujen 


Here’s  big  news  for  any  media  man  or  adver¬ 
tiser  looking  for  "high-spot”  newspaper  mar¬ 
kets!  Employment  in  Muskegon  is  up  13%, 
accounting  for  nearly  half  the  total  over-all 
increase  for  Michigan! 

The  Cadillac-built  Walker  Bulldog  tank,  pow¬ 
ered  by  Continental  and  "treaded”  by  Campbell, 
Wyant  &  Cannon,  has  speeded  up  Muskegon 
employment  and  payrolls  so  that  Muskegon 
today  is  the  fastest-moving  major  market  in  the 
state! 

Ask  your  nearest  Booth  office  for  latest  informa¬ 
tion  on  this  "high-spot”  Muskegon  market  .  .  . 
and  how  completely  the  Booth-published  Mus¬ 
kegon  Chronicle  covers  it.  Here’s  a  selling  op¬ 
portunity  you  can’t  afford  to  miss! 

Total  ABC  Circulation  42,323 
99%  home-delivery  in  Muskegon  Areal 


MICHIGAN 

NEWSPAPERS 


Grand  Rapids  Press  •  Flint  Journal , 
Kaiamaxao  GoxoHa 
Saginaw  Nows 

Jackson  Citixan  Potriol  •  Muskagon  Chroniclo 
Bay  CHy  Tin»as  •  Ann  Arbor  Mows 


A.  H.  Kuch. 

110  E.  42nd  Street 
New  York  17.  New  York 
Murray  Hill  6-7232 


The  John  E.  LutJ  Co.j 
435  N.  Michiian  Avonui 
Chicago  11;  Illinois 
Superior  7-4680 
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DEPARTMENT  STORES 
CITY 
Boston 
Los  Angeles 
Washington,  D.  C. 
Montreal 
New  York 
Boston 
St.  Louis 
Houston 
Detroit 
Ihdianapolis 
JEWELRY  STORES 
STORE  CITY 

Levi,  Leon  Baltimore 

Wilson's  Syracuse 

Zale's  El  Paso 

Royal  Jewelers  Knoxville 

Budd  &  Co.  Columbus 

Scranton  Talking 

Machine  Company  Scranton 

Perel  &  Lowenstein  Memphis 

Gordons  M  Houston 

Zale's  W  San  Antonio 

Anderson  Jewelry  Co.  Salt  Lake  City 


STORE 

Jordan  Marsh  Co. 

May  Co. 

Hechts 
T.  Eaton  Co. 

R.  H.  Macy  &  Co. 

Wm.  Filene’s  Sons 
Famous-Barr  Co. 

Foley  Bros.  Dry  Goods  Co. 
The  J.  L.  Hudson  Co. 

Wm.  H.  Block  Co. 

MEN'S  CLOTHING 

4  AT €WsPqP€t 

STORE  CITY,;.  Linage 

Metropolitan  Co.  Dayton  <1  ■  954,217 

The  National  Rochester  828,370 

Battlestein's  Houston  815,865 

Samters  Scranton  728,315 

Kleinhans  Buffalo  652,202 

Sakowitz  Bros.  Houston  650,727 

Raleigh  Haberdashers  Washington,  D.  C.  648,563 
Gilberts  South  Bend  541,609 

Henry's  Wichita  539,604 

Rothschild  &  Co.  Maurice 


LINAGE 
13,546,102 
6, 357,612 
6,350,443 
6,342,13S 
6,163,066 
6,062,678 
5,975,118 
5,595,369 
5,488,602 
5,318,339 


Linage  Breakdown  Gives 
Good  Comparative  Data 

By  Robert  B.  Mcbityre 


How  does  your  newspaper’s 
total  retail  linage  stack  up  against 
linage  in  other  major  cities? 

A  special  breakdown  of  linage 
figures  for  some  large  retail  store 
operations  during  19S1  has  just 


Linage 

777,887 

759,245 

588,586 

525,878 

519,875 


RETAIL  AD  SURVEY 


been  issued  to  retailers  by  H.  W, 

Tushingham,  retail  advertising 
manager,  Memphis  Publishing  Co., 

Memphis,  Tenn.,  and  provides  an 
informative  means  of  comparison 
for  your  paper’s  linage  standing. 

Prepared  b  y  Media  Records, 

Mr.  Tushingham’s  linage  break¬ 
down  covers  25  leading  advertis¬ 
ers  among  department,  men’s 

clothing,  women’s  clothing,  jew-  Potent  punch  of  a  special  ad-  two-color  cover,  ads  (l..  — . „ _ ^ _ --r _ _ 

elry,  and  shoe  stores.  vertising  section  was  demonstrated  accounts)  and  three  columns  of  timoni^  to  ~rhe"^wer~of  news- 

D  I  •!  T  11  e  by  a  12-page  section  in  the  Port-  store  news,  were  paid  for  by  paper  advertising.  Cobb’s  agency 

netcnlers  lell  success  land  (Ore.)  Oregonian  announcing  Woodward.  Remaining  two  inside  recently  launched  a  campaign  is 

With  Newspaper  Space  the  opening  of  a  newly  enlarged  pages  were  occupied  by  national  22  mid-west  and  Pacific  coast 

Drawing  power  of  newspaper  local  super  food  store.  Woodward  food  ads  and  general  food  news,  dailies  plugging  Colorado  as  a 

advertising  again  proved  itself  at  Brothers.  Results:  In  the  first  four  days  vacation  spot.  Last  week,  Mr. 

the  payoff  point — the  retail  outlet  Ten  of  the  12  pages,  including  after  the  section  ran.  Woodward  Cobb  said,  his  department  re- 

- -  did  more  business  than  in  any  ceived  the  largest  number  ol 

^  «  I  preceding  month.  queries  in  its  history — 1,091. 


SHOE  STORES 
STORE  CITY 

Hahn  Washington 

Given  Bros.  El  Paso 

Krupp  &  Tufflys  Houston 

Hess  Baltimore 

I.  Miller  Co.  Tulsa 

Guarantee  Shoe  C*.  San  Antonia 
Hahn  Baltimore 

Gilberts  Columbus 

Liberty  Shoes  Buffalo 

Sommer  8c  Kaufmnaa  San|Frandsi 


WOMEN'S  CLOTHING 
STORE  CITY 

Klein,  S.  New  York 

Frost  Bros.  San  Antonio 

Klein,  S.  Newark 

Jelleffs  Washington,  D.  C. 

Conrads  Boston 

Sakowitz  Bros.  Houston 

The  Addis  Company  Syracuse 
Russeks  New  York  City 

De  Jongs  Evansville 

Mays  New  York 


Linage 

1.801.322 

1,741,822 

1.636.042 

1.629,183 

1.610,086 

1,521.241 

1.441,562 

1,414,394 

1,187.521 

1.080.412 


Des  Moines  (Iowa)  Sunday  Regis-  Doesn't  Bind  Retailer 
ter  has  produced  sdes  of  29,^  Ohio  First  District  Court  of 
AmtiM  Plastex  rubber  tiles  wiAm  Appeals  has  just  ruled  that  a  typo- 
SIX  days  de^ite  extremely  bad  graphical  error  in  a  newspaper  ad 
weather  the  day  the  ad  ran,  ac-  should  not  compel  a  merchant  to 
rarding  to  A1  Paul  Lefton  Co.,  sgjj  article  at  reduced  price. 
Chwago  ad  agency^  An  ad  of  the  Willis  Music  Co., 

T^e  ad,  run  by  Davidsons,  Des  Cincinnati,  in  the  Cincinnati  En- 
Moines  department  store,  offered  quirer.  Sept.  30,  1951,  offered  a 
eight  marbleized  colors  of  Amtico  1 6-inch  Admiral  TV  set  for  $22.50 
Plastex  tile  at  nine  cents  each  for  plus  tax,  instead  of  the  correct 
six-inch  square  tile  and  19c  for  retail  price,  $274.95.  Curtis  H. 
nine  square  inch  tile.  A  coupon  Ehrlich,  local  restaurant  operator, 
in  the  ad  provided  space^  to  indi-  visited  the  store;  asked  to  purchase 
cate  quantity,  color,  size  tile,  home  jjjg  jjjg  figure  advertised, 

mechanics  kit  at  98c  and  paste  in  a  salesman  told  him  he  would 
quarts  and  gallons.  Shipments  stand  behind  the  price  although  it 
were  made  prepaid  by  the  store,  ^vas  a  mistake.  Mr.  Ehrlich  paid 
Davidson’s  reports  the  program  $23.17,  including  tax,  and  re- 
was  so  successful  that  it  will  be  ceived  a  receipt  for  payment  in 
repeated  when  the  impact  of  the  full.  Later  Willis  Co.  refused  to 
first  offer  has  worn  off.  deliver  the  set  and  Mr.  Ehrlich 

*  *  *  filed  suit  for  $274.95  in  Municipal 

Nonken  Sewing  Machine  Co.,  Court.  Judge  Clarence  H.  Denning 

Admiral  Corp.’s  San  Antonio,  decided  the  plaintiff  was  entitled 
Tex.,  dealer,  recently  ran  a  1,000-  only  to  refund  of  sum  he  paid, 
line  ad  in  the  Sunday  San  Antonio  The  opinion  of  Appellate  Judge 
Light,  featuring  Admiral’s  Presi-  Stanley  H.  Matthews,  said: 
dential  Model  TV  set  as  being  “The  evidence  is  clear  that  the 
ideal  for  watching  the  upcoming  plainliff  is  an  intelligent,  educated 
political  conventions.  Dealer  re-  man,  with  considerable  business 
ports  that  all  20  models  were  sold  experience.  He  knew  that  $22.50 
during  the  first  two  and  one-half  was  not  one-tenth  the  price  of  a 
hours  on  Monday  morning;  that  television  set  of  the  type  described, 
he  ordered  more  sets  and  by  the  His  haste  in  seeking  to  take  ad- 
end  of  a  week  had  sold  a  total  vantage  of  the  advertisement  justi- 
of  111  TV  sets.  fies  the  implication  that  he  knew 

♦  ♦  *  there  was  some  mistake — and  that 

And  from  Denver,  Colo.,  Lewis  the  salesman  told  him  there  had 

R.  Cobb,  state  director  of  adver-  been  a  mistake.” 
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OVER  1941 


/  In  Chester/ 

one  daily  newspaper 
has  the  responsibility 
T  of  carrying  hometown 
news  to  its  readers. 
What  more  can  we  say  about 
the  confidence  both  its 
readers  and  its  advertisers 
place  on  its  stewardship? 


INCREASE 

103% 

OVER  1940 
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he^s  ^grass  roots^  all  the  way! 

\ 

Everybody  in  South  Florida  knows  Bill  Boggsi  ...  Of  an  evening,  he  comes  into  their  homes  through 
the  Miarhi  Daily  News  ...  to  interpret  the  life  and  times  of  anybody  from  a  bookip  gone 

straight,  such  as  Mister  Honest  Frenchy  Gips,  to  a  troubled  statesman,  such  as  Bernard  Baruch 
. . .  and  to  reduce  to  the  lowest  common  denominator  the  everyday  complexities  of  everyday  life 
...  Of  the  New  Hampshire  primary  Baggs  observed:  "The  thing  which  surprised  me  was  not  so 
much  who  won,  but  that  36,481  Democrats  voted  in  it.  Didn't  know  there  were  36,481  Democrats 
living  north  of  Boston."  ...  On  the  city's  new  library:  "There  it  squats,  in  marbled 
magnificence,  our  most  prominent  stab  at  culture."  ...  On  the  Republic  at  large:  To  a  foreigner 
freshly  arrived  in  America,  it  must  seem  that  half  the  population  is  running  for  President,  and. 
the  other  half  is  killing  somebody,  either  with  an  automobile  or  some  smaller  weapon." 


Bill  selects  his  own  targets,  and  when  he  pulls  the  trigger,  you  can  hear  those  clay 
pigeons  breaking  .  .  .  for  miles  .  .  .  and  miles  .  .  .  and  miles.  For  example,  not  long  ago.  Brother 

Baggs  learned  that  the  Army  planned  to  do  away  with  the  soldier  dogs  in  the  K-9  corps  in 
Korea  after  the  mutts  had  served  their  hitch.  Bill  fired,  and  so  did  his  readers.  Letters 

poured  into  Washington.  The  Army  changed  its  plans  .  . .  Wlien  no  one  could 
confirm  the  report  that  Gromyko  had  invited  Bernard  Baruch  to  Moscow  to  lay  before  the  politburo 
his  plan  for  international  atomic  control.  Bill  got  on  the  phone  and  called  his  big  friend  . . . 

and  the  world  got  the  facts  from 
the  story  he  then  gave  Baggs. 


To  South  Floridians,  Bill  Baggs  is 
an  amazing  guy  .  .  .  They  like  him 
.  .  .  because  he's  "Grass  Roots"  all 
the  way  .  .  .  and  because  he  owns 
an  uncanny  ability  for  translating 
events  in  human  terms  and  equa> 
tions.  That's  why,  tonight  and  every 
night,  over  100,000  residents  of 
America's  Fastest  Growing  Com¬ 
munity  will  be  "At  Home"  to  Bill 
Baggs  and  Florida's  Largest  Eve¬ 
ning  Newspaper  —  The  Miami 
Daily  News. 


Miami 

Daily 

News 
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The  Advertiser  and  The  Newspaper 


HELPING  THE  DRUGGIST  is  the  point  of  this  summertime  merchandising  effort  of  PUCK — The 
Comk  Weekly  and  associated  newspaper  comic  sections  which  gets  the  okay  here  of  McKesson  & 
Robbins  executives.  At  left — ^McK  &  R  Vicepresidents  H.  C.  Nolen  and  Donald  Berry  (standing)  and 
Kenneth  Hurd  and  Frank  Kaus  of  Puck  (seated);  at  the  right — John  J.  Weber,  McK  &  R  drug  sales 
manager,  and  Robert  P.  Davidson,  Puck  general  manager. 


Merchandising 
Helps  Druggists 

PUCK — The  Comic  Weekly 
and  McKesson  &  Robbins  have 
announced  their  second  industry¬ 
wide  promotion  .  .  .  “Summer  Va¬ 
cation  Needs”  .  .  .  designed  to 


channel  some  of  the  multi-billion 
dollar  vacation  accessories  market 
to  the  retail  druggist. 

Following  the  successful  Christ¬ 
mas  Gift  Promotion,  this  mid¬ 
summer  project  will  involve  ap¬ 
proximately  $1,000,000.  It  is  piv¬ 
oted  upon  two  dates,  Sunday,  May 
25,  and  Sunday,  June  29. 


says  n.p.a.  to 

$44,000,000 

'  iS  a  union  county 

EXPANSION  PROGRAM 

Capital  property  investments  by  Union 
Cotmty  industry  total  a  half  BILLION 
dollars.  Each  year  it  increases.  For  the 
2nd  quarter  in  1952  alone  the  increase  is 
44  million. 

Defense  contracts  awarded  local  indristry 
and  new  products  developed  in  the  re¬ 
search  laboratories  require  new  facilities 
and  continued  plant  exi>ansion. 

More  employment  and  bigger 
payrolls  contribute  to  MORE 
retail  sales  in  the  metropoli¬ 
tan  Elizabeth  market  area. 

Union  Coimty  Ranks  2nd,  State  of  N.  J.  in 
ElSective  Buying  Income,  Per  family. 

Advertise  in  the  SINGLE  news¬ 
paper  that  covers  the  market. 


Industrial  Firms 
Expanding 
Allied  Chemical  &  Dye 
(•ulphuric  odd) 

Esso  Standard  Oil 

(petroisum  derivotivM) 
Singer  AAanufocturing 
(olrploM  porta) 

Hyatt,  Roller  Bearing 
(oirplom  and  tonic  porta) 

E,  I.  duPont  DeNemours 
(wlpliurkacid) 

General  Aniline  &  Film 

(dyo  stuff) 

American  Cyanamid 
(hydrocynonk  odd) 

Air  Reduction 

(wotylono  cutting  porta) 

Schering 

(dwmicob) 

Meivk 

(cecttaoM,  codolfM,  ontibietkc) 

Celanese 

(cyntlMtkfibco) 

Accurate  Products 
^toolcSdlM) 


(£li)obftl)  Uoilj)  3ournnl  NEW  JERSEY 


Special  Representatives:  WARD-GRIFFITH  CO.,  Inc. 


This  dual  impact  encompasses 
10  full-color  page  advertisements 
in  PUCK-The  Comic  Weekly  and 
cooperating  independent  Sunday 
Comic  Sections.  The  total  in¬ 
volves  the  comic  sections  of  39 
newspapers,  with  a  total  circula¬ 
tion  of  14,023,474. 

Each  page  of  advertising  will 
be  opposite  a  page  of  comic  strips. 
The  slogan  is  “Try  Your  Druggist 
First.” 

The  May  25  issue  presented  37 
different  products  from  32  manu¬ 
facturers  in  six  pages.  The  June 
29  issue  will  feature  18  products 
from  16  different  manufacturers  in 
four  pages. 

The  merchandising  background 
is  built  around  the  appearance  in 
an  anticipated  12,000  drug  stores 
of  a  unique  summery  window  trim 
and  posters  featuring  PUCK  comic 
characters. 

The  Christmas  Gift  Promotion 
of  1951  more  than  doubled  Mc¬ 
Kesson  &  Robbins  business  of  the 
year  previous. 


Chicago  AANR  Group 
Nominates  Officers 

Chicago  —  James  S.  McAnulty, 
Allen-Klapp  Co.,  has  been  nomi¬ 
nated  for  president  of  the  Chicago 
Chapter  of  the  American  Asso¬ 
ciation  of  Newspaper  Representa¬ 
tives  to  succeed  John  £.  Rohde, 
Reynolds-Fitzgerald,  Inc.  Election 
of  officers  will  take  place  June  10. 

Other  officers  nominated  are: 
John  E.  Woodman,  Kelly  -  Smith 
Co.,  vicepresident;  Thomas  G. 
Duggan,  Moloney,  Regan  & 
Schmitt,  Inc.,  secretary  and  assis¬ 
tant  treasurer;  George  E.  Gilbert- 
sen,  John  W.  Cullen  Co.,  treas¬ 
urer.  Directors  nominated  are 
Mr.  Rohde,  retiring  president;  Wil¬ 
liam  M.  Fleischman,  Jr.,  Howland 
and  Howland,  Inc.,  and  Marshall 
W.  Hill,  Christian  Science  Mon¬ 
itor. 


Dailies  Issue  ^ 
New  15-Market 
Consumer  Study 

Distribution  of  the  1952  Con¬ 
solidated  Consumer  Analysis, 
which  combines  data  found  in  sur¬ 
veys  in  15  markets  from  coast  to 
coast,  has  been  started. 

The  cooperating  newspapers  are: 
Columbus  (Ohio)  Dispatch  •  Ohio 
State  Journal,  Duluth  (Minn.) 
Herald  and  News-Tribune,  Fresno 
(Calif.)  Bee,  Indianapolis  (Ind.) 
Star  and  News,  Milwaukee  (Wb.) 
Journal,  Modesto  (C^f.)  Bee, 
Omaha  (Neb.)  World-  HeriM, 
Portland  (Me.)  Press  Herald-Eve¬ 
ning  Express,  Sacramento  (Calif.) 
Bee,  St.  Paul  (Minn.)  Dispatch 
Pioneer  Press,  Salt  Lake  City 
(Utah)  Deseret  News,  San  Jose 
(Calif.)  Mercury  -  News,  Seattle 
(Wash.)  Times,  Spokane  (Wash.) 
Spokesman-Review  and  Chronicle, 
and  Washington  (D.  C.)  Star. 

This  seventh  annual  group  r^ 
port  covers  the  buying  habits  of 
more  than  4,500,000  persons  for 
153  product  classihcations,  and 
provides  comparisons  between  the 
various  cities  and  regions  repr^ 
sented.  Figures  for  Portland,  Me., 
appear  for  the  first  time. 

The  buying  habits  have  been 
produced  in  a  movie  by  the  par¬ 
ticipating  newspapers.  The  “(Con¬ 
sumer  Meets  Market”  movie’s 
theme  is  that  “All  Markets  Are 
Local.”  Both  the  printed  report 
and  the  movie  will  be  used  by  the 
newspaper  advertising  departments. 

The  15  individual  surveys  con¬ 
solidated  into  one  report  represent 
a  research  investment  of  more 
than  $150,000  per  year  for  15  of 
the  top  markets. 

The  1952  edition  of  the  Seattle 
Times  Consumer  Analysis  will  be 
out  June  1.  Financially,  accord¬ 
ing  to  the  1952  survey,  Seattle 
families  are  better  off.  57%  of 
the  families  had  incomes  of  $4,000 
or  more  as  compared  with  46.9% 
in  1951  and  44.2%  in  1950.  The 
proportion  of  families  in  the  $6,- 
000  or  more  bracket  rose  from 
12.6%  in  1950  to  15.8%  in  1951 
and  20.4%  this  year. 

There  are  further  evidences  of 
higher  living  standards.  There  is 
less  “doubling  up”  of  families, 
more  home  ownership  and  strik¬ 
ing  gains  in  the  use  of  electrical 
appliances. 

Two-thirds  of  the  interviewed 
persons  drink  beer  and  locally- 
brewed  products  are  gaining  in 
preference  over  Eastern  beers. 
Three  'households  out  of  ten  buy 
wine,  and  most  of  the  wine  fM- 
ciers  are  in  the  $6,000  and  up  in¬ 
come  class. 

Copies  of  the  report  may  be  re¬ 
ceived  from  O’Mara  &  Ormsbee. 

Also  in  the  mail  is  the  1952 
Consumer  Analysis  of  the  Spokane 
Market,  the  sixth  annual  report  of 
information  gathered  by  R.  I-. 
Polk  &  Co.  for  the  Spokane  news¬ 
papers. 
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WANT  TO 
WAKE  UP 
YOUR  SALESMEN? 


If  you  are  running  a  newspaper  campaign,  or  have  one 
scheduled,  let  us  give  your  salesmen  a  FREE  SHOW — to 
stimulate  them,  to  whip  up  an  enthusiasm  for  your  program. 

A  salesman  sells  best  when  he  is 
sold  first. 

It’s  a  color  slide  show  called,  "How  You  Can  Cash  In 
On  The  Greatest  Show  On  Earth.”  And  it  shows 
salesmen  how  advertising  helps  them  move  your  products, 
get  better  display,  local  ad  support,  more  sales. 

If  you  want  the  show  presented  at  national  or  district  sales 
meetings,  simply  let  us  know.  Your  salesmen  will  then 
hear  the  story  from  men  on  the  local  newspaper — in  the 
town  where  they  are  pushing  your  product, 

know  it  works.  It  already  has 
done  sparkling  jobs  for  some  of 
the  biggest  advertisers — for  can¬ 
ned  goods,  soap,  soft  drinks,  and 
other  products. 

If  you  would  like  to  see  how  it  works  first — at  a  private 
showing — just  write  or  phone  . . . 


BUREAU  OF  ADVERTISING 

American  Newspaper  Publishers  Association  •  570  Lexington  Ave.,  New  York  22— PLaza  9-6262 
360  N.  Michigan  Ave.,  Chicago  1 — STate  2-8681  *  240  Montgomery  St.,  San  Francisco  4 — EXbrook  2-8530 

Sponsored  by  The  Commercial  Appeal  and  Memphis  Press-ScImItar  (Memphis,  Tenn.)  in  the  interests  of  fuller  understanding  of  newspapers 
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Column  Spurs 
Stomp  Hobby 
For  War  Vets 

San  Diego,  Calif. — ^Through  its 
weekly  stamp  column,  the  Even¬ 
ing  Tribune  has  brought  health 
and  happiness  to  himdreds  of 
wounded  war  veterans,  with  more 
than  a  half  million  stamps  do¬ 
nated  by  stamp-collecting  readers. 

The  San  Diego  Naval  Hospital 
has  been  the  clearing  house  for 
wounded  veterans  from  the  Ko¬ 
rean  area,  but  therapeutic  activi¬ 
ties  of  the  Tribune’s  stamp  col¬ 
umn,  written  by  Frank  L.  Gra¬ 
ham,  antedate  World  War  II. 

A  retired  navy  man,  F.  I.  Hala- 
muda,  Sr.,  himself  an  out-patient 
at  the  hospital,  has  sparked  the 
“rehabilitation  program  through 
stamps”  at  the  naval  institution. 

The  Tribune  column  works  be¬ 
hind  the  scenes  by  encouraging 
readers  to  send  stamps  and  phila¬ 
telic  materials  to  veterans  at  the 
hospital,  where  Mr.  Halamuda  has 


Official  Gives  Up 
His  Office  to  Piess 

Columbus,  Ohio — Secretary  of 
State  Ted  W.  Brown  turned  over 
his  entire  office  on  the  first  floor 
of  the  Capitol  to  30  newsmen 
covering  the  Ohio  primaries. 

Considerable  broadcasting  was 
done  from  Mr.  Brown’s  private 
office.  Television  took  over  the 
large  reception  room. 

P.S. — Mr.  Brown  won  handily. 

formed  a  stamp  club.  The  Red 
Cross  also  takes  part  in  the  pro¬ 
gram  by  providing  wounded  men, 
who  have  “qualified,”  with  a 
stamp  collectors’  outfit.  To  qual¬ 
ify,  a  man  must  mount,  classify 
and  correctly  identify  about  500 
United  States  and  foreign  stamps. 

Mr.  Halamuda  says  readers  of 
the  Tribune’s  stamp  column  have 
sent  more  than  500,000  stamps 
and  a  large  amount  of  supplies. 

Mr.  Graham,  who  conducts  the 
column,  “Keeping  Posted,”  is  the 
Evening  Tribune  telegraph  editor. 


Ray  Erwin's 


Buffalo  leads  the  entire  nation  in  flour  milling,  producing  13,381,- 
244  barrels  in  1951  and  employing  over  3500  people  in  this 
industry. 

The  Buffalo  Area  ranks  1 0th  in  the  United  States  in  total  manu¬ 
facturing  employment,  with  183,876  industrial  workers. 

In  this  outstanding  market  the  Buffalo  Evening  News  leads  in  city 
and  retail  zone  circulation,  with  the  largest  in  New  York  State 
outside  of  greater  New  York. 

!_  -  SELL  THE  NEWS  READERS 

AND  YOU  SELL 

THE  WHOLE  BUFFALO  MARKET 

Buffalo  Evening  News 
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EDWARD  H.  BUTLER 

Editor  ond  fublitH«r 


KELLY-SMITH  CO. 

Notionol  R«pr«>ontotivot 


WESTERN  NEW  YORK’S  GREAT  NEWSPAPER 


\^ITH  the  Spring  Fever  Season — the  Summer  Silly  Season  happily 
is  still  in  the  dizzy  offing — wafting  its  balmy  breezes  across 
the  land,  college  cutups  are  grabbing  scarce  space  on  fabulously 
costly  newsprint  by  means  of  ice  cream  riots  and  pointless  or 
pointed  pranks  such  as  panty  purloining  and  lingerie  lifting. 

The  current  craze  posed  a  ponderous  problem  in  the  news¬ 
room  of  the  Portland  (Ore.)  Jonnud  when  dispatches  ar¬ 
rived  from  the  riot-raid  fronts  employing  two  schools  of 
spelling. 

Panty  or  pantie — that  is  die  question! 

To  establish  and  follow  a  Journal  style,  news  executives  turned 
to  the  standard  dictionary.  The  plagued — and  provocative — word 
wasn’t  in  the  good  book  in  any  spelling  a-tall. 

★  ★  ★ 

Police  Beat 

Reporter  Bob  Lynch  and  Photographer  Jeanne  Dorsett,  Raleigh 
(N.  C.)  Times,  received  an  apology  from  the  police  chief  after  a 
police  captain  had  stopped  them  from  taking  pictures  on  a  city 
street,  thus  “violating  the  ordinance  by  taking  pictures  without  a 
license.”  No  such  ordinance  exists,  of  course. 

A  well  known  Denver  gambler  and  ex-convict  was  fined  $65  for 
destroying  private  property  after  a  tussle  with  Dean  Conger,  Denver 
Post  photographer,  and  Leonard  Larsen,  reporter. 

Interference  by  a  veteran  Federal  officer  with  news  photogn- 
phers  shooting  men  arrested  in  a  bank  holdup  in  North  Carolina 
last  week  led  die  Greensboro  Daily  News  to  remind  officers  editorially 
that  “their  responsibility  is  to  handle  prisoners  and  not  manhandle 
news  photographers.” 

★  ★  ★ 

Libel  Answer 

“I  won’t  be  intimidated  nor  will  I  crawl  under  a  board,” 
is  the  clarion  answer  of  Minot  V.  Bastion,  Jr.,  for  10  years 
editor  of  the  Pepperell  (Mass.)  Clarion-Advertiser  and  two 
other  weeklies,  to  a  $50,000  libel  suit. 

Mr.  Bastion  dared  print  a  statement  by  a  member  of  the  Board 
of  Selectmen,  in  open  meeting,  about  the  fitness  of  two  special  police 
officers  for  reappointment. 

It  seems  there  is  no  precedent  up  there  in  a  case  involving 
freedom-of-information.  Although  members  of  the  General  Court 
may  be  quoted  with  immunity,  there  is  no  Massachusetts  law  out¬ 
lining  the  responsibilities  of  a  reporter  covering  municipal  meetings. 

★  ★  ★ 

Good  News  ^ 

Not  all  the  news  is  viewed  through  dark  glasses. 

For  instance,  for  the  first  time  since  the  Rhode  Island  Juvenile 
Court  was  established,  reporters  have  been  admitted  to  sessions  on 
the  ground  that  “the  presence  of  the  press  has  a  salutary  effect  in 
most  proceedings.” 

And,  maybe,  there  will  be  a  sweet  side  to  the  bitter  pill  of  higher 
newsprint  prices,  if  sugar  cane  ever  supplants  timber  pulp. 

★  ★  ★ 

Memories 

The  late  John  H.  Finley,  editor  of  the  New  York  Times, 
coming  to  my  little  native  town  in  the  North  Carolina  moun¬ 
tains  to  speak  to  the  Kiwanis  Club  .  .  .  Joseph  R.  Farring¬ 
ton,  executive  of  the  Honolulu  Star-Bulletin,  talking  at  the 
ANPA  last  month  about  his  eagerness  for  statehood  for  the 
Territory  .  .  .  the  late  Josephus  Daniels,  editor  of  the  Raleigh 
News  and  Observer,  telling  me  how  he  came  to  select  Richard 
E.  Byrd,  later  an  admiral  and  famous  explorer,  for  service 
on  his  yacht  when  he  was  Wilson’s  Secretary  of  the  Navy. 

★  ★  •  ★ 

News  of  Newsmen 

— Dan  Anderson,  for  a  couple  decades  on  the  old  New  York  Sun, 
on  which  his  father,  the  late  Harold  M.  Anderson  was  a  famous 
editorial  writer,  is  becoming  an  editorial  writer  for  the  San  Diego 
Tribune  June  16. 

— Don  Short,  travel  editor  of  the  New  York  Journal- American, 
told  a  tale  of  two  cities  in  two  week-ends.  Seems  he  spent  con¬ 
secutive  week-ends  in  Tokyo  and  Paris. 

— Ben  Kiser,  Easton  (Pa.)  Express,  now  has  won  three  firs* 
awards  for  local  column  writing  at  Pennsylvania  Press  Conferences 
and  is  running  short  of  wall  space  for  certificate-hanging. 
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Reliable  estimates  of  advertising  ex¬ 
penditures  during  1951  have  given  newspapers  a  i  to  i 
advantage  over  any  other  media.  In  both  dollars  and 
percentages,  here  are  the  figures: 


$1,2.2.6,000,000 

newspapers* 

34  % 

910,500,000 

direct  mail 

14  % 

690,000,000 

radio 

10.5% 

561,300,000 

magazines 

8.6% 

484,400,000 

television 

7.4% 

‘weekly  newspapers  not  included. 

misc. 

15.5% 

This  is  even  more  convincing  evidence  of  the  wisdom 
of  our  policy  of  concentrating  all  of  our  experience  .  .  . 
all  of  our  sales  power  ...  all  of  our  enthusiasm,  in  selling 
"newspapers  exclusively — our  own  especially.” 

★ 

STORY,  BROOKS  &  FINLEY 
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Some  of  our  best  friends  are  Westerners — Far, 
Middle,  and  Fort  Lee  NJ!  Naturally  we’re  upset 
about  Utah.  Even  more  agitated  about  Arizona. 
Letting  Stan  Smith  down  like  that! . . . 

Like  what?  You,  too?  Tchk,  tchk  . . . 


Stan  Smith  is  a  refugee  from  radio.  Ten  years 
of  soap  operas,  and  he  took  to  fish.  Fish,  he  says, 
are  easier  to  figure.  Every  day  except  Saturday 
(when  he  goes  fishing)  he  writes  a  column  “Woods 
&  Waters”  for  The  New  York  News. 

W&W  is  generally  about  fish,  how  to,  and 
-ermen.  Sometimes  in  cold  weather  about  ducks 
and  deer,  but  mostly  fish.  Smith  sends  himself  on 
assignments  to  the  damdest  places,  and  press- 
rates  back  pieces  about  very  odd  people.  He 
usually  composes  with  his  collar  open,  bringing 
a  breath  of  the  Great  Outdoors  to  our  smoke- 
filled  (94%  cigarette)  newsroom. 

Most  fish-columnists  are  fishermen  who  learn 
to  two-finger  a  typewriter.  But  like  Hemingway, 
Smith  wrote  real  good  before  he  fell  for  fish.  His 
stuff  is  liked  by  people  who  don’t  care  phfft!  for 
fish,  or  deer,  or  ducks.  He  is  read  out  in  the  wide 
open  spaces  where  The  News  costs  5c  daily,  10c 
Sunday  (adv.).  Even  in  Des  Moines,  la! . .  .Which 


Exclusive  photo  of  Mr.  Smith  during 
one  of  his  rare  visits  to  the  office. 
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All  fishermen  who  read  Smith’s  column  know 
already  that  The  News  is  a  great  newspap>er.  We 
would  like  to  remind  the  advertisers  uninterested 
in  fishing  that  The  News  is  a  great  advertising 
medium,  for  reaching  fishermen  or  otherwise. 


is  why  we  can’t  understand  Utah!  And  Arizona. 

Two  YEARS  BACK,  Smith  got  out  a  small  book, 
titled  “Manual  For  The  Fisherman.’’  At  30c  per 
copy  it  was  a  sellout.  Second  edition  last  year  ditto. 

On  Sunday,  Feb.  1 7,  when  he  was  fresh  out  of 
fish  items,  Smith  announced  his  1952  Edition.  In 
fact,  you  might  say  he  promoted  it.  Out  April  1 , 
and  first  come,  first  served. 

Well,  the  Smith  clients  took  bail-point  in  hand 
and  ordered,  sending  $.30  US,  to  cover  printing, 
mailing  and  author’s  alterations. 

By  April  1  mail  orders,  cash  enclosed,  reached 
10,355!  Since  April  1,  nine  thousand  Smith  fans 
have  purchased  in  person,  at  the  Readers  Service 


Did  it  ever  occur  to  you  that  fishing  is  more 
expensive  than  bullfighting,  except  to  bulls?  One 
outfit  usually  lasts  a  bullfighter  a  lifetime,  but 
fishermen  are  always  outfitting  themselves!  With 
waders,  chamois  vests,  rods,  reels,  lures,  Scotch 
whiskey,  forty-foot  cruisers  with  twin  Diesels, 
plane  fare  to  Acapulco  or  the  Restigouche,  cigars, 
long  underwear,  ship-to-shore  telephones,  and 
mink  coats  for  the  little  woman  at  home.  When  not 
fishing.  Smith  readers  are  regular  consumers. 

With  more  than  2, 175,000  circulation  daily  and 
4,100,000  Sunday,  The  News  also  reaches  millions 
of  non-fishing  families  who  buy  everything  . . . 
taps  more  respectable  responsive  buying  power 
than  any  other  medium  in  the  USA.  Except, 
as  we  said,  in  Utah.  And  Arizona  ...  If  you 
are  not  well  informed  about  The  News,  don’t 
be  embarrassed.  For  facts,  call  any  News  office. 


Bureau  in  the  News  Building!!  The  30,000 edition 
will  probably  be  gone  before  this  palpitating 
message  gets  in  print! ! ! 

By  April  21,  mail  orders  were  up  to  14,652!!!! 
Came  from  Canada,  Mexico,  Canal  Zone,  every 
state  of  the  Union.  Except  two . . .  Correct!  Utah 
has  mountain  streams  as  well  as  the  Great  Salt 
Lake.  Every  summer,  lots  of  people  go  fishing  just 
to  get  out  of  Arizona.  It  doesn’t  make  sense! 


After  tallying  10,000  mail  orders  for  the 
Smith  book.  Miss  Margo  Connell  of  the  News 
Readers  Service  Bureau  no  longer  sends 
out  for  tunafish  sandwiches. 


MANUAL  For  The  Fisherman, 
by  Stan  Smith;  64  pages,  plus 
covers;  30c.  Issued 
April  1, 1952,  Out  of  print. 


EFFECTS  OF  PRICE  RISE 

THE  $10  increase  in  newsprint  price  is  going 
to  have  numerous  effects  on  the  news¬ 
paper  business — and  ultimately  on  the  news¬ 
print  manufacturers — all  of  them  harmful. 
There  are  still  some  large  manufacturers 
holding  back  on  the  price  announcement 
perhaps  feeling  the  $10  jump  is  not  neces¬ 
sary.  therefore  there  is  some  hope  that  the 
increase  might  be  reduced  in  amount.  But 
don’t  count  on  it. 

However,  if  the  increase  goes  into  effect 
on  June  15  as  currently  planned  by  many 
manufacturers,  here  are  some  of  the  eventual 
results — immediate  and  long-term — which  we 
might  expect. 

Publishers  responding  to  E  &  P  queries 
reveal  they  must  raise  advertising  and/or 
circulation  rates  and  reduce  consumption. 
Both  of  these  will  have  deleterious  effects 
on  newspapers. 

Higher  advertising  rates  will  reduce  the 
linage  volume,  force  many  advertisers  into 
other  media.  Newspapers  cannot  expect  the 
same  dollar  volume  at  a  higher  rate  with 
less  linage — it  won’t  work  that  way,  as  has 
been  apparent  in  national  advertising  linage 
figures  in  the  last  year  under  the  impact  of 
rate  increases  forced  by  the  last  newsprint 
price  rise.  There  is  a  point  of  diminishing 
returns. 

The  long-range  effect  of  successive  adver¬ 
tising  rate  increases  will  be  to  make  news¬ 
paper  display  advertising  a  rich  man's  luxury 
instead  of  a  medium  available  to  everyone. 
Most  of  the  large  industries  and  retail  estab¬ 
lishments  in  this  country  started  in  a  small 
way  and  grew  big  because  of  their  constant 
use  of  newspaper  advertising.  With  higher 
and  higher  rates  we  are  reducing  the  oppor¬ 
tunity  of  the  little  merchant  to  publicize  his 
wares — we  will  be  confining  the  newspaper’s 
use  to  only  those  large  advertisers  who  can 
afford  it. 

Some  newspapers  contemplate  changing  to 
a  7  to  10-cent  daily  and  a  15  or  20-cent 
Sunday  price.  That  may  be  expected  to  cur¬ 
tail  circulation  growth.  But  both  circulation 
and  advertising  rate  increases  will  push  news¬ 
papers  farther  and  farther  away  from  the 
people — make  it  more  difficult  for  them  to 
buy  space  and  to  buy  papers.  The  net  result 
can  only  be  a  disappearance  of  more  news¬ 
papers,  more  one-newspaper  towns,  as  has 
occurred  with  each  succeeding  zoom  of  the 
cost  spiral. 

Of  course,  both  advertising  and  circulation 
rate  increases  will  bring  a  reduction  in  news¬ 
print  consumption.  But  publishers  plan  to 
go  further  than  that.  Some  of  them  plan 
shorter  roll  widths.  Inevitably  some  of  them 
will  cut  editorial  and  news  content  to  reduce 
space  requirements  and  costs.  Here  again  the 
public  will  pay  the  price  in  reduced  news¬ 
paper  service. 

But  the  newsprint  manufacturers  might 
consider  the  price  they  will  pay.  Some  pub¬ 
lishers  are  talking  about  an  over-all  cut  in 
consumption  of  about  10%.  We  believe  that 
is  more  than  the  Canadians  bargained  for. 
If  some  newspapers  fold,  and  we  expect  it; 
if  linage  falls  off  under  the  higher  rates, 
which  is  almost  certain;  if  circulation  drops, 
which  is  a  possibility;  and  if  news  content  is 
reduced;  the  slice  might  reach  10%.  Instead 
of  over-capacity  production,  that  will  mean 
considerably  under-capacity  production — 
around  90% — ^because  it  begins  to  look  like 
the  Canadians  can’t  find  the  world  markets 


No  man,  when  he  hath  lighted  a  candle, 
putteth  it  in  a  secret  place,  neither  under  a 
bushel,  but  on  a  candlestick,  that  they  which 
come  in  may  see  the  light. — St.  Luke,  XI;  33. 


for  their  output  they  were  once  so  certain 
about.  Idle  capacity  isn’t  good  for  any  in¬ 
dustry. 

So,  neither  newspapers,  manufacturers,  nor 
the  public  will  benefit  from  this  latest  price 
increase.  Oh,  sure!  The  manufacturers  will 
keep  their  profits  up  to  their  present  high 
levels  for  this  year,  maybe  next  year,  too. 
But  in  the  long  run  we  fail  to  see  how  news¬ 
papers  can  benefit  from  this  price  increase — 
some  of  them  will  fail — and  if  newspapers 
don’t  prosper  neither  can  the  newsprint  in¬ 
dustry. 

A  STAKE  IN  SURVIVAL 

ASIDE  from  the  public  they  serve,  who  has 

the  largest  stake  in  the  survival  of  news¬ 
papers?  The  people  who  work  for  them, 
naturally. 

Doesn’t  it  behoove  them,  therefore,  to  take 
an  interest  individually  and  through  their 
unions  in  helping  newspapers  over  the  hur¬ 
dles —  meaning  doing  everything  in  their 
power  to  cut  comers,  cut  costs,  meet  the 
newsprint  price  increase,  to  survive?  We 
think  it  does. 

The  American  Newspaper  Guild,  we  think, 
is  inclined  to  this  position.  It  was  the  only 
newspaper  union  which  spoke  out  against  the 
newsprint  price  increase  and  asked  other 
unions  to  get  together  with  publishers  to 
prevent  the  increase  from  being  put  into  ef¬ 
fect.  Other  newspaper  unions  should  speak 
up  similarly.  The  price  increase  affects 
them  too. 

What  we  have  in  mind,  however,  goes 
much  further. 

If  newspapers  fall  under  the  impact  of 
high  costs,  or  even  if  they  grow  smaller  and 
weaker,  it  means  fewer  job  opportunities  for 
newspaper  workers.  We  think  that  all  news¬ 
paper  unions  should  get  together  now  and 
agree  in  principle  that  they  will  do  their  ut¬ 
most  to  keep  newspapers  strong  and  help 
them  survive.  By  this  we  do  not  mean  that 
wages  should  be  cut  or  increases  should  be 
denied  where  they  are  justified.  But  it  is 
time  that  excessive  demands  were  eliminated, 
feather-bedding  and  time-consuming  prac¬ 
tices  wiped  out,  cost  saving  methods  in¬ 
stalled  with  the  help  of  unions  instead  of 
against  their  opposition. 

Cost  cutting  methods  might  mean  the 
elimination  of  some  jobs.  But  isn’t  it  wise 
at  this  time  for  newspaper  workers  and  their 
unions  to  take  a  long-range  view  of  the  in¬ 
dustry  and  realize  that  such  action  now  might 
save  the  jobs  of  many  more  in  the  future? 

EDIT 


POWER  ADS 

HARRY  TRUMAN  has  done  it  again. 

Speaking  to  the  Electric  Consumers  Con¬ 
ference  this  week  he  lashed  out  at  the  pri¬ 
vate  power  companies  with  hasty  statements 
and  facts  about  their  advertising  which  do 
do  not  stand  up  under  cold  scrutiny. 

We  don’t  know  how  much  the  private 
power  companies  spend  on  advertising,  but 
the  President  said  it  was  ’’millions  and  mil¬ 
lions  of  dollars”  which  he  alleged  is  reflected 
in  high  rates.  Now,  Mr.  Truman  should  have 
known  better  than  anyone  that  the  rates  of 
electric  companies  are  regulated  by  state 
utility  commissions  regardless  of  what  they 
spend  on  advertising. 

He  said  this  advertising  practice  may  be 
violative  of  the  Corrupt  Practices  Act.  This 
piece  of  legislation  governs  campaign  ex¬ 
penditures  and  nothing  in  the  power  com¬ 
panies’  advertising  has  any  bearing  on  the 
forthcoming  political  campaign.  It  is  de¬ 
signed  only  to  air  the  companies’  side  in 
the  dispute  over  private  and  government 
power  development. 

President  Truman  obviously  agrees  with 
Senator  Humphrey  of  Minnesota  who  be¬ 
lieves  that  this  type  of  advertising  is  ”an  open 
form  of  lobbying”  and  that  the  tax  laws 
should  be  changed  to  prevent  deduction  of 
this  expense  for  income  tax  purposes. 

This  is  an  insidious  and  dangerous  school 
of  thought  that  would  curtail  the  right  of 
free  speech  and  free  press. 

Theoretically,  the  President  and  the  Sen¬ 
ator  would  uphold  the  right  of  these  com¬ 
panies  to  make  their  views  known.  But  how? 
Would  speeches,  leaflets  and  pamphlets  be 
approved?  If  so,  then  why  not  advertising 
which  is  merely  utilization  of  mass  media  to 
obtain  a  wider  audience? 

Certainly,  the  President  and  the  Senator  do 
not  contend  that  either  individuals  or  cor¬ 
porations  should  be  muzzled  and  prevented 
from  telling  their  stories  to  the  public. 

The  government — Mr.  Truman,  in  this  case 
— gets  its  story  on  the  front  pages  of  news¬ 
papers  almost  every  time  he  opens  his  mouth. 
And  it  doesn’t  cost  him  a  cent.  He  has 
thousands  of  government  press  agents  to  tell 
his  side  of  every  story. 

The  public  must  be  told  the  other  side. 
Who  is  going  to  do  it,  if  not  the  companies 
and  individuals  directly  concerned?  If  they 
have  the  funds  and  the  inclination,  they  cer¬ 
tainly  have  the  right  to  use  the  printing 
press — advertising,  if  need  be,  in  someone 
else’s  press. 

STEELWORKERS'  CHARGE 
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IN  ITS  resolution  accusing  newspapers  of 
’’unfair  treatment”  and  “unprecedented 
bias”  in  its  news  handling  of  the  dispute  in 
the  steel  industry,  the  CIO  Steelworkers  re¬ 
vealed  a  slight  touch  of  bias  on  their  own 
part  which  naturally  influenced  their  think¬ 
ing  about  newspapers. 

The  resolution  -expressed  the  union’s  re¬ 
sentment  against  the  “unfair  treatment  which 
has  been  accorded  to  the  wholly  justified  and 
moderate  case  of  the  steelworkers.” 

Obviously,  therefore,  any  newspaper  which 
took  a  broader  view  for  the  public’s  sake  and 
dared  to  question  or  point  out  that  the  union’s 
demands  may  not  have  been  “justified  or 
moderate”  would  qualify  as  “unfair.”  It’s  a 
one-way  street  as  far  as  the  steelworkers 
are  concerned. 
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PERSONAL 

MENTION 


Albert  Spendlove,  general 
manager  of  the  Nashua  (N.  H.) 
Telegraph,  has  been  elected  pres¬ 
ident  of  the  New  England  Daily 
Newspaper  Association,  and  David 
R.  Daniel  of  the  Hartford 
(Conn.)  Times  has  been  chosen 
as  vicepresident. 

*  *  * 

Lincoln  O’Brien,  president  of 
New  Mexico  Newspapers,  Inc., 
has  announced  the  appointment  of 
Walter  Rogal  as  publisher  of  the 
Tucumcari  (N.  M.)  Daily  News. 
William  C.  Babb  was  named 
group  advertising  director  of  the 
group. 

*  *  * 

Jack  A.  Moorhead,  former 
owner  of  the  Neodesha  (Kan.) 
Daily  Sun,  has  been  named  pub¬ 
lisher  of  the  Springfield  (Mo.) 
Daily  News  Digest.  He  came  here 
from  Jefferson  City,  where  he  was 
employed  by  the  Associated  Press 
for  the  past  year  and  a  half,  cov¬ 
ering  the  sessions  of  Missouri’s 
66th  General  Assembly. 

*  *  • 

Richard  R.  Wolfrom,  publish¬ 
er  of  the  Shippensburg  (Pa.) 
News-Chronicle,  has  been  named 
Cumberland  County  Chairman  of 
the  Pennsylvania  Citizens’  Com¬ 
mittee  for  Taft. 

*  *  * 

Francis  S.  Murphy,  editor  and 
publisher,  Hartford  (Conn.) 
Times,  and  WaLiAM  B.  Pape,  as¬ 
sist  a  n  t  publisher,  Waterbary 
(Conn. )  Republican  -  A  merican, 
have  been  named  head  of  the  avia¬ 
tion  group  and  press  group,  re¬ 
spectively,  of  the  Connecticut 
Chamber  of  Commerce. 

*  *  * 

R.  L.  Dushinske,  editor  of  the 
Devils  Lake  (N.  D.)  Jourrutl,  was 
elected  president  of  the  North  Da¬ 
kota  Associated  Press  at  the  semi¬ 
annual  meeting  here  May  18.  He 
succeeds  Editor  John  O.  Hjelle 
of  the  Bismarck  Tribune. 

On  the  Business  Side 

Robert  E.  Gough  has  been 
promoted  from  assistant  business 
manager  to  business  manager  of 
the  New  Orleans  (La.)  Times- 
Picayune  and  States.  He  has  been 
a  member  of  the  Times-Picayime 
organization  since  1920  and  as¬ 

sistant  business  manager  since 
1946. 

*  *  * 

Henry  Lee  Weathers,  business 
manager  of  the  Shelby  (N.  C.) 
Daily  Star,  has  been  elected  pres¬ 
ident  of  the  Shelby  Lions  Club. 

*  *  * 

Elaine  Guissisbero,  formerly 
wkkeeper  for  the  Lebanon 

(Ore.)  Express,  has  been  named 
assistant  in  charge  of  advertising 
to  Business  Manager  R.  Pollock. 
,  ^°ttNA  Gann  has  joined  the 
staff  as  bookkeeper. 


Jack  Weaver,  a  1950  graduate 

of  the  Ohio  State  University 

school  of  journalism,  has  joined 
the  advertising  staff  of  the  Sidney 
(Ohio)  Daily  News. 

*  «  * 

Donald  L.  Pierce,  former  ad¬ 
vertising  counsellor  with  the 
Charles  City  (Iowa)  Daily  Press 
and  previously  national  advertis¬ 
ing  manager  of  the  Oelwein 
(Iowa)  Daily  Register,  has  been 
appointed  local  advertising  direc¬ 
tor  of  the  Decorah  (Iowa)  Jour¬ 
nal  and  Public  Opinion. 

*  «  « 

Irving  Hillstrom,  Mason  City 
(Iowa)  Globe-Gazette,  is  the  new¬ 
ly  elected  president  of  the  North¬ 
ern  States  Circulation  Managers 
Association. 

*  •  * 

WiLLUM  SkILLMAN  PARKER  has 
joined  the  advertising  staff  of  the 
Lexington  (Ky.)  Herald-Leader  as 
dispatcher.  Mr.  Parker  recently 
was  retired  after  20  years’  service 
in  the  United  States  Navy. 

*  «  « 

Charles  J.  O’Connor  has  been 
named  advertising  director,  and 
Lars  E.  Gustafson,  local  adver¬ 
tising  manager  in  charge  of  retail 

advertising  by  the  New  London 

(Conn.)  Evening  Day.  Mr. 
O’Connor,  marking  his  30th  year 
with  the  Day,  has  been  advertising 
manager  since  1931.  Mr.  Gustaf¬ 
son,  formerly  with  the  Worcester 
(Mass.)  Telegram  -  Gazette  and 
Danbury  (Conn.)  News -Times, 
joined  the  newspaper’s  advertising 
staff  in  September,  1947. 

In  the  Editorial  Rooms 

Robert  Werely,  sports  editor 
of  the  Yuma  (Ariz.)  Daily  Sun, 
has  been  promoted  to  city  editor, 
succeeding  Charles  Mabery,  who 
resigned  to  become  editor  of  Ari¬ 
zona  Wildlife  Sportsman  maga¬ 
zine. 


Recent  additions  to  the  editorial' 
staff  of  the  Rochester  (N.  Y.) 
Democrat  and  Chronicle  include 
Richard  P.  Davis,  formerly  of 
the  Potsdam  (N.  Y.)  Courier  & 
Freeman;  Martha  Smallwood, 
former  editor  of  the  Lowville 
(N.  Y.)  Leader,  and  John  W. 
Brigham,  formerly  of  the  Wash¬ 
ington  (D.  C.)  Post. 

«  *  * 

Mrs.  Edith  Evans  Asbury,  as¬ 
sistant  editor  of  women’s  news  of 
the  New  York  World-Telegram 
and  Sun,  has  been  elected  presi¬ 
dent  of  the  New  York  Newspaper 
Women’s  Club. 


John  E.  Mc- 
M  u  L  L  A  N  who 
joined  the  sports 
staff  of  the 
Miami  (Fla.) 
Daily  News  in 
1941  and  has 
been  on  general 
assignments  since 
September,  1951, 
has  been  appoint¬ 
ed  city  editor  by 
Managing  Editor 
Hoke  Welch. 


McMullan 


Clark  B.  Phiestone,  associate 
editor  of  the  Cincinnati  (Ohio) 
Times-Star,  has  been  presented 
with  the  first  Gold  Seal  Port 
Security  card  issued  by  the  Coast 
Guard  in  the  Cincinnati  District 
He  was  cited  as  an  “outstanding 
citizen  who  has  focused  the  at 
tention  of  other  citizens  upon  the 
importance  of  the  river  to  our 
national  economy.” 

*  «  * 

Roland  A.  Powell,  managing 
editor  of  the  Titusville  (Pa.) 
Herald,  has  been  appointed  man¬ 
aging  editor  of  the  Oneida  (N.  Y.) 
Daily  Dispatch,  succeeding  WiL 
LIAM  E.  Canterbury,  who  re¬ 
signed  to  become  editor  of  the 
(Continued  on  page  36) 


Help  Answer  A  Woman's  Eternal  Question 
And  Win  Her  Lasting  Friendship  With 


For  a  quickie  supper  cas¬ 
serole,  combine  equal  parts 
of  canned  hominy  and  Chili 
Con  Carne,  suggests  Inez 
Cooke.  Then  add  a  little 
minced  onion  and  celery 
and  bake  for  25  minutes. 


.  r  “  Bv  INEZ  COOKE 


By  INEZ  COOKE 

Win  and  hold  readership  with 
answers  to  the  questions  most 
homemakers  ask  more  than  1,000 
times  a  year:  What  to  get  for  the 
next  meal?  How  to  fix  It  tastily, 
quickly  and  economically?  Inez 
Cooke  gives  tested,  Illustrated  ad¬ 
vice  In  short  1-column  space,  6 
times  weekly.  Send  for  samples! 

CHICX^  SUN-TIMES 

^ _ 

21 1  W.  Wockar  Drive,  Chicago  6 
Harry  B.  Baker,  Gen.  Mgr. 


You  Just 
Can^t  Stop 
Wanting 

PEANUTS 

by  Charles  Schulz 


SAY.  VOO'BE  ooms  ALL  RieMT,  »iTtV_  V 
I  -mis  mornin.;  I  SAW  vQu  With  SHaeAW. 
AND  NOW  MnntE  WITH  CHARUE  BROWN  ^ 


/ WELL,  IF  NOTHIN6  ELSE,  l'A\\ 
(  LEARNIN6  TO  TAKE  THE  BAPJ 
V^TH  THE  GOOD/  _ / 


Plenty  of  laughs  i 

Easy  to  read 

Appealing  to  all 

Novel  and  fresh 

Utterly  captivating  ■** 

Tots  you’ll  love  ' 

Size  you  want 

aa  a  atrip— 8"  by  IH” 
aa  a  panel— 4”  by  4" 
vertically — 2"  by  634” 

Phone,  wire  or  write  today 
for  samples. 
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Grayson  (Ky.)  Journal-Courier. 

*  *  * 

Rms  C.  Miller  will  terminate 
a  50-year  newspaper  career 
mostly  on  California  papers,  when 
he  retires  July  1  as  managing 
editor  of  the  San  Jose  (Calif.) 
Mercury.  His  wife,  Thelma  B. 
Maxp,  Central  Coast  editor  of 
the  Mercury,  will  retire  at  the 
same  time  after  30  years  in  news¬ 
paper  work. 

♦  *  ♦ 

Walter  V.  Woodworth,  a  re¬ 
porter  for  the  Wall  Street  Journal, 
has  been  elected  president  of  the 
New  York  Financial  Writers  As¬ 
sociation. 

*  »  * 

Arther  Moyer  has  joined  the 
sports  staff  of  the  Albany  (Ore  ) 
Democrat-Herald,  replacing  Ken¬ 
neth  Johnson,  who  resigned  to 
become  sports  editor  of  the  Coos 
Bay  (Ore.)  Times. 
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Howard  Roylance,  reporter 
for  the  Passaic  (N.  J.)  Herald- 
News,  has  been  cited  by  the  Ber¬ 
gen  County  Council,  Veterans  of 
Foreign  Wars,  for  his  “example 
of  good  citizenship  and  sterling 
news  writing.” 

George  J.  Hebert,  assistant 
city  editor  for  the  past  two  ye^, 
has  been  named  associate  editor 
of  the  Norfolk  (Va.)  Ledger- 
Dispatch,  succeeding  Alonzo  T. 
Dill,  Jr.,  who  left  May  1  to  be¬ 
come  director  of  documentary  re¬ 
search  for  the  Tryon  Palace  res¬ 
toration  at  New  Bern,  N.  C. 

0  0  0 

William  L.  Plowman,  former¬ 
ly  publication  editor,  Ralston  Pur¬ 
ina  Co.,  news  editor,  Monett 

(Mo.)  Times,  feature  editor  of 

the  St.  Louis  (Mo.)  Star-Times, 
and  St.  Louis  Globe-Democrat 
sports  writer  has  been  named  tele¬ 
graph  editor  of  the  New  Mexico 
Newspapers,  Inc.  at  Las  Vegas. 

0  0  0 

Maurice  Kaplan,  chief  photog¬ 
rapher  for  the  Huntington 
(W.  Va.)  Herald-Dispatch,  Adver¬ 
tiser  and  Herald-Advertiser,  has 
been  chosen  president  of  the  West 
Virginia  News  Photographers’  As¬ 
sociation.  The  cameramen  named 
Frank  Wilkins,  of  the  Charleston 
Gazette,  vicepresident  and  Earl 
Benton,  of  die  Charleston  Daily 
Mail,  secretary. 

0  0  0 

Brandy  Brent,  formerly  of  the 
Los  Angeles  (Calif.)  Times  society 
department,  has  joined  the  society 
department  of  the  Los  Angeles 
Mirror. 

0  0  0 

Roy  McGee,  former  Associ¬ 
ated  Press  correspondent  at  Jeffer¬ 
son  City,  Mo.,  during  the  legisla¬ 
tive  season,  has  joined  the  United 
Press  staff  at  Kansas  City,  Mo. 
He  was  formerly  publisher  of  the 
Cole  County  Enterprise  at  Jeffer¬ 
son  City  and  was  a  reporter  for 
the  Jefferson  City  News  and 
Tribune. 

0  0  0 

Reporter  Don  Shaffer  has  been 
appointed  editor  of  the  Anaheim 
(Calif.)  Bulletin. 

0  0  0 

Wu-Liam  Lauderdale,  manag¬ 
ing  editor  of  the  Jackson  (Miss.) 
Daily  News,  has  been  appointed  to 
the  Mississippi  Aeronautics  Com¬ 
mission  by  Governor  Hugh  L. 
White. 

0  0  0 

WiLLUM  Hibbard,  who  has  been 
the  city  hall  reporter  on  the  Du¬ 
buque  (Iowa)  Telegraph-Herald 
for  the  past  year,  will  join  the 
Milwaukee  (Wis.)  Journal  staff  as 
a  reporter  June  15.  His  place  on 
the  Telegraph-Herald  will  be  taken 
by  James  Dickson,  who  will  be 
graduated  from  the  University  of 
Wisconsin  school  of  journalism  in 
mid-June. 

0  0  0 

C.  R.  Boughn,  formerly  of  the 
weekly  Hemet  (Calif.)  News,  has 
joined  the  AP  bureau  in  Des 
Moines,  Iowa. 


THE  FOURTH  ESTATE ...  By  Trent 


“No  more  credit?  The  Guild  will  hear  about  this!” 


William  J.  Foote,  managing 
editor,  Hartford  (Conn.)  Courant, 
has  been  elected  first  vicepresident 
of  the  Greater  Hartford  Commun¬ 
ity  Council. 

0  0  0 

John  Herbers  has  resigned 
from  the  Jackson  (Miss.)  Daily 
News,  to  join  the  Jackson,  Miss., 
staff  of  the  United  Press.  Mr. 
Herbers  has  been  on  the  state- 
house  run  for  the  Daily  News. 
He  succeeded  Lowrev  Bowman, 
who  transferred  to  the  Atlanta, 
Ga.,  U.P.  Bureau. 

0  0  0 

R.  J.  Churchill,  London 
(Ont.)  Free  Press,  was  reelected 
president  of  the  Canadian  Manag¬ 
ing  Editors  Association  at  the  an¬ 
nual  conference  last  week. 

0  0  0 

Leslie  F.  Warren  has  become 
an  assistant  city  editor  of  the 
Buffalo  (N.  Y.)  Evening  News,  re¬ 
placing  Lenard  U.  Kreuger,  who 
has  transferred  to  the  paper’s  fin¬ 
ancial  department. 

0  0  0 

Mary  Handy,  Christian  Science 
Monitor,  has  received  the  New 
England  Women’s  Press  Associa¬ 
tion  gold  medal  for  reporting.  A 
special  award  was  given  to  Mrs. 
Frances  Burns,  Boston  (Mass.) 
Globe,  for  medical  reporting. 

o  o  o 

Bob  Short,  formerly  news  edi¬ 
tor  of  station  KUGN,  Eugene, 
Ore.,  has  been  appointed  news 
editor  of  the  Klamath  Falls  (Ore.) 
Herald  and  News.  He  replaces 
Wallace  Myers,  who  has  been 
promoted  to  the  post  of  city  edi¬ 
tor. 

0  0  0 

Keith  Fuller  of  the  New  Or¬ 
leans,  La.,  bureau  of  the  AsstKi- 
ated  Press,  has  succeeded  Clem 
Brossier  as  chief  of  the  Jackson, 
Miss.,  bureau.  Mr.  Brossier  was 
named  acting  chief  of  the  Little 
Rock,  Ark.,  AP  Bureau. 


Orren  Beaty,  editor  of  the 
Las  Cruces  (N.  M.)  Sun  News 
from  1945  to  1947,  has  returned 
from  2  years  of  army  service  to  a 
position  with  the  Arizona  Gazette, 
Phoenix. 

0  0  0 

E.  R.  McCullough,  managing 
editor  of  the  Stamford  (Conn.) 
Advocate,  was  honored  for  his  28 
years  of  journalistic  service  at  a 
testimonial  dinner  attended  by  450 
persons  recently. 

0  0  0 

Charles  S.  Cantwell,  manag¬ 
ing  editor  of  the  Ogdensburg 
(N.  Y.)  Journal  for  20  years,  who 
moved  to  Ohio  in  1949  to  serve 
as  general  manager  of  the  Bald¬ 
win  Associated  Newspapers  at 
Chillicothe,  has  returned  to  the 
daily  field  as  managing  editor  of 
the  Herkimer  (N.  Y.)  Evening 

Telegram. 

•  *  4 

Robert  Zimmerman  has  re¬ 
signed  from  the  staff  of  Sen. 
Dennis  Chavez,  (Dem.,  N.  M.) 
to  join  the  New  York  office  of 
United  Press.  He  had  formerly 

served  as  U.P.  bureau  manager 
in  Santa  Fe,  N.  M.,  and  had  also 
worked  for  the  Associated  Press 
and  The  New  Mexican  in  Santa 
Fe. 

0  0  0 

Harry  J.  Straw,  former  tele¬ 
graph  editor  on  the  Adirondack 
Daily  Enterprise  has  joined  the 
staff  of  the  Carlisle  (Pa.)  Evening 
Sentinel. 

0  0  0 

Merlyn  Lea,  a  1952  graduate 
of  the  University  of  Wisconsm 
school  of  journalism,  has  been  ap¬ 
pointed  sports  editor  of  the  Roch¬ 
ester  (Minn.)  Post-Bulletin. 

o  o  o 

Elliott  J.  Barnett,  automo¬ 
bile  editor,  Hartford  (Conn.) 
Times,  has  been  elected  to  the 
board  of  governors  of  the  Hart- 
{Continued  on  page  37) 
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The  "STAFF  OF  LIFE"  CONTINUES 
TO  BE  A  BAROMETER  OF  ANY  MAR¬ 
KET'S  VALUE. 

Where  a  State  is  famous  for  wheat,  took  for  continuous  pros¬ 
perity  and  buying  power.  It  is  the  one  universal  food,  with 
by-products  unexcelled.  It  is  a  common  denominator,  regardless 
of  race  or  creed.  It  is  MONEY,  in  a  shimmering  vastness  of 
fertile  acres  ...  it  is  health  and  happiness  and  growth,  smiling 
up  at  the  sun. 


what" 
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ford  Automobile  Club  for  a  three- 
year  term. 

*  «  • 

Enoc  P.  Waters,  national  edi¬ 
tor  of  the  Chicago  (Ill.)  Defender, 
has  been  appointed  to  the  Illinois 
Athletic  Commission. 

*  *  * 

Ruth  Ryall,  of  the  newsroom 
staff  of  the  Portland  (Ore.)  Jour¬ 
nal,  has  been  elected  Democratic 
committeewoman  from  her  pre¬ 
cinct. 

*  *  • 

Miss  Helen  Eck,  1951  gradu¬ 
ate  of  the  University  of  Wiscon¬ 
sin  school  of  journalism,  has 
joined  the  reportorial  staff  of  the 
LaPorte  (Ind.)  Herald-Argus.  She 
has  been  news  editor  of  the  Clark 
County  News,  a  Wisconsin  weekly, 
the  past  year. 


Wedding  Bells 


Thomas  Mills,  city  hall  report¬ 
er  for  the  Hamilton  (Ont.)  Spec-\ 
tutor,  to  Miss  Doris  Barkworth, 
May  17. 

*  *  ♦ 

Miss  Barbara  Rumpakis,  with 
the  national  advertising  depart¬ 
ment  of  the  Portland  (Ore.) 
Journal,  and  Rodney  Butler,  re¬ 
cently  resigned  from  the  Journal’s 
promotion  department,  last  May 
24. 

*  ♦  * 

Edwin  Hoffman,  United  Press 
photo  editor  for  Asia,  and  Miss 
Eugenu  Skedinski,  of  New  York, 
in  Tokyo  recently. 

*  *  * 

Arthur  F.  Techlow,  Jr.,  re¬ 
porter  on  the  Oshkosh  (Wis.) 
Daily  Northwestern,  and  Miss 
Clariss  J.  Radke,  May  10. 

.  *  • 

Helen  Bertelson,  accounting 
department  employe  of  the  Port¬ 
land  (Ore.)  Journal,  and  Harold 
Gibson,  recently.  The  couple  will 
make  their  home  in  Alaska  after 
July. 


Bert  Reisman,  county  court-  their  jeans,  two  traditionally  supero  newspapers  nave,  generation 
house  reporter  for  the  St.  Joseph  stfter  generation,  reached  Topeka  homes  and  far-flung  farms  with 
(Mo.)  Gazette,  and  Mrs.  Reis-  unerring  accuracy. 

MAN,  are  the  parents  of  a  daugh- 
ter,  Robin  Lee,  bom  last  April  16. 

*  «  « 

Dick  Turpin,  reporter  for  Los 
dngeles  (Calif.)  Times,  and  Mrs. 

Turpin,  announce  birA  of  their 
second  child,  Andrew  Edward. 

The  Turpins  live  in  Burbank, 

Calif. 


■y/'/wm. 


Two  Humor  Features 
From  Inquirer  Staffers 


By  Joseph  W.  Dragonetti  ^ 

Philadelphia — ^Two  local  news-  the  seriousness  of  the  news  col-  i 

papermen,  both  of  them  serious-  umns.  \ 

minded  guys  at  heart,  have  rede-  Mike  was  first  to  fill  a  specific  \ 

ployed  their  journalistic  talents  to  need.  He  had  worked  around  ( 

the  business  of  making  readers  newspapers  and  did  free-lance  for 

laugh  because  they  feel  people  to-  many  years  before  he  was  “dis-  ^ 

day  are  getting  entirely  too  covered”  as  a  newspaper  cartoon-  L 
gloomy.  ist  by  E.  B.  (Tommy)  Thompson, 

The  laugh  producers  are  Oliver  assistant  managing  editor  and  fea- 
H.  (Ollie)  Crawford,  a  reporter  ture  editor  of  the  Inquirer. 
turned  humorist;  and  Emidio  During  the  dark  days  of  the  last 
(Mike)  Angelo,  a  portrait  painter  war,  Thompson  asked  Mike  to 
who  switched  to  cartooning  be-  create  a  general  panel  which  would  , 
cause  he  figured  it  was  much  more  “give  people  a  laugh,”  and  the  f 
fun  as  well  as  profitable.  Both  artist  welcomed  the  opportunity, 
work  on  the  Inquirer.  because  he  had  a  feeling  that  even 

Ollie  is  author  of  the  front-page  the  comics  were  getting  too  Emidio  (Mike)  Angelo,  cartoonis 
feature,  “Headline  Hopping”  and  serious.  friend.  Oliver  H.  (Ollie)  Crawfor 

even  on  days  when  the  spot  news  Mike  had  joined  the  Inquirer  of  the  Front  Page  feati 

is  world-shaking  and  space-con-  in  1938  and  his  work  included 

suming,  his  chuckles  are  not  the  Uncle  Dominick  cartoon  for  His  ambition  was  to  become  a 
crowded  off.  John  Cummings’  column.  Being  painter.  He  won  two  Cresson 

Mike  has  created  two  original  by  nature  a  man  who  laughs  a  lot  scholarships  for  study  in  Europe 
cartoon  characters.  He  uses  his  himself  and  gets  a  kick  out  of  in  1927  and  1928  from  the  Penn- 
deft  artist’s  brush  to  keep  “Emily  bringing  a  smile  to  others,  Mike  sylvania  Academy  of  Fine  Arts, 
and  Mabel”  ever  in  pursuit  of  a  did  not  need  much  prodding  from  He  became  interested  in  cartoon- 
man  and  his  thousands  of  follow-  Thompson  to  launch  the  new  fea-  ing.  he  said,  because  he  “had  to 
ers  laughing.  ture.  eat”  and  painting  commissions 

The  features  of  both  men  are  He  started  a  general  panel  called  were  slow, 
now  syndicated  nationally.  Head-  “Funny  Angles.”  Occasionally,  When  checks  for  some  of  his 
line  Hopping  by  General  Fea-  two  spinsters  would  appear,  but  drawings  arrived  from  national 
TUREs  CoRP.,  and  Emily  and  Ma-  they  were  so  good  that  Emily  and  publications,  he  decided  to  devote 
bel  by  the  Chicago  Sun-Times  Mabel  emerged  as  a  separate  fea-  more  time  to  that  art. 

Syndicate.  But  Ollie  and  Mike’s  ture.  Still  free-lancing,  Mike  started 

present  top  positions  in  the  news-  Emily  pnd  Mabel  had  given  to  do  some  work  for  the  Philadel- 
paper  field  were  not  the  result  of  Mike  a  national  reputation,  but  phia  Ledger  in  1930,  but  never  re- 
any  overnight  success.  There  were  success  came  after  years  of  hard  ceived  much  recognition  as  a 
many  years  of  effort  before  they  work  on  other  projects.  Son  of  newspaper  cartoonist  until  Thomp- 
found  their  proper  niche.  an  Italian  immigrant,  he  worked  son  thought  he  was  the  man  to 

Strangely  enough,  their  oppor-  his  way  through  several  art  schools  start  a  new  and  refreshing  feature 
tunities  came  when  editors  of  the  after  getting  the  urge  to  draw  for  the  Inquirer.  Mike  has  been 
Inquirer,  during  World  War  II  and  from  a  few  months  association  clicking  steadily  with  Emily  and 
the  postwar  period,  felt  that  some-  with  the  art  department  of  the  old  Mabel  ever  since, 
thing  should  be  done  to  lighten  North  American  in  1918.  Mike  thinks  up  gags  himself  for 


If  June  brings  Jr 
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A  MONTHLY  REPORT  TO  EDITORS 


Highlighting  Significant  Facts  about  Bituminous  Coal 


CEMENT  INDUSTRY  FINDS  NEW  USE  FOR  COAL  BY-PRODUCT. 

New  uses  for  coal  by-products  seem  endless.  Recently,  engineers  discovered  that  when 
coal  flyash  is  added  to  Portland  cement  the  concrete’s  strength  is  greatly  increased.  Coal 
serves  the  cement  industry  in  another  way,  too— as  the  basic  fuel  used  to  generate  the 
intense  heat  that  fuses  limestone  and  clay  into  cement.  And  for  this  purpose  the  cement 
industry  now  uses  more  than  8  million  tons  of  coal  a  year.  The  industrv  has  expanded  to 
the  extent  that  its  coal  consumption  is  almost  double  what  it  was  prior  to  World  War  II. 


ENGINEER  PREDICTS  COAL  PRODUCTION  RATE  WILL  INCREASE  FIVEFOLD. 

In  a  speech  recently  made  at  Massachusetts  In.stitute  of  Technology,  a  prominent  en¬ 
gineering  executive  painted  this  possible  picture  of  the  coal  industry  of  the  future:  Coal 
will  be  mined  by  ingenious  machines  and  transported  by  pipeline  to  plants  where  it  will 
be  continuously  processed  into  tars  and  coal  char.  Production  rates  will  be  five  times 
higher  than  those  common  today  to  meet  the  increased  demands  of  coal’s  regular  cus¬ 
tomers  as  well  as  the  tremendous  requirements  of  the  synthetic  fuels  industry.  One 
striking  thing  about  this  prediction  is  that  almost  every  facility  the  engineer  described 
is  either  already  being  actually  used  by  the  coal  industry  or  is  operating  experimentally. 


BIG  GAIN  IS  MADE  IN  EFFICIENCY  OF  COAL  UTILIZATION. 

Year  by  year,  American  industry  has  been  putting  coal  to  work  more  efficiently.  ’The 
electric  utilities,  for  example,  have  increased  their  efficiency  of  coal  utilization  more  than 
six  times  since  the  beginning  of  the  century.  Last  year  the  utilities  burned  about  102 
million  tons  of  bituminous  coal  to  do  a  job  that  would  have  required  630  million  tons  at 
the  1899  level  of  efficiency.  Even  in  the  span  of  a  single  year,  19.50  to  1951,  utilization 
efficiency  increased  4.2%,  saving  the  utilities  more  than  four  million  tons  of  coal. 


PULP  AND  PAPER  MILLS  NOW  USE  LOTS  OF  COAL. 

A  recent  engineering  survey  shows  that  the  pulp  and  paper  industry— which  has  had 
phenomenal  growth,  especially  in  the  South— is  becoming  a  major  consumer  of  coal. 
Upwards  of  15  million  tons  of  coal  is  utilized  annually.  This  is  a  remarkable  tonnage  in 
view  of  the  fact  that  pulp  and  paper  mills  are  big  users  of  their  own  by-product  fuels: 
black  liquor  and  bark.  Of  the  fuels  purchased  by  this  industry,  the  survey  revealed,  coal 
accounts  for  about  56%;  oil  and  natural  gas,  22%  each. 


BITUMINOUS  COAL  INSTITUTE 

A  Department  of  Notional  Coal  Association 

If  tinu  have  anti  questions  about  coal  or  -  -  .  .... 

'  '  320  Southern  Building,  Washington,  D.  C. 

the  coal  industry,  your  inquiry  to  us  will 

receive  prompt  reply. 
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PROMOTION 


Zoo  Is  *Cagey*  Promotion 
For  Columbus  Dispatch 


By  T.  S.  Irvin 

There  are  lots  of  promotion 
managers,  we’re  sure,  who  feel 
that  they  preside  over  monkey 
houses.  But  Sid  Phillips  is  the 
only  one  we  know  who  actually  is 
responsible  for  a  zoo,  a  real  one. 
Sid  is  promotion  director  of  the 
Columbus  (O.)  Dispatch,  which 
this  year  celebrates  its  25th  anni¬ 
versary  of  being  also  in  the  zoo 
business. 

It  all  started  25  years  ago  when 
Santa  Claus,  on  his  annual  visit 
to  Columbus,  left  two  of  his  rein¬ 
deer  behind.  Columbus  had  no 
municipal  zoo  at  the  time.  It  did 
have  a  zoological  society.  The 
Ehspatch  got  busy  and  with  the 
help  of  the  society,  organized  a 
zoo.  For  the  past  20  years,  Sid 
has  been  chairman  of  the  zoo 
commission. 

Today,  the  Columbus  Zoo — it 
ought  really  to  be  called  the 
Columbus  Dispatch  Zoo — covers 
93  acres,  contains  more  than  1,700 
birds,  animals,  and  reptiles  housed 
in  1 1  major  buildings  and  67  out¬ 
side  cages,  and  represents  a  value 
of  some  $2,000,000. 

Sid’s  concern  right  now  is  the 
zoo’s  second  annual  membership 
drive.  He  is  working  to  enroll 
50,000  members  before  June  1. 
Membership  is  $1  a  year.  It  en¬ 
titles  two  adults  and  children 
under  12  to  visit  the  zoo  as  often 
as  they  please,  and  includes  free 
parking.  Regular  admission  is  25 
cents,  parking  15  cents. 

In  addition,  Sid  reports,  one  day 
each  month  will  be  set  aside  this 
year  for  members  only.  They  will 
have  exclusive  use  of  the  zoo 
grounds,  free  rides  on  the  minia¬ 
ture  “Zoo  Zephyr’’  railroad,  free 
Cokes  and  hot  dogs.  First  of 
these  special  membership  days  was 
May  24,  when  Gov.  and  Mrs. 
Frank  J.  Lausche  cut  a  birthday 


Read 

"Why  That  Manuscript 
Is  Rcjectad" 

By  More  Rose,  senior  editor 
Reader's  Digest 

in  the  May  Issue 

The  UUILL,  35  E.  Wacker  Dr., 
Chieairo  1,  A  Monthly  Hacazine 
for  Journalists.  $3  a  year. 


cake  honoring  the  zoo’s  25th 
birthday,  and  Mayor  James  A. 
Rhodes  dedicated  the  new  elephant 
house. 

Consider  what  a  tremendous 
public  relations  promotion  this  is. 
There’s  nothing  else  quite  like  it 
in  the  country.  Last  year,  more 
than  750,000  men,  women  and 
children  visited  the  zoo.  This  year, 
a  million  are  expected.  Clyde  E. 
Seitz,  who  has  been  with  the  zoo 
from  the  start  and  who  this  year 
celebrates  his  25th  anniversary  as 
head  keeper,  would  hardly  think 
of  himself  as  a  newspaper  promo¬ 
tion  man.  Yet  that’s  what  he  is, 
isn’t  he?  And  the  zoo,  a  public 
service  that  is  a  monument  to  the 
Dispatch  and  its  owners,  the  Wolf 
family,  is  by  that  same  token  a 
unique  newspaper  promotion. 

■ 

Young  Citizens 

Youth  gets  in  the  act  this  week 
in  two  interesting  promotions  on 
both  sides  of  the  country.  In  Los 
Angeles,  the  Examiner  got  out  a 
handsome  brochure  on  its  8th  an¬ 
nual  Youth  Forum,  staged  some 
weeks  ago.  In  Asheville,  N.  C., 
the  Citizen-Times  sponsored  a 
preview  of  the  presidential  elec¬ 
tion — among  high  school  students. 

Maybe  it’s  a  straw  in  the  wind, 
the  fact  that  37  per  cent  of  the 
16,223  North  Carolina  high  school 
students  who  voted  in  the  Citizen- 
Times,  poll  voted  for  Eishenhower. 
There’s  no  maybe  about  the  fact 
that  this  is  a  bang-up  promotion, 
one  that  brings  the  newspaper  and 
its  chief  product,  the  news,  right 
into  the  lives  of  tomorrow’s  read¬ 
ers  and  advertisers. 

Ninety-six  high  schools  in  17 
North  Carolina  counties  partici¬ 
pated  in  the  Citizens-Times  poll. 
Elections  were  held  in  the  schools 
and  in  genuine  election  atmo- 


pePENVABLB 
1  rew  on 


8  lleclntill«r  Phta.  Dipt  f.  lUw  Tart  20,  H.T., 


«zt  Oity,  Mo.:  Richard  0.  Proctor, 
Southern  Comfort  Oorp.,  St.  Lo^; 
Mrs.  Marion  Reerea,  Oregory  and 
Houae,  Inc.,  ClcTeland;  Joe  Roaen- 
bloum,  Mandel  Bros.,  Chicago;  and 
Oene  Vinik,  Campbell  Ewald  Adyar* 
tising,  Chicago. 

Each  winner  gets  two  cases  of 
any  beverage  he  names,  a  credit 
line,  and  the  original  Lichty  car¬ 
toon.  All  other  entrants-^ere 
were  some  1,000  suggestions — ^get 
twin  consolation  prizes,  a  stainless 
steel  jigger  and  a  combination 
bottle-cap  remover  and  corkscrew. 
The  jigger  has  two  ends.  The  1- 
ounce  end  is  marked  “I  won’t  do.” 
The  2-ounce  end  is  marked  “In 
Chicago  it  takes  2.” 

•NICE  KITTYr  says  Sid  R.  ^  'This,  as  we  noted  when  we 
Phillips,  Columbus  Dispatch  pro-  reported  the  contest,  meas- 

motion  manager  and  chairman,  '^•'es  up  as  a  stand-out  promotion. 
Columbus  Municipal  Zoo  Com-  If  has  humor.  It  makes  a  good, 
mission,  petting  latest  addition  to  strong  selling  point.  It’s  easy  and 
the  zoo’s  family  of  1,700  animals,  pleasant  to  remember.  And  the 

contest  got  just  a  whale  of  a  lot 
sphere,  with  history  and  civics  of  people  personally  involved  in 
classes  in  charge.  Student  and  it.  You  can  bet  the  trade  paper 
faculty  committees  tabulated  the  campaign  will  have  even  better 
votes  and  sent  them  to  the  paper,  readership  now  than  ever, 
which  gave  liberal  coverage  to  the  It’s  interesting  to  note  that  the 
event.  campaign  and  the  contest  grew  out 

To  appease  your  curiosity,  the  of  solid  research,  a  study  of  cover- 
candidates  ran  in  this  order:  Eisen-  age  and  duplication  of  Chicago 
hower,  6,113  votes;  Kefauver,  newspapers  by  Publication  Re- 
4,023;  MacArthu',  2,084;  Taft,  search  Service.  Promotion  Direc- 
1,416;  Truman,  91'7.  tor  Mel  Barker  deserves  a  real 

Executive  news  editor  Claude  hand  for  this  one. 

S.  Ramsey  and  promotion  director 
John  E.  Jones  handled  this  pro-  In  the  Bag 
motion.  Nashville  (Tenn.)  Banner  and 

The  Los  Angeles  Examiner  has  Tennessean  make  a  good  market 
been  staging  its  youth  forum  an-  pitch  with  a  broadside  that  warns 
nually  since  1945.  This  year,  600  “Don’t  send  your  salesmen  after 
teen-age  high  school  students  par-  orders  based  on  a  1920  sales 
ticipated  in  panel  discussions  that  potential.”  Idea  is  that  Nashville’s 
covered  a  wide  range  of  current  city  zone,  or  real,  population  is 
problems  —  economics,  politics,  almost  twice  its  corporate  popula- 
home  and  family,  the  world  scene,  tion.  Broadside,  which  is  brief 
delinquency,  boy  -  girl  relations,  and  to  the  point  in  copy  and  excel- 
jobs  and  careers.  The  kids  handle  lent  in  design,  contains  census 
their  own  discussions.  figures  and  a  good  map  to  show 

'The  youth  forum  is  a  promo-  Nashville’s  growth  and  its  1952 
tion  that  pretty  much  follows  a  sales  potential, 
pattern  over  the  country.  But  it’s  *  *  * 

an  excellent  promotion  that  brings  Chatham  (Can.)  Daily  News o\H 
youngsters  close  to  the  newspaper,  vvith  an  excellent  ad  promoting 
is  easy  and  low-budget  to  produce,  the  ease  of  shopping  for  brand 
and  can  be  fit  into  any  promotion  names.  Illustration  shows  little 
program  anywhere  in  the  country,  girf  shopping  for  mother,  who  is 
"  shown  sitting  at  home  reading  the 

It  Takes  Two  News.  Mother  has  no  worry  about 

The  Chicago  Sun-Times  this  Louise  helping  with  the  shopping 
week  is  announcing  the  12  winners  because  she  shops  for  brand 
in  its  contest  among  advertisers  names.  This  is  a  strong  point 
and  agency  people  for  cartoon  that  could  well  be  used  every- 
ideas  for  its  current  trade  paper  where, 
campaign.  The  cartoons  are  ■ 

drawn  by  Lichty  and  develop  the  ‘Looking  for  Another/ 
idea  that  m  Chicago  it  takes  2  i  «  ^  n  T  1«1 

newspapers  to  do  a  real  job.  Woula-De  Buyers  lOlQ 
You’ll  start  seeing  Lichty’s  treat-  Harlingen,  Tex. — ^To  any  who 
ment  of  these  contest-winning  ask  if  the  Valley  Evening  Monitor 
ideas  in  the  Sun-Times  ads  in  at  McAllen  is  for  sale,  the  Free- 
EorroR  &  Publisher  beginning  dom  Newspapers  organization  re- 
July  12.  plies: 

Winners,  listed  alphabetically,  ‘The  Monitor  is  not  for  ^e, 
are:  but  we  are  most  anxious  to  buy 

i>onaid  B.  Buckley,  Van  Sant,  ihiR-  another  newspaper  as  valuable  as 
dale  &  Baltimore;  Herbert  Oar-  the  Monitor  if  we  can  find  it" 
penter,  Mills  IndustrieB,  Inc.,  Ohicaffo;  ^  ...  .  t.  .. 

Marold  Daly,  Olson  Rug  Oo.,  Chicago;  GoV.  AIIrii  Shivcrs,  WDOSC  iRffl” 
John  Dineen,  Jr.,  Pillsbury  Mills,  Inc.,  ily  owns  the  Mission  Times,  S 
Sid!S;  sJ'  weekly,  was  reponad  to  have  mad. 

I  Mower,  Jr.,  sss  Company,  Atlanta:  inquiry  concerning  purchase  OI 

'  c:‘."‘8irrS'.c's  ‘j.'S'  §'‘h.“S! 

Valentine  Radford  Advertising,  Kan-  R-  C.  Hoiles  group. 
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May  31,  1952 


Subject;  ONE  WAY  TO  HAVE  BETTER  ROADS 


Everybody  wants  good  roads  —  and  having  them  means  protecting 
the  roads  we  have,  as  well  as  improving  them. 

That's  why  everybody  has  an  interest  in  the  results  of  a  series 
of  road  tests  conducted  for  eleven  state  highway  departments  on  a  paved 
highway  in  Maryland  which  is  typical  of  many  thousands  of  miles  in  the 
United  States. 

These  tests  demonstrated  scientifically  that  there  is  a  basic  and 
inescapable  relationship  between  the  strength  of  a  roadway  and  the  weight 
of  the  vehicles  which  it  can  carry  without  costly  damage  and  deterioration. 

In  fact,  as  the  weight  of  the  heavier  vehicles  increases,  the 
amount  of  damage  done  increases  in  far  greater  than  direct  proportion.  In 
the  Maryland  tests,  an  increase  in  single  axle  weights  from  18,000  pounds 
to  22,400  pounds  caused  more  than  six  times  as  much  cracking  in  pavement 
laid,  in  both  cases,  on  subsoil  of  the  same  character.  And  raising  tandem 
axle  weights  from  32,000  pounds  to  44,800  pounds  on  the  two  axles  caused 
more  than  twelve  times  as  much  cracking  in  pavement  laid  on  soil  of  the 
same  kind  in  both  cases. 

This  is  one  reason  why  highway  engineers  are  so  concerned  that 
highways  and  bridges  be  protected  from  abuse  and  overloading,  which  means 
heavy  damage  and  added  costs.  These  costs  must  be  borne  by  general 
taxpayers  and  by  all  motorists  who  use  the  highways. 

Fortunately,  the  steel  highways  of  the  railroads  are  built  to 
take  the  heavy  loads  of  the  nation's  commerce,  and  their  maintenance  and 
repair  do  not  cost  the  taxpayer  a  single  penny. 


(Advertitement) 
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CIRCULATION 


T 


Joint  ICMA-Sectional 
Plan  to  Be  Proposed 

By  George  A.  Brandenburg 

Officers  of  sectional  associa-  ion  (Tex.)  Post,  ICMA  first  vice- 
tions  are  to  meet  with  Intemation-  president  and  program  chairman, 
al  Circulation  Managers  Associa*  has  completed  the  convention  pro- 
tion  officers  and  directors  to  gram,  designed  to  cover  the  entire 
discuss  a  change  in  the  ICMA  newspaper  circulation  field, 
constitutional  set~up  so  as  to  pro*  lilntertainiiient 

George  Jennings,  Oklahoma 
ICMA  and  sectional  members.  Oklahoman  and  Times,  is 

^nsideration  of  such  a  change  chairman  of  the  local  entertkin* 
will  take  place  at  the  Oldahoma  committee.  Tuesday  even* 

City  convention  of  ICMA  June  ■  guests  of 

E-  K.  Gaylord,  publisher  of  the 
ICMA^ectional  session  will  t^e  Oklahoma  City  Newspapers,  at  a 
pl^e  Monday  afternoon,  June  16,  barbecue  and  square  ^nce.  A 
pnor  to  the  formal  openmg  of  the  ..speechless”  banquet  is  planned 
convention  on  Tuesday.  for  Wednesday  evening. 

Plan  Under  Discussion  Certificates  will  be  awarded  to 

President  E.  P.  Schwartz,  Des  ICMA  members  who  have  held 
Moines  (la.)  Register  &  Tribune,  memberships  25  years  or  more.  In 
has  informally  discussed  such  a  addition,  honorary  life  member- 
proposal  with  each  of  the  section*  ships,  voted  at  the  last  convention, 
al  associations  he  has  visited  dur*  will  be  given  to  1 1  recipients:  D. 
ing  the  past  year.  He  has  pointed  G.  Rose,  Louisville;  Joseph  R. 
out  that  such  an  arrangement  Taylor,  Ada,  Mich.;  James  Me* 
would  permit  the  pooling  and  ex-  Keman,  New  York;  A.  G.  Lin- 
change  of  circulation  ideas  on  a  coin,  St.  Louis;  Jack  Lynch,  Cleve* 
national  basis.  Under  the  present  land;  J.  N.  Eisenlord,  Los  An- 
set-up  individual  members  of  the  geles;  J.  C.  Montgomery,  Detroit 
sectional  groups  also  hold  mem-  (Mich.)  News;  Frank  Newell,  re- 
berships  in  ICMA.  The  proposed  tired,  formerly  with  Toledo  (O.) 
plan  would  provide  for  a  joint  Blade;  Lou  J.  Hoffman,  formerly 
membership  under  a  single  dues  of  the  St.  Louis  (Mo.)  Star-Times; 
arrangement  between  ICMA  and  Dave  Smith,  formerly  of  the  Port- 
the  sectionals.  land  (Ore.)  Journal;  and  Jack 

Another  project  under  consider-  Estes,  formerly  of  the  Dallas 
ation  is  whether  or  not  ICMA  (Tex.)  News  has  been  planned  as 
should  thoroughly  investigate  the  follows: 
value  and  cost  of  a  National  The  program: 

Newspaperboy  Foundation  with 

paid  officers  to  coordinate  the  MONDAY,  JUNE  16 

work  of  all  newsnanpi^  in  of  Directors  meet- 

•  7u  T  *li  lo^er*  ing—Regency  Room,  Skirvin  Hotel, 

ing  the  Little  Merchant  plan.  DlS-  Noon — Registration.  Mezzanine  Floor, 

cussion  of  this  project  is  likely  t  m  u  « 

♦rt  /X  m  A  _ 1  2:00  P.M. — ^James  N.  Shryock,  Man- 

come  before  the  Oklahoma  aging  Director,  Audit  Bureau  of  Circu- 
Clty  convention.  Ralph  Cowan,  lations.  Subject  of  talk:  **Mutual  In- 
Toronto  fOnt  'I  ^tnr  in  terests.**  Balinese  Room.  Skirvin  Hotel. 

loronio  ^lar,  is  Slated  to  2:20  P.M. —Open  forum— Tack  Estes, 

present  the  subject  at  the  Wednes-  moderator.  Balinese  Room,  skirvin  Ho- 
day  general  session  Come  and  get  acquainted.  Ask 

Mea.wl.ae.  Jack  Calvm.  Hous-  ’rr’p.&Se'Sf  “wide...  » 


CHAS.  T.  MAIN,  INC. 

COMPLETE  SERVICES 

for 

NEWSPAPER  AND  PRINTING  PLANTS 

Layouts,  Designs,  Specifications  and  Supervision 
of  Construction 
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A  276-PAGE  EDITION  of  the  Norfolk  (Va.)  Ledger-Dispatch  on  May 
23,  marking  the  opening  of  a  bridge-tunnel  link  with  Portsmouth, 
meant  that  a  carrier  with  a  route  of  100  had  more  than  400  pounds 
of  paper  to  deliver.  So  Circulation  Manager  T.  E.  Roberts  allowed 
each  carrier  a  special  allowance  to  pay  for  extra  help.  The  hoys  had 
to  put  the  paper  down  on  porches  because  they  were  too  heavy  to 
roll  and  toss. 

Secretaries  of  Sectional  Associations  &  “WTiat  Happens  When  The  Paper 
I.C.M.A.  Officers  &  Directors — to  dis-  Does  Not  Hit  Town?" — Motion  picture 
cuss  the  changing  of  the  Constitution  &  narrated  by  M.  E.  Elder,  National  Ad* 
By-Laws  of  the  I.C.M.A.  so  as  to  pro-  vertising  manager,  Tulsa  World-Tribuns, 
vide  for  a  Joint  Membership  for  the  Tulsa,  Okla. 

I.C.M.A.  Members  and  the  Sectional  “Are  Further  Rate  Increases  Possible 

Memliers.  Without  Harm  to  Circulations? — by  Mer¬ 
ritt  lerley,  Herald-News,  Passaic,  New 

TUESDAY  MORNING,  JUNE  17  Jersey. 

8:00  A.M.  —  Breakfast  for  members  ,“Are  55'/?"' 

and  wives.  Persian  Room,  Skirvin  culatiwi  Dept.  O^oete  &  Should 

Tower.  Rev.  Bill  Alexander,  speaker.  eral  Accounting  Take  Over  This  R«* 
10:30  A.M.— (jeneral  Session— Presi-  g>nsibility,  Lw^ng  the  Circu^ 
dent  E.  P.  Schwartz,  Register  •Tribune,  I*"'®.  to  Sell  &  Rendw 

Des  Moines,  Iowa,  presiding.  Convention  ^rvicer  ^  A^ur  Daniels,  AtlanU 
Hall,  Skirvin  Tower.  J outmI  &  ConsMut^. 

Address  of  welcome— E.  K.  Gaylord,  ./‘A"  J 

Oklahoma  Publishing  Co.,  Oklahoma  M.E.S.  Papers  by  Tom  Adams,  Htt- 

City  Okla.  ald-Leader,  Lexington,  Ky, 

Response — Matthew  G.  Sullivan,  Gan-  ^'T^ha'’*  xt*" 

nett  Newspapers,  Inc.  Rochester,  N.  Y.  Operates  for  tte  Gannett  Newspapen 
Report  of  Secretary-Treasurer.  —  by  Russell  Graham,  Knickcrbocktr 

Report  of  Chairman  Board  of  Direc-  w  At-,  m 

tors  —  Jere  C.  Healy.  .Wewark  News.  „  Should  I.C.M.A.  Foster  a  Natioml 
N'ewark  N  J  Newspaperboy  Foundation?  — by  Ralph 

‘  President’s  Address— E.  P.  Schwartz.  Cowan.  Toronto  Star.  Canada. 
Committee  and  Project  Reports. 

WEDNESDAY  AFTERNOON 

TUESDAY  AFTE^INOON  ,  dm  m  .  r 

_ _ ~  1:15  P.M. — Ejection  of  officers. 

2:00  P.M.— Circulation  Forums.  Mez  2:00  P.M.— Circulation  forums 

zanine  floor,  Skirvin  Hotel:  1,  Papers  with  less  than  10,000  circu- 

Bahnese  Room-— 1 :  Morning  papers;-  Jation.  Sam  R.  Duke,  News-HeraJd.  Bor- 
Moderator:  John  Black,  L,os  Angeles  Ex-  ger,  Tex.,  moderator.  Crystal  Roooi, 
a*ntncr.  Sldrvin  Hotel. 

Continental  Room— 2:  Evening  papere  2.  Papers  with  10,000  to  25,000  circo- 
— .Moderator;  Dar  Sims,  Columbus  Ctti-  Jation.  Harold  W.  Blackford.  Couritr- 
zet^  Ohio.  News,  Plainfield,  N.  J.,  migrator.  Con- 

Crystal  Room  3:  M.E.S.  papers  —  tinental  Room,  Skirvin  Hotel. 
Moderator:  W.  T.  Morrissey.  Gazette-  3.  papers  with  25,000  to  100.000  circo- 
News  Press,  St.  Joseph,  Mo.  lation.  R.  J.  Sudderth,  Times,  Chatta¬ 

nooga,  Tenii.,  moderator.  Venetian  Room, 
WEDNESDAY  MORNING,  JUNE  18  Skirvin  Hotel. 

8:00  A.M.— Early  bird  breakfast—  r. 

(Morning  papers)  —  Balinese  Room  of  Draald  Coleman,  TimM-PtcoyHne.  New 
Skirvin  Hotel — Mezzanine  floor — (Dutch)  Orieans,  La.,  moderator.  MAUk'm” 

James  F.  Jae,  moderator— i  ..S?  A 
crat,  St.  Liuis,  Mo. 

Early  bird  breakfast  —  (Evening  New  York,  N.  Y..  moderator.  Bal 

pawrs) — Crystal  Room  of  Skirvin  Hotel  'uese  Room,  Skirvin  Hotel. 

— Mezzanine  floor — (Dutch)  G.  E.  Car¬ 
vel),  mi^erator  —  St.  Louis  Post  -  Dis-  WEDN'ESDAY  EVENING 

patch,  St.  Louis,  Mo.  .  ,  d  _  . 

Early  bird  breakfast — (M.E.S.  papers)  Annual  Banquet.  ,,,.,1. 

—Continental  Room  of  Skirvin  rlotel —  THURSDAY  MORNING,  JUNE  1® 

(Dutch)  Harold  Hult,  moderator — Capital  9:30  A.M.  — ‘‘Labor  Relations’  —.W 

otatc  Journal— Topeka,  Kan.  Robert  H.  Spahn,  (Oklahoma  Pubushing 

10:00  A.M.  —  (jeneral  session  —  (All  Co.,  Oklahoma  City,  Okla. 

—  (Convention  Hall  —  Skirvin  “Successful  Promotion  Plans  Ada^ 
able  to  the  Smaller  Newrspapers  —of 
“Easy  Reading  —  A  New  Sales  Tool  Francis  J.  Pruitt,  Reporter-Nevu, 
for  the  (Circulation  Manager”  —  by  Abilene,  Texas.  . 

Phelps  Gates,  Christian  Science  Monitor,  “The  Newspaperboy  Omunemoratiw 
Boston,  Mass.  Stanm  &  Other  Activities  of  Newspaper* 

“A  Code  of  Ethics  for  the  (Circulation  boy  Committee” — ^  Howard  W.  Stoog- 
Manager” — by  J.  R.  Marks,  Citizen-  hill,  Philadelphia  Bulletin. 

Times,  Asheville,  N‘.  C.  •  ‘^he  U.  S.  Treasury  Dept-  “  Fk 

“Green  River  Ordinances” — bv  Matt  Newspaperboy”,  An  Appreciation  —  “J 
Sullivan,  Gannett  Ntewspapers,  ftochest-  Sid  Bray,  If.  S.  Treasury  Dept, 
er,  N.  Y.  12:30  P.M.— Luncheon.  Speaker:  J«« 

“Television  &  Its  Effect  Upon  News-  Williams.  . 

paper  Circulation”  by  John  Black,  Los  2:00  P.M. — Board  of  Directors  meet- 
.4  nodes  Examiner.  ing. 
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papers) 

Tower. 


As  a  writer,  editor  or  publisher  you'll  use 
this  book  over  and  over  again  .  .  .  for  it  is  the  picture 
story  that  has  captured  the  personality  of  one  of 
America's  most  important  and  newsworthy  industries. 

Timely  and  important,  "The  Oilmen”  is  a  dramatic  story 
of  the  oil  business  told  in  terms  of  the  men  and  women 
whose  work  supplies  over  half  the  nation’s  energy. 

"The  Oilmen”— for  the  first  time  — tells  the  human 
story  of  oil  from  search  and  discovery  .  .  .  through 
production,  refining,  transportation,  marketing  .  . . 
to  the  ultimate  user’s  door. 

It’s  a  book  which  will  serve  you  well— for  oil’s 
story  is  the  big  business  story  of  this  year — 
and  the  years  to  come.  Get  your  copy  now. 


Brilliandy  photographed,  concisely  written, 
clothbound  and  oversize,  "The  Oilmen” 
sells  for  $1.50  at  all  leading  bookstores— 
or  send  coupon. 


Rinehart  &  Company,  Inc.,  Dept.  3 
232  Madison  Avenue,  New  York  16,  N.  Y. 

Please  send  me _ copies  of  The  Oilmen  @ 

$1.50. 1  enclose  check  or  money  order  in  the  amount 
of  S - - 


Shell  Oil  Company  ond  its  omployoot  co-oporatod  with 
Mr.  Hollyman  to  moko  this  picture  story  possible— and  offer 
this  announcement  as  a  service  to  the  men  and  women 
who  have  made  oil  the  notion's  No.  1  source  of  energy. 


Name- 


Address- 


PHOTOGRAPHY 


Lemen,  Faber  Head 
EK*s  New  Photo  Unit 


two  years  ago  as  a  technical  rep¬ 
resentative. 

EK  has  itself  a  good  team. 


Program  Set 
For  Federation 


At  Brussels 

All  is  set  for  the  fifth  Congre* 


By  James  L  CoUings 


Eastman  Kodak  announced  Press  and  the  Buffalo  Times,  l 

this  week  that  it  has  formed  a  where  he  was  chief  photographer 
new  department,  the  photo  press  for  10  years, 
division,  which  will  be  managed  Then,  in  1939,  he  went  to  EK 
by  J.  Winton  Lemen.  Mr.  Lemen’s  as  a  specialist  in  publication  and 
assistant  will  be  John  H.  Faber.  news  photography.  Three  years 
In  the  opinion  of  many  press  later  he  got  a  commission  in  the 
photographers  all  over  the  country,  Marines  as  a  photo  officer.  If 
it  would  be  difficult  to  find  two  memory  serves,  he  came  out  a 
men  better  qualified  for  the  assign-  major. 


Graflex  Photo  Winners 
Press  photographers,  vying 
with  non-press  cameramen,  took 
half  of  the  prizes  and  came  out  of  the  International  Federation  of 
first  in  money  winnings  in  the  Newspaper  Publishers  and  Editon, 
1952  Graflex  Photo  Contest.  June  4-6,  in  Brussels. 

These  are  the  news  photograph-  The  agenda  includes  a  reqi^ 
5  who  won:  for  admission  by  the  Nihon  Shim- 

Arthur  Sasse  (INP) — ^top  prize  bun  Kyokai,  of  Tokyo,  JapM.  Or* 
of  $300  in  the  professional  action  ganizations  of  14  countries  an 
class;  Einstein  sticking  out  his  members  of  the  Federation,  found* 
tongue. 

James  Keen  {Louisville,  Ky., 

Courier-Journal) — first  prize,  fea¬ 
ture  division;  child  staring  into  de¬ 
partment  store  window. 


ed  in  1948. 

This  meeting  will  be  an  inipor- 
tant  one  with  a  possible  modifica¬ 
tion  of  the  statutes  to  widen  the 
«!cope  of  the  Federation. 

Salmon  on  Newsprint 
A  report  is  announced  from  the 
United  States  on  “Government  Ea- 


i  ** 

'V 


BillPeery  {Denver,  Colo., 

At  any  rate,  captain  or  major  Mountain  NewsJ-second 

or  whatever  Lem  returned  to  the 

Frank  {New  York  Herald  croachments  on  the  Freedom  of 
,  ecame  manager  of  the  pro  jrihune) — ^third  spot,  action  div-  Information.”  The  newsprint  dis- 
film  sal^  division.  He  held  this  ^  report  by 

1  e  unti  his  promotion.  In  his  These  three  won  honor  awards  Robert  Salmon  (France),  and  one 
new  spot  he  says^  he  will  spend  p^^,  division:  Ray  on  substitute  raw  materials,  by 

most  of  his  ^e  on  the  require-  ^atjasic,  Cleveland  Plain  Dealer,  W.  T.  Curtis-WUson  (Great  Brit- 
ments  of  modem  photo  journal-  Edward  J.  Burkhardt,  St.  Louis  ain).  H.  R.  Davies  (Great  Britain) 

Post-Dispatch’,  and  Meyer  Liebo-  will  report  on  “Fiscal  regime  and 
John  Henry  Faber,  34,  has  a  witz.  New  York  Times.  measures  taken  in  favor  of  the 

smile  for  everything.  He,  too,  is  These  two  took  honor  awards  in  press  in  certain  countries." 

an  indefatigable  worker.  Brooklyn-  the  pro  feature  class:  Joseph  lective  conventions  and  arbitia- 
mpfit  Rnth  T  anH  Tntinnv  u/iin  Alabama-bred,  Johnny  is  a  Engles,  New  York  Herald  Trib-  tion,”  will  be  reported  on  by  J.  0. 

!n  where  he  studied  news-  Post-Dispatch.  There  wUl  be  communications 

Sent  Tuvs  whi^hTve  done  P^Pers,  radio  and  public  relations.  Joseph  Costa  (King  Features  —  on  “Steps  taken  by  the  Federatioo 

S  to  Xa^e  Dress  Dh^B-  Somewhere  along  the  line,  t^,  he  N.  Y.  Sunday  Mirror  magazine)-  in  matters  of  tele-communi» 

„phy  ftrouph  «.eir  u»=hl„gs  d.  'iZLZn'X 


Lemen 


Faber 


US  AF,  Manual 


of  experts  on  standardization  cre¬ 
ated  by  the  Federation,"  by  Bruno 

_  —  Aim  (Sweden),  and  “Current  work 

Air  FORCE  press  officers  were  ^ 

sent  a  PIO  manual  this  week  which 

(Switzerland). 


initiative  and  aggressiveness  as  the 
news  cameramen”  in  expediting 


M.  E.-Photographer 
Cops  AP  Photo  Prize 

St.  Paul,  Minn. — ^The  managing 


**?^**^  support  of  the  how  to  get  along  with  people  and 
NPPA  and  local  associations,  their  everyone  likes  him. 
writings  and  their  own  experiences  His  first  news  photography  stint 
as  former  newspaper  cameramen.  the  Birmingham  (Ala.) 

Lem,  46  years  old,  is  a  solid,  prom  then  on  his  experience  ....  „  . 

well-informed,  hard-working  type,  mushroomed  and  encompassed  advised  them  to  “show  as  much 

intensely  loyal  to  his  company,  ^^ny  phases  of  the  business.  - '* . . . 

It  IS  not  at  all  unusual  for  him  johnny  has  been  director  of  pho¬ 
to  sit  up  half  the  night  talkmg  tography  for  four  years  of  the 

press  photography  and  it’s  never  Birmingham  News  and  Age-  64-page  manual,  according 

tM  much  bother  to  help  anyone  herald,  technical  editor  of  Pho-  *9  “designed  to  be  a  _ _ _ _ _ _ 

he  can.  ^ffiat  he  doesn  t  Imow  tographic  Age  magazine,  speaker  *nc*P^ncnced  Air  editor  of  one  of  Minnesota’s  small* 

Man-  short  courses  in  press  photog-  f^o’’cc  public  infomation  officer,  dailies  won  the  photo  contest 
ville  doesnt  know  about  divorces,  raphy  and  at  Columbia  University  who  are  counseled  against  “publi-  sweepstakes  award  and  another 
^m  began  his  career  in  photo-  picture  seminars,  and  author.  He  publicity  s  sake.  ’  PIOs  are  small  daily  publisher  was  advanced 

finishing  ^d  coinmercial  photog-  also  has  done  industrial  and  tele-  “•‘Sed  to  be  accurate,  impartial  presidency  of  the  Minnesota 

raphy  in  E^ver.  He  followed  this  vision  photography,  and  handled  unbia^d.  Associated  Press  here  on  May 

with  a  string  of  newspaper  jobs,  many  picture  assignments  for  lead-  impartiality,  the  manual  ,o.n. 

Over  a  period  of  14  yeare  he  magazines.  He  is  a  former  ‘|The  PIO  has  no  legitimate  Managing  Editor  James  Geladu 

worked  for  the  Denver  Rocky  vicepresident  and  secretary  of  the  P'^ce  in  the  normal  competition  j^e  Worthington  Globe,  who 
Mountain  News,  the  Pittsburgh  jqppA_  He  joined  the  company  which  takes  place  between  news-  doubles  as  a  photographer,  won  the 

papers  and  between  newspaper  re-  in  show”  honor  against  83 

...  ,  entries  from  both  metropolitan  and 

And  on  censorslup,  the  manual  non-metropolitan  papers, 
states  that  AF  PIOs  are  not  al-  His  prize-winning  entry,  called 
lowed  in  this  country  “to  request  “Tragedy”  was  a  picture  of  three 
that  news  media  representatives  persons  watching  a  destructive  fire 
submit  material  for  review.’  through  a  haze  of  smoke. 

■  The  new  president  is  Publisher 

Claude  Swanson  of  the  Fairmont 
Sentinel. 

A  resolution  was  adopted  pro- 
the  weekly  Tioga  Tribune  wUl  ap-  ‘“‘‘"8  a  receM  Minnesota  attoig 
pear  in  June.  This  litUe  North 

Dakota  city  in  the  center  of  the  Minnesota  law  town  boards 


CLINE-WESTINGHOUSE 

ELECTRICAL  EQUIPMENT 
Unit  PrMt  DrivM  . . .  Raalt . . .  Auto¬ 
matic  Tuntlani ...  Spuad  Paitart  pro¬ 
vide  Mfety  and  reliability  with 
economy.  Large  or  small . . .  letter- 
preu  or  offset  .  .  .  you  can  rely  on 
Cline-Westinghouse  Equipment. 

CLINE  ELECTRIC  MPO.  CO. 
CMcaga  •  Naur  Tork  •  Sm  Pransisca 


New  Oil  Area  Weekly 

Tioga,  N.  D. — The  first  issue  of 


can  have  executive  sessions. 


state’s  new  oil  industry  will  have 

its  first  newspaper  since  the  Tioga  .  .  -  - 

Gazette  was  closed  during  the  W^lUonSOn  tO  MagOZlW 
thirties.  Plans  to  publish  the  new  Gertrude  Wilkinson,  formerly 
weekly  are  being  made  by  Rolland  with  the  New  York  Joumal-Amer- 
A.  McMaster,  publi^er  of  the  ican  and  Hearst  Advertising  Serv- 
Columbus  (N.  D.)  Reporter,  also  ice,  has  joined  the  advertising  **•“ 
a  weekly.  of  Park  East  magazine. 
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Look  what’s 
happened 


to  year  ’’open  road!” 


We’d  all  love  to  climb  into  our  automobiles  for  a  restful 
drive  on  the  open  road ! 

But  where  will  that  be  today?  You  know  how  it  is  on 
the  road  . . .  cars  and  more  cars  . . .  congestion  on  all  sides. 

Passenger  cars  and  motor  trucks  are  essential,  of  course. 
It’s  simply  that  our  road  system  is  not  equal  to  the  job  of 
handling  them  all ! 

From  1940  to  1951,  the  number  of  vehicles  on  American 
roads  increased  from  32  million  to  more  than  52  million. 
But  the  miles  of  road  for  them  to  operate  on  increased 
only  from  3  million  miles  to  about  3^4  million  miles.  While 
the  number  of  vehicles  increased  63%,  miles  of  roads  in¬ 
creased  only  14%. 

Some  new  roads  have  been  built  recently.  Others  have 
been  remodeled.  But  the  plain  fact  is  there  for  all  to  see. 


every  time  we  take  a  trip,  that  America  has  a  serious 
road  problem. 

We  suffer  from  hardening  of  the  highway  arteries.  Our 
roads  may  have  been  good  enough  and  well-built  enough 
for  the  kind  and  number  of  automobiles  and  trucks  that 
used  them  in  1928.  But  these  same  roads  are  not  good 
enough  or  well-built  enough  for  the  kind  and  number  of 
cars  and  trucks  that  use  them  in  1952. 

Today’s  roads  must  meet  not  only  today’s  but  tomor¬ 
row’s  needs.  They  must  be  designed  and  built  for 
adequacy,  safety,  and  convenience,  with  such  things  as 
an  extra  lane  on  grades  for  trucks  and  other  slower-moving 
traffic. 

The  money  that  is  wasted  through  the  inadequacy  of 
our  present  road  system  would  go  a  long  way  toward 
paying  the  cost  of  a  modem  road  system  for  America. 

IHTERNATIONAL 
HARVESTER 

Buildurs  of  products  that  pay  for  thomsolvos  in  us*  .  .  . 

Infornational  Trucks  *  McCormick  Farm  Equipmont  and  Farmall  Tractors 
Crawlor  Tractors  and  Power  Units  *  ftofrigorators  and  Froozors 


Here  are  tome  liftle-known  facts: 

8  million  trucks  serve  American  business,  farm,  and  home 
Trucks  move  88%  of  the  nation’s  livestock  to  market 
Trucks  move  97%  of  the  fluid  milk  to  urban  areas 
Trucks  handle  75%  of  materials  and  suppUes 
shipped  to  and  from  defense  plants 
Trucks  haul  66%  of  all  sand  and  gravel 


Seymour  Tells  Dual 
Job  of  Reporting 


Office  Birth  Rate 


Chicago — Newspapers  have  two 
jobs  to  perform  on  today’s  news- 
front:  (1)  to  tell  what  the  news  is 
with  unmistakable  exactness  and 
clarity;  (2)  to  tell  what  there  is 
to  be  said  about  it,  Gideon  Sey¬ 
mour,  Minneapolis  (Minn.)  Star 
and  Tribune  executive  editor,  told 
a  Sigma  Delta  Chi  audience  here 
May  19. 

“Don’t  let  the  eagerness  to  inter¬ 
pret  get  in  the  way  of  first  duty,” 
he  said,  “and  don’t  let  the  false 
god  of  objectivity  get  in  the  way 
of  the  second,  if  you  are  sure  you 
can  interpret  the  news,  or  get  it 
interpreted  for  you  by  the  press 
associations  and  special  services, 
with  integrity.” 

375  Attend  Dinner 

Mr.  Seymour  addressed  more 
than  375  members  and  guests  of 
the  professional  journalistic  fra¬ 
ternity  at  the  National  Awards  in 
Journalism  banquet.  Discussing  the 
enlarged  opportunity  for  news¬ 
papers  in  the  field  of  adult  com¬ 
petition  with  other  media,  he  said: 

“The  fact  is,  I  think,  that  Ameri¬ 
can  newspapers  have  made  of 
objectivity  a  false  god.  We  have 
persuaded  ourselves  that  if,  in  a 
labor  dispute,  we  give  a  column  to 
the  steel  companies  and  a  column 
beside  it  to  Phil  Murray  and  the 
CIO  steelworkers  we  have  been 
fair  and  objective  and  have  con¬ 
formed  to  the  highest  standards 
of  enlightened  and  impartial  jour¬ 
nalism.  That,  frankly,  is  nonsense. 

“The  reader  who  reads  both  col¬ 
umns  may  well  be — and  usually  is 
— ^more  confused  when  he  has  read 
them  than  he  was  before.  The 
newspaper’s  duty  is  to  have  men 
on  its  staff  so  well  informed,  so 
devoted  to  their  profession  and 
so  much  above  the  battle  that  they 
can  examine  the  conflicting  claims 
and  point  out  what  issues  each 
evades,  and  who  can  say  definitely 
that  these  are  the  facts  and  these 
are  the  evasions  of  fact. 

“This  is  a  job  for  the  news  col¬ 
umns,”  he  continued.  “It  is  a  part 
of  telling  the  news,  in  its  proper 


REELS^ 

with 

riEN»ONS 

...the  only  instantan¬ 
eous  and  entirely  auto¬ 
matic  paper  roll  tension 
control. 

. . .  entirely  mechanical 
—responds  instantly  to  i 
"red  button"  stops  | 
without  losing  webs. 


WALTER  SCOTT  &  CO.  INC. 

PLAINFIELD,  NEW  JERSEY 


context.  The  newspaper  staff  to¬ 
day  is  like  a  university  faculty, 
made  up  of  experts  in  many  fields, 
knowing  the  background,  of  integ¬ 
rity  enough  to  say  that  these  are 
the  real  issues  and  these  are  what 
the  two  sides  say  about  them  — 
pointing  out  where  there  is  evasion 
and,  on  the  other  side  of  the  coin, 
where  there  is  merit  in  the  respec¬ 
tive  contentions.” 

Mr.  Seymour  asserted  that  ob¬ 
jectivity  has  become,  in  too  many 
cases,  “a  kind  of  laziness,  an  evas¬ 
ion  rather  than  a  meeting  of 
journalistic  responsibility.”  H  e 
quoted  the  late  Raymond  Clapper 
as  saying:  “We  commonly  make 
two  mistakes  about  the  people:  we 
underestimate  their  intelligence 
and  we  overestimate  the  amount 
of  information  they  have.” 

Turning  to  the  other  challenge, 
he  warned  that  in  interpreting  the 
news,  “don’t  forget  to  tell  the  news 
itself.”  He  asserted  that  often  news¬ 
papers,  radio  and  television  pro¬ 
grams  are  so  occupied  with  ex¬ 
plaining  the  news  that  they  neglect 
to  tell  the  news  itself. 

Mr.  Seymour  cited,  as  an  ex¬ 
ample,  President  Truman’s  recent 
press  conference  before  the  Ameri¬ 
can  Society  of  Newspaper  Editors. 

Mr.  Seymour  was  introduced  by 
John  S.  Knight,  publisher  of  the 
Knight  Newspapers  and  former  na¬ 
tional  honorary  president  of  Sigma 
Delta  Chi.  Charles  Clayton,  St. 
Louis  (Mo.)  Globe-Democrat, 
SDX  national  president,  presided 
and  presented  keys  to  Dr.  Alberto 
Gainza  Paz,  former  publisher  of 
La  Presna,  and  to  Irving  S.  DU- 
liard,  St.  Louis  (Mo.)  Post-Dis¬ 
patch  editor  of  the  editorial  page, 
who  were  honored  as  Fellows  of 
the  Fraternity. 

Victor  E.  Bluedorn,  SDX  execu¬ 
tive  director,  presented  SDX  dis¬ 
tinguished  service  awards  to  11 
individuals,  the  Chicago  S  un- 
Times,  McCall’s  magazine,  and 
WMAQ,  Chicago,  the  latter  three 
for  public  service  in  newspaper, 
magazine  and  radio  journalism  res¬ 
pectively.  (E&P,  April  5,  page  12). 


the  men  and  71%  of  the  women 
Readers  like  news  roundups,  the 
11  ±  rs  j  ty  •  studies  show.  Departmentalized 

Prompts  Dad  Series  digests  of  current  news— city, 
Portland,  Ore.  —  There  has  gional,  U.  S.,  and  world  — all 
been  an  upsurge  in  the  birth  rate  scored  well  above  national  aver- 
among  news  staffers  at  the  Jour-  ages. 
nal.  Three  staffers  have  become 
fathers  for  the  fourth  time  and 


News  Digests  Well  Read 
In  the  Pioneer  Press,  “News  of 


Anstr  alia 

O  The  only  jeumel  giving  Hie 
newt  of  edvertiten,  edverfit- 
ing  egentt,  publishing,  print¬ 
ing  and  commercial  ra  aio  in 
Australia  and  New  Zealand. 

If  you  are  planning  tales 
campaigns  or  are  interested 
In  these  territories  read 

NEWSPAPER  NEWS 

IB  HaMlIteo  StrMt 
Sydney,  Aesfralla 
Pnblliiiad  MonSh^. 

On#  Tear  Babierlpttee  OEM 


there  are  several  more  arrivals  ex-  ^  g  ^  ^Vorld  In  Brief”  was  read 
pe^ed  m  the  near  future.  by  51%  of  the  men  in  St.  Paul 

Two  prospective  fatMrs,  Art  compared  to  the  national  average 
Chenoweth  and  Jack  Ostergren,  35%  -This  roundup  was  read 
are  doing  a  series  of  articles  for  vvomen  inter- 

the  women  s  pa^s.  The  first  was  viewed,  compared  to  a  national 
entitled,  Dads-To-Be  Get  Word  average  of  25%. 
on  How  to  Care  for  Baby,’  and  jhe  picture  page  was  read  by 
the  second.  Expectant  Pops  Don  5-7^  jjjg  women  in  the  outly- 
Aprons,  Learn  How  to  Wash  In-  jjjg  Minnesota  area  and  95%  of 

the  women  in  Wisconsin.  Nation- 
al  average  is  91%. 

T  women  outdid  the  men  in 

readership  of  editorial  page  fea- 

tures,  scoring  80%  to  the  men's 

XXl^Xx6ol  71%.  National  averages  are  70% 

T  QRi  p  I  for  women,  77%  for  men. 

ul  Ola  Jt  UUi  St.  Paul  women  also  scored  pro- 

St.  Paul,  Minn.-Both  the  Portionately  higher  in  readersWp 

5r.  Paul  Dispatch  and  Pioneer  of  financial  news  The  figure  win 

Press  are  “verv  well  read”  newsna-  compared  to  the  womens 

are  very  well  reaa  newspa  ^  j2%.  Men  scored 

pers  with  readership  in  outlying  28%  Men’s  average  is  29% 
areas  often  equal  to  or  exceeding  tu 

that  in  the  city.  The  studies  showed  that  more 

The  high  ownership  of  TV  sets  J  r  T’ 

in  the  La  had  no  noticeable  established  a  hi^er  re^er- 

effect  on  readership  of  the  news- 
papers  except  in  sports,  where 
hii  percentages  for  Nestling  and 

boxing  stories  is  attributed  to  TV  ,  xt  ->0  a 

shows  EdiUons  of  Nov.  25,  28  and 

The  survey  was  made  by  Pub-  studied, 

lication  Research  Service,  Chicago,  «  ,  e  *  •PT*e 
which  conducts  the  Continuing  SCilUrZ  SgGS  TTS 
Study  for  the  Advertising  Re-  Jn  HaU  of  DoiliGS 
search  Foundation.  go^^^  Bend,  Ind.— Franklin  D. 

In  general,  readership  of  Schurz,  South  Bend  Tribune  busi- 
women’s  content  and  sports  con-  ness  manager,  told  the  state  con¬ 
tent  exceeded  national  averages  in  ference  of  Indiana  typographical 
all  editions.  unions  here  recently  that  about 

Readership  among  women  of  half  of  the  daily  newspapers  in 
the  morning  Pioneer  Press  “So  the  country  will  have  Teletype- 
What”  column  by  Paul  Light  is  setters  in  operation  by  the  end  of 
the  second  highest  recorded  by  this  year.  He  said  the  Tribune 
Publication  Research  for  local  col-  plans  to  begin  using  them  next 
umnists.  Fall. 

Readership  by  women  of  some  He  warned  that  newspapen 
food  and  fashion  columns  was  cannot  close  their  eyes  to  tech- 
double  the  national  average.  nical  developments,  or  else  they 

The  t(q)  news  stories  in  all  would  lose  their  stature  in  the 
three  papers  —  morning,  evening  highly  competitive  business  of  ad- 
and  Sunday — ^were  local.  vertising.  He  pointed  out  that 

The  best  read  news  story  ap-  rapidly  mounting  costs  have  for^ 
peared  in  the  Sunday  Pioneer  publishers  to  operate  more  eni- 
Press.  It  told  of  an  ex-St.  Paulite  ciently. 
who  had  regained  his  sight  after  Urges  Cooperation 

eight  years.  The  story  appeared  Mr.  Schurz  contended  that  use 
on  page  one  with  a  one-column  of  Teletypesetters  does  not  neces- 
head  and  picture  at  the  bottom  sarily  mean  less  employment  of 
of  column  four.  The  picture  at-  printers.  He  declared  that  as  the 
tracted  80%  of  the  men,  and  newspaper  medium  becomes  more 
women;  the  story  was  read  by  attractive  to  advertisers,  employ- 
77  %  of  the  men  and  75%  of  the  ment’  would  increase, 
women.  George  Bimte,  president,  Chi 

Best  read  news  story  in  the  cago  Typographical  Union  No 
evening  Dispatch:  “10  to  12  Re-  16,  advised  FITJ  members  to  ^ 
veaJed  Living  in  2-Bed  Trailer  operate  with  publishers  in  tw 
Here.”  It  was  read  by  72%  of  matter  of  TTS  units.  He  wameo 
the  men  and  80%  of  the  women,  aj^nst  intimating  that  such  opef- 
In  the  morning  Pioneer  Press,  ations  might  prove  to  be  a  failure, 
the  best  read  story  was:  “Lt  “If  newspapers  can’t  operate  more 
Miske,  Son  of  Fighter,  and  St.  efficiently  with  these  machines,  we 
Paul  Sergeant  Revealed  As  Crash  don’t  want  to  be  blamed  for  the 
Victims.”  It  was  read  by  73%  of  failure,”  he  said. 
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Do  you  know  what  Book  Publisher 
spent  $2,324,841  in  Newspapers? 


Who  said  that  book  publishers  weren’t  big 
spenders?  And,  what’s  more — wise  spenders. 

Behind  this  intelligent  spending  lies  the  plan¬ 
ning  of  this  company’s  advertising  and  public 
relations  executives  who  had  to  know  their 
newspapers  and  markets  so  thoroughly  that 
the  $2,324,841  would  be  well  spent.  One  of 
the  most  logical  ways  to  keep  posted  on  the 
whole  newspaper  situation  is  the  way  these 
— and  other — executives  do  it  ...  by  regularly 
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TIMES  TOWER,  TIMES  SQUARE,  NEW  TORK  IS,  N.  T. 
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reading  Editor  &  Publisher,  the  only  me¬ 
dium  devoted  exclusively  to  reporting  the 
news  of  the  newspaper  field. 


Big  People,,, Big  Newspaper  Advertisers 
, , ,  Big  Business  for  You 

Almost  all  important  buyers  of  newspaper  space 
among  agencies  and  advertisers  read 
Editor  &  Publisher 
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NEA  Convention 

continued  from  page  10 


convention  headquarters. 

A  reception  late  Saturday  after¬ 
noon  will  be  a  courtesy  extended 
by  the  General  Motors  Corp. 

Newspaper  Contest 
The  presentation  of  plaques  to 
winners  in  the  National  Better 
Newspaper  Contest  will  take  place 
at  the  banquet  that  evening.  Pre¬ 
siding  at  the  banquet  will  be  Bern¬ 
ard  E.  Esters,  NEA  president  and 
publisher  of  the  Houlton  (Me.) 
Pioneer-Times. 

Ed  M.  Anderson,  Brevard  (N. 
C.)  Transylvania  Times,  chairman 
of  the  NEA  Legislative  Commit¬ 
tee,  and  William  L.  Daley,  NEA 
Washington  representative  are 
scheduled  for  a  legislative  report. 

Donald  (Duke)  Norberg,  Al¬ 
bion  (Iowa)  News,  will  speak  on 
“Responsibility  of  the  Community 
Press”  and  Leo  Lerner  will  talk 
on  “Getting  Back  to  Impartial 
News  Reporting.” 

A  workshop  session  will  be  de¬ 
voted  to  such  problems  as  plant 
layout,  wage  and  hour  control, 
and  Teletypesetter. 

P.  G.  Stromberg,  publisher  of 
the  Ellicott  City  (Md.)  Times  and 
representative  of  the  National  Edi¬ 
torial  Association  on  the  UNESCO 
Commission,  will  report  on  the 
commission’s  work  and  also  on  the 
work  of  the  Weekly  Newspaper 
Bureau,  of  which  he  is  chairman. 

WNR  Report 

Charles  E.  Moreau  will  report 
on  the  work  of  the  newly  formed 
Weekly  Newspaper  Representa¬ 
tives. 

The  American  Heritage  Founda¬ 
tion  will  give  an  exposition  of  its 
“Get  Out  the  Vote”  campaign.  A 
convention  speaker  will  be  Fred 
Nicholson,  president  of  the  Kubin- 
Nicholson  Corp.,  Milwaukee. 

The  welcoming  speech  will  be 
made  by  Mason  Rossiter  Smith, 
Gouverneur  (N.  Y.)  Tribune 

Press,  president  of  the  New  York 
Press  Association,  which  is  observ¬ 
ing  its  100th  anniversary  this  year. 
The  induction  of  new  officers  will 
be  at  the  closing  session  Sunday 
afternoon,  June  22. 

Five  post-convention  tours  will 
attract  many  of  those  in  attend¬ 
ance,  according  to  Don  Eck,  gen¬ 
eral  manager  of  NEA,  who  is  in 
charge  of  convention  plans  from 
his  Chicago  headquarters. 

Some  of  the  tours  include  Lake 
Placid,  Lake  Minnewaska,  or  Lake 
George  before  a  four-day  stay  in 
New  York  City.  All  five  tours 
include  such  New  York  State 
places  of  interest  as  Letchworth 
State  Park,  Rochester,  Urbana- 
Hammondsport,  Bath,  Ithaca,  Sy¬ 
racuse,  Alexandria  Bay,  Hamilton, 
Cooperstown,  Schenectady  and  Al¬ 
bany. 

Some  of  the  conventioneers  will 
go  into  Canada,  visiting  Montreal, 
Quebec,  Mont  Joli  and  the  Gaspe 
Peninsula  or  cruise  up  the  Sague¬ 
nay. 


NEA  ADVANCE  RESERVATIONS 


A 

Albion  (N.  YJ  Adrertiaer . 

Archbold  (Ohio)  Buckeye . 


Annandale  (Minn.)  Advocate . 
Adams  (Wis.)  Times . 


.Pete  Dragon 
Mrs.  Fete  Dragon 
.OraLauber 
Orrin  Taylor 
Mrs.  Omn  Taytor 
.Mrs.  Mae  Tygeson 
.Mrs.  Laura  Klinefelter 
Miss  Joan  Klinefelter 


Frederick  (Md.)  News  A  Post . Wm.  T.  Delaplains 

Mrs.  Wm.  T.  Ddaplaioa 
Miss  Natalie  Colbert 

Federalsburg  (Md.)  Times . G.  A.  McDaniel 

Mrs.  Q.  A.  McDaniel 
Sonya  McDaniel 

Fnmont(Obio)  DailyNews-Messenger.  Frank  J.  DaubeL 

Mrs.  Frank  J.  Daubs 
and  Couple 


B 

Big  Stone  Gap  (Va.)  Poet . Carl  B.  Ki^ht 

Mrs.  Carl  B.  Knight 

Baretow  (Calif.)  Printer  Review . Caryl  Krouser 

Mrs.  Caryl  Krouser 

Burlington  (Wis.)  Standard-Democrat. L.  Zimmermann 

Mrs.  L.  Zimmermann 

Bloomfield  (Iowa  Democrat) . Ken  Baldrige 

Mrs.  Ken  Baldridge 

Bismarck  (N.  D.)  Tribune . Mrs.  Stella  Mann 

Mrs.  Grace  Sorlie 

Britton  (8.  D.) . Herb  B.  TywU 

Brevard  (N.  C.)  Transylvania  Times.. .  Ed.  M.  Anderson 

Blue  Earth  (Miim.)  Poet-Register. . .  .M.  A.  Johnson 

Mrs.  M.  A.  Johnson 

Boston  (Mass.)  University . Walter  Alien 

Bath  (N.  Y.)  Advocate . Merritt  Undon 

Mrs.  Memtt  Landon 

BeUe  Plaine  (Minn.)  Herald . D.  C.  Townsend 

Mrs.  D.  C.  Townsend 

Burlington  (Kan.)  Republican . Bill  Batdorf 

Mrs.  Bill  Batdorf 

Buckner  (Mo.)  Record . Otto  Higgins 

Mrs.  Otto  Higgins 

Bethlehem,  Pa.  (Bethlehem  Sted)  . .  .John  C.  Long 

Griffith  R.  Pullinger 

Belmont  (Mass.)  Citisen . Gordon  Seavey 

Mrs.  Gordon  Seavey 

Battle  Creek  (Mich.)  Enquirer-News.. George  Dolliver 

Berkdey,  Calif . Paul  Parker 

Mrs.  Paul  Parker 

Brigham  City  (Utah)  News-Joumal . .  .C.  W.  Claybaugh 

Mrs.  C.  W.  Claybaugh 

Buckhaimon  (W.  Va.)  Record . R.  H.  Ralston 

Mrs.  R.  H.  Ralston 
Dick  Ralston 


Q 

Gilmer  (Tex.)  Mirror . R.  H.  Laschinger 

Mrs.  R.  H.  Laschinger 

Garnett  (Kan.)  Anderson  Countian. .  .Leonard  MeCalla 

Griimell  (Iowa)  Herald-Register . Larry  Watt 

Mrs.  Lury  Watt 

Gouverneur  (N.  Y.)  Tribune-Press _ M.  R.  Smith 

Mrs.  M.  R.  Smith 

Gainesville  (Ga.)  News . Albert  Hardy,  Sr. 

Mrs.  Albert  Hardy,  Sr. 

Geneva  (Neb.)  Nebraska  Signal . Tyler  Edgecombe 

Mrs.  Tyler  Edgecombe 


Hamburg  (Pa.)  Item . Millard  Stoffiet 

Mrs.  Millard  Stoffiet 

Hillsboro  (Ore.)  Argus . Verne  McKinney 

M  Mrs.  Verne  McKinney 

Houlton  (Me.)  Pioneer  Times . B.  E.  Esters 

Mrs.  B.  E.  Esters 

Harrisburg,  Pa.  (PNPA) . T.  A.  SerriU 


J 

Jenkintown  (Pa.)  Tunes  Chronicle _ Paul  R.  Houck 

Mrs.  Paul  R.  Houck 

Jenkintown  (Pa.)  Times-Cbronicle _ H.  R.  Yoder 

Mrs.  H.  R.  Yoder 
William  Yoder 
Donald  Yoder 

Jacksonville,  .  .Fla . Miss  Frances  Gee 


Kenmore  (N.  Y.)  Record-Advertiser.  .P.  D.  Fahnestock 

Kingman  (Kan.)  Leader-Courier . Merle  T.  Butcher 

Mrs.  Merle  T.  Butcher 

Keyport  (N.  J.)  Weekly . Miss  J,  Mabd  Brown 


Chicago  Height  (Ill.)  Star . Vernon  MeiddI 

Mrs.  Vernon  Mddell 

Coraopolis  (Pa.)  Record . W.  M.  Likens 

Mrs.  W.  M.  Likens 

Cardington  (Ohio)  Independent . William  R.  Conoway 

Cyntbiana  (Ind.)  Argus . Floyd  Oursler 

Mrs.  Floyd  Oursler 

Cedar  Rapids  (Iowa)  Stamats . Esther  I.  Anderson 

Crowley  (1*.)  Daily  Signal . Max  Thomas 

Mrs.  Max  Thomas 
Son  and  Daughter 

Canon  City  (Cdo.)  Daily  Record . Don  Hardy 

Mrs.  Don  Hardy 
David  Hardy 

Charlotte  (N.  C.)  Mecklenburg  Times.  B.  Arp  Lowrance 

Mrs.  B.  Arp  Lowrance 

Crestwood,  N.  Y . North  Callahan 

Crookston  (Miim.)  Times . Don  McKensie 

Mrs.  Don  McKenxie 

Commerce  (Ga.)  News . Albert  Hardy,  Jr. 

Mrs.  Albert  Hardy,  Jr. 

CoUeskill  (N.  Y.)  Times . Charles  Ryder 

Mrs.  Charies  Ryder 

Columbus  (Ohio)  Daily  Reporter . Harry  Doud 

Mrs.  Harry  Doud 

Chicago  (Wolf  A  Co.) . Joe  Terry 

Mrs.  Joe  Terry 
Nancy  Terry 

Chicago  Northern  States . E.  S.  Sanfora 

Chicago . . . Miss  Ema  Tide 

Chicago  (WNR) . Mrs.  Hertha  Cumow 

Crete  (Neb.)  Nerra . Art  Gardner  | 

Caribou  (Me.)  Republican . Charles  Helfenstein 

Mrs.  Charles  Hdfenatdn 


D 

Dawson  (Ga.)lNews . Carl  Rountree 

Mrs.  Carl  Rountree 

Dea  Moines  (lorn  Press  Ass'n) . Don  Reid 

Mrs.  Don  Rdd 

Detroit  (Detroit  Suburban  News- 

papers) . Jack  McOriff 

Duluth  (Minn.)  Free  Press . Mrs.  Vivian  Wdeh 

Des  Moines  (lorra)  Public  Idea  Ex¬ 
change . Charles  Wiseman 

Mrs.  Charles  Wiseman 

Des  Moines . Mrs.  James  F.  Hayes 

Dayton,  ()hio . Mrs.  dette  Wells 

Damariseotta  (Me.)  News . Mrs.  Dorothy  Roberts 


E 

EUensburg  (Wash.)  Record . 

East  Greenwidi  (R.  IJ  Pendulum . 

EDITOR  A  PUBLISHER . 

Edmonds,  Wash . 

Elliaott  City  (Md.)  Times . 


, .  J.  C.  Karaor 
Mrs.  J.  C.  Eaynor 
.Mrs.  J.  R.  Haight  and  Sons 
Joe  Petty 
..Ray  Erwin 
..Ray  V.  Cloud 
Mrs.  Ray  V.  Cloud 
..P.  G.  Stromberg 
Mrs.  P.  G.  Stromberg 


F 


Franklin  (N.  H.)  Journal-Transcript.  .John  P.  Lewis 

Mrs.  John  P.  Lewis 

Fort  Plain  (N.  Y.)  Courier  Standard.  .Don  Christie 

Mrs.  Don  Christie 
Janet  Christie 

Forsyth  (MoJ  Republioan . Miss  Maude  Fredsnd  1 

,  Mrs.  Frieda  Ingenthron 


Lawrence  (Kan.)  Outlook . Ed  Abels 

Mrs.  Ed  Abds 

Lake  Delton,  Wis . Mrs.  Heleu  Raab 

H.  A.  Brietenbach 

Las  Animas  (Colo.)  Democrat . A.  M.  Wimmdl 

Mrs.  A.  M.  Wimmell 

Ladysmith  (Wis.)  Nesri . Mark  Bell 

Mrs.  Mark  BeU 

La  Crosse  (Kan.)  News . Mrs.  J.  Morse 

M  iss  Carde  Jo  Morse 

La  Grange  (Ind.)  Standard  A  News..  .Paul  M.  Riddick 

Mrs.  Paul  M.  Riddiek 
and  Daughter 
Mrs.  Maria  Bogoni 

Loe  Angeles,  Calif.  (CNPA) . John  B.  Long 

Luverne  (Minn.)  Stu  Herald . Alan  McIntosh 

Mrs.  Alan  McIntosh 

IsiFoUette  (TennJ  Press . Guy  Easterly 

Mrs.  Guy  Easterly 


M 

Melrose  (Maas.)  Free  Press . Frank  E.  Schueler 

Mobridge  (S.  D.)  Tribune . L.  L.  Coleman 

Morganton  (N.  C.)  News . Mias  Beatrioe  Cobb 

Mission  (TexJ  Times . Joe  T.  Cook 

Mrs.  Joe  T.  Cook 

Mexioo  (MoJ  Ledger . L.  M.  White 

Mrs.  U  M.  White 

Mankato  (Kan.)  Record . Mrs.  Frank  W.  Boyd 

Meeker  ((3olo.)  Herald . R.  Q.  Lyttle 

Mrs.  R.  Q.  Lyttle 

Morgan  (Utah)  News . A1  Epperson 

Mrs.  Al  Epperson 
Shirley  Eppnson 

Mesquite  (Tex.)  Mesquiter . Mrs.  Connne  Neal  Cook 

Mrs.  J.  8.  Neal 

Mitchell,  8.  C . L.  W.  Robinson 

Mrs.  L.  W.  Robinm 

Minneapolis,  Minn . Mrs.  Gertrude  Arlington 

MaoksviUe  (Kan.)  Enterprise . Mias  Lois  Lauer 

Madison,  Wis.  (Wis.  Press  Ass'n) . Carl  Zielks 

Mrs.  Cari  Zielks 
John  Zielke 
Stephen  Zielke 

Mt.  Vernon  (Iowa)  Hawkeya-Reeord..Jamea  Mc(Jutoheon 

Mrs.  James  MeCutoheoa 


New  York  City  (Ludlow  Typograph 

CoJ . James  A.  Westhaver 

New  YoA  City  (CorarCola  C&) . Ed  Baiml 

Mrs.  Ed  Bsyd 

Northfidd  (MinnJ  News . Herman  Roe 

'  Mrs.  Herman  Roe 
New  Canaan  (ConnJ  Advertiser . Mrs.  John  Heraam 


0 

Oakdale  (Calif.)  Leader . Mrs.  Louis  Mever 

Mrs.  Georgia  D.  Camp 

Oconomowoo  (Wis.)  Enterprise . C.  W.  Brown 

Mrs.  C.  W.  Brown 

Orang^  N.  J.  (Moreau  Publications).. Charles  E.  Mccesu 


P 

Philadelphia,  Pa.  (Wolf  A  CoJ . O.  V.  Wallin 

Mrs.  O.  V.  Wallin 

Pittsburg  (Calif.)  Post  Dispatch . Gilbert  Neill 

Pottsville  (^.)  Republican . Mrs.  Robert  Braun 
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NEA  ADVANCE  RESERVATIONS 


{Continued  from  page  48) 


I'ort  Townsend  (Wash.)  Leader . Ray  0.  Scott 

Mrs.  Ray  0.  Scott 

Patton  (Pa.)  Union  Press-Courier. . .  .Thomas  A.  Owens 

Mrs.  Thomas  A.  Owens 
Mrs.  Rupert  H.  Sharbaugh 
Mrs.  E.  F.  Arble 

Pine  River.  Wis . Dr.  R.  0.  Ebert 

Pontiac  (Mich.)  Daily  Press . Conrad  Church 

Mn.  Conrad  Chunh 

Pipestone.  Minn . Fred  Smith 

Mrs.  Fred  Smith 
Willis  Smith 
Fred  Smith.  Jr. 

Palmer  (Neb.)  Journal . Miner  E.  Harris 

Pawtucket  (R.  I.)  Times . Edward  J.  Haskell 

Mrs.  Edward  J.  Haskell 
Shirley  Haskell 

Philadelphia.  Pa.  (Curtis  Publishing 
Co.) . E.  Huber  Ulrich 

Peterborough  (N.  H.)  Transcript . Paul  C.  Cummings.  Jr. 

Mrs.  Paul  C.  Cununings.  Jr. 

Pittsford  (N.  Y.)  Post-Herald . LeRoy  C.  Percy 

Mrs.  LeRoy  C.  Percy 


Ripon  (Wis.)  Commonwealth . Fred  Inversetti 

Ravenna  (N.  Y.)  News-Herald . Fred  Bleeiarde 

Mrs.  Fred  Bleesarde 

Rock  Rapids  (Iowa)  Reporter . Paul  C.  Smith 

Mrs.  Paul  C.  Smith 

Rosebud  (Tex.)  News . Ralph  Kilgore 

Mrs.  Ralph  Kilgore 
Jack  Kilgore 

River  Fails  (Wis.)  Journal . C.  E.  Chubb 


San  F rancisco.  Calif.  (General  Electric) .  Robert  Jackson 

Mrs.  Robert  Jackson 

Seattle  (Wash.)  Union  District  Herald  .John  Reid 

.Mrs.  John  Reid 


St.  Paul.  .Minn.  (Perfection  Type) . 
Seward  (Neb.)  Independent . 


Stafford  (Kan.)  Courier . 


South  Milwaukee,  Wis . 

Seward,  Neb .  . 

Sleepy  Eye  (Minn.)  Herald-Dispatch, 


San  Rafael  (Calif.)  Independent- 
Journal  . 


Samel  (N.  J.)  Standard  A  Jerseyman. 


Topeka,  Kan.  (Kansas  Press  Ass’n) . . 


Turlock  (Calif.)  Journal. 


.Mrs.  Harriet  Libby 
Mrs.  Edna  A.  Halvorson 
Henry  Mead 
Mrs.  Henry  Mead 
and  Daughter 
,E.  A.  Briles 
Mrs.  E.  .A.  Briles 
.Mrs.  Mary  S.  Hook 
.  Mrs.  Alta  Dunphy 
.  W.  E.  Barnes 
Mrs.  W.  E.  Barnes 

Roy  Brown 
Mrs.  Roy  Brown 
Mrs.  Carrie  M.  Day 


,  Larry  Miller 
Mrs.  Larry  Miller 
Two  Sons 
.Lowell  Jessen 
Mrs.  Lowell  Jessen 
Eleanor  Jessen 


ashington,  D.  C . 

Wellington  (Tex.)  Leader . 

Wickford,  R.  I.  (R.  I.  Press  Club) . 


Wilmington  (Del.)  Record . 

Woodhaven  (N.  Y.)  Leader  Observer . 

Wellesley  (Mass.)  Townsman . 

Winchendon  (Maas.)  Courier-Press. . 


Waycross  (Ga.)  Journal-Herald .  . 
Winter  Haven  (Fla.)  News-Chief. 


Washington,  D.  C.  (General  Motors) 


.Miss  Margaret  Farrar 
.Deskins  Wells 
Mrs.  Deskins  Wells 
.  W.  J.  Hammond 
Mrs.  W .  J.  Hammond 
.  Mrs.  John  L.  Sparks 
.Alfred  J.  Bell 
Mrs.  Alfred  J.  Bell 
.A.  Edwin  Larsson 
.C.  D.  Eldredge 
Mrs.  C.  D.  Eldredge 
,  .Jack  Williams,  Jr. 

.  .W.  E.  Rynerson 
Mrs.  W.  E.  Rynerson 
Jack  Rynerson 
..G.  Douglas  Stengel 


Greenville  (S.C.) 
Papers'  Trust 
Enjoys  Growth 

Greenville,  S.  C. — ^The  Green¬ 
ville  News-Piedmont  Co.  Profit 
Sharing  Trust,  in  the  10  years  of 
its  operation,  has  grown  from 
$25,000  to  $458,674.37. 

The  company  has  issued  an  in¬ 
teresting  brochure,  printed  in  red 
and  black  'and  illustrated  with 
clever  drawings,  on  “The  Acorn 
that  grew  to  an  Oak  in  10  years,” 
explaining  “What  10  years  of 
teamwork  in  our  newspaper  and 
radio  family  has  meant  to  all  of 
us." 

“The  profits  you  have  helped  to 
earn  have  made  it  possible  for 
your  company  to  contribute  to  this 
Fund  for  your  exclusive  benefit”  is 
the  caption  for  a  drawing. 

Earnings  through  investments 
are  listed  at  $37,671.63.  Payments 
to  14  members  or  their  families 
have  aggregated  $35,858.53.  The 
report  shows  that  the  funds  are 
invested  in  U.  S.  Government 
Bonds,  savings  and  loan  associa¬ 
tions.  stocks  and  notes  secured  by 
first  mortgages  on  real  estate. 

For  the  year  1951,  the  company 
contributed  to  the  Fund  $68,- 
031.96,  or  11.2%  of  basic  salaries. 
Earnings  from  investments  during 
the  year  amounted  to  $13,083.61. 
There  are  116  participants  in  the 
Trust. 

■ 

Monday  to  Sunday 

Van  Nuys,  Calif.  —  Van  Nuys 
News  which  has  been  publishing 
Mondays  and  Thursdays  will  be- 
pn  Sunday  delivery  instead  of 
Monday,  June  8. 


Ray  Clapper's  Son 
Wounded  in  Korea 

Washington  —  Marine  Lieut. 
Peter  R.  Clapper,  24,  has  been 
wounded  in  action  in  Korea.  He’s 
a  Washington  Post  reporter  on 
leave  of  absence  and  is  the  son 
of  Columnist  Raymond  Clapper 
who  was  killed  in  a  plane  crash 
while  covering  World  War  II  in 
the  Pacific  area.  The  lieutenant’s 
mother,  an  author,  said  her  son 
was  not  seriously  wounded.  The 
USMC  notified  her  that  the  young 
officer  was  hit  while  rescuing  a 
seriously  injured  colleague. 

E.  L.  Ray  Honored 
As  Lindy's  Backer 

St.  Louis — Honors  for  his  part 
in  backing  the  Charles  A.  Lind¬ 
bergh  flight  25  years  ago  were 
accorded  May  18-24  to  E.  Lan¬ 
sing  Ray,  publisher,  editor  and 
chairman  of  the  Board  of  the  St. 
Louis  Globe-Democrat,  the  only 
newspaper  that  sponsored  the  his¬ 
toric  Atlantic  crossing. 

Mr.  Ray,  one  of  the  three  sur¬ 
viving  backers — there  were  nine, 
all  St.  Louis  businessmen — accept¬ 
ed  a  plaque  on  behalf  of  the 
backers,  at  a  dinner  given  by  the 
St.  Louis  Chapter  of  the  National 
Aeronautic  Association  and  the  St. 
Louis  Chamber  of  Commerce. 
The  plaque  will  be  put  at  Munici¬ 
pal  Airport. 

Mr.  Ray  was  awarded  a  certifi¬ 
cate  of  merit  for  his  contribution 
to  aviation  at  a  luncheon  program 
of  the  St.  Louis  Junior  Chamber 
of  Commerce  and  he  was  an  hon¬ 
ored  guest  at  the  annual  banquet 
of  the  Missouri  Historical  Society. 


Ewing  Group 
Selects  New 
Executives 

Shreveport,  La. — At  a  meeting 
of  the  boards  of  directors  of  the 
Ewing  corporations  here  May  22, 
Wilson  Ewing  of  Monroe  was 
elected  chairman  of  the  board  of 
the  Shreveport  Times  and  Monroe 
(La.)  News-Star  and  Morning 
World  and  Robert  Ewing,  Jr.,  of 
New  Orleans  was  elected  chairman 
of  the  board  of  Radio  Stations 
KWKH  and  KTHS. 

William  H.  Bronson,  who  has 
been  general  counsel,  was  elected 
president  and  director  of  all  four 
corporations. 

The  meeting  was  called  to  fill 
the  vacancies  caused  by  the  death 
of  John  D.  Ewing,  who  was  the 
active  head  of  the  Ewing  proper¬ 
ties  (E&P,  May  24,  page  53). 

“Our  intention  is  to  carry  for¬ 
ward  these  enterprises  with  full 
adherence  to  the  principles  which 
were  upheld  by  the  late  Col. 
Robert  Ewing  in  shaping  their 
growth,  and  by  John  D.  Ewing  as 
he  expanded  the  properties  and 
gave  their  growth  fresh  impetus,” 
the  directors  stated. 

The  children  and  heirs  of  Col. 
Robert  Ewing  said  control  and 
ownership  of  the  newspapers  will 
remain  solely  with  them. 

The  four  corporations  are  the 
Times  Publishing  Co.,  Ltd.,  owner 
of  the  Shreveport  Times;  the 
News-Star  World  Publishing  Corp., 
owner  of  the  Monroe  News-Star 
and  Monroe  Morning  World;  In¬ 
ternational  Broadcasting  Corp., 
owner  of  Radio  Station  KWKH; 
and  Radio  Broadcasting,  Inc., 
owner  of  Radio  Station  KTHS. 
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NEWSPAPER  LAW 


Where  Previous  Attack 
Is  Mitigation  of  Damages 


By  Albert  Woodruff  Gray 


A  COLUMN  headed,  “Voice  of 
the  People”  was  published  by  the 
Rock  Hill  (S.  C.)  Evening  Herald. 
The  feature  was  conducted  as  an 
open  forum  of  public  comment 
and  criticism  of  local  affairs. 

In  a  letter  published  in  this  col¬ 
umn  reference  was  made  to  a  non¬ 
church  member  who  conducted  a 
poultry  business  as,  “A  lunatic 
sage  who  serves  as  ghost  writer 
for  most  of  the  vitriolic  letters 
contributed  to  this  paper  as  well 
as  fulfilling  his  life  work  as  su¬ 
perintendent  of  a  henhouse  and 
warming  the  scorners’  bench.” 

Nine  days  later  the  Herald  pub¬ 
lished  one  and  two  weeks  later  a 
second  reply  to  this  attack,  signed 
by  the  “lunatic  sage.”  This  pub¬ 
lished  retort  was  immediately 
made  the  basis  of  a  libel  suit. 

A  decision  in  favor  of  the  Her¬ 
ald  was  made  last  December  by 
the  Supreme  Court  of  that  state 
with  the  observation: 

“Statements  made  in  an  honest 
endeavor  to  vindicate  one’s  charac¬ 
ter  or  to  protect  one’s  interests  are 
usually  regarded  as  qualifiedly 
privileged,  even  though  they  are 
false,  if  they  are  made  in  good 
faith  and  without  malice.  Thus  it 
■seems  to  be  definitely  settled  that 
when  one  person  assails  another 
in  the  public  press,  the  latter  is 
entitled  to  make  reply  therein  and 
so  long  as  that  reply  does  not  ex¬ 
ceed  the  occasion,  he  cannot  be 
held  responsible  for  any  resultant 
injury. 

“On  the  other  hand,  however,  it 
is  clear  that  a  defensive  com¬ 
munication  will  lose  its  privileged 
character  if  the  person  making  it 
goes  beyond  the  scope  of  the  origi¬ 
nal  attack  or  indulges  in  lan¬ 
guage  that  is  unnecessarily  defam¬ 
atory.” 

One  and  Same  Incident 

The  principle  on  which  a  reply 


to  defamatory  attacks  of  this  char¬ 
acter  is  held  by  the  courts  to  be 
privileged  or  damages  to  be  miti¬ 
gated  by  such  circumstances  is 
that  both  the  original  attack  and 
ihe  response  are  one  and  the  same 
incident.  A  hostile  attack  against 
the  one  first  publishing  a  defama¬ 
tory  statement  is  analogous  to  a 
blow  struck  in  self-defense. 

In  a  Minnesota  incident,  the 
response  for  which  mitigation  was 
allowed  had  been  published  the 
day  following  the  original  attack. 

In  an  action  in  Missouri  against 
the  St.  Louis  County  (Mo.)  Ad¬ 
vocate,  the  period  between  the  at¬ 
tack  and  the  response  had  been 
three  weeks.  There  the  court  said 
of  this  intervening  period: 

Analagoiis  to  Self  Defense 

“The  right  to  answer  a  libel  by 
a  libel  is  analogous  to  the  right 
to  defend  oneself  against  an  as¬ 
sault  upon  his  person.  The  re¬ 
sistance  may  be  carried  to  a  suc¬ 
cessful  termination  but  the  means 
used  must  be  reasonable.  The  first 
assault  cannot  be  given  in  evi¬ 
dence  in  mitigation  of  damages  if 
there  is  time  between  the  first  and 
second  assault  for  the  blood  to 
cool.  So  a  prior  libel  cannot  be 
deemed  to  have  provoked  a  libel¬ 
ous  answer  thereto  if  there  was 
time  between  the  two  publications 
for  the  blood  to  cool  nor  will  the 
first  afford  evidence  of  mitigation.” 

During  the  administration  of 
John  Quincy  Adams,  the  Utica 
(N.  Y.)  Sentinel  and  Gazette  pub¬ 
lished  in  June,  1826  a  spurious 
letter,  purporting  to  have  been 
written  by  the  United  States  At¬ 
torney  of  Northern  New  York  to 
his  brother: 

“I  feared  that  if  I  did  not  keep 
in  with  Mr.  Adams  my  accounts 
at  the  Treasury  Department  would 
be  examined.  I  had  heard  that  it 
was  whispered  that  I  had  charged 


ALLEN  KANDER 
Negotiator 

for  the  purchase  and  sale 
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Copy  oi  Suicide 
Note  for  Paper 

Raleigh,  N.  C. — The  News  and 
Observer  had  a  first-hand  account 
of  why  Sheriff  Ralph  Jones  of 
Duplin  County  shot  himself  to 
death. 

Just  before  the  sheriff  committ¬ 
ed  suicide,  he  sat  down  and  wrote 
a  4,000-word  letter  declaring  his 
innocence  in  connection  with  a 
shortage  of  county  funds  for  which 
a  former  deputy  is  under  indict¬ 
ment.  He  mailed  the  original  of 
the  16-page  letter  to  the  State 
Bureau  of  Investigation.  But  he 
sent  a  carbon  copy  to  the  News 
and  Observer. 

the  Department  $600  for  witness 
fees  in  certain  causes  when  I  had 
paid  but  $92.  Knowing  that  I  was 
in  such  a  ‘picklish’  condition  and 
that  if  I  was  found  opposing  Mr. 
Adams  and  anything  inexplicable 
should  be  discovered  in  my  ac¬ 
counts,  I  viewed  it  as  a  matter  of 
certainty  that  I  should  lose  my 
office.” 

The  defense  to  the  libel  suit 
against  the  Sentinel  and  Gazette 
for  this  publication  was  that  this 
item  was  a  reply  to  libelous  state¬ 
ments  carried  three  months  before 
by  the  Oneida  (N.  Y.)  Observer. 

In  denying  a  motion  for  a  new 
trial  after  judgment  had  been  ren¬ 
dered  in  favor  of  the  person  li¬ 
beled  by  the  publication  of  this 
letter,  the  court  said: 

“The  benignity  of  our  laws  re¬ 
spects  to  a  certain  extent  the 
frailty  of  our  nature.  A  just  prov¬ 
ocation  is  allowed  in  some  cases 
to  palliate  offences  where  the  of¬ 
fence  or  wrongful  act  is  done 
under  the  immediate  excitement 
of  the  provocation  before  time  for 
reflection  has  been  afforded.  The 
fury  of  wrath  is  short;  short  how¬ 
ever  as  it  is,  the  policy  of  the 
law  is  to  restrain  its  natural  oper¬ 
ation.  A  few  moments  is  all  the 
toleration  that  can  be  given  to  it.” 
■ 

Guild  Wins  Election 

Chicago  —  Business  office  em¬ 
ployes  of  the  Chicago  Daily  News 
voted  158  to  127  in  favor  of  the 
Chicago  Newspaper  Guild  as  their 
bargaining  agent  in  a  recent  elec¬ 
tion.  The  guild  has  a  contract 
covering  editorial  and  news  de¬ 
partments. 


Barr  Bldg. 
Washington,  D.  C. 


Lincoln  Bldg. 
New  York 


5  Newsmen's 
Arrest  Is  Hit 
By  ASNE 

Cambridge,  Mass. — Police  were 
asked  this  week  to  explain  to  the 
American  Society  of  Newspaper 
Editors  their  action  in  apparently 
destroying  film  in  a  photograph¬ 
er’s  camera  and  interfering  with 
reporters  during  a  mock  “Pogo- 
For-President”  rally  which  turned 
into  a  riot. 

The  reporters  and  photograph¬ 
ers  all  from  the  staff  of  the  Har¬ 
vard  Crimson,  a  daily  newspaper, 
were  covering  the  rally  which  saw 
5,000  Harvard  students  engage  in 
a  wild  melee  with  Cambridge  po¬ 
lice. 

James  S.  Pope,  chairman  of  the 
ASNE’s  Freedom  of  Information 
Committee,  asked  Police  Chief 
Patrick  F.  Ready  to  explain  why 
the  newsmen  were  interrupted  in 
their  job.  “Any  such  intimidation 
of  unarmed  civilians  by  armed  of¬ 
ficers  of  the  law  is  a  serious  mat¬ 
ter”,  Mr.  Pope  declared  in  a 
sharply  worded  letter. 

Mr.  Pope,  who  is  executive  edi¬ 
tor  of  the  Louisville  (Ky.)  Cour¬ 
ier-Journal  and  Times,  explained 
that  the  Crimson  felt  that  its  news¬ 
men  were  discriminated  against. 
Five  Crimson  newsmen  were  ar¬ 
rested  with  a  group  of  students. 

“Also,  there  is  clear  evidence 
that  one  of  your  officers  destroyed 
film  belonging  to  a  Crimson  pho¬ 
tographer,”  he  declared.  He  added 
that  he  was  in  possession  of  a  pho¬ 
tograph  showing  the  destroyed 
film. 

Chief  Ready  was  also  asked  to 
explain  the  status  of  the  press 
cards  issued  to  Harvard  students 
working  for  the  Crimson.  “Does 
it  lack  the  same  standard  and  rec¬ 
ognition  that  attaches  to  other 
newspapers?  If  so,  will  you  explain 
the  difference  to  us?” 

Chief  Ready  explained  that 
cards  have  been  issued  in  the  past 
and  that  he  continued  the  prac¬ 
tice  when  taking  office.  Further¬ 
more,  he  said,  Mr.  Pope  or  his 
representative  ought  to  come  to 
the  court  trial  and  hear  the  whole 
story. 

“It  is  very  evident  that  he  has 
no  idea  of  what  we  put  up  with 
here  in  Cambridge,”  said  Chief 
Ready.  “I  am  confident  the  offi¬ 
cers  believed  conditions  called  for 
police  activity.” 

He  added  that  he  knew  nothing 
of  film  being  destroyed  and  said 
it  would  be  up  to  the  judge  to 
find  whether  the  police  were  right 
or  wrong. 

■ 

Lee  &  Casey,  PR 

Robert  P.  Lee,  president  of  Bob 
Lee  Associates,  public  relations 
counsel,  and  Leo  Casey  have 
formed  a  new  public  relations  finn 
to  be  known  as  Robert  P.  Lee  & 
Leo  Casey,  in  New  York  City. 
Both  are  veteran  newspapermen. 
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F  II  n  SALE! 

U.  S.  Newsprint  Mill 
38,000-ton  capocity! 

$3,000,000 

A  comprohensive  engrincor's  re¬ 
port  made  by  Cecil  Thompson  cer- 
tifles  that  the  complete  oost  of 
3‘.:-lb.  standard  newsprint  in  this 
mill — 

$102.25  per  ton 

Complete  information  available 
to  interested  party  or  grroup. 

Box  »129 
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Cigar  Campaign 

continued  from  page  13 


in  newspapers  in  89  cities  (E&P, 
May  17.  page  18)  offering  25  new 
super-mild  Phillies  free  to  people 
interviewed  in  Bayuk’s  street  sur¬ 
vey  of  cigar  smokers. 

Ads  (via  Ellington  &  Co.)  carry 
a  coupon  for  folks  who  were  in¬ 
terviewed  to  send  in. 

General  Cigar  Co.,  Inc.,  New 
York  City,  producers  of  White 
Owl,  Robt.  Burns,  Van  Dyck  and 
Wm.  Penn,  has  always  regarded 
newspapers  as  an  effective  adver¬ 
tising  medium. 

W.  L.  Rubin,  General’s  adver¬ 
tising  manager,  won’t  reveal  his 
total  ad  budget,  but  says  that  last 
year  newspapers  got  45  per  cent  of 
the  total.  Magazines  and  radio- 
TV  were  second  and  third,  respec¬ 
tively  with  26  and  29  per  cent. 

Influencing  Factors 

“Our  use  of  newspapers  over 
the  years,”  Mr.  Rubin  told  E&P, 
has  been  primarily  influenced  by 
their  reputation  as  an  effective  ad 
medium;  selection  of  markets 
which  we  deem  most  desirable 
for  local  advertising  support;  and 
by  the  need  to  keep  expenditures 
in  each  market  within  reasonable 
bounds,  especially  when  necessi¬ 
tated  by  budget  limitations  on  a 
particular  brand.” 

Number  of  newspapers  used  by 
General,  size  and  frequency  of  in¬ 
sertions  vary  with  brand  appro¬ 
priation  from  year  to  year.  “Me¬ 
dia  recommendations  of  our  re¬ 
spective  ad  agencies,”  Mr.  Rubin 
said,  “are  a  decisive  factor  in  this 
regard.”  (Young  &  Rubicam,  Inc., 
handles  White  Owl;  Donahue  & 
Coe  has  Robt.  Burns). 

According  to  Mr.  Rubin,  Gen¬ 
eral’s  use  of  newspaper  advertis¬ 
ing  has  varied  in  recent  years. 
“We  think,”  he  explained,  “that 
a  change  of  pace  in  media  is  a 
good  thing  in  general;  has  a  stim¬ 
ulating  effect  on  the  sales  organ¬ 
izations,  and  on  dealers  in  par¬ 
ticular.” 

Sales  Up  6% 

And  speaking  of  sales,  Mr.  Ru¬ 
bin  reports  that  General’s  total 
sales  for  1951  were  $30,979,701, 
up  six  per  cent  over  the  preceding 
year.  He  adds  that  the  effect  of 
TV  on  General’s  salesmen  is  de¬ 
cidedly  more  favorable  compared 
with  print  media.  “This  is  readily 
understandable,”  he  said,  “consid¬ 
ering  that  TV  is  still  in  its  swad¬ 
dling  clothes.” 

Mr.  Rubin  went  on  to  note  that 
the  sales  organizations  of  Gener¬ 
al  s  distributors,  as  well  as  its  own 
field  men,  are  constantly  reminded 
vital  importance  of  “mer¬ 
chandising  our  ad  campaigns  in 
"^wspapers  and  other  media,  with 
the  retail  trade,  as  a  means  of 
achieving  a  constant  improvement 
■n  the  distribution  and  display  of 
our  advertised  brands.” 

Mr.  Rubin  had  a  few  pleas  to 
juake  newspaper  publishers.  He’d 
like  to  see  “improved  half-tone 

editor  &  PUBLISHER 


reproduction,  better  positioning  of 
ads  in  papers,  as  well  as  mer¬ 
chandising  cooperation  on  the  part 
of  newspapers  that  will  prove  a 
constructive  contribution  to  the 
success  of  our  advertising.” 

All  in  all,  1952  looks  like  a  big 
year  for  cigar  linage  in  newspa¬ 
pers.  The  cigar  industry  stands  ex¬ 
tremely  high  in  the  number  of 
total  unit  sales  made  in  the  U.  S. 
each  year.  Only  cigarets,  beer  and 
book  matches  sell  more  total  units 
among  staple  items. 

As  Mr.  Raymond  told  the  CIA 
membership  last  week;  “This  is  a 
national  campaign.  We  know  the 
target.  Now  we  have  the  right 
gun.  Let’s  pull  the  trigger  together 
to  make  more  men  want  to  smoke 
more  cigars.” 

■ 

Paterson  Publisher 
Honored  By  Friends 

Paterson,  N.  J. — Four  hundred 
friends,  including  Bernard  M. 
Baruch,  elder  statesman,  and 
many  national  and  state  leaders, 
honored  Harry  B.  Haines,  publish¬ 
er  of  the  Paterson  Evening  News, 
at  a  testimonial  dinner  May  20. 

Mr.  Baruch  likened  the  occasion 
to  the  presentation  of  flowers  to 
the  guest  of  honor. 

“These  flowers,”  he  said  “have 
been  garnered  from  every  field  of 
endeavor  in  which  you  have  been 
active,  representing  your  great 
humanity,  your  deep  respect  for 
your  parents,  your  magnificent  cit¬ 
izenship,  your  services  to  Paterson 
and  the  nation  and  your  activities 
as  a  newspaperman.” 

The  dinner  was  tendered  Mr. 
Haines  jointly  by  the  Grand  Jurors 
Association  of  Passaic  County,  an 
organization  which  he  has  led  for 
10  terms,  and  which  gave  him  a 
plaque,  and  a  Citizens’  Committee 
of  Paterson.  One  speaker  was 
Harry  Hershfield,  humorist,  for¬ 
mer  King  Features  Syndicate  car¬ 
toonist,  and  longtime  friend  of  Mr. 
Haines. 

'Mr.  Haines  on  Mother’s  Day 
gave  a  handsome  marble  statue 
in  honor  of  motherhood  to  the 
Barnert  Memorial  Hospital  here. 

■ 

Salmon  Runs  in  Ads 

Eleven  newspapers  in  the  New 
York  metrc^litan  market,  with 
single  papers  in  key  cities  else¬ 
where  will  carry  advertising  of 
Red  Breast  Salmon,  packed  by 
F.  A.  Gosse  Co.,  Seattle,  Wash. 

2  Pioetz  Awards 
For  Fashion  Copy 

Two  winners  of  this  year’s  Er¬ 
ma  Proetz  Awards  specialize  in 
department  store  copy. 

Mrs.  Margaret  MacGowan, 
fashion  artist  for  Henry  Morgan 
and  Co.,  Montreal,  won  first  prize 
in  the  division  of  Art  and  Layout 
for  her  newspaper  copy. 

Miss  Bertha  J.  Halpern  won 
first  prize  for  institutional  and 
fashion  copy  which  she  writes  for 
Stix,  Baer  &  Fuller,  St.  Louis. 
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KEMSLEY  NEWSPAPERS  LIMITED 

VISCOUNT  KEMSLEY'S  ANNUAL  REVIEW 


The  28th  Annual  General  Meeting 
of  Kemsley  Newspapers.  Ltd.,  was 
held  on  Thursday,  29th  May  1952  at 
Kemsley  House,  London.  The  fol¬ 
lowing  is  an  extract  from  the  State¬ 
ment  of  the  Chairman,  the  Viscount 
Kemsley,  circulated  with  the  Report 
and  Accounts  for  the  year  ended 
31st  December  1951  to  be  submitted 
to  the  Meeting. 

The  economic  conditions  of  1951 
had  a  profound  effect  on  newspapers. 
In  Important  respects  newspai)ers 
differ  from  other  forms  of  business 
undertaking.  The  selling  prices  of 
newspapers  are  not  directly  deter¬ 
mined  by  costs  and  do  not  fluctuate 
upwards  or  downwards  immedi¬ 
ately  costs  increase  or  decrease.  In 
general,  prices  of  newspai)ers  of  a 
similar  content  and  character  con¬ 
form  to  a  uniform  price  pattern, 
changed  only  with  reluctance,  not 
least  because  any  alteration  in  price 
is,  by  reason  of  the  nature  oi  our 
currency,  necessarily  large  when  ! 
stated  as  a  percentage  of  existing  I 
price.  It  has.  therefore,  been  the  1 
i)ractice  of  newspapers  to  bear  the 
burden  of  increased  costs  or  con¬ 
versely  to  take  the  advantage  of  de- 
creased  costs  within  fairly  wide  lim¬ 
its.  During  the  last  two  years,  and 
particularly  during  1951,  the  up¬ 
ward  movement  of  costs  was  so 
sharp  and  had  every  appearance  of 
being  so  permanent  that  newspapers 
were  compelled  to  seek  relief  in  the 
only  direction  ojjen  to  them,  namely, 
an  increase  in  selling  price.  The 
other  source  of  newspaper  revenue, 
advertising,  was  already  bearing 
very  nearly  its  peak  load.  The  in¬ 
crease  in  costs  derived  from  two 
sources.  The  first  was  the  price  of 
newsprint,  which  by  July  had 
reached  £  65  a  ton  —  more  than 
double  its  price  at  the  beginning  of 
1950  and  nearly  seven  times  its  pre¬ 
war  price.  The  second  was  the  con¬ 
stantly  recurring  Increases  in  wages. 
This  phenomenon  is  not.  of  course, 
peculiar  to  newspapers,  but.  as  sta¬ 
tistics  reveal,  employment  in  the 
newspaper  Industry  is  one  of  the 
highest  paid,  if  not  the  highest  paid 
In  the  country. 

INCREASED  SELLING  PRICES 

In  common  with  other  newspa¬ 
pers,  therefore,  we  Increased  our 
selling  prices  in  1951.  The  inevi¬ 
table  drop  in  circulation  was  less 
than  might  have  been  expected. 
This  was  striking  evidence  of  the 
Importance  rightly  attached  by  the 
public  to  newspapers  as  essential 
elements  in  their  daily  life.  There 
is,  I  trust,  some  real  prospect  of 
a  decline  in  newsprint  prices  In 
the  not  too  distant  future,  but  any 
decline  will  have  to  be  very  sub¬ 
stantial  to  produce  any  marked  im¬ 
provement  In  financial  results.  The 
pressure  of  costs  has  intensified  the 
competition  for  circulation.  The 
reason  Is  obvious.  Advertisement 
revenue  Is  a  vital  factor  in  the  eco¬ 
nomics  of  newspaper  production, 
and  while  it,  is  by  no  means  wholly 
true  that  advertisement  follows  the 
large  circulations,  circulation  is  a 
major  factor  in  determining  rates. 
Yet  quality  of  circulation  is  only 
less  imi>ortant  than  size,  and  many 
newspapers  more  than  make  up  for 
a  .smaller  circulation  by  the  quality 
of  their  readership.  At  least  two  of 
our  own  newspapiers  are  evidence 
of  this.  The  Sunday  Times  although 
it  has  the  largest  quality  circulation 
among  Sunday  newspapers  never¬ 
theless  falls  well  below  the  mam¬ 
moth  figures  of  some  of  the  popular 
Sunday  newspapers.  Yet  its  supe¬ 
riority  as  an  advertising  medium  Is 
never  questioned.  The  same  consid¬ 
erations  apply  to  the  Daily  Graphic. 
That  newspaper  has  a  singularly 
faithful  body  of  readers  who  prove 
themselves  to  be  extremely  valuable 
to  the  advertiser,  for  as  every  sur¬ 
vey  confirms,  they  are  drawn  from 
among  those  who  have  the  money  j 
to  respond  to  the  offers  advertisers 
make. 

I  feel  bound  to  refer  to  the  action 


we  took  in  increasing  the  price  of 
the  Daily  Graphic  to  2d.  as  from 
7th  April  1952.  This  newspaper 
holds  a  unique  position.  It  makes 
a  popular  appeal  without  sensa¬ 
tionalism.  While  it  is  a  pictorial 
paper  with  an  adult  approach,  it  is 
a  particular  gratification  to  me  that 
it  is  welcome  in  every  home  and 
is  regarded  as  a  newspaper  that 
has  a  place  in  every  school.  In  de¬ 
ciding  to  increase  the  price  to  2d. 
we  were  influenced  b.v  a  desire  to 
confirm  the  Daily  Graphic  in  Its 
unique  position,  and  to  make  it. 
within  its  present  character,  both 
a  better  and.  if  possible,  a  bigger 
newspaper.  At  the  same  time,  in 
conjunction  with  other  Important 
provincial  newspapers,  the  prices 
of  the  Sheffield  Telegraph,  New¬ 
castle  Journal  and  11  estem  Mail, 
were  also  Increased  to  2d.  Little 
time  has  elapsed  since  the  change 
but  I  am  glad  to  say  that  so  far 
the  circulations  of  all  these  news¬ 
papers  have  shown  no  appreciable 
decline. 


THE  SUNDAY  TIMES 

The  Sunday  Times  has  been  par¬ 
ticularly  buffeted  by  the  uncertain¬ 
ties  of  the  last  few  years — cuts  In 
the  supplies  of  newsprint,  changes 
in  price  and  so  on.  But  throughout 
we  have  steadily  maintained  our 
(letermlnation  that  the  contend 
and  the  quality  of  the  paper  shotud 
not  suffer.  We  have  set  out  to  give 
readers  a  larger  Sunday  newspaper 
than  any  other  and  have  main¬ 
tained  all  our  well-known  features. 
To  that  end  we  have  sacrificed  both 
revenue  and  circulation.  The  list  of 
the  regular  contributors,  each  of 
whom,  carry  unchallenged  authority 
on  his  subject,  is  indeed  formid¬ 
able.  Every  range  of  Interest  is 
covered,  from  finance  to  films,  from 
government  to  golf.  ,  .  ,  , 

The  Kemsley  Manual  of  Journal¬ 
ism  to  which  I  referred  last  year, 
has.  as  I  hoped,  established  Itself 
as  a  standard  work  with  a  strong 
and  continuous  demand,  and  a  sec¬ 
ond  edition  is  now  in  course  of 
preparation.  .  , 

Some  time  ago  permission  was 
graciously  accorded  to  me  to  under¬ 
take  the  publication  of  “The  Royal 
Philatelic  Collection.”  This  work, 
to  be  published  by  our  subsidiary, 
the  Dropmore  Press.  Ltd.,  will  be  of 
outstanding  Interest  to  phllateli^ 
and  collectors  of  fine  books  the 
world  over,  will  rank  among  the 
historic  publications  of  the  cen¬ 
tury,  and  will  acquire  a  high  value 
on  account  of  Its  quality  and  Its 
uniqueness.  Completed  volumes  will 
be  In  the  hands  of  subscribers  In 
1952.  I  have  no  doubt  that  every 
Important  institution  as  well  as 
every  prominent  philatelist  will  feel 
it  necessary  to  acquire  this  work. 

THE  FUTURE 

Looking  to  the  future  it  must 
be  obvious  that  under  present  con¬ 
ditions  any  material  rise  in  tne 
total  circulation  of  newspapers  can 
scarcely  be  expected.  Our  objec¬ 
tive,  then,  must  be  to  Increase  our 
share  of  that  total  by  the  utmost 
efficiency  in  production  and  at¬ 
tractiveness  in  presentation  of  our 
own  newspapers.  The  value  of  ad¬ 
vertising  is  even  more  widely 
recognized  throughout  the  busineM 
world,  and  I  am  confident  that  the 
volume  of  advertising  demand  will 
continue  to  Increase.  So  long,  how¬ 
ever,  as  newsprint  remains  at  any¬ 
thing  like  Its  present  price  and  so 
long  as  the  total  wage  costs  of  pro¬ 
duction  continue  to  mount,  newspa¬ 
pers  cannot  achieve  that  degree  of 
profitability  which  the  capital  and 
effort  engaged  in  them  deserves. 

We  must,  therefore,  occupy  our¬ 
selves  in  consolidation  and  economy 
against  the  time  when  we  can 
make  our  calculations  ba3e'l  on 
costs  not  subject  to  the  sudden 
and  striking  increases  we  have  ex¬ 
perienced  in  1951. 
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April  Linage  in  Principal  Cities 

Compiled  by  Media  Records 


1952  1951 

AMERICAN  WEEKLY 
and  COMIC  WEEKLY 


AKRON,  OHIO 
1952 

Beacon  Journal-e  .  .  2,083,559 

§Beacon  Joumal-S.  753,241 


1951 

2,160,307 

891,788 


Grand  Total .  2,a36,800  3,052.095 

§  Includes  PARADE,  31,060  lines. 
ALBANY,  N.  Y. 

Knickerb’kr  News-e.  1,290,531 


Enquirer-m .  .  . 
♦tEnquirer-S. 

Post-e . 

Times-Star-e . . 


CINCINNATI,  OHIO 
1952 


1,271,718 

1,143,416 

1,433.1.34 

1,515,916 


1951 

1,152,992 

1,492,466 

1,462,075 

1,527,573 


Times-L'nion-m 
*Times-L’  nion-S . 


818,573 

478,987. 


1,341,428 

828,897 

590,020 


Grand  Total .  2,588,091  2,760,.345 

•  Includes  AMERIC.AN  WEEKLY, 
31,175  lines  and  COMIC  WEEKLY, 
21,966  lines. 

ALBUQUERQUE,  N.  M. 


Grand  Total .  5,364,184  5,635,106 

» Includes  AMERIC.AN  WEEKLY, 
31,175  Unes. 

t  Includes  THIS  WEEK,  56,052  lines. 

CLEVELAND,  OHIO 


GARY,  IND. 

1952  1951 

Post-Tribune-e .  1,447,108  1,554,504 

GLENS  FALLS,  N.  Y. 

Post-Star .  6^,161  594,472 

Notb;  Post-Star  (m)  sold  in  combina¬ 
tion  with  Times  (e).  Linage  of  one  edition, 
Post-Star  (m)  only,  is  given. 

GRAND  RAPIDS,  MICH. 


*  Includes 
41,327  lines 
21,966  lines. 

t  Includes  THIS  WEEK,  58,524  lines 
LOUISVILLE,  KY. 

Courier  Joumal-m .  .  1 ,301 ,072 

Courier  Joumal-S. . .  801 .793 

Times-e .  1,519,112 


1.. 344.491 
956,248 
1.584,0.38 


Plain  Dealer-m . 
♦fPlain  Dealer-S. 

News-e . 

Press-e . 


1,795,226 

1,442,938 

890,551 

2,367,996 


1,348,466 

1,545,524 

927,786 

2,410,771 


Press-e .  1,907,542 

Herald-m .  5,37,599 

Herald-S .  614,735 


2,171,478 

664,540 

841,017 


Grand  Total .  3,621,977  3,884,777 

MEMPHIS.  TENN. 
Commerc'I  Appeal-m  1,829,424 
tCommerc'l  .Appeal-S  781,042 
Pres.s-Scimitar-e. . . .  1,187,79.3 


1.751,025 

924,787 

1,114,814 


Journal-m 

Hournal-S. 

Tribune-e 


939,606 

287,836 

921,914 


779,965 

218,402 

759,608 


2,149,356  1,757,975 


Grand  Total. 

§  Includes  PAR.ADE,  31.060  lines. 
ANDERSON,  IND. 

Bulletin-e .  843.459 

Herald-m .  525,879 

Herald-S .  179,485 


Grand  Total .  6,496,711  6,232,54 

•  Includes  AMERIC.AN  WEEKLY 
31,175  lines. 

t  Includes  THIS  WEEK,  56,052  lines. 
COLUMBUS,  OHIO 
Dispatch-e .  1,637,060 


Grand  Total .  3,059,876  3,677,035 

HARRISBURG.  PA. 

Patriot-m .  1,251,810 

5Patriot-News-S. . . .  272,653 


1,195,625 

.317,654 


Grand  Total .  1,548,823 

ATLANTA,  GA. 

Constitution-m .  1,339,831 

Jouraal-e .  1,907,254 

Journal  8c  Const  . -S.  738,363 


Dispatch-S . 

Citizen-e . 

Citizen-S . 

Ohio  State  Jouraal-m 
Star-w . 


921,501 

727,926 

320,619 

611,272 

72,464 


1,623,973 

1,156,176 

690,957 

406,546 

623,817 

64,016 


Grand  Total .  1,524,463  1,513,279 

Noth:  News  (e)  carries  same  amount  of 

advertising  as  Patriot  (m). 

§lncliide<  PARADE.  31,060  lines. 

HARTFORD,  CONN. 

Courant-m .  730,774 

iCourant-S .  696,603 

Times-e .  1,968,810 


642,620 

784,712 

1,861,416 


Grand  Total .  3,798,259  .3,790,626 

t  Includes  THIS  WEEK,  56,052  lines. 
MERIDEN,  CONN. 
Record-Journal  (see 

Note) .  639.900  595,280 

Noth:  Record  (m)  and  Journal  (e) 
sold  in  combination  only.  Linage  of  one 
edition  Record  (m)  only,  is  given. 

MIAMI,  FLA. 

Herald-m .  2,552.064 

•Herald-S .  962,615 

News-e .  1,252,429 

tNews-S .  353,209 


2,.367,384 

1,091,453 

1,140,100 

385,620 


1,271,043 

2,001,107 

986,746 


Grand  Total .  4,290,842  4,565,485 

DALLAS,  TEXAS 
News-m .  1,965,341 


Grand  ToUl .  3,396,187  3,288,748 

i  Includes  PARADE.  31,060  Unes. 

HOUSTON,  TEXAS 


Grand  Total .  3,985,448  4,258,896 

ATLANTIC  CITY,  N.  J. 
Press-Union  (see 


tNews-S.  _ 

Times-Herald-e .  .  .  . 
Times-Herald-S .  .  . . 


671,793 

2,261,916 

621,664 


1,816,955 

855,240 

2,287,861 

843,113 


Chronicle-e . 
Chronicle-S. 

Post-m . 

tPost-S _ 

Press-e . 


2,330,636 

826,598 

1,432,749 

611,953 

934,466 


2,122,605 

1,131,159 

1,415,980 

765,653 

869,918 


Grand  ToUl .  5,060317  4,984,557 

*  Includes  AMERICAN  WEEKLY, 
31,175  Unes. 

t  Includes  THIS  WEEK.  56,052  lines. 
MILWAUKEE.  WIS. 

Sentinel-m .  861 ,596 

•Sentinel-S .  323,658 

^oumal-e .  2,^5,693 


t  Joumal-S . 


1,360,580 


995,158 

521,076 

2,744,132 

1,524,482 


Note) . 
Press-S. . 


731,996 

149,572 


Grand  Total. 


t  Includes  THIS  WEEK,  56,052  lines. 

DAYTON,  OHIO 


5,520,714  5,803,169  Grand  ToUl 


6,136,402  6,305,315 


Grand  Total. 


881,568 


Not8:  Press  (m)  and  I'nion  (e)  sold 
in  combination.  Linage  of  one  edition. 
Press  (m)  only,  is  shown. 

BALTIMORE.  MD. 

•American-S .  491,352 

News-Post-e .  1 .505,582 

Sun-m .  1,302,251 

Sun-e .  2,294,654 

tSun-S .  1,135.109 


Joumal-m . 
News-e. . . . 
News-S.  .  . 


1,476,251 

1,967,530 

650,207 


1,403,404 

1,999,022 

776,931 


621,320 

1,452,845 

1,165,927 

2,095,827 

1,369,510 


Grand  Total .  4,093,988  4,179,357 

DENVER,  COLO. 

Rocky  Mt.  News-m.  1,055,168 
(Rocky  Mt.  News-S  221,733 

Post-e .  1,820,722 

Post-S .  617,263 


t  Includes  THIS  WEEK,  56,052  lines. 
INDIANAPOLIS.  IND. 

News-e .  1,751,421  1,736,197 

Star-m .  1,724,484  "■ 

tStar-S .  883,035 

Times-e .  1,323,511 

}Times-S .  386.281 


1,721,455 

1,144,639 

1,271,995 

538,081 


Grand  ToUl .  5,541,527  5,784,848 

*  Includes  AMERICAN  WEEKLY, 
31,175  Unes  and  COMIC  WEEKLY. 
21.966  Unes. 

t  Includes  THIS  WEEK,  56,052  Unes. 
MINNEAPOLIS,  MINN. 

Tribune-m .  1,290,582  1.297,063 

Star-e .  2,045,915 

tTribune-S .  883,986 


2,095,134 

1,141,242 


905,171 

286,838 

1,709,058 

721,461 


Grand  ToUl .  6,728,948  6,705,429 

*  Includes  AMERICAN  W’EEKLY, 
31,175  Unes  and  COMIC  WEEKLY, 
21,966  Unes. 

t  Includes  THIS  WEEK,  56,052  Unes. 

BAYONNE,  N.  J. 

Times-e .  457.346  490,008 

BINGHAMTON.  N.  Y. 

Press-e .  1,219,631  1,196,429 

Press-S .  197,668  - 

Sun-m .  349,337 


Grand  ToUl .  3,714,886  3,622,528 

(  Includes  PARADE,  31,060  Unes. 

DES  MOINES,  IOWA 

Register-ra .  696,733 

Tribune-e .  956,761 

tRegister-S .  587,573 


Grand  ToUl .  6,068,732  6,412,367 

t  Includes  THIS  WEEK,  56,052  Unes. 
f  Includes  PARADE,  31 .060  Unes. 
JACKSON,  MISS. 

Daily  News-e .  814,207  . 

Daily  News-S .  257,001  . 


Grand  ToUl .  4,220,483  4,533,4.39 

t  Includes  THIS  WEEK,  564)52  lines. 
MODESTO,  CALIF. 

Bee-e .  843,929  861,017 

MONTREAL,  CANADA 


722,979 

980,878 

730,500 


Grand  ToUl .  1,071,208  . 

JACKSONVILLE,  FLA. 

Times  Union-m  .. .  1,361,355  1,267,957 

tTimes  Union-S _  529,617  570,873 


*SUr-e .  2,177,265 

Standard -S . 

Gazette-m . . 

La  Presse-e . 

La  Patrie-e . 

La  Patrie-S 
Herald-e.  .  . 


946,713 

2,175,038 

166,568 

213,543 

296,427 


2,082331 

172,885 

1,025,495 

1,717,711 

260,686 

331.597 

315,927 


Grand  ToUl .  1,766,636 

BOSTON,  MASS. 

Amirican-e .  719,960 

Record-m .  769,953 

•Advertiser-S .  274,545 

Globe-e .  1,371,890 

Globe-m .  1,019,872 

Globe-S .  970,201 


Grand  ToUl .  2,241.067  2,434,357 

t  Includes  THIS  W'EEK,  56,052  lines. 
DETROIT,  MICH. 

Free  Press-m .  1,246366 

(Free  Press-S .  420,245 

-  News-e .  2,285,034 

1,800,243  tNew.s-S .  997,650 

Tiraes-e .  1,254,180 

•Times-S .  403,296 


258,970 

344,844 


Herald  -m . 

tHerald-S. 

Traveler-e. 

Post-m _ 

(Post-S.  .  . 


1,308,336 

1,059,060 

1,978,980 

722,598 

361,533 


747,865 

804,644 

389,884 

1,353,424 

1.053.024 

1,139,191 

1,344,684 

1,278,502 

1,899,236 

837,729 

465,687 


1,305,209 

507,579 

2,328,135 

1,122,217 

1,337,049 

574,309 


Grand  Total .  1,890,972  1,838,830 

t  Includes  THIS  WEEK,  56,052  Unes. 
JERSEY  CITY,  N.  J. 

•Jersey  Joumal- 


So.  End-e. 
•Jersey  Joumal- 
No.  End-e. . . , 


947,891  815,507 


963,462 


Grand  ToUl .  5,975,554  5,906,6.32 

•Includes  W'EEKEND  Picture  Maga¬ 
zine,  70,442  Unes. 

MUNCIE,  IND. 

Press-e .  871,851 

Star-m .  856,289 

Star-S .  229,654 


330,685 

784,270 

•298,722 


Grand  ToUl .  6,606,671  7,174,498 

•  Includes  AMERICAN  WEEKLY, 
31,176  Unes  and  COMIC  WEEKLY, 
21  966  Unes 

t  Includes  THIS  WEEK.  56,052  Unes. 

(  Includes  PARADE,  31,060  lines. 

DULUTH,  MINN. 


Grand  Total .  10,556,928  11,313,870 

•  Includes  AMERIC.AN  WEEKLY, 
31,175  Unes  and  COMIC  WEEKLY. 
21,9M  Unes. 

t  Includes  THIS  WEEK.  56,052  Unes. 

{  Includes  PARADE,  31 .060  Unes. 
BUFFALO,  N.  Y. 

Courier  Express-m.  851,568 

•Courier  Express-S  866,002 

News-e .  2,414.334 


Herald-e. 
News-Tribune-m . 
News-Tribune-S. . 


921,420 

616,799 

400,126 


882,471 

550,593 

615,727 


Grand  ToUl . . 

•  Includes  Part  Run  Advertising. 

JOHNSTOWN,  PA. 

Tribune  (sec  Note) .  1,131,384  1,125,891 

Note:  Tribune  (e)  sold  in  combina¬ 
tion  with  Democrat  (m).  Linage  of  one 
edition  Tribune  (e)  only,  is  shown. 

KANSAS  CITY,  MISSOURI 

Star-e .  1,651,518  1,510,465 

Star-S .  838,623  ‘ 

Times-m .  1,430,832 


947,891  815,507  Grand  ToUl .  1,957,794  1,913,677 


NASHVILLE.  TENN. 

Banner-e .  1,372,911 

Tennessean-m . 

Tennessean-S . 


1,359,667 

579,633 


1,245,789 

l,234,-278 

747,432 


3,312,211  3,227,499 


1,174,948 

1,320,545 


Grand  ToUl .  1,938,.345  1,948,791 

EL  PASO,  TEXAS 

Times-m .  1,007,732 

(Times-S .  459,870 

Herald-Post-e .  1,072,248 


Grand  Total .  3,920,973  4,005,958 

KNOXVILLE.  TENN. 


Grand  ToUl . 

NEW  HAVEN,  CONN 
Joumal-Courier-m. .  379,862 

Register-e .  1,552,438 

Register-S .  387,525 


363,851 

1,474,149 

449,900 


984,773 

570,692 

1,119,760 


Joumal-m 

Joumal-S . 

News-Sentinel  -e . 
News-Sentinel-S. 


563,350 

271,6-20 

828,635 

321,137 


513,656 

.329,259 

741,309 

383,154 


797,897 

1,012,380 

2,196,571 


Grand  ToUl .  4,131,904  4,006,848 

•  Includes  AMERICAN  WEEKLY. 
31,175  lines. 

Camden,  n.  j. 

Courier-Post-e .  1,165,080  1,122,794 

CHARLOTTE,  N.  C. 

News-e .  1,004,690  . 

Observer-m .  1.328,669  . 

tObserver-S .  632,034  . 


Grand  Total .  2,539,850  2,675,215 

{  Includes  PARADE.  31,060  lines. 

ERIE,  PA. 

Times-e .  1,199,622 

Tiraes-S .  287,119 


Grand  Total .  1,984,742 

LITTLE  ROCK.  ARK. 


Grand  Total .  2,319,825  2,287,900 

NEW  LONDON.  CONN. 

Day-e .  741,402  . 

NEW  ORLEANS,  LA. 

Times- Picayune-m. .  1,886,169  2,052,085 


1,254,760 

296,618 


Arkansas  Gazette-m 
(Arkansas  Gazette-S 
Arkansas  Democrat -e 
Arkansas  Democrat-S 


Grand  Total .  1,486,741  1,551,378 

EVANSVILLE.  IND. 

Courier-m .  1,205,983 

Press-e .  1,226.750 

Courier  &  Press-S.  .  477,959 


943,810 

374,697 

969,485 

263,343 


1,967,378  fTimes-Picayune  8c 

SUtes-S . 

Item-e . 

•Item-S . 

SUtes-e . 


1.088,966 

497,359 

906,196 

312,633 


791,095 

974,1.39 

372,686 

1,077,070 


1,031,479 

1,048.083 

423,830 

1,122,505 


Grand  ToUl .  2,651,335  2,805,154 

(  Includes  PARADE,  31,060  lines. 
LONG  BEACH.  CALIF. 


6.677,982 

WEEKLY. 


Grand  Total .  2,910,692  2,918,395 

FORT  WAYNE,  IND. 


Grand  Total .  2,965,393  .  .  . 

1  Includes  THIS  WEEK.  56,052  lines. 

CHICAGO,  ILL. 


Journal  Gazette-m. 
(Journal  Gazette-S. 
News  Sentinel-e _ _ 


Independent-m. 

Independent-S . 

Press-Telegram-e. . . 
(Press-Telegram-S. . 


973,889 

256,379 

1,200,944 

433,604 


812,359 

283.482 

1,016,044 

462,920 


977,743 

499,984 

1,615,030 


1,032,774 

616,227 

1,5.36,198 


Tribune-m  _ , 

Tribune-S . 

tDaily  News-e . 

Herald-American-e 
•Herald  -  American-S 

Sun-Times-d . 

(Sun-Times-S . 


2,670,256 

1,616,272 

1,690.587 

939,437 

301,112 

1,101,316 

319,643 


2,458,468 

1,902,573 

1,673,564 

950,707 

517,799 

1,131,950 

379.101 


Grand  ToUl . 


(  Includes  PARADE.  31,060  lines 

FORT  WORTH,  TEXAS 


Grand  ToUl .  2,864,816  2,574,805 

(  Includes  PARADE.  31,060  lines. 

LONG  ISLAND,  N.  Y. 
3,092,757  3,186,199  Newsday-Suffolk-e.  1,192,042  1,048,278 
Newsday-Nassau-e..  1,684,721  1,493,210 


SUr-T  elegram  -m 
Star-T  elegram  -e . 
Star-Telegram-S 
Press-e . 


807,561 

1,636,977 

618,050 

813,701 


743,354 

1,421,650 

697,611 

761,269 


Grand  Total . 

•  Includes  AMERICAN 
31,175  lines  and  COMIC 
21,966  lines. 

t  Includes  THIS  WEEK,  56,052  lines 
(  Includes  PARADE  31,060  lines. 


8.538,623  9,014.162 
WEEKLY, 
WEEKLY, 


Grand  Total .  3,876,289  3,623,884 

FRESNO,  CALIF. 

Bee-e .  1,279,350 

Bee-S .  457,552 


Grand  ToUl .  2,876,763  2,539,488 

LOS  ANGELES,  CALIF. 

Examiner-m .  1,516,785  1,559,087 

•Examiner-S .  823,583 

tTimes-m .  2,578,'277 


1,241,703 

517,721 


Times-S . 

Herald -Express-e. . . 

News-d . 

Miiror-e . 


1,377,076 

1,228,435 

772,092 

978,914 


1,069,697 

2,361,751 

1,426,218 

1,217,119 

927,454 

779,527 


Grand  Total .  5,101,159 

•  Includes  AMERICAN 
31,175  Unes. 

t  Includes  THIS  WEEK,  56,052  Unes 
NEW  YORK,  N.  Y. 

Times-m .  1,794,0'20 

Times-S . 

Herald-Trioune-m. . 
tHerald-Tribune-S. . 

#News-m. '. . 

iNews-S . 

Mirror-m . 

Mirror-S . 

Journal- American-e . 
•Joumal-American-S 

Post-e . 

Post-S . 

World-Telegram  & 

Sun-e .  1,177,615 

Eagle-e . 

Eagle-S  . 


799,881 

235.934 


Grand  Total .  1,736,902  1,759,424  Grand  ToUl .  9,275,162  9,340,853 


Grand  Total .  14,428,000  15.576,337 

•Includes  AMERICAN  WEEKLY, 
31,175  Unes  and  COMIC  WEEKLY, 
21,966  Unes. 
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1952  1951 

t  Includes  THIS  WEEK,  56.052  lines, 
includes  SPLIT-RUN,  380,359  lines 
in  (m)  and  199,478  lines  in  (S). 

NIAGARA  FALLS,  N.  Y. 

Gaiette-e .  1,224,718  1,103,162 

NORFOLK,  VA. 


1952 

ROCHESTER,  N.  Y. 
Democrat  & 

Chronicle-m 
tDemocrat  & 

Chronicle-S. 

Times-Union-e 


1952 

WASH. 


1951 


1,340,924  1,438,707 


689,137 

1,678,216 


885,582 

1,609,894 


Ledger- Dispatch-e . 
Yirginian-Pilot-m . . 
§Virginian-Pilot-S . 


SPOKANE, 

Spokesman- 

Review-m . 

tSpokesman- 

Review-S .  580,304 

Chronicle-c .  1 ,045,844 


718,791  735,918 


727,527 

1,074,363 


Beacon-e 
Beacon-S. 
Bagle-m. . 
Eagle-e. . . 
JEagle-S. 


1952 

WICHITA,  KANSAS 

...  1,290,729 

507,548 
...  1,254,005 

...  1,007,770 

413,605 


1,283,009 

1,534,144 

640,113 

3,457,266 


Grand  Total. 


3,708.277  3,934,183 


t  Includes  THIS  WEEK,  56,052  lines 


Grand  Total 

I  Includes  PARADE,  31,060  Unes. 
OAKLAND,  CALIF. 

Tribune-e .  1,688,6.35  1,6.34,627 

ITribune-S  .  606,029  731,539 


ROCKFORD.  ILL. 
Register-Republic-e.  1,136,720 

Star-m .  868,095 

SUr-S .  322.214 


Grand  Total . 


1,395,830 

878,066 

578,009 


2,327,029  2,851,905 


Grand  Total .  2,294,664  2,366,166 

I  Includes  PARADE,  41,369  lines. 
OKLAHOMA  CITY,  OKLA. 

Oklahoman-m .  971,205  999,918 

Oklaboman-S .  448,093  610,461 

Times-e .  1,008,528  1,078,191 

Grand  Total .  2,427,826  2,688,570 

OMAHA,  NEBR. 

World-Herald  (see 

Note) .  1,179,763  1,194,288 

World-Herald-S _  608,521  843,165 


SACRAMENTO,  CALIF. 


Bee-e .  1,848.178 

Union-m .  511, 5S6 

Union-S .  229,823 


1,902,660 

487,308 

262,223 


2,589,587  2,652,191 


Grand  Total .  2,.344,939  2,537,808 

t  Includes  THIS  WEEK.  58,524  lines. 
STOCKTON,  CALIF. 

Record-e .  1,461,075  1,359,164 

^YRAf^II^F  N  V 

Herald- Joumal-e  .  1,799'058'  1,777,023 

*5Herald-American-S  609,191  788,759 

Post-Stondard-m  . .  915,072  890,237 

Post-Standard-S _  344,321  485,525 


1951 

1,176,530 

616,228 

1,051,370 

853,210 

454,392 


4,473,657  4,151,730 


Grand  Total 

1  Includes  PARADE,  31,060  Unes. 
WORCESTER,  MASS. 

Telegram-S .  479,996  667,222 

Telegram-m .  876,581  906,633 

Gazette  &  Post-e . . .  1 ,148,358  1 ,208,069 


Globe- Democrat-m 
tGlo^Democrat-S. 
Post-I>i.spatch-e .... 
fPost-Dispatch-S. . . 
Star-Times-e . 


ST.  LOUIS.  MO. 


931,474 

609,967 

2,079,833 

1.057.340 


922,528 

785.625 

1,889,030 

1,307,497 

1,033,984 


Grand  Total .  3,667,642  3,941,544 

♦  Includes  AMERICAN  WEEKLY, 
31,175  lines  and  COMIC  WEEKLY, 
21,966  Unes. 

f  Includes  PARADE.  31,060  lines. 

TACOMA,  WASH. 

News-Tribune-e.  .  551,781 

News-Tribune-S _  100.271 


1,289,414 

490,226 


652,052  l,n9.640 


Grand  Toul .  2,504,935  2,781,924 

YOUNGSTOWN,  OHIO 
Vindicator 

Telegrara-e .  1,316,428  1,383,214 

(Vindicator 

Telegrara-S .  648,223  788,954 

Grand  Total .  1,964,651  2,172,168 

S  Includes  PARADE,  31,060 Jines. 

Figures  Supplied  by 
Publishers 


Grand  Total . 


1,788,284  2,037,453 


Notb:  World-Herald  sold  in  combina¬ 
tion  (ra)  and  (e).  Linage  of  one  edition, 
(e)  only,  is  given. 

PASADENA,  CALIF. 

.Star-News-e .  826,873  792,828 

Star-News-S .  329,383  408,925 


Grand  ToUl .  4,678,614  5,938,^ 

Noth:  Star-Times  ceased  publication 
after  June  15,  1951  issue. 

t  Includes  THIS  WEEK,  56,052  lines, 
i  Includes  PARADE,  30,308  Unes. 


Times-m 
Blade-e.  . 
Blade-S 


TOLEDO.  OHIO 

.  1,048,676 

.  1,736,003 

.  905,561 


ABERDEEN.  S.  D. 

American-News-e  .  . .  304,584 

American-News-S. . .  161,406 


Grand  ToUl .  1,156.256  1,201,753 

PAWTUCKET,  R.  1. 

.  1,086,723  1,101,470 

PEORIA,  ILL. 


Pioneer  Press-m. . . . 
♦Pioneer  Press-S. 
Dispatch-e . 


ST.  PAUL,  MINN. 


1,280,.384 

1,774,309 

1,116,376 


3,690,240  4,171,069 


1,075,259 

791,604 

1,556,076 


1,146,587 

1,008,486 

1,490,516 


Times-e . . . 


Joumal-e .  1,318,777 

IJoumal-Star-S .  .  . .  502,402 

SUr-m  (see  Note) .  .  . 


1,276,499 

634,656 


Grand  Total .  3,422.939  3,645,589 

*  Includes  AMERICAN  WEEKLY, 
31,175  lines. 

ST.  PETERSBURG,  FLA. 


TORONTO,  CANADA 

Globe  &  Mail-m  ...  1,203,964 

♦Telegram-e .  1,825,260 

Star-e .  2,242,104 

Star-w .  101,570 


1,821,179  1,911,155 


Grand  Total . 

Nots:  Peoria  Star  (m)  linage  is  same 
as  Journal  (e)  linage. 

(  Includes  PARADE,  31.060  Unes. 

PHILADELPHIA.  PA. 

Bulletin-e .  2,255,555  2,204,185 

*tBulletin-S .  473,177  610,696 

Inquirer-m .  2,025,765  2,006,179 

Inquirer-S .  1,342,050  1,549,262 

News-e .  482,766  440,479 


Indcpendent-e . 

Times-m . 

Times-S . 


820,438 

1,524.938 

542,290 


714,774 

1,437,304 

685,564 


Grand  Total .  6,579,313  6,810,801 

*  Includes  AMERICAN  WEEKLY, 
31,175  lines. 

t  Includes  THIS  WEEK,  56,052  Unes. 
PITTSBURGH,  PA. 


Post-Gazette-m . 

Press-e . 

tPress-S . 

&m-Telegraph-e _ 

*Sun-Telegraph-S. . . 


988,070 

1,772,689 

750,180 

1,053,162 

540,619 


929,484 

1,706,825 

987,081 

1,121,395 

719,229 


Grand  Total .  2,887,666  2,837,642 

SAN  ANTONIO,  TEXAS 

•*Ezpress-m .  1,145,788  1,112,465 

Expres.s-S .  628,731  812,052 

***News-e .  1,440,022  1,439,135 

Light-e .  1,310,741  1,183,917 

♦Lights .  .539.267  619,644 

Grand  Total .  5,064,549  5,167,213 

All  Valley  Advertising  Included: 

(♦♦)  EXPRESS  (m)— Last  Year  93,650 
(♦♦♦)  NEWS  (e)  Last  Year  109,284 
*  Includes  AMERICAN  WEEKLY. 
31,175  Unes  and  COMIC  WEEKLY. 
21,966  lines. 

SAN  DIEGO,  CALIF. 


1,149,867 

1,846,691 

2,416,725 

125,056 


Grand  Total .  5..372,898  5,5.38,339 

♦Includes  WEEKEND  Picture  Maga¬ 
zine,  69,452  lines. 

TRENTON,  N.  J. 

Evening  Tiraes-e  .  .  1,287,773  1.183,.349 

Times  Advertiser-S  240,061  251,802 

Trentonian-m .  627,439  514,559 


Grand  Total . , 


2,155,273  1,949,710 


309,708 

187,950 


Grand  Total .  465,990  497,658 

BATTLE  CREEK,  MICH. 
Enquirer  and  News-e  1,036,430  911,886 

Enquirer  and  News-S  241,965  315,623 

Grand  Total .  1,278,396  1,227,509 

BIRMINGHAM,  ALA. 

News-e .  1,770,321  1,768,746 

News-S .  772,593  772,828 

Post-Herald-m .  1,331,423  1,348,256 


Grand  ToUl .  3,874,337  3,889,830 

CANTON,  OHIO 

Repository-e .  1,559,0K  1,527,904 

Repository-S .  575,890  669,634 

Grand  Total .  2,134,972  2,197,538 

DAVENPORT,  IOWA 

Times-e . 

Democrat-m . . 

Democrat-S. . . 


1,190,616 

884,086 

306,922 


1,202320 

894,712 

350,700 


TROY,  N.  Y. 

Record  (see  Note) . .  1,125,150  1,038,.304 

Note:  Troy  Record  (m)  and  Times- 
Record  (e)  sold  in  combination.  Linage 
of  one  edition  (m)  only,  is  given. 

TULSA.  OKLA. 

Tribune-e .  1,574,842  1,007,248 

World-m .  1,474,555  948,193 

World-S .  556,795  622,267 


Grand  Total .  2,.381,624  2.447.732 


GRAND  FORte.  N.  D 


666,344 


Grand  Toul .  3,606,192  2,577,708 


Unkm-m .  1 ,299,244 

|Union-S .  528,681 

Tribune-^n-e .  1,675,299 


1,181,464 

637,180 

1,516,341 


5,104,720  5,464,014 


Grand  Total . 

•  Includes  AMERICAN  WEEKLY, 
31,175  Unes  and  COMIC  WEEKLY. 
21,966  Unes. 

t  Includes  THIS  WEEK.  56,052  Unes. 

PORTLAND,  ORE. 

Oregonian-m .  1,412,355  1.361,559 

♦Oregonian-S  .  648,705  798,395 

Joumal-e .  1,338,969  1..367,359 

tJoumal-S .  471.447  531,621 


Grand  Toul .  3,503,224  3,334,985 

i  Includes  PARADE,  31,060  Unes. 

SAN  FRANCISCO,  CALIF. 


UNION  CITY.  N.  J. 
Hudson  Dispatch-m  71.3,582 

UTICA,  N.  Y. 

Observer  Dispatch-e  885.271 

Observer  Dispatch-S  248,616 

Press-m .  947,660 


Chronicle-m . 
tChronicle-S. . . . 
Examiner-m .  .  . . 
♦Examiner-S. . . . 
Call-Bulletin-e .  . 
News-e . 


860,294 

571.484 

1,399,395 

749,346 

886,576 

988.064 


906,087 

761,912 

1,401,782 

943,492 

842,746 

993,981 


Grand  ToUl. 


749,591 

854,826 

312,881 

951,587 


2,081,547  2,119,294 


Herald-meS .  629,972 

GREEN  BAY,  WIS.  • 

Press-Gazette-e  1,262,842  1,276.492 

HYANNIS,  MASS. 

Cape  Cod  Standard- 

Times .  322,084  312,914 

LAFAYETTE,  LA. 

Advertiser-eS .  712,740 

MADISON,  WIS. 

CapiUl  Times-c. . .  .  832,006 

Wis.  SUte  Joumal-m  830,529 
Wis.  Sute  Joumal-S  335,587 


655,452 

881,461 

885,654 

373,576 


WASHINGTON,  D.  C. 


Grand  Total .  3,871,476  4,058,934 

♦  Includes  AMERICAN  WEEKLY. 
41327  Unes. 

t  Includes  THIS  WEEK,  58..524  Unes. 
POUGHKEEPSIE,  N.  Y. 

NewYorker-e .  789,611  727,635 

NewYorker-S .  169,842  260,3.36 


Grand  Toul .  5,455,159  5,850,000 

♦  Includes  AMERICAN  WEEKLY, 
41,327  Unes  and  COMIC  WEEKLY 
21,966  lines 

t  Includes  THIS  WEEK,  58,524  lines. 


Times-Herald-d .  .  . , 

1,532,724 

♦Times-Herald-S.  . 

464,135 

News-e . 

1,079,501 

JPost-S  .  !  . . .  M  ! 

611,354 

SUr-e . 

2,806,442 

tSUr-S . 

971,848 

Grand  Total .... 

.  9,013,464 

Gazette-m . 
Union-SUr-e. 


SCHENECTADY.  N.  Y. 


1,127,989 

979,243 


1,095,291 

917,617 


Grand  Total .  959,453  987,971 

PROVIDENCE.  R.  I. 

1,819,459  1,792,939 
608,096 
579,517 


Grand  Total . 


2,107,232  2,012,908 


623,989 

706,148 


Bulletin-e . 

Jouraal-m . 
tJoumal-S 


Grand  Total .  3,007,072  3,123,076 

t  Includes  THIS  WEEK,  56,052  lines. 
QUINCY,  MASS. 

Patriot- Ledger-e...  765,883  663,963 

READING,  PA. 

Eagle  (see  Note) .  .  .  1,184,739  1,204,634 

Bagle-S .  287,381  342,881 


SCRANTON,  PA. 

Tribune-m .  542,328 

§Scrantonian-S .  311,823 

Times-e .  1,113,081 


Grand  Total .  1,472,120  1,547,515 

.  NoT8:  Eagle  (e)  and  Times  (m)  sold 
in  combination.  Linage  of  one  edition. 
Eagle  (e)  only,  is  given. 

RICHMOND,  VA. 

NewsLeader-e .  1,581,672  1,490,396 

Times  Dispatch-m  1,258,010  1,228,764 

Times  Dispatch-S  .  752,809  868,086 


527,962 

.380,595 

1,079,026 


Grand  Total .  1,967,2.32  1,987,583 

i  Includes  PARADE,  31,060  lines. 
SEATTLE,  WASH. 

Post-Intelligencer-m  953,086  1,127,570 
♦Post-Intelligencer  S  446,260  648,2.57 

Times-e .  1,.584,562  1,350,677 

Times-S .  5.30,.338  557,.T33 


1,429,544 
577,550 
938,272 
1,425,049 
749,334 
2,441,140 
1,134,839 

8,693,728 

♦  Includes  AMERICAN  WEEKLY, 
31,175  Unes  and  COMIC  WEEKLY. 
21,966  lines. 

t  Includes  THIS  WEEK,  56,052  lines. 

{  Includes  PARADE.  31,060  Unes. 

WATERBURY,  CONN. 

Republican-m .  864,402 

Republican-S .  .326,180 

American-e .  1 , 165,852 


Grand  ToUl .  1.998.122  2,140,691 

MANITOWOC.  WIS, 
Herald-Times-e  .  .  .  766,969 

MONTGOMERY.  ALA. 

Advertiser-m .  775,082 

Jouraal-e .  818,916 

Advertiser-S .  322,952 


741,566 

737,268 

745,628 

394,310 


Grand  ToUl .  1,916,950  1,877,106 

NEW  BEDFORD,  MASS. 
SUndard-Times-e. . .  913,416  900,186 

|SUndard-Times-S  219,697  236,908 

Grand  Total .  1,133,113  1,137,094 

{  Includes  PARADE,  30,851  Unes. 

OIL  CITY,  PA. 

Derrick-m .  594,055  565,502 

Blizzard-e .  598,343  573,403 


854,941 

453,050 

1,229,040 


Grand  Total .  2,356,434  2,537,031 


670,031 


762,945  859,936 


Grand  Total .  3,.514,246  3,683,837 

♦  Includes  AMERICAN  WEEKLY, 
41,327  lines  and  COMIC  WEEKLY, 
21,966  Unes. 

SIOUX  CITY,  IOWA 
Joumal-Tribune-e .  .  770,6.32  887,737 

Joumal-S .  2.38,129  356,564 

Grand  Total .  1,008,761  1,244,301 

SOUTH  BEND,  IND. 

Tribune-e .  1,510,806  1,358,878 

Tribune-S .  545,170  607,657 


WESTCHESTER  COUNTY 
MACY  GROUP,  N.  Y. 
Mama'oneck  Times-e  3M,890 
Mt.  Vernon  Argus-e 
New  Rochelle 

Standard -Star-e .  . 

Ossining  Citizen- 

Register-e . 

Peekskill  SUr-e .... 

Port  Chester  Item-e. 

Tarry  town  News-e.. 

Yonkers  Herald 

SUtesman-e . 

White  Plains  Re¬ 
porter  Dispatch-e. 


446,498 

782,143 


Grand  Total .  1,192,.398  1,138,905 

PASSAIC,  N.  J. 

Herald-News-e .  1,071,189  1,115,411 

ROCK  ISLAND-MOLINE,  ILL. 

Dispatch-e .  1,111,894  1,102,458 

Argu-s-e .  1,021,7.56  975,531 

Grand  Toul .  2,133,650  2.077.989 

SALISBURY.  N.  C. 

Post-e .  563,654  439,082 

Posts .  229,530  278,894 


415,196 

402,985 

691,949 

418,315 


468,878 

448,078 

743,888 

458,094 


697,.594  743,085 

884,940  944,235 


Grand  Total .  3.592,491  3,587,246 

ROANOKE,  VA. 

Times-m .  805,835  751,241 

Tnnes-S .  332,888  383,116 

World-News-e .  845,015  765,219  _ 

Grand  ToUl .  1,983.738  1,899,575  Grand  ToUl .  2,055,976  1,966,535  Grand  ToUl .  1,899,135 

editor  &  PUBLISHER  for  May  31,  1952 


Grand  Total .  5,.343,845  5,894,835 

WHEELING.  W.  VA. 

Intelligencer-m .  758,680  . 

News-Regi-ster-e. . . .  808,322  . 

News-Register-S. . . .  332,133  . 


Grand  Toul .  793,184  717,976 

SAN  JOSE.  CALIF. 

Mercury-m .  1,029,196  982,184 

News-e .  1,192,072  1,100,946 

Mercury-News-S.  . ,  428,372  587,146 

Grand  Total .  2,649,640  2,670,276 

SUPERIOR.  WIS. 

Telegram-e .  586,600  546,714 

TEXAS  QUALITY  NEWSPAPERS,  INC. 
ABILENE 

Reporter-News-m.. .  655,158  711,984 

Reporter-News-e .  . .  663,586  721,322 

Reporter-News-S. , ,  286,510  359,352 

Grand  Toul .  1,605,264  1,792,668 

(Continued  on  page  54) 
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1952 

I9SI 

BIG 

SPRING 

Herald-e , 

399.392 

360,822 

Herald-S . 

167.108 

190,895 

Grand  Total 

566.500 

551,717 

CORPUS  CHRISTI 

Caller-m 

1,024, .548 

1,028,132 

Times-e . 

.  1,033,886 

1,834,292 

Caller-Times-S  . .  . 

463,176 

440,300 

Grand  Total . 

2.521,610 

2,502,724 

DENISON 

Herald-e.  .  . 

325,2.34 

301,616 

Herald-S 

149.380 

163,366 

Grand  Total. 

474.614 

464,982 

MARSHALL 

News  Messenger -e 

.368,270 

329,546 

News  Messenjjer-S. 

190,222 

209,655 

Grand  Total  .  . 

5.58,492 

539,201 

PARIS 

Kews-e . 

352,4.50 

325,626 

News-S . 

123,974 

145,311 

Grand  Total 

476,424 

470,937 

SAN 

ANGELO 

Standard -m . 

7.57  ,.340 

747,115 

Times-e . 

753.900 

767,396 

Standard-Times-S 

.306,674 

4.34,471 

Grand  Total .  1 ,817,914 


From  Advertising 
Linage  Service 


AUGUSTA,  GA. 

Chronicle-m  .  .  798,607  649,655 

Chronicle-S .  274,420  282,397 

Herald-e .  794,198  672,080 

Grand  Total  .  1,867,225  1,604,132 

BLUEFIELD,  W.  VA. 

Telegraph-m .  390,800  411,074 

Telegraph-S .  172,110  209,091 

Grand  Total  ....  562,910  620,165 

Telegraph  (ra)  sold  in  combination 
with  Sunset  Xews  (e). 

CHARLESTON,  W.  VA. 

Gaezette-ra .  1,022,547  971,9.'>3 

Gaztte-S .  325,007  374,354 

Mail-e .  900,120  877,118 

Mail-s .  312,596  290,737 

Grand  Total  2,560,270  2,514,162 

COLUMBIA,  S.  C. 

Stote-m .  787,856  779,358 

State-S .  395,687  5.35,027 

Record-E .  812,471  709,496 

Grand  Total  1.996,014  2,023,881 

ERIE,  PA. 

Dispatch-d .  687,577  727,986 

Dispatch-S .  380,671  506,850 

Grand  Total .  1,068,248  1,234,836 

FOND  DU  LAC,  WIS. 
Comm.-Rep..e  .  754,611  685,567 

HAMMOND,  IND. 

i*>nes-e .  951,725  922,637 

“iraes-S .  .355,697  426,356 

Grand  Total .  1,307,422  1,348,993 

HAVERHILL,  MASS. 

Gazette-e .  538,618  496,152 

JAMESTOWN,  N.  Y. 

Post-Journal-e .  999,608  924,904 

LAWRENCE,  MASS. 

Trd)une-e .  770,300  860,279 

Tribune  (e)  sold  in  combination  with 
Eagle  (m). 

LOWELL,  MASS. 

Sun-e .  603,762  677,118 

Sun-S .  168,031  266,256 

Telegrara-S .  118,527  136,285 

Grand  Total .  890,320  1,079,659 

LYNN,  MASS. 

Jtem.e .  637,569  566,085 

Telegram-Xews.e.  .  510,913  447,916 

Telegram-Xews-S  . .  134,624  145,655 

Grand  Total .  1,283,106  1,159,656 

PASADENA,  CAL. 

Independent-m .  810,853  750,9.34 

Independent-S .  288,799  347,070 

Grand  Total .  1,099,652  1,098,004 

PATERSON.  N.  J. 

Call-m .  980,173  1,074,666 

News-e .  1,. 366,489  1,258,706 

Grand  Total  .  2,.346,662  2,333,372 

SALEM,  ORE. 

Capital  Journal-e. . .  650..364  . 

Oregon  Statesman-m  578,200  . 

Oregon  SUtesraan-S  137,405  . 


Simple  Change 
Facilitates  Cut 
In  Roll  Width 

To  effect  a  saving  of  1%  on 
newsprint  with  a  switch  from  66- 
inch  to  64-inch  rolls,  Miami  (Fla.) 
Herald  executives  have  devised  a 
simple  alteration  on  typesetting 
machines.  The  men  responsible 
for  the  trick  are  Mechanical  Super¬ 
intendent  William  Sandlin  and 
Chief  Machinist  Harry  R.  Green. 

MECHANICAL 

One  problem  was  encountered 
when  a  new  liner  was  placed  in 
the  molds  to  permit  the  casting 
of  a  slug  measuring  II  picas  and 
9  points.  One  of  the  ribs  on  the 
slug  was  so  positioned  in  the  mold 
cap  that  it  was  split  over  the  left 
hand  liner.  To  eliminate  this 
problem  it  was  necessary  to  shift 
the  mold  cap  to  the  right  by  .040 
inches. 

This  was  done  by  making  four 
simple  changes.  The  left  hand 
mold  post  was  undercut  at  the 
base  by  .040  inches  to  permit  it 
to  move  to  the  right  by  this 
amount.  The  top  of  the  left  hand 
mold  post  had  to  be  ground  off 
by  the  same  amount  to  permit  the 
same  shift  of  the  mold  cap  to  the 
right. 

The  right  hand  end  of  the  mold 
cap  was  ground  off  sufficiently  to 
permit  it  to  fit  into  mold  pocket 
in  its  new  position.  The  extreme 
left  end  of  the  left  hand  liner 
then  was  cut  off  slightly  to  clear 
the  left  hand  mold  post  in  its  new 
position. 

The  changes  eliminate  the  split¬ 
ting  of  the  rib  on  the  slug  at  1 1 
picas  and  9  points  and  also  at 
10 Vi  picas. 

Mr.  Green  and  his  co-workers 
altered  30  molds  in  a  little  more 
than  a  day  while  taking  care  of 
routine  maintenance. 

In  the  stereotype  department 
new  cut-off  saws  and  casting  rings 
were  placed  in  the  casting  box  to 
produce  snubnosed  plates. 

On  the  presses  1/32  of  an  inch 
was  shaved  off  the  center  rings 
and  clips  on  the  cylinders  to 
handle  the  snubnosed  plates.  The 
head  and  tail  stops  on  the  press 
.  cylinders  were  moved  in  2  inches 
I  on  each  side. 

;  Machinists  used  a  small  air- 
I  driven  drill  to  cut  down  the  center 
rings  and  clips.  The  drill  was 
mounted  to  a  section  of  a  stereo 
plate  that  was  slipped  around  the 
cylinder  as  a  guide  to  control  the 
depth  of  cut  on  the  center  rings 
I  and  clips. 

l  SHREVEPORT,  LA. 

Joumal-e .  1,094,032  1,110,210 

i  Times-m .  916,455  872,276 

i  Times-S .  389,208  533,294 

!  Grand  Total .  2,399,695  2,515,780 

WILKES-BARRE,  PA. 


Joseph  Deibel, 
center,  gives  cig¬ 
arette  lighters  to 
Sydney  (left)  and 
Herman  Lazarus, 
Jr.  (right)  from 
the  Bayonne 
Times  20-Year 
Club. 


Record-m . 

Times- Leader-e . 
Independent-S.  . 


871,636  834,856 

1,254,315  1,180,232 
367,479  399,349 


Grand  Total .  2,493,430  2,414,437 


$1,750,000  Program 
Completed  at  Toronto 

A  SUB-BASEMENT  newsprint 
storage  with  capacity  of  2,100 
tons,  where  all  moving  is  done 
by  machinery,  is  one  feature  of 
the  $1,750,0()0  modernization  pro¬ 
gram  completed  at  the  Toronto 
(Ont.)  Globe  and  Mail  plant. 

Major  item,  of  course,  is  a  new 
Hoe  color-convertible  press  cost¬ 
ing  $1,300,000.  The  electrical  sys¬ 
tem  alone  cost  $100,000.  The 
new  units  parallel  the  original  Hoe 
presses  installed  in  1938.  Now 
190,000  56-page  copies  can  be 
produced  hourly. 

Beauty  in  3  Colors 
From  Plastic  Plates 

Page  One  of  the  New  Kensing- 
ton-Arnold  (Pa.)  Daily  Dispatch 
on  May  21  was  made  colorful  by 
a  three-tone  picture  of  a  bathing 
beauty  printed  from  Fairchild 
Scan-a-graver  plastics  on  a  65- 
year-old  Goss  press.  Credit  for 
the  achievement  goes  to  Bill 
Scrivo  and  Bill  Ahlstrom  of  the 
news  staff,  and  Bob  Truax,  Frank 
Post,  Ken  Koch  and  Jack  Wolford 
of  the  press  crew. 

Vicksburg  Plant  Opens 

Publisher  Louis  C  a  s  h  m  a  n 
played  host  to  a  steady  stream  of 
visitors  to  the  new  home  of  the 
Vicksburg  (Miss.)  Post  and  Her¬ 
ald,  May  20.  Station  WQBC  also 
is  housed  in  the  building.  An  80- 
page  New  Building  Edition 
marked  the  event. 

End  of  on  Era 

Recent  death  of  Irving  John 
Gardner,  Jr.  closed  an  era  in  the 
mechanical  department  history  of 
the  Chattanooga  (Tenn.)  Times. 
He  and  his  father  had  been  in 
charge  of  the  Times  composing 
room  for  60  years.  The  senior 
Mr.  Gardner  had  been  named 
foreman  by  Adolph  S.  Ochs  in 
1892  and  the  son  received  his 
appointment  from  Mr.  Ochs’ 
nephew,  Adolph  Shelby  Ochs.  At 
the  time  of  his  death,  Mr.  Gard¬ 
ner,  Jr.  was  mechanical  superin¬ 
tendent.  Reporters  often  looked 
to  him  for  valuable  news  leads. 


Bayonne  Publishers 
Get  Employes'  Gilts 

Bayonne,  N.  J. — Publishers  of 
the  Bayonne  Times  give  a  party 
whenever  a  new  member  of  the 
organization  reaches  his  twentieth 
anniversary,  but  at  this  year’s 
party  the  twenty-year  guests  de¬ 
cided  that  turnabout  is  fair  play. 

The  immediate  cause  of  the 
party  was  Wilfred  Whittier,  fore¬ 
man  of  the  press  room.  He  was 
presented  with  an  engraved  gold 
watch  as  a  souvenir  of  the  occa¬ 
sion.  But  then  Joseph  Deibel,  who 
came  to  work  for  the  Times  in 
1923  and  has  been  in  the  com¬ 
posing  room  ever  since,  said  the 
members  wanted  the  publishers  to 
know  how  much  they  appreciate 
the  friendliness  of  the  place  where 
they  have  worked  so  long.  So 
here  were  engraved  silver  cigarette 
lighters  for  Sydney  A.  Lazarus  and 
Herman  Lazarus,  Jr.,  the  publish¬ 
ers,  with  the  heartfelt  regards  of 
the  whole  group. 

Members  of  the  Twenty-Year 
Club  represent  all  departments  of 
the  paper. 

Honorary  Pressman 

Phoenix — Sidney  Myers,  former 
associate  publisher  of  the  Arizona 
Republic  and  Phoenix  Gazette,  is 
the  recipient  of  an  honorary  mem¬ 
bership  in  Phoenix  Printing  Press¬ 
men’s  Local  No.  250. 

Mr.  Myers,  who  resigned  last 
September,  began  his  newspaper 
career  as  a  carrier  boy  in  1910. 

The  pressmen’s  local  signed  its 
first  contract  with  the  Phoenix 
papers  42  years  ago.  Frank  Light- 
foot,  veteran  member  of  the  local, 
gave  the  honorary  membership  to 
Mr.  Myers  in  pressroom  cere¬ 
monies. 

Mr.  Myers  said  the  two  papers 
had  “never  lost  a  minute  over  dif¬ 
ferences  between  management  and 
labor.” 

■ 

152  Pages . . .  and  Color 

Wenatchee,  Wash.  —  The  We¬ 
natchee  Daily  World  has  just  pub¬ 
lished  a  Festival  Progress  edition. 
The  paper  contains  1 1  sections 
and  runs  152  pages  with  liberal 
use  of  color. 
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New  Federation 
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The  Guild  president,  who  is  also 
vicepresident  for  North  America 
for  IFJ  and  its  alternate  president, 
said  an  effort  will  be  made  soon 
to  win  approval  as  a  cooperating 
body  in  all  United  Nations  affairs. 
This  status  is  still  held,  in  some 
U.  N.  organizations,  by  the  lOJ. 

The  new  group,  Mr.  Martin 
said,  is  considering  lodging  a  pro¬ 
test  with  U.  N.  seeking  disaccred- 
itation  of  lOJ  on  the  basis  of  the 
“cruel  and  inhuman”  treatment 
accorded  newspapermen  (William 
Oatis  included)  in  Czechoslovakia 
and  other  Iron  Curtain  countries. 

On  Mr.  Martin’s  nomination, 
Clement  Bundock  of  England  was 
elected  first  president  of  IFJ. 

The  Constitution  defines  a 
trade  union  as  an  organization 
whose  primary  function  is  the  de¬ 
fense  of  the  moral  and  material 
rights  of  its  members  and  especi¬ 
ally  collective  bargaining. 

Because  the  Communists  have 
“bastardized”  the  meaning  of 
words,  Mr.  Martin  said  the  Con¬ 
stitution  defines  “freedom  of  the 
press”  as  meaning  freedom  in  the 
collection  of  information,  free¬ 
dom  of  opinion  and  comment,  and 
freedom  in  the  dissemination  of 
news. 

Objects  Stated 

Objects  of  the  IFJ  are  stated 
as  follows: 

A.  To  do  all  in  its  power  to 
safeguard  freedom  of  the  press 
and  the  freedom  of  journalists  en¬ 
gaged  in  their  legitimate  profes¬ 
sional  activities,  and  to  preserve 
the  standards  of  the  profession. 

B.  To  take  such  action  as  may 
be  possible  whenever  a  serious 
threat  is  made  to  the  rights  and 
liberties  of  the  press  and  of  jour¬ 
nalists. 

C.  To  promote  such  relations 
between  the  affiliated  unions  as  will 
guarantee  the  good  will  and  assist¬ 
ance  of  anyone  of  the  unions  to 
members  of  the  others  who  may  be 
travelling  in  its  territory  for  pro¬ 
fessional  purposes. 

D.  To  collect  from  the  affiliated 
unions  information  concerning 
conditions  of  employment,  con¬ 
tracts  of  service,  benefits  provided 
by  the  unions  for  their  members, 
and  other  matter  of  professional 
interest  and  to  supply  such  infor¬ 
mation  to  the  affiliated  unions. 

E.  To  collect,  preserve,  and  pub¬ 
lish  such  statistical  and  other  doc¬ 
uments  as  may  be  useful  for  pro¬ 
fessional  purposes. 

F.  To  consider  questions  that 
may  arise  in  relation  to  those 
activities  which  are  common  to 
journalists  throughout  the  world 
and  which  are  not  determined  by 
law  or  established  custom,  and  to 
make  recommendations  to  the 
constituent  unions. 

G.  To  develop  the  prestige  and 
to  enhance  the  social  role  of  the 
profession  throughout  the  world, 
and  to  establish  and  maintain  the 
closest  relations  with  the  U.  N. 


SILVER  ANNIVERSARY  of  Bmsh-Moore’s  acquisition  of  the  Canton  (Ohio)  Repository  was  marked 
at  a  “family  party”  for  575  employes  and  their  kinfolk.  At  the  head  table  were:  Left  to  right— 
Roy  D.  Moore,  president  of  Bnish-Moore  Newspapers,  Inc.;  John  D.  Raridan,  executive  editor;  Louis 
B.  Seltzer,  Cleveland  Press  editor  who  worked  with  Mr.  Moore  and  Mr.  Raridan  40  years  ago;  Mrs. 
Louis  H.  Brush,  widow  of  an  associate  founder;  William  H.  Vodrey,  co-founder;  G.  Gordon  Strong, 
general  manager;  Clayton  G.  Horn,  Repository  editor;  and  Vic  H.  Merson,  Repository  business  manager. 
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White  River  Junction,  Vt.,  will  be-  ,  Lockport  (N- Y.)  Umon-  safety  campaign,  dedicated  to  pro¬ 
gin  publication  June  4  from  its  f  23  pub-  tecting  children  from  death  and 

new  niant  in  We^f  T  ebanon  l«hed  a  20-page  all  automotive  maiming  in  automobile  accidents. 


gin  publication  June  4  from  its 
new  plant  in  West  Lebanon. 

A  six-day  evening  paper,  the 
News  will  be  circulated  among  the 
60,000  people  who  live  in  the  Tri- 
Towns’  retail  trading  zone.  The 
towns  have  a  population  of  20,513 
persons,  not  including  the  student 
body  of  Dartmouth  College. 

Valley  Publishing  Company, 
Inc.  recently  purchased  the  White 
River  Junction  weekly  newspaper, 
the  La  n  d  m  a  r  k,  established  in 
1882.  This  will  be  incorporated 
into  the  Valley  News. 

Plans  for  the  daily  were  begun 
by  Allan  C.  Butler  of  Plainfield. 
N.  H..  and  Allston  S.  Goff  of 
South  Woodstock,  Vt.  Mr.  Butler 
is  president  of  the  Valley  Pub¬ 
lishing  Co.  and  editor  of  the  News. 
Mr.  Goff,  vice  president  of  the 
company  and  business  manager, 
previously  was  business  manager 
of  the  Claremont  (N.  H.)  Eagle. 

The  paper’s  new  one-story  plant 
houses  modem  equipment  includ¬ 
ing  three  Linotypes,  two  of  which 
are  adapted  for  the  teletypesetting 
system,  a  Duplex  flatbed  press  and 
stereotyping  machinery.  The  News 
will  also  use  a  Fairchild  Scan-a- 
graver. 

Managing  Editor  James  L. 
Farley,  formerly  with  the  Clare¬ 
mont  Eagle  and  Burlington,  (Vt.) 
Free  Press,  heads  a  staff  of  nine, 
including  two  photographers.  Wire 
copy  will  be  supplied  by  the 
United  Press. 

John  W.  May,  formerly  adver¬ 
tising  manager  of  the  Natchez 
(Miss.)  Times,  holds  the  same 
post  on  the  News.  De  Lisser,  Inc., 


ANNOUNCEMENT 

Jack  Lait  and  Lee  Mortimer,  co-authors 
of  "U.  S.  A.  Confidential,"  desire  all  trade 
circles  to  note  that  all  publications  will  be 
held  accountable  for  reprinting  or  dissemin¬ 
ating  any  actionable  statements  which  may 
be  published  in  a  series  of  articles,  the  im¬ 
pending  release  of  which  was  announced  by 
the  New  York  Post. 

Messrs.  Lait  and  Mortimer  believe  the 
New  York  Post  will  offer  this  series  of  articles 
about  them  to  the  trade,  and  have  notified 
the  New  York  Post  they  intend  to  hold  it 
fully  accountable  for  any  actionable  matter 
included  therein. 

Hyman  I.  Fischbach 

Attorney  for  Jack  Lait  and  Lee  Mortimer 
52  Wall  Street 
New  York  5,  New  York 
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CLASSIFIED  CLINIC 


Want  Ad  Week  for  Kids 
Is  Potent  Promotion 


By  Daniel  L  Lionel 
CAM.  Brooklyn  (N.  Y.)  Eagle 

Little  boy  of  seven 

will  do  anything  you  have  to  offer  with-  ' 
in  reason.  Call  Bob  Glasheen  W.  P.  9  I 
7759  \V.  ] 

The  above,  you  will  agree,  is  \ 
a  fairly  tender  aged  want  ad  ad-  I 
vertiser.  But,  Ray  Dykes,  CAM,  ^ 
Westchester  ^ 

County  Publish-  '  ^ 

ers,  Inc.,  believes 
that  you  just 
can’t  start  using 
c  1  a  s  s  i  fied  too 
early  in  life  and  9 

the  ad  cited 
which  appeared 
last  week  in  the 
White  Plains 
(N.  Y.)  Report- 
Dispatch  is  the 
living  e  m  b  o  d  -  Dykes 
iment  of  his  theory. 

It's  all  part  of  the  4th  Annual 
Boys’  and  Girls’  Want  Ad  Weeks 
promotion  just  concluded  by  the 
Westchester  newspapers  which 
comprises  eight  dailies  and  four 
weeklies.  The  event  was  promoted 
via  front  page  boxes  and  a  fine 
blue  and  red  mailing  piece  sent 
for  posting  to  all  local  schools, 
libraries,  boys  clubs,  Y’s,  etc. 

Although  Ray  points  out  the 
Boys  and  Girls  Want  Ad  Weeks 
bave  been  run  in  other  cities,  one 
wrinkle  that  originated  with  the 
Westchester  chain  are  the  “Ser¬ 
vice  Offers.”  The  services,  Ray 
feels,  add  tremendous  value  to 
the  promotion. 

“1  am  especially  intrigued”  he 
says,  “with  the  girl  who  will  do 
housework,  garden,  baby  sit,  walk 
dogs,  clean  porches  and  model 
dresses.  Equally  interesting  is  the 
offer  of  the  two  boys  who  will  run 
errands,  care  of  babies  and  ani¬ 
mals,  wash  cars,  etc.  One  of  the 
precautions  we  take,  to  assure  that 
all  ads  are  bonafide,  is  that  we 
require  the  written  permission  of  a 
parent  of  the  boys  and  girls.” 

Another  impressive  ad  fraught 
with  the  emotional  appeal  that 
frequently  characterizes  regular 
want  ads  is  the  plea  of  a  small  fry 
for  a  Dog  House: 

WANTED — Doghouse  for  my  small  dog. 
My  dog  is  facing  eviction  on  account  of 
the  mud  he  tracks  in.  So,  I  am  in  need 
of  a  doghouse  very  badly.  Call  Pleasairt- 
ville  2-1.146J.  Wavne  Roberts,  Jr.,  age 
■9%. 

Proof  of  the  business  training 
value  of  Boys’  and  Girls’  Want 
Ad  Week  is  the  ad  which  offers 
some  tropical  fish  “free”  if  you 
“buy  some”. 

Does  the  promotion  pay  off? 
Here’s  how  Ray  Dykes  puts  it: 

“Many  letters  have  been  re¬ 


ceived  from  organizations,  schools 
and  parents  commending  us  on 
the  wonderful  training  we  are  af¬ 
fording  the  children  of  the  com¬ 
munity  with  this  feature.  We  are 
also  able  to  enter  many  homes  to 
“sell”  Want  Ads  that  we  never 
could  have  gotten  into,  with  any 
other  promotional  feature,  or  in 
any  other  manner.  What  more 
could  be  asked  of  any  promotion?” 

*  *  « 

Representing  ANCAM  at  the 
Annual  NNPA  Convention  in 
Louisville,  Ky.,  O.  S.  Wespe, 
CAM,  the  Louisville  (Ky.)  Times 
and  Courier- Journal  reminded  his 
audience  that  “classified  is  news 
we’re  paid  to  print.”  He  said, 
“It’s  surprising  how  many  people 
pick  up  a  newspaper  expressly  to 
read  the  classified  ads.” 

He  urged  the  promotion  mana¬ 
gers  to  slant  classified  promotion 
at  the  class  that  makes  most  gen¬ 
eral  use  of  classified. 

“It  is  pertinent  to  a  considera¬ 
tion  of  promotion  to  know  what 
classes  of  people  make  most  gen¬ 
eral  use  of  classified.  Again,  con¬ 
trary  to  the  common  concept,  we 
find  that  classified  ads  are  used 
by  a  higher  percentage  of  people 
in  the  highest  income  bracket. 

“Our  newspapers  had  a  reader 
acceptance  survey  made  in  Louis¬ 
ville,  and  among  the  facts  devel¬ 
oped  was  this  one:  In  response  to 
the  question,  “Have  you  placed 
any  classified  ads  in  the  Courier- 
Journal  and  Times  in  the  last 
three  years;  that  is,  since  the  end 
of  the  war?”  63.2  per  cent  of  the 
people  in  the  highest  income 
bracket  answered  “yes”;  in  the 
upper  middle,  43.4  percent;  in  the 
lower  middle,  only  37.5  per  cent; 
and  in  the  lowest  only  16.3  per 
cent.  All  of  them,  in  all  brackets, 
answered  “yes”  to  the  question 
“Were  you  satisfied  with  the  re¬ 
sponse?” 

“Now,  since  executives  who  buy 
display  advertising  are  in  the 
highest  income  bracket,  this  63.2 
per  cent  would  indicate  that  al¬ 
most  two-thirds  of  the  people  re¬ 
sponsible  for  display  advertising 
have  had  dramatic  recent  demon¬ 
strations  of  the  result  getting 
power  of  newspaper  advertising 
through  personal  use  of  classified 
ads.  The  significance  of  this  can 
be  far  reaching  and  of  tremen¬ 
dous  importance  to  the  future  of 
advertising  in  general.  And  think 
what  it  means  to  the  general  field 
of  advertising  to  have  the  con¬ 
sumers  of  advertised  products — 
themselves  advertisers — thus  learn¬ 


ing  by  first  hand  personal  experi¬ 
ence  of  the  efficacy  of  advertising 
as  applied  to  their  daily  lives.” 

Let's  All  Sell  Classified, 
Theme  of  Coast  Meeting 

Richmond,  Calif.  —  A  Coast 
newcomer,  a  former  advertising 
director,  and  a  California  veteran 
of  the  classified  field  all  hit  the 
same  general  theme  in  addressing 
the  Northern  California  unit  of 
the  Western  Classified  Advertising 
Association  here. 

“Any  and  all  classified  adver¬ 
tising  is  good  advertising,”  said 
Charles  Holmes,  classified  man¬ 
ager,  San  Francisco  News,  for¬ 
merly  of  the  Chicago  Journal- 
American. 

“Classified  offers  a  tremendous 
field  if  we  all  build  construc¬ 
tively,”  observed  Felix  Aberouette, 
CAM,  San  Francisco  Chronicle 
and  formerly  advertising  director, 
Oakland  (Calif.)  Post-Enquirer. 

Clare  H.  Sprague,  Vallejo  Times 
Herald  and  WCAA  unit  president, 
pointed  to  the  continuing  climb  of 
classified  linage  despite  losses  in 
other  classifications  of  advertising, 
and  suggested: 

“Let’s  get  all  the  business  we 
can  while  the  getting  is  good.” 

■ 

3  Kansas  Reporters 
Awarded  AP  Prizes 

Abilene,  Kan. — Alert  work  in 
protecting  the  Associated  Press  on 
news  and  features  paid  off  for 
three  newspapermen  at  the  annual 
Spring  meeting  of  Kansas  AP 
members  here. 

Winners  of  top  prizes  totaling 
$100  in  the  1951  news  protection 
contest  conducted  among  the 
state’s  AP  members  were  an¬ 
nounced  at  the  meeting,  attended 
by  40  editors  and  publishers. 

Jim  Cornish,  Garden  City  Tele¬ 
gram,  won  a  $50  award  for  the 
best  all-around  coverage  during 
the  year.  A  $25  prize  for  the 
best  spot  news  coverage  was 
awarded  Pat  Taylor,  Hays  Daily 
News,  for  his  work  in  covering  a 
flash  flood  in  which  six  persons 
lost  their  lives.  Bill  Mayer,  Law¬ 
rence  Journal-World,  won  a  $25 
award  for  the  best  feature  of  the 
year. 

Smith  Heads 
Classified  Project 

William  W.  Smith,  former  acting 
retail  director  of  the  Bureau  of 
Advertising,  AN  PA,  will  head  up 
the  Bureau’s  Classified  Advertising 
Project  effective  immediately,  it 
was  announced  this  week. 

Mr.  Smith  replaces  John  C. 
Ottinger,  who  has  been  named 
general  sales  manager  of  the  Bu¬ 
reau.  Formerly  with  Cowles  Maga¬ 
zines  and  before  that  promotion 
manager  of  Good  Housekeeping, 
Mr.  Smith  is  scheduled  to  talk  be¬ 
fore  the  ANCAM  Convention 
June  29-July  3  about  the  classified 
advertising  activities  of  the  Bureau. 


THE  FIRST  TEN 

EiKhtli  in  a  series  of  profiles  of  Clasu- 
fied  Departments  which  have  placol 
aniotiK  the  first  10  morning  or  evenint 
pai>ers,  according  to  Media  Records  in 
1951.  These  are  not  necessarily  pre 
sented  in  order  of  their  position. 

Fred  Silman  is  CAM  of  tht 
Toronto  (Canada)  Telegram, 
which  placed  sixth  among  all  U.  S. 
and  Canadian 
newspapers  in  the 
evening  Classified 
Division. 

Biggest 
Classifications: 

Real  Estate, 

Help,  Automo¬ 
tive,  Articles  for 
Sale. 

How  Achiev¬ 
ed:  Actually 
there  is  no  single 
reason  respons-  ailman 
ible  for  the  widespread  acceptance 
of  Telegram  Want  Ads  in  this 
market  place.  The  publishers  of 
the  Telegram  have  always  accord¬ 
ed  Classified  Advertising  a  position 
of  great  importance.  This  consid¬ 
eration,  plus  sound,  continuous 
promotion  even  during  the  easy 
selling  period  of  a  few  years  back, 
has  helped  to  make  Toronto 
people  everlastingly  conscious  of 
Telegram  Want  Ads.  We  have 
also  tried  at  all  times  to  make  it 
very,  very  easy  for  people  to  do 
business  with  us.  A  combination 
of  these  factors  has  resulted  in 
our  publishing  a  good  sound  vol¬ 
ume  of  Classified  Advertising  in 
our  newspaper. 

Percentage  Voluntary:  The 
percentage  of  voluntary  varies,  I 
would  say,  but  the  over-all  aver¬ 
age  was  20%  and  will  vary  from 
this  figure  in  some  categories. 

Promotion:  At  present,  we  are 
using  38  radio  spots  each  week 
divided  between  three  stations;  di¬ 
rect  mail  solicitation;  monthly 
letter  to  real  estate  brokers;  section 
page  boxes  daily  featuring  result 
stories;  page  3  promotion  boxes 
75  X  2,  appears  daily;  17  outdoor 
painted  bulletins;  1  illuminated 
spectacular  display,  2  painted  bul¬ 
letins  in  Hamilton,  Ontario — a  city 
approximately  40  miles  away  and 
where  we  maintain  a  classified 
branch  office. 

Training:  Salesguils  —  These 
join  staff  as  voluntary  adtakers, 
receive  four  days  basic  train¬ 
ing  before  going  on  board.  Train¬ 
ing  continued  by  supervisors 
until  proficiency  attained — a  per¬ 
iod  of  approximately  six  months 
of  taking  voluntary  ads  only. 
When  proficiency  attained,  as¬ 
signed  to  a  classification  as  solici¬ 
tor.  • 

Salesmen: — they  have  four 
days  basic  training,  two  days  on 
Phone  Room  monitor,  short  per¬ 
iod  taking  voluntary  ads  in  Phone 
Room,  then  one  week  working 
with  different  salesmen  each  day 
on  diversified  territories  and  classi¬ 
fications  followed  by  a  period  of 
selling  transient  leads  before  being 
assigned  to  regular  territory. 
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Job  Shortage?  That*s 
What  They  Say,  But . 


By  Dwight  Bentel 

About  this  time  each  year  the 
experts  write  pieces  telling  how 
employment  for  June  graduates  is 
wonderful  in  every  field  except 
journalism. 

They  mention  occupations  from 
insect  exterminating  to  dealing 
stud  poker  in  which  employers  are 
screaming  after  graduates  like  sea¬ 
gulls,  but  the  brightness  of  their 
picture  is  always  marred  by  one 
shadow: 

“In  a  few  fields,  such  as  jour¬ 
nalism  and  ornamental  glass  blow¬ 
ing,  employment  is  tight.” 

^  what  do  the  June  journalism 
graduates  do?  They  all  go  out 
and  get  jobs,  and  most  of  them 
pretty  choosey  about  it  too,  and 
the  J -schools  report  they  could 
have  placed  a  lot  more  if  they’d 
had  ’em. 

This  year,  with  so  many  kids 
going  directly  from  commence¬ 
ment  to  military,  there  are  indica¬ 
tions  of  a  considerable  shortage 
of  journalism  grads,  and  some  of 
the  schools  have  been  “sold  out” 
for  weeks.  Nevertheless  the  news¬ 
papers  have  printed  the  usual 
stories,  like  one  recently  distrib¬ 
uted  nation-wide  by  a  wire  serv¬ 
ice; 

“This  year’s  college  senior  ma¬ 
joring  in  engineering,  science,  ac¬ 
counting,  or  production  can  sit 
back  and  relax.  There  are  plenty 
of  good  jobs  waiting  when  he 
graduates  in  June.  But  his  class¬ 
mates  who  want  to  enter  journal¬ 
ism  and  publishing  .  .  .  will  have 
to  get  out  and  scratch.  Jobs  for 
them  are  scarce.” 

That  “get  out  and  scratch”  busi¬ 
ness  burns  up  A.  L.  Higginbotham 
of  the  University  of  Nevada.  He 
says,  “We  have  not  had  a  gradu¬ 
ate  who  had  to  ‘get  out  and 
scratch’  for  a  job  for  at  least  10 
years. 

“During  this  year  we  have  turned 
down  requests  for  graduates  to¬ 
taling  three  times  the  supply.  All 
of  our  available  June  graduates 
have  had  jobs  for  a  long  time  with 
the  exception  of  one  man  who  just 
found  out  that  he  is  now  4-F  and 
he  has  had  two  jobs  offered  him.” 

Many  another  journalism  school 
director  could  make  a  similar  re¬ 
port,  but  apparently  the  people 
who  write  the  June  employment 
stories  don’t  ask  ’em. 

Or  maybe  they’re  anticipating. 
Couple  more  newsprint  price  in¬ 
creases  and  there  won’t  be  any 
jobs  for  journalism  graduates. 

The  newspaper  industry  is  turn- 
■ng  away  from  its  old  slipshod 
hinng  methods,  but  it  still  has  a 


long  way  to  go  to  catch  up.  Per¬ 
sonnel  representatives  from  other 
industries  haunt  college  and  uni¬ 
versity  placement  offices  at  this 
season  hand-picking  young  men 
and  women  for  their  firms. 

iBut  the  visit  of  a  newspaper  em¬ 
ployer’s  representative  to  a  jour¬ 
nalism  school  to  hunt  talent  is  so 
rare  as  to  be  practically  unheard 
of. 

While  the  carefree  old  practice 
of  hiring  the  first  man  who  walks 
in  the  door  when  there’s  a  va¬ 
cancy  has  pretty  well  been  dis¬ 
carded,  few  newspapers  have  an 
aggressive  employment  procedure. 
They  still  select  personnel  from 
those  who  apply  at  the  appro¬ 
priate  time,  and  from  supei^cial 
evidence  of  the  candidate’s  qualifi¬ 
cations. 

Any  newspaper  that  made  a 
practice  of  going  after  the  ablest 
journalism  graduates  from  nearby 
schools  to  fill  their  vacancies,  and 
offered  to  pay  to  hold  them, 
would  before  long  have  a  superl¬ 
ative  staff.  The  top  kids  around 
the  J-schools  are  tops  indeed. 

More  and  more  newspaper  em¬ 
ployers  are  recognizing  the  desir¬ 
ability  of  calling  the  journalism 
schools  when  they  need  a  recruit 
— a  long  step  forward  in  person¬ 
nel  practice.  But  meantime  the 
highly  competitive  major  indus¬ 
tries  are  going  right  onto  the  cam¬ 
puses  after  the  people  they  want. 

Journalism  Kids  Smart  Too 

There  used  to  be  a  saying  at 
this  person’s  alma  mater  that 
“smart  guys  marry  home  eco¬ 
nomics  majors,  and  dumb  ones 
marry  women’s  physical  education 
majors.”  That  was  a  bit  of  free¬ 
wheel  philosophizing  that  prob¬ 
ably  had  a  basis  of  truth,  but  no 
statistical  evidence  to  support  it. 

Dr.  Dael  Wolfe,  psychologist 
and  National  Research  Council 
expert  on  human  resources,  has 
been  more  scientific.  He  has 
studied  27,000  undergraduate  and 
graduate  students,  and  come  up 
with  statistical  evidence  on  bright¬ 
ness  and  dumbness. 

Says  he,  physics  students  tend  to 
be  the  brightest  college  group, 
followed  by  those  in  chemistry, 
mathematics,  and  psychology. 
English  comes  next,  he  says,  phy¬ 
sical  education  majors  are  at  the 
bottom,  and  up  around  the  middle 
come  students  in  the  biological 
sciences,  medicine,  dentistry,  phar¬ 
macy,  history,  sociology,  eco¬ 
nomics. 

Dr.  Wolfe  didn’t  mention  jour¬ 


nalism  students  in  his  report,  so 
this  persistent  seeker-after-enlight¬ 
enment  flung  off  a  letter  air-mail 
to  ask.  Replied  Dr.  Wolfe: 

“We  have  not  yet  analyzed 
enough  data  on  journalism  stu¬ 
dents  to  give  a  very  definitive  an¬ 
swer  to  the  question  of  where  they 
fit  among  other  fields  of  college 
specialization.  At  the  undergradu¬ 
ate  level  we  are  now  in  the  proc¬ 
ess  of  analyzing  a  substantial  sam¬ 
ple  of  recent  recipients  of  bach¬ 
elor’s  degrees.  I  hope  that  in  that 
group  there  will  be  a  sufficient 
number  of  journalism  majors  to 
justify  saying  something  about 
them. 

“So  far,  the  only  thing  I  can 
say  about  journalism  students  is 
that,  on  the  basis  of  the  samples 
analyzed  so  far,  they  look  very 
good.  Specifically,  for  example,  at 
Ohio  State  University  they  are 
one  of  the  top  groups  at  the  bach¬ 
elor’s  level.” 

McDonald  to  Head 
Lamar  State  Jime  1 

Denton,  Tex. — F.  L.  McDon¬ 
ald,  who  has  been  director  of  jour¬ 
nalism  at  Texas  State  College  for 
Women  for  17  years,  will  become 
president  of  L^mar  State  College 
of  Technology  in  Beaumont,  Tex., 
June  1. 

Under  Mr.  McDonald’s  direc¬ 
tion,  TSeW  has  become  the  only 
woman’s  college  with  a  Journal¬ 
ism  Department  accredited  by  the 
American  Council  on  Education 
for  Journalism.  He  has  directed 
publication  of  the  Daily  Lass-O, 
the  only  woman’s  college  daily  in 
the  nation.  Frank  Rigler  will  re¬ 
place  Mr.  McDonald  as  TSCW’s 
director  of  journalism. 

Chamley  Going  to  Italy 

A  University  of  Minnesota  jour¬ 
nalism  professor  next  year  will  be 
Italy's  first  visiting  lecturer  on 
journalism  and  mass  communica¬ 
tions. 

He  is  Prof.  Mitchell  V.  Cham¬ 
ley,  who  has  been  a  member  of 
the  school  of  journalism  faculty 
since  1934.  He  has  been  awarded 
a  Fulbright  lectureship  by  the  De¬ 
partment  of  State  to  teach  from 
November  to  June  at  the  Univer¬ 
sity  of  Florence. 

Seminar  on  Research 

Sidney  S.  Goldish,  research  di¬ 
rector  of  the  Minneapolis  (Minn.) 
Star  and  Tribune  and  supervLsor 
of  the  Minnesota  Poll,  will  con¬ 
duct  a  seminar  in  Advanced  Re¬ 
search  in  Printed  Media  at  the 
University  of  Minnesota  School  of 
Journalism,  June  16  to  July  26. 

Prof.  Merrill  Honored 

Brigham  Young  University’s 
new  chapter  of  Kappa  Tau  Alpha, 
national  journalism  scholarship 
society,  has  been  named  in  honor 
of  the  late  Harrison  R.  Merrill, 
former  member  of  the  board  of 
directors  of  the  Salt  Lake  City 
Deseret  News. 


3  Win  Columbia 
Scholarships  Abroad 

Three  men  were  announced  last 
week  as  winners  of  the  1952  PuU 
itzer  Traveling  Scholarships  at  the- 
Graduate  School  of  Journalism, 
Columbia  University.  Dean  Carl 
W.  Ackerman  said  each  will  re¬ 
ceive  $1,500  to  study  abroad  dur¬ 
ing  the  coming  year. 

The  winners  are  Father  John  B. 
Bremner  of  Brisbane.  Australia;. 
William  C.  Kreger,  at  present  a 
copyreader  on  the  Wall  Street 
Journal  and  formerly  a  reporter 
for  the  Dubuque  (Iowa)  Tele- 
graph  -  Herald,  and  Emerson  E. 
Chapin,  a  former  copyboy  on  the 
New  York  Sun.  Alternates  to  the 
winners  are  James  S.  Keat  and 
George  P.  Bzan  of  New  York 
City,  and  Homer  G.  Starr,  Coun¬ 
cil  Bluffs,  Iowa. 

The  two  winners  of  the  Sackett 
Graduate  Scholarships,  awarded 
for  proficiency  in  courses  on  news¬ 
paper  law,  are  Stanley  Ssimov  of 
Brooklyn,  N.  Y.,  and  William  H. 
Peters,  Jr.,  of  Kansas  City,  Mo. 

■ 

129/594  at  Show 

Dallas  —  The  Dallas  Morning 
News’  fourth  annual  Southwestern 
Sports,  and  Vacation  Show  drew 
129,594  paying  spectators,  topping 
previous  attendance  records.  The 
show  ran  10  days,  April  18  to  27, 
in  the  huge  Automobile  Building 
on  the  State  Fair  of  Texas 
grounds.  Proceeds  went  to  the 
Dallas  Park  Board. 
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Randolph  Reelection 
Spells  ITS  Difficulty 


Hazard  Herald 
In  Business  Again 


Woodruff  Randolph’s  re-election 
as  president  of  the  International 
Typographical  Union  puts  the 
whole  question  of  Teletypcsetter 
operation  to  the  fore  in  news¬ 
paper  contract  negotiations. 

The  union’s  strong  opposition 
to  production  of  type  from  tape 
by  other  than  ITU  members  and 
to  the  use  of  tape  received  from 
outside  shops  arose  belatedly  as 
an  issue  of  the  campaign  from 
which  Mr.  Randolph  has  emerged 
victor  for  his  fifth  consecutive 
term. 

9,000  Vote  Margin 
Unofficial  returns  indicate  Mr. 
Randolph  defeated  C.  G.  Spark¬ 
man  of  Detroit  again,  by  a  margin 
of  about  9,000  votes.  This  is 
•comparable  to  the  “mandate” 
which  members  gave  Mr.  Ran¬ 
dolph  two  years  ago  when  the 
burning  issue  was  the  prosecution 
of  the  union  for  violation  of  the 
Taft-Hartley  Law. 

Mr.  Randolph  went  into  this 
campaign  with  some  phases  of  the 
T-H  matter  pending  before  the 
Supreme  Court  in  a  petition  filed 
by  the  American  Newspaper  Pub¬ 
lishers  Association.  He  also  had 
to  meet  accusations  from  the  In¬ 
dependents  as  to  alleged  failure 
to  account  fully  for  the  millions 
of  dollars  of  union  funds  invested 
in  a  chain  of  daily  newspapers  to 
combat  papers  that  continue  to 
publish  without  union  printers. 

Those  two  issues  dropped  into 
the  background  as  the  election 
neared  and  Mr.  Randolph  and  his 
team-mates  picked  up  the  TTS  ball 
for  new  Progressive  ammunition. 
The  strike  against  the  Rockford 
Newspapers  was  timely  and  the 
settlement  on  the  basis  of  an 
agreeement  that  bars  the  use  of 
taped  feature  material  didn’t  harm 
the  Randolph  forces.  They  carried 
the  big  New  York  local  by  1,600 
votes,  or  500  better  than  they  did 
two  years  ago. 

Mr.  Randolph  has  levelled  his 
guns  on  the  ANPA  which  he 
asserts  “is  anxious  to  weaken  the 
ITU  as  much  as  possible.”  In 
April  he  declared:  “The  union- 
busters  conceive  we  would  be  con¬ 
siderably  weaker  if  all  news  and 
feature  matter  could  be  supplied 
by  tape  instead  of  manual  opera¬ 
tion.” 

‘Big  Battle  Ahead’ 

On  the  eve  of  the  election  he 
warned  ITU  members:  “There  is 
a  big  battle  ahead  and  the  mem¬ 
bers  had  better  be  preparing  them¬ 
selves  to  meet  it.” 

Union  members  have  been  ad¬ 
vised  recently  by  their  president 
that  strikes  are  lawful  to  obtain 
four  specified  clauses  covering 
Teletypesetter  operations.  These 
cover  mutual  agreement  on  terms 
for  use  of  tape,  limitations  on  its 
use  so  as  not  to  displace  compos¬ 


ing  room  workers,  jurisdiction 
over  perforator  operators,  and 
journeyman  wages  for  competent 
Teletypesetter  employes. 

Mr.  Randolph  concluded  his 
pre-election  appeal  with  this  state¬ 
ment:  “Perhaps  the  dream  of 
‘cheap  type’  will  end  when  it  is 
thoroughly  understood  that  we 
have  the  legal  right  to  protect  our 
job  opportunities  and  that  we  will 
do  it.” 

The  ITU  chief  related  that  a 
separate  agreement  with  the 
Boston  Herald-Traveler  has  head¬ 
quarters  approval  as  an  “experi¬ 
ment.”  This  provides  for  a  limit 
of  13  columns  of  AP  tape  news 
daily  on  the  morning  and  evening 
papers.  Agate  baseball  scores  count 
double. 

“It  is  very  likely,”  Mr.  Ran¬ 
dolph  commented,  “that  the  nine 
months  the  Boston  contract  will 
run  will  demonstrate  by  trial  that 
Teletypesetter  operation  is  much 
over-rated.” 


Hazard,  Ky. — The  Hazard  Her¬ 
ald  is  back  in  business — this  time 
as  a  five-column  tabloid. 

The  newspaper  resumed  opera¬ 
tions  May  15,  after  being  closed 
down  since  Oct.  30.  The  paper 
was  shut  down  when  seven  printers 
walked  out.  They  demanded  that 
the  United  Construction  Workers, 
an  affiliate  of  the  United  Mine 
Workers,  be  recognized  as  their 
union. 

Publisher  Fred  Bullard  said  the 
return  of  one  striking  operator 
had  made  possible  the  resumption 
of  limited  operation  on  a  job¬ 
printing  press. 

The  Kentucky  Press  Association 
has  given  the  newspaper  financial 
assistance. 


Press  Union 
Leader  Hails 
Arbitration 


No  Arbitration  Allowed 

Any  clause  that  leads  to  arbi¬ 
tration  of  the  use  of  tape  from 
sources  outside  the  composing 
room  under  contract  will  fail  to 
get  Executive  Council  approval. 
First  Vicepresident  Charles  M. 
Lyon  has  just  advised  the  locals. 

The  language  of  an  “acceptable” 
clause  has  been  proposed  as  fol¬ 
lows:  “If  the  publishers  signatory 
to  this  agreement,  during  the  life 
of  this  agreement  plan  the  use  of 
Teletypesetter  tape  not  perforated 
by  employes  covered  by  and 
under  the  terms  of  this  agreement, 
the  use  of  such  material  will  be 
subject  to  negotiation  between  the 
publisher  and  the  union  and  will 
not  be  used  except  by  mutual 
agreement.” 

The  new  Chicago  contract 
states  that  nothing  therein  shall  be 
construed  as  obligating  either 
party  to  arbitrate  differences  on 
the  question  of  perforated  tape 
from  outside  sources. 

Several  months  back,  officers  of 
ITU  were  stressing  the  wisdom  of 
local  unions  in  establishing  train¬ 
ing  courses  where  members  could 
learn  to  operate  the  tape  machines. 
The  gist  of  current  discussion  ap¬ 
pears  to  be  that  the  TTS  system 
won’t  last  because  it  isn’t  a  true 
cost-saving  method. 

“When  all  costs  are  figured  in 
and  honest  comparisons  made,” 
writes  Second  Vicepresident  Har¬ 
old  H.  Clark,  “some  Teletypesetter 
installations  will  be  removed.  Such 
was  done  by  the  Portland  Oregon- 


same  effort  and  expense  would  be 
devoted  to  supplying  the  manual 
operator  with  a  machine  in  as 
good  condition  as  is  needed  for 
tape  production;  if  the  operator 
would  not  have  to  leave  his  ma¬ 
chine  for  copy;  if  he  had  another 
journeyman  see  that  there  is  metal 
in  the  pot  and  dump  the  type  on 
the  bank. 


Full  endorsement  of  the  arbi¬ 
tration  agreement  in  the  news¬ 
paper  industry  is  given  by  Thomas 
E.  Dunwody,  the  newly-elected 
president  of  the  International 
Printing  Pressmen  and  Assistants’ 
Union,  in  a  message  to  members 
in  the  May  issue  of  the  American 
Pressman. 

Mr.  Dunwody,  who  also  calls 
upon  the  pressmen’s  locals  to 
abide  by  the  Taft-Hartley  Law, 
hails  the  ANPA-IPPAU  agreement 
as  the  oldest  arbitration  agreement 
in  America  and  says  it  has  saved 
many  strikes  and  lockouts  and 
millions  of  dollars. 

“This  machinery  for  the  pre¬ 
vention  of  strikes  and  lockouts,” 
says  Mr.  Dunwody,  “has  been  ex¬ 
tremely  worthwhile  and  success¬ 
ful,  all  of  which  seems  to  indicate 
clearly  the  importance  of  main¬ 
taining  arbitration  at  all  cost. 

“Arbitration  is  more  economical 
than  strikes  or  lockouts  and  far 
more  desirable  from  the  standpoint 
of  good  relations.” 


Trainees  Used 

But  Mr.  Clark  avoids  mention¬ 
ing  that,  in  the  case  of  the  Ore¬ 
gonian’s  decision  to  shelve  tape 
machines  rather  than  create  an  is¬ 
sue,  the  perforator  operators  were 
trainees  drawn  from  the  regular 
composing  room  force.  They  had 
not  yet  reached  the  point  of  min¬ 
imum  competency  spelled  out  in 
some  approved  contracts. 

Cautioning  members  that  the 
main  objective  of  publishers  is  to 
open  the  way  for  an  unlimited 
amount  of  tape,  even  while  giving 
the  union  jurisdiction  over  tape- 
punching,  Mr.  Randolph  insists 
that  the  ITU  wants  to  contract 
to  do  all  composing  room  work — 
“not  just  a  part  of  it  when  the 
employer  cannot  get  it  cheaper 
somewhere  else.” 


“To  make  this  point  clear,”  he 
states  in  a  letter,  “we  might  legally 
contract  to  produce  a  newspaper 
by  all  hand  composition  if  physi¬ 
cally  possible  and  desirable.” 


Governor  Plans 
Welcome  for  ANG 


“When  the  Linotype  operator 
was  given  the  same  consideration 
the  Teletypesetter  was  accorded, 
manual  operation  put  type  on  the 
bank  sooner.” 

Mr.  Clark  suggests  that  a  fair 
comparison  could  be  made  if  the 


Portland,  Ore.  —  Some  400 
newspapermen  and  women  from 
all  parts  of  the  United  States  are 
expected  here  July  7-12  for  the 
American  Newspaper  Guild  con¬ 
vention. 

Governor  Douglas  McKay, 
honorary  convention  chair¬ 
man,  has  pledged  full  support  of 
the  state’s  facilities  in  making  the 
convention  a  memorable  one  for 
the  working  press.  Convention 
hosts  will  be  the  Oregonian  and 
Journal  editorial  and  circulation 
employes  affiliated  with  the  Guild. 


AP  Editors  Dispute 
Tape  Cuts  Local  News 

St.  Louis  —  Claims  that  Tele¬ 
typesetter  wire  operations  will  be  a 
detriment  to  local  news  production 
were  disputed  at  the  annual  meet¬ 
ing  of  the  Missouri  Associated 
Press  members  here  last  week. 

Target  date  for  conversion  of 
the  Missouri  leased  wire  circuit  is 
June  29,  and  some  editors  ex¬ 
pressed  concern  it  would  be  easy 
for  their  staffs  to  fill  their  news¬ 
papers  with  wire  news. 

Carl  Mclntire  of  the  Sedalia 
Democrat,  which  has  been  on  the 
Oklahoma  tape  circuit,  said  he  had 
not  found  that  to  be  true.  Merrill 
Chilcote,  managing  editor  of  the 
St.  Joseph  News-Press  said  a  sur¬ 
vey  he  had  made  brought  replies 
from  90  editors  using  TTS,  and 
only  one  said  it  had  had  an  ad¬ 
verse  effect  on  local  news. 

Frank  King,  AP  General  Ex¬ 
ecutive,  said  one  California  editor 
had  reported  a  saving  of  50  per 
cent  in  the  time  required  to  proc¬ 
ess  copy. 

Winners  of  the  1951  state  news 
coverage  and  protection  contest 
were  announced:  Harold  Slater, 
St.  Joseph  News-Press,  all-around 
news  protection  of  the  AP;  Steve 
Smith,  Joplin  News-Herald,  spot 
news  event;  and  Joe  Cody,  Spring- 
field  Leader  and  Press,  feature 
story. 


Maxwell  in  Phoenix 

Phoenix,  Ariz.  —  G.  T.  Max¬ 
well,  who  won  the  Editor  &  PuB" 
LiSHER  cartoon  award  in  1932 
while  with  the  Rochester  (N.  Y.) 
Democrat  and  Chronicle,  h« 
joined  the  Phoenix  Gazette  as  edi¬ 
torial  cartoonist. 
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Comment  on  Newsprint  Price  Increase 


{Continued  from  Page  9) 

Consequences  of  Cartel 

In  ordinary  circumstances  we 
have  no  quarrel  with  the  basic 
right  of  any  seller  to  price  his 
goods  as  he  sees  fit.  In  the  case 
of  the  newsprint  increase  the  cir¬ 
cumstances  are  not  ordinary.  Cer¬ 
tainly  there  is  strong  circumstan¬ 
tial  evidence  of  collusion  on  the 
part  of  the  sellers,  backed  up  by 
eager  enthusiasm  on  the  part  of 
the  Canadian  government  for 
price-fixing.  The  buyer  in  this 
case  is  denied  these  advantages  so 
that  the  bargaining  powers  of  the 
buyers  and  the  sellers  become 
unequal. 

A  Blind  Policy 

But  no  amount  of  collusion  or 
Canadian  government  support  can 
strengthen  the  newsprint  market 
when  it  becomes  weakened  by  a 
blind,  all-the-traffic-can-bear  pol¬ 
icy.  In  present  cirmustances  this 
price  increase  so  endangers  the 
profit  position  of  all  newspapers 
that  initiative  and  aggressiveness 
for  the  expansion  of  advertising 
and  circulation  give  way  to  the 
struggle  to  cut  desirable  and  pro¬ 
gressive  elements  in  our  opera¬ 
tions  in  the  hope  of  making  ends 
meet. 

A  newsprint  price  •  increase 
at  this  time  stimulates  a  drastic 
retrenchment  program  which  will 
produce  a  constantly  declining 
market  for  newsprint.  In  the  long 
run  this  price  increase  will  bring 
serious  and  permanent  damage  to 
both  buyer  and  seller.  This  has 
so  often  been  one  of  the  unfortu¬ 
nate  consequences  of  the  cartel 
system. 

William  E.  Robinson 
New  York  Herald  Tribune. 

May  Affect  Our  Position 

The  newsprint  increase  simply 
adds  another  whirl  to  the  infla¬ 
tionary  spiral  and  all  newspapers 
will  be  forced  to  meet  the  situa¬ 
tion  realistically.  The  serious 
question  ahead  is  whether  in¬ 
creased  rates  now  so  generally  in 
prospect  both  for  circulation  and 
advertising  may  affect  the  present 
exclusive  position  of  newspapers 
as  the  mass  medium  of  the  coun¬ 
try.  We  are  emphatically  opposed 
to  government  action  of  any  kind. 

Louis  A.  Weil,  Jr. 
Grand  Rapids  (Mich.)  Herald. 

Can't  Absorb  It 

We  feel  that  the  price  increase 
IS  excessive,  if  not  altogether  un¬ 
warranted.  It  adds  a  heavy  bur¬ 
den  to  the  rising  cost  spiral  in 
newspaper  publishing.  Our  plans 
to  meet  its  impact  have  not  been 
completed  but  drastic  steps  will 
pe  required  to  offset  its  effect.  It’s 
impossible,  of  course,  to  absorb 
such  a  heavy  advance  in  cost. 

Edward  H.  Butler 
Buffalo  (N.  Y.)  Evening  News. 


A  Lesson  from  Those  Pups' 
Canadlan  newsprint  manu¬ 
facturers  in  their  greed  are  teach¬ 
ing  American  editors  and  pub¬ 
lishers  the  need  for  putting  every 
newspaper  100  per  cent  behind 
the  conservation  movement,  both 
now  and  permanently,  to  bring 
the  trees  back  on  millions  of 
acres  of  land  good  for  no  other 
purpose  and  thus  to  provide  the 
raw  materials  for  newsprint  for 
ourselves  and  the  world,  in  per¬ 
petuity.  By  the  same  process  we 
shall  be  controlling  floods,  arrest¬ 
ing  soil  erosion,  and  greatly  en¬ 
larging  the  cover  for  our  natural 
game  and  wild  life.  Here’s  a  case 
where  the  highest  kind  of  public 
service  and  the  most  direct  self- 
interest  combine  completely  and 
it  has  taken  those  Canadian  pups 
to  drive  it  home  to  us. 

George  C.  Waldo 
Post  Publishing  Co., 

Bridgeport,  Conn. 

Carrier  Price  to  35c 
For  some  time  we  have  been 
giving  serious  thought  to  raising 
our  carrier  delivery  circulation 
from  30  cents  to  35  cents  per  week 
if  we  received  a  stiff  increase  in 
the  price  of  newsprint  and  now 
that  this  has  been  announced  we 
are  going  to  make  the  raise. 

Harry  A.  Sward 
Moline  (Ill.)  Daily  Dispatch 

No  Government  Matter 
While  disliking  the  idea  of  the 
$10  increase  we  do  not  believe  it 
be  a  matter  in  which  the  United 
States  Government  should  official¬ 
ly  intervene. 

Earl  W.  Stamm 
New  London  (Conn.)  Day 

Lesser  Raise  in  Order 
We  are  inclined  to  sympathize 
with  the  Canadian  newsprint 
manufacturers  as  to  the  necessity 
of  increasing  the  newsprint  price. 
Considering  their  excellent  earn¬ 
ing  record  it  appears  to  me  a 
lesser  advance  in  newsprint  prices 
would  have  satisfactorily  offset 
their  increased  cost  of  operation. 
Inauguration  of  every  possible 
economy  plus  study  of  increased 
advertising  rates  is  receiving  our 
very  serious  consideration. 

Norman  Chandler. 
Los  Angeles  (Calif.)  Times 

Increasing  Ad  Rates 
If  the  full  $10  increase  is  in¬ 
voked  by  our  suppliers  we  im¬ 
mediately  propose  to  increase  ad¬ 
vertising  rates  effective  Sept.  1  or 
Oct.  I  and  take  any  steps  we 
can  to  tighten  up  and  reduce  the 
use  of  newsprint. 

Frank  Daniels, 
Raleigh  (N.  C.)  News 
and  Observer 


Should  Reduce  Usage 
There  is  no  guarantee  that  even 
this  record-breaking  price  of  $126 
will  hold.  The  remedy  appears  to 
lie  in  a  reduction  in  the  use  of 
newsprint.  Herein  appears  to  lie 
the  only  really  good  chance  of  re¬ 
ducing  the  extremely  high  cost  of 
our  basic  material — paper. 

L.  B.  Costello. 
Lewiston  (Me.)  Sun 
and  Journal 

Canadians  Will  Regret  It 
The  latest  price  increase  will 
mean  to  many  newspapers  in  the 
United  States  the  difference  be¬ 
tween  being  in  the  black  and  be¬ 
ing  in  the  red.  It  is  our  confident 
prediction  that  some  newspapers 
will  be  forced  to  discontinue  pub¬ 
lication  or  resort  to  mergers  by 
reason  of  the  Canadians  pushing 
up  the  price.  The  time  has  ar¬ 
rived  when  increased  publishing 
costs  cannot  be  passed  on  to  sub¬ 
scribers  and  advertisers  who  are 
already  suffering  from  a  plethora 


of  increases  as  the  result  of  the 
last  hike.  There  is  nothing  that 
American  publishers  can  do  ex¬ 
cept  to  ask  the  Government  to 
intercede.  To  this,  however,  the 
Dallas  News  is  opposed.  We 
should  ask  no  favors  of  Washing¬ 
ton.  Eventually  the  Canadian  pro¬ 
ducers  w^l  regret  their  own  ac¬ 
tion.  Ted  Dealey. 

Dallas  (Tex.)  News 

Time  for  Substitutes 
The  increase  in  the  price  of 
newsprint  is  convincing  evidence 
that  the  manufacturers  have  little 
or  no  interest  in  the  well-being  of 
their  customers  or  in  maintaining 
good  relations  with  them.  They 
were  so  wrong  this  time  that  they 
might  repeat  again  and  again.  In 
my  opinion  we  should  help  them 
see  the  light  by  reducing  consump¬ 
tion  and  encouraging  the  develop¬ 
ment  of  substitutes  such  as  ba¬ 
gasse. 

Ralph  Nicholson. 
Charlotte  (N.  C.)  Observer 


A  Canadian  Viewpoint 


{Part  of  an  editorial  in  the 
Toronto  Globe  and  Mail.) 

Defense  Production  Minister 
Howe  is  to  be  commended  for  his 
response  to  protests  from  the 
United  States  over  the  $10  increase 
in  the  export  price  of  Canadian 
newsprint.  He  has  flatly  told  U.  S. 
publishers  and  politicians  that  the 
Canadian  Government  will  not 
intervene.  Accordingly,  the  price 
of  Canada’s  newsprint,  at  New 
York,  will  rise  to  $126  per  ton. 
The  basic  domestic  price  will  re¬ 
main  at  $112. 

But  $112  is  not  the  actual  price 
paid  for  newsprint  by  Canadian 
newspapers.  To  it  is  added  the 
Dominion  Government’s  10  per 
cent  sales  tax,  which  brings  the 
price  to  $123.20.  Because  of  this 
sales  tax,  Canadian  publishers 
have  for  years  been  paying  more 
for  their  newsprint  than  American 
publishers.  Even  with  the  new 
price  schedule,  and  its  apparent 
$14  differential,  the  Canadian  price 
will  be ’only  $2.80  less  than  the 
American.  In  the  presence  of 
these  facts  threats  of  reprisals  by 
the  U.  S.  are  mere  childishness. 

This  newspaper  has  no  brief  for 
the  Canadian  newsprint  industry. 
We  do  not  enjoy  paying  $123.20 
for  our  newsprint.  But  that  is 
what  we  have  paid  for  the  last 
year — during  which  the  New  York 
price  was  $116 — and  that  is  what 
we  must  continue  to  pay.  It  is 
not  an  easy  task  for  us,  or  for 
anybody  else,  to  publish  a  five- 
cent  paper  while  newsprint,  labor 
and  other  costs  are  steadily  rising; 
nor  do  we  see  any  prospect  of  re¬ 
lief.  But  it  can  be,  and  is  being, 
done. 

The  same  thing  applies  to  the 
American  newspaper  industry.  Ac¬ 
knowledging  the  fact  that  U.  S. 


publishers  must  now  pay  a  fraction 
more  for  newsprint  than  Canadian 
papers,  that  is  not  likely  to  throw 
them  out  of  business.  These  same 
U.  S.  publishers  for  years  have 
been  complaining  about  the  short¬ 
age  of  supply.  Many  have  been 
buying  a  percentage  of  their  news¬ 
print  on  the  grey  and  black  mar¬ 
kets,  paying  to  $250  a  ton  and 
more  for  it.  They  only  did  so 
because  they  found  it  profitable  to 
put  out  papers  of  64  and  72-pages 
— even  with  circulations  as  low  as 
25,000.  They  are  still  doing  it. 
The  question  is;  Do  they  need  to? 
Does  it  require  that  many  pages 
fairly  to  present  the  news? 

Unpalatable  as  it  may  be  to  the 
U.  S.  publisher,  the  new  increase 
may  have  the  beneficial  effect  of 
compelling  him  to  look  at  his  own 
industry.  Perhaps  the  time  has 
come  when  he  should  ask  himself 
whether  he  is  charging  enough  for 
the  service  and  value  he  sells. 
The  consumption  of  newsprint  by 
U.  S.  papers  could,  we  suggest,  be 
excessive  because  of  the  exces¬ 
sively  low  price  they  charge  for 
their  advertising  space. 

For  the  other  side  of  the  pic¬ 
ture  we  may  look  overseas,  where 
newspapers  with  the  fewest  pages, 
the  smallest  linage  of  advertising, 
and  the  highest  newsprint  costs  in 
the  world,  have  the  best  earnings. 
In  Great  Britain,  the  advertiser 
does  not  have  space  virtually  given 
to  him.  He  is  forced  to  pay  his 
way. 

The  U.  S..  in  any  event,  is 
scarcely  in  a  position  to  complain 
about  inflated  prices.  The  in¬ 
creases  in  the  price  of  Canadian 
newsprint  since  the  war  are  part 
and  parcel  of  an  inflationary 
process  to  which  the  U.  S.  has 
been  the  largest  contributor. 


editor  &  PUBLISHER  lor  May  31.  1952 
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Fulton  Oursler 
Dies;  Features 
Will  Continue 

Fulton  Oursler,  59,  senior  editor 
of  the  Reader’s  Digest  and  author 
of  inspirational  books  and  articles 
widely  syndicated  in  newspapers, 
died  in  his  New  York  apartment 
May  25. 

His  “The  Greatest  Story  Ever 
Told,”  published  in  1949,  and  the 
more  recent  “The  Greatest  Book 
Ever  Written,”  were  distributed  by 
King  Features  Syndicate  to  news¬ 
papers  across  the  country,  and 
were  frequently  published  on  front 
pages.  Mr.  Oursler  also  wrote 
“Modern  Parables,”  a  weekly  col¬ 
umn,  for  the  Register  and  Tribune 
Syndicate. 

Mr.  Oursler  began  his  career  in 
1910  as  a  reporter  for  the  Balti¬ 
more  (Md.)  American.  From 
1912  to  1918  he  wrote  music  and 
drama  criticism,  then  turned  to  a 
prolific  career  as  author  of  short 
stories,  novels  and  non-fiction 
books.  He  became  editor-in-chief 
of  the  Metropolitan  Magazine  in 
1923. 

From  1931  to  1942  Mr.  Oursler 
was  editor  of  Liberty  Magazine, 
and  after  1941  he  held  the  title 
of  vicepresident  and  editorial  di¬ 
rector  of  the  MacFadden  Publica¬ 
tions.  He  became  senior  editor  of 
the  Reader’s  Digest  in  1944. 

The  Register  and  Tribune  Syn¬ 
dicate  announced  this  week  that 
Mr.  Oursler  had  prepared  in  ad¬ 
vance  enough  “Modern  Parables” 
columns  to  run  through  the  first 
week  of  August.  In  addition,  Mr. 
Oursler’s  library  contains  a  num¬ 
ber  of  story  notes  which  will  be 
edited  by  Mrs.  Oursler,  a  well- 
known  writer  in  her  own  right, 
and  will  be  offered  as  a  substitute 
feature. 

KFS  said  Mr.  Oursler’s  “A 
Child’s  Life  of  Jesus,”  illustrated, 
would  be  released  at  Christmas¬ 
time  and  plans  have  been  made 
to  syndicate  his  unfinished  book, 
“The  Greatest  Faith  Ever  Known,” 
which  his  daughter  will  complete. 

#t)ituarp 


John  M.  Collins,  61,  editor  of 
the  Weekly  Star  Farmer  of  Kan¬ 
sas  City,  Mo.,  May  22. 

*  *  « 

F.  Porter  Caruthers,  62,  for¬ 
mer  advertising  manager  of  the 
New  York  Tribune,  the  New  York 
Evening  Post  and  the  Saturday 
supplement  of  the  Hearst  News¬ 
papers,  and  later  assistant  busi¬ 
ness  manager,  sales  promotion 
manager,  circulation  manager  and 
local  advertising  manager  of  the 
New  York  Herald  Tribune,  May 
25. 

4c  % 

Miss  Emma  Loving,  77  society 
editor  of  the  Louisville  (Ky.) 
Courier-Journal  and  Times  for  28 
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ANNOUNCEMENTS 


OAL.Il'X)lLNIA  NEWSPAPERS 
DAILY  capitul  ttain  opportunity.  $75, ■ 
000  down.  Growing  oity. 

WEEKLY  soon  ready  for  daily,  iio- 
lated,  prosperous,  exclusive.  $25,000 
down.  This  is  unusual  opportunity. 

■EXCLUSIVE  S.  Cal.  weekly,  modern 
pktnt.  growing  area.  Fine  climate. 
$60,000.  $20,000  d-own  includes  ac¬ 
counts  receivable. 


weekly,  Lenoir  City  (Tenn.)  *  ♦  ♦ 

News,  May  24.  Floyd  Anson  Fessler,  Sr.,  59, 

*  *  *  an  assistant  feature  editor  of  the 

Harold  G.  Daniels,  78,  senior  Seattle  (Wash.)  Times  and  long- 

correspondent  of  the  Times  of  time  newspaperman.  May  19. 
London  and  dean  of  the  foreign  *  ♦  * 

press  corps  in  Geneva,  Switzer-  William  F.  Allen,  65,  until  re¬ 
land,  May  23.  cently  editor  of  the  weekly,  Gar- 

*  *  *  jffi  Grove  (Calif.)  News  and  for- 

JosEPH  A.  Evans,  55,  publisher  merly  of  the  Santa  Ana  (Calif.) 

of  the  Saddle  River  Township  Register,  St.  Louis  (Mo.)  Post- 

(N.  J.)  News-Dispatch,  May  23.  Dispatch  and  Phoenix  (Ariz.)  Re- 

*  *  *  publican-Gazette,  May  22. 

Joseph  P.  Carling,  41,  a  copy-  ♦  *  ♦ 

reader  recently  employed  by  the  Jack  Henson  Shirley,  57, 

Portland  (Ore.)  Journal,  May  21.  courthouse  reporter  for  the  Cal- 
He  was  formerly  with  the  Chicago  gary  (Alta.)  Herald  and  veteran 
office  of  Western  Newspaper  Western  Canadian  newspaperman. 
Union.  recently. 


ISA.N  JtXAQUIN  valley  exclusive  week¬ 
ly,  exceptional  plant,  concrete  buUl. 
ing.  large  home,  $20.0U0  down  and 
$300  month.  J.  .\.  Snyder.  Newspaper 
Hroker,  3570  Frances  Ave.,  Venice, 
Oalifornia. 


0bl/>BAl>0  weekly  newspaper  gross. 
ing  $21,000,  expenses  $15,000.  County 
seat  town  of  2,100.  Can  be  handled 
with  $12,500  down,  suitable  terms  on 
balance.  Publisher,  not  a  printer,  em¬ 
ploys  one  printer  and  an  apprentice. 
Property  recently  appraised  at  $42,. 
000.  Write  for  Mrticulars  and  sample 
copies.  HAY  BROS.,  Newspaper  Bro- 
kers,  Binghamton,  N.  Y. _ 


EXCLUSIVE  WEEKLY  Newspaper 
Property  in  area  of  29,000.  Eqnipment 
appraisal  $47,500.  Three  Mnos,  Comet, 
Ludlow,  Vertical,  0  &  P  Rice,  strip- 
caster  etc.  Eastern  industrial  ares. 
I'OOl  gross  $64,000.  Immediate  sale 
for  half.  Box  2041.  Editor  &  Publisher. 


QUOTES  ’N  COMMENTS 
"Best  of  any  medium  I  use.” 

ARTHUR  r.  STYPES 
San  Francisco,  California 

RATES— consecutive  insertions — 3  line  minimum. 

SITUATIONS  WANTED  AIX  OTHER  CLASSIFICATIONS 

Insertions  Line  Rate  Insertions  Line  Rate 

1  $-55  1  $1.00 


NEBRASKA  COUNTY  SEAT  EXCLU¬ 
SIVE  weekly,  small  but  top  earner; 
priced  at  $9,000,  half  cash  down — 
less  to  experienced  operator.  Bailey- 
Krehbiel  Newspaper  ^rvice,  Box  88. 
Norton.  Kansas. _ 


NORTHWEST  WEEKLY,  Established 
over  50  years.  Well  equipped.  Gross 
about  $38,000.  One  of  tbe  6nest  pa¬ 
pers  around.  $20,000  handles.  Jack  L. 
Stoll  &  Associates.  4958  Melrose  Ave., 
Los  Angeles  29.  California. 

Publications  Wanted 

BXOLUBIVE  WEEKLY  NEWSPAPER 
with  or  without  plant.  Ready  and 
able  to  act  now.  Give  details  in  nrst 
letter.  Box  2034,  Editor  A  Publisher. 

ALL  OB  PART,  profitable  small  daily. 
Box  95,  Nowata,  Oklahoma,  bank  ref- 


4  and  over 


Situation  Wanted  Ads  payable  Inquire  for  26  and  62  time  rates, 
in  advance.  Charge  Orders  Accepted. 

Add  15c  for  Box  Service 


ADVKRTIKINO  AOENOIES  charged  at  our  National  Classified  rate 
less  commission.  (Inquire  for  rates.  1 


erence,  experienced, 


Count  .30  units  per  line  (add  1  line  for  Box  inform-ation) .  No 
abbreviations.  Replies  mailed  daily.  Box  holders'  identities  held  in 
strictest  confidence.  Deadline  Wednesday  at  2  P.M.  (After  Last  Mail). 


PRACTICAL  NEWSPAPERMAN,  ex¬ 
perienced  in  all  fields,  financially  re¬ 
sponsible,  seeks  small  daily  preferably 
in  Eastern  St-ates.  Box  2123,  Editor  i 
Publisher. 

Fillers — Items  Wanted 


EDITOR  &  PUBLISHER  reserves  the  right  to  edit  all  copy 


Editor '&  Publisher  Classified  Dept* 
Times  Tower,  New  York  36a  N.  Y,  BRyant  9-3052 


WILL  REPRINT  brief,  fresh  humor 
items  from  trade  publications  sn# 
newspapers.  We’ll  credit  the  source 
and  pay  5t  a  word.  Send  clippings  to 
Filler  Dept.  Magazine  Digest.  545 
Fifth  Ave.,  New  York  17,  New  York. 


ANNOUNCEMENTS 


ANNOUNCEMENTS 


Syndicates — Features 


Newspaper  Brokers 


_ Newspaper  Brokers _ 

FOR  31  YEARS— Wo  have  dealt  in 
nothing  hnt  newspapers.  Nation  wide. 
Honest  service  to  both  buyer  and 
seller. 

LEN  FEIGHNER  AGENCY 
Box  192  Mt.  Pleasant,  Michigan 

_ Newspaper  Appraisers _ 

Appraisers — Liquidators 
PRINTORAPT  REPRESENTATIVES 
277  Broad'wsy,  New  York  7,  N.  Y. 
Publishing  and  Printing  Plants 
STANDARD  APPRAISAL  00. 

6  Church  Street 

_ New  York.  N.  Y. _ 


TO  ALL  EDITORS  h  PDBLISHEB8 

WHETHER  you  publish  in  a  largs 
city  or  small  town  .  .  .  your  loealW 
derives  revenue  from  the  •*’'onantlw 
or  associated  industries.  ARE  YOU 
DEVELOPING  YOUR  POTENTIALS 
FROM  THESE  FIELDS  111 

WE  OFFER  a  weekly  (oftener  if  4s- 
sired)  Aviation  column  that  Inclnon 
both  general  news  AND  .  .  .  local  ns« 
of  yonr  area.  Also  feature  articles 
when  requested. 

USE  THIS  AS  A  METHOD  OF  OAW- 
ING  AVIATION  ADVERTISING  AND 
SUPPORT.  Practically  everyone  It 
minded  today. 

For  further  information  please  contact 
Box  1600,  Editor  A  Publisher. 


OWN  A  NEWSPAPER 
ON  Pacific  Ooaat  where  business  and 
climate  are  good  I 

J.  R.  OABBERT 

3937  Orange,  Riverside,  Oalit. 


CONFIDENTIAL  INFORMATION 
Daily  Newspaper  Propertiei 
W.  H.  Glover  Co.,  Ventura,  Oalifornia. 


MID-WEST  NEWSPAPERS 
Herman  H.  Koch 
2610  Nebraska  St. 


Sioux  City.  Iowa 


MAY  BROTHERS,  Binghamton,  N.  T. 
Established  1914.  Newspapers  bought 
and  sold  without  publicity. _ 


BEN  SHULMAN  ASSOCIATES 

500  Fifth  Avenue,  New  York  18.  N.  Y. 


DAILIES  OR  WEEKLIES 
Ray  E.  Mohler  A  Asaociatee 
Boston  Bldg. _ Denver.  Colo. 


NEWSPAPER  VALUATIONS 
Tax  and  all  other  purposes. 

A.  S.  VAN  BENTHUT8EN 
Ocean  Avenue,  Brooklyn,  N.  Y, 
NEWSPAPER  APPRAISALS 
MAY  BROTHERS 
Binghamton,  New  York 


FOR  better  newspaper  propertiea. 
Good  selection  dailies,  weeklies. 

ODETT  A  ODETT,  Brokers 
P.  O.  Box  527,  San  Fernando.  Oalif. 


•k-k  LET  ME  help  you  find  a  sound 
property  in  the  west.  Arthur  W. 
Stypes,  625  Market  St.,  San  Francisco 
5,  California. 


Newspaper  Counselors 


GOOD  Middle  West  papers  sold  right. 
No  other  kind  handled.  Larry  Towe 
Agency,  1807  South  Shore,  Holland. 
Michigan. 


Selling  !  — Buying  I  — Hiring  I  — 
Ton  can  depend  on  these  columns 
to  help  you — 1 1 


PINA.\CING,  consolidations,  sales,  ap- 
praisals.  studies,  public  relations,  in¬ 
vestigations.  P.  T.  Hines.  Publishers 
Service,  Box  3132,  Greensboro,  N.  C. 


ANNOUNCEMENTS 


Books 


BOOKAj  FOU'NDI  Any,  author,  any 
lubirct.  iFast  service,  bowest  prices. 
Bend  wants — no  obliKation. 

International  ^okiinders. 

Box  3003,  EP,  Beverly  Hills,  Oslif. 


WEEKLY  NEWSPAPER 

METROPOLITAN  AREA 
PARTNERSHIP  OPPORTUNITY 
$36,000  gross  yearly.  10,000  circula¬ 
tion  per  issue.  Growing  community. 
Profitable  operation.  Real  chance  for 
young  man  with  journalism  or  adver¬ 
tising  experience.  $10,000  cash  necea- 
■ary. 

DAVID  JARET  CO. 

Established  Over  29  Years 
l&O  Montague  St.,  B'klyn.,  UL  2-5600 

PromotloB  Senrices 

SOAP-BOX  DERBY — Starting  Ramp, 
like  new,  picture  and  specmcationa 
available.  Reasonably  priced.  Phone 
S951  Lancaster,  or  write  C.  B.  Sla- 
bach,  Lancaster  Newspapers,  8  W, 
King  St.,  Lancaster,  Pa. 


ran  convert  ideas  from  the 
Jay-Bee  Newspaper  Aids  into 
more  advertising  revenue — 
especially  during  dull  months. 

Special  introductory  offer: 

Full  year’s  service,  $10 
Summer  and  Fall  Issues,  $6 
Summer  issue  (just  released) 
only,  $4.  Send  your  check  today 


J.AY  BEE  NEIVISPAPER  AIDS 
(Backed  by  30  years’  etqperience) 
Spring  Park,  Minnesota 


OFFICIAL  INSIGNIA  MATS  TO 
BOOST  YOUR  AUTO  LINAGE  1 

GET  greater  local  or  Olaaaifled  auto- 
Botive  linage  bjr  having  offlcial  tales 
and  service  insignia  of  all  principal 
car-makers  on  hand. 

BET  of  391  mats  includes  both  line 
and  halftone  reproductions  in  several 
siies.  Sharp,  clean  and  clear.  An  in¬ 
valuable  asset  whether  used  in  Olaasi- 
fied  or  Display. 

ALL  391  mats  plus  2  proofbookt  yours 
mr  only  $25  it  there’s  no  Howard 
Parish  client  in  your  city.  Or  sub¬ 
scribe  to  Tested  Want  Ad  Gelling 
Plans  with  the  May  release,  which  in¬ 
cludes  this  valuable  automotive  mat 
collection.  Order  today, 

HOWARD  PARISH 
Tested  Want  Ad  Selling  Plant 
Box  126  NW.  Branch,  Miami  47.  Fla. 

_ Wanted  to  Buy _ 

Cash  for  Due  Bills 

Hotels,  RR,  Airlines,  Ships,  ete. 

G.  Firestone,  1440  Broadway,  N.  T.  O. 


ANNOUNCEMENTS  I  MACHINERY  and  SUPPLIES 


Press  Engineers 


LOYAL  S.  DIXON  CO.  newspr^t  available 

N:^Sd‘APER  PREiSS  ERBCfTORB  EDITOR  &  PUBLISHER 

Dismantling — Moving— Erecting  _ 

Newspaper  Conveyor  Installatiosa  NEWSPRINT  paper  in  sheeU  and 

rolls.  Very  fast  delivery  at  lowest 
11164  Saticoy  St.  Sun  VaJley.  Oalif.  prices.  Box  1417,  Editor  A  Publisher. 
_ SUnset  1-4575 _  1 _ 

Cline  Svatema  ^ervieeA  N E W  SP RINT  W  ANTED 

ALB^T  L  PE-TE^ON 

Registered  Professional  Engineer  Print  Papers.  AL<tonquin  4-8729,  N.Y. 

References  Furnished  i-^r* 

5723  W.  Superior,  Chicago  44,  Ill.  FOR  LOW  PRICE 

„  .  .  ^  ^  :  Z  ~  AND  finest  quality  newsprint.  Call 

Maintenance.  Settee,  Repaini  ErecUon  East  West  Trading  Corporation.  79 

-  SAM  8.  PUN’TOLILLO  Wall  Street.  New  York  K  New  York 


811  Lincoln  Avenne,  Lyndhurst,  N.  J. 
-SPBOIALIZINO  in  Dnplez  and 
Goss  Flat-Bed  Webe 

E.  P.  WALLMAN  A  CO. 
MachinUte,  Movers,  Erectors,  Repairs, 
Maintenance,  Erections,  sll  types  of 
presses.  Coast  to  Coast. 

Tel.  3-4164,  ^5  N.  (^urch  Street 
Rockford,  Illinois 

CENTRE-AMMON  CO.,  Inc. 

(Div.  of  Centre  Tmeking  Co.,  Ine.) 
Machinists  —  Riggers  —  Hsnling 
For  the  Allied  Printing  Trades. 

Dismantling  •  Moving  -  Erecting 
Single  Machines  or  Entire  Plante. 
LOCAL  AND  LONG  DISTANCE 

575  Washington  St.,  N.  Y.  14.  N.  T. 
PHGNE  WATKINS  4-2010 


Wall  Street,  New  York  5,  New  York. 
HAnover  2-0165. _ 

STANDARD  NEWSPRINT.  Rolls  — 
sheets.  All  alsea.  All  types  printing 
papers.  Have  35",  5214’’,  70*.  80* 
diameter.  Box  158,  Editor  A  Pubtlsher. 

CANADIAN  Newsprint,  original  min 
shipment,  any  aise  rolls,  carload  Iota  at 
ntrB'otive  prices.  June  shipment  and 
continuous  bookings.  Inquiries  invited. 
Canadian  Newsprint  Supply  Co..  Al¬ 
fred  Horn,  18  East  41  St.  New  York. 
N.  Y,  Tel.:  ORegon  9-3870. _ 

AMERICAN 

STANDARD  NEWSPRINT 

For  fvale 

ST>ot  Tonnage 
Good  Quality 

.  Direct  Mill  'Shirxnienta  at  reasonable  | 
I  prices.  Xo  Broker  involved.  Box  2130.  | 
Editor  k  Publisher. 

1  _ Office  Equipment _ 

FOR  SALE 

BURROUGHS  BOOKKEEPING  MA¬ 
CHINE  especially  set  up  for  newspa¬ 
per  line  rate  operations.  Kept  in  good 
condition  under  maintenance  contract. 
Priced  to  sell  at  a  sacrifice.  Box  2018, 
Editor  &  Publisher. 

Prew  Room 


MACHINERY  and  SUPPf.lES  Editor  &  Publisher. 

- '"■’’‘"^^'2 -  - oiiic.  Eoriiw... - 

ROUTE  BOOK  COVERS  - - 

NEWSPAPER  FILES  FOR  SALE 

Fit  any  sixe  newspaper  BURROUGHS  BOOKKEEPING  MA- 

Mannfactnred  by  CHINE  especially  set  up  for  newepa- 

HAARVIO  LOOSE  LEAP  DEVICES  per  tine  rate  operations.  Kept  in  good 
1822  N.  Kedvalo  Ave..  Chicago  89.  Ill.  condition  under  maintenance  contract. 

- rl  if-r»  ifn'a  kl  Priced  to  sell  at  a  sacrifice.  Box  2018. 

SHERIDAN  Editor  &  Publisher. 

PERFECT  BINDER  Pyeae  Room 

Size  4"  X  5'  to  9"  x  12' 

Thickneaa  4^*  to  2)4'  HOE 

ROBERTSON  HRO'THF.RS  INC.  5  UNIT  PRESS 

438  Pearl  St..  New  York  38.  WO  2-1276 

_  LENGTH  cut-off  23-9/16* 

Composing  Room  5 — 1^6  PAGE_  Balcony  _  type  _  nnita 

"  ■  Rubber  Rollers.  Ink  Pumps 

I  Ik.  i^-rwof-r-  Substructure  with  Roll  Stands 

LINOTYPES  2 — C-H-Conveyors.  1  double  Folder 

82-31  -  30-27  -  22  -  14  -  8  -  5  2 — AC  Motor  Drives  Full  Automatic 

For  further  information  write 

G  h"^?!^oI£^^cbx  JOHN  GRIFFITHS  CO.,  Inc. 

11  West  42nd  St..  New  York  36.  N.  T. 

Either  reconditioned,  “ss  Is”,  or  ; _ t 

Rebuilt  -  Guaranteed,  as  desired.  DUPLEX  and  Goss  flatbed  presses. 
Dr”ki  f* I  1111  k  i  A  k I  A  ATPC  Coinplpte  in  every  detsiK  XTneondition* 

BEN  SHULMAN  ASSOCIATES  slly  (rusranteed. 


500  Fifth  Avenue,  Ne^w  York  36,  X.  Y. 


SAM  S.  PtrNTOLTLLO 
311  Lincoln  Ave.*  Lyndhurst.  N.  J. 


LINOTTraS  and  Intertypee,  Models  .  . 

fi.  ®’  ^t’l  B—o— OSM  6  UNIT  HOE  PRESS 

thoroughly  rebuilt,  alao  many  good 
uaed  machinea  available  attractively 

priced.  Eight  page  Goaa  Oomat.  North-  type  21 H 

em  Machine  Worka,  828  North  Fourth  rubber  i 

St..  Philadelphia  6.  Pennaylvania.  ? Available  imn 


MODEL  8  LINOTYPE,  improved  with 
„  ^  3  McNamara  mag  f'amea,  gaa  mouo- 

melt  pot.  or  electric  pot,  $3,250,  terma. 

national  PRINTING  EQUIPMENT  St  “"New  ’^r'k‘l7*  N  T 

Oo..  Printing  Machinery,  DiamanWed  ???  E._45th_8t..  New  York  17.  N..Y. 

^oved— erected.  Ridgewood.  New  NINETY  PER  CENT  of  North  Carolina 


VBR’nCAL  typo  21 H*  ent-off.  2 
double  folders,  robber  rollers:  serial 
No.  2594.  Available  immedietely.  Can 
be  divided. 


BEN  SHULMAN  ASSOCIATES 

500  Fifth  Avenue.  New  York  36.  N.  Y. 


MACHINERY  and  SUPPLIES 


Preas  Room 


scon 

4  UNIT  PRESS 

22  K*  cut-off,  doable  folder,  roller 
bearings,  steel  cyMndera. 

BEN  SHULMAN  ASSOCIATES 

500  Fifth  Avenue.  New  York  36,  N.  Y. 


FOR  SALE  —  24-PAGE  Pre-Speed 
King.Walter  Scott  Press  and  atereo- 
type  equipment  except  mat  dryer,  5- 
ststion,  G.E.  press  drive  and  controL 
35  h.p.  motor.  Rubber  rollers  except¬ 
ing  for  doctors.  Color  fountain.  PrinU 
multiples  of  two  to  20  pages.  This 
press  is  in  wonderful  condition.  On  it 
was  printed  the  first  place  winner  in 
the  five  to  ten  thousand  class  in  the 
lOifiil  McDill  School  of  Journalism  con¬ 
test  conducted  annually  by  Inland 
Daily  Press  Association.  Can  be  aeen 
in  operation  on  our  floor  until  late  this 
year.  To  be  replaced  by  new  press  in 
new  building  just  being  started.  Price 
and  terms  on  request.  News-Herald, 
MarahfleM,  Wisconsin. 

24-PAGE  TUBULAR 

TWO-to-One  model  with  stereotype 
equipment.  $30,000  cash. 

GEORGE  C.  OXFORD 

Box  903  Boise.  Idaho 

DUPLEX  Flat  bed  press — 8  page,  com¬ 
plete  with  motor,  equipped  with  vari¬ 
able  speed  and  accessories.  2  way 
printer,  will  do  tabloiid  work.  New 
style  fountain.  Can  be  demonstrated. 
No  dealers.  Box  2026,  Editor  &  Pub¬ 
lisher^ _ _ 

MODEL  AB  Duplex  flat  bed  press. 

HOE  24  Page  single  width  14  lold. 

ROTOGRAVURE  PRESS  24  page 
TAB.  with  complete  accesaoriei. 

BEN  SHULMAN  ASSOCIATES 

500  Fifth  Avenue,  New  York  36,  N.  Y. 

FOR  SALE — Goss  Comet  newspaper 
press  with  motor  and  20  page  aiie 
chases  and  one  double  spread  chase, 
extra  rollera,  paper  dollie.  Just  over¬ 
hauled  by  factory  machinist.  Available 
Aug.  1  to  15.  Priced  $8,000  dismantled 
by  factory  man  ready  to  ship.  To  make 
way  for  faster  press.  The  Western 
Star,  Lebanon,  Ohio. _ 

HOE  32  PAGE  ROTARY  PRESS 
COLOR  deck,  reversible  cylinders, 
double  newspaper  folder,  54  page  mml 
folder,  length  cut-off  22%".  7/16 

plates,  metal  furnace,  casting  box,  and 
plate  finisher.  _ 

JOHN  GRIFFITHS  CO..  INC. 

11  West  42nd  St.,  New  York  36.  N.  Y. 

100  HP  Westinghouse  motor  type  CW 
induction  with  complete  controls.  Also 
extra  magnetic  brake.  Excellent  Chti- 
dition.  This  motor  was  replaced  be¬ 
cause  additional  units  were  added  to 
press  and  150  HP  motor  was  neces¬ 
sary.  If  interested  write  Business 
Manager.  Grand  Rapids  Herald.  Grand 
Rapids.  Michigan. 


Jersey.  RI  0-4»52!  ‘  daily"  newspapers  are  using  L.  &  B.  | 

HAuSnISTS  —  Dismantling,  moving.  Heavy  Duty  l^ewspaper  Turtles  They 
asasmblin*  ®re  sold  all  over  the  United  States. 

The  nriee  $68.50  to  $79i60.  The  qnal- 


lUnsira  inalnt.n..e.  jLiiim'  The  price  $68.50  to  $79/60.  The  qnal- 

«jairs.  maintenance,  service  nation-  ^uer  on  the  market.  Write 

I /-Norki-T  rtnikixiki/'  lor  circular  giving  complete  informa- 

LUKhNZ  PRINTING  Uon.  L.  &  B.  Sales  Company,  Box 

MACHINE  CO..  INC,  seo.  Elkln,  North  Carolina. _ 

••2® — *1  8t.,  Long  Island  City  I.  N.T.  LINOTYPE  and  Lndlow  Mats  for  Sale 
G’nUwell  6-0098-0099  — 8  and  11  point  Exeolaior;  12  point 

■ - —  Century;  18  and  24  Bodoni  Bold.  Pull 

MASON  MOOPPTPAOY  Inr  aeries  Ludlow  Csslon  Light  and  Italic. 
dV,.  .  Inc.  description,  prices  and 

rrintinq  Press  Enqineers  proofs.  Messenger  Pnbliehing  Co.,  May- 

Machinists  and  Movers  k.  i.-; - T~I1 — 

W.U  rMT  i  PI  1  n  I  r  SALE — i  MulHface  perforators, 

^eo,  Gitset,  Plat  Bed  experts  aU  latest  attachments.  Good  condition, 
ne  will  move,  eraet  or  repair  praaaae  Replaced  by  Standard  ^  perforators. 


Standard  perforators 


USED  i 

GOSS-DUPLEX  1 

PRESSES 

Excallent  Selection  I 

Semi-eylindrical 
’Tnbnlar,  Flat  Bed  Presses 

THE  GOSS 
PRINTING  PRESS  CO. 

1535  G.  Paulina  Street 
Ohieago  8.  TlUnois 

OLINE-WESTINGHdUSE  Press  Con- 
trol  ayatem,  30/3  horsepower  motor. 


i  3  UNIT  HOE 

I  2244*.  Reels,  tensions,  pasters,  color 
I  fonntain,  rubber  rollera,  complete 
!  stereotype  equipment. 

I  BEN  SHULMAN  ASSOCIATES 

500  Fifth  Avenne,  New  York  36.  N.  Y. 

.VB  DUPLEX  press — recently  rebuilt. 
8  page  standard — 16  page  tabloid. 
Variable  speed  motor  and  accessories. 
Can  be  seen  running.  No  dealers.  Pitt- 
atou  Pu'blisihing  Co.,  Kehoe  Building, 
Pittston,  Pennsylvania. 


ANYWHERE  Price  $1,800  ewch  including  1  8  Pt.  Used  8  years.  Avwilable  August  Itt, 

*•  Bast  4th  8t..  New  York  >.  N.  T.  Regal  counting  magazine.  Contact  Eve-  1952.  The  Snn-Jonmal,  New  Bern. 
Phone  ePring  7-1740  ^  ning  Outlook,  Santa  Monica.  California.  I  North  Carolina. 

EDITOR  &  PUBLISHER  for  May  31,  1952 


GOSS  FLAT  PAGE  Size  Shaver  and 
Holder,  Ostrander  INill  Page  Flat 
Router,  R.  Hoe  Curved  Plate  Router 
23-9/16*,  AC  Motors.  Telegraph-Her¬ 
ald,  Dubuque,  Iowa. 
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MACHINERY  and  SUPPLIES 


_ _ Stereotype 


EXCELLENT  STEREO  EQUIPMENT 

Color  Plate  Preregister  machine 
Automatic  Autoplates 
Junior  Autoplates 
Autoshavers 

8-10  Ton  furnaces;  gas  or  electric 

BEN  SHULMAN  ASSOCIATES 

500  Fifth  Avenue,  New  York  36,  N.  Y. 


GOOD  VALUES  —  GOOD  SAVINGS 

METAL  Pots — IH  to  7-ton  Cap.,  with 
or  without  Pumps. 

HOE  Dry  Mat  Roller. 

CLAYBOURN  Precision  Flat  Shaver. 
NO.  23  VANDERCOOK  Power  Proof 
Press. 

VvJiiSEL  Electric  Galley  Proof  Press. 
HOE  Double  Matrix  Drying  Table. 
GOSS  &  Hoe  Curved  Plate  Shavers. 
CURVED  &  Flat  Plate  Routers. 
Automatic  FINISHING  Machines  A 
Casting  Boxes  for  all  Standard  Sheet 
Cuts. 

*8 -Page  HOE  STRAIGHTLINE  Press, 
22%'  cut-off. 

NEW  Hall  Page  Form  Tables  & 
“Dural"  Light-Weight  Stereo 
Chases. 

THOMAS  W.  HALL  CO.,  INC. 

120  West  42nd  St.,  New  York  18,  N.  Y. 
(Plant  at  Stamford,  Conn.) 

ONE  rebuilt  and  improved  (engraving 
and  stereo)  Nailing  machine  &  motor 
for  sale  or  trade. 

RICHARDSON-SOVDE  CO..  INC. 
503  South  Fourth  Street 
Minneapolis,  Minnesota 

_ Wanted  to  Buy _ 

NEWSPAPER  PRESSES 
COMPOSING  ROOM  EQUIPMENT 
COMPLETE  PLANTS 

BEN  SHULMAN  ASSOCIATES 

500  Fifth  Avenue,  New  York  36,  N.  Y. 

MONOTYPE  mats,  36  to  72  point 
and  storage  cabinets 
Box  2047,  Editor  A  Publisher 


WANTED:  Unit  to  match  Goss  Press 
No.  1480  (Instslled  new  in  1027), 
cut-off  28-9/16";  cylinder,  stagger  46 
degrees;  plate  thickness  7/16".  Write 
Box  1021,  Editor  A  Publisher. 


WANT  16  OB  24  PAGE  Duplex  Tu¬ 
bular  Press.  Want  good  press  with  AC 
motor  equipment  and  complete  stereo¬ 
type  equipment.  Will  inspect.  Box 
2119,  Editor  A  Publisher. 

WANTED  to  buy  good  set  of  folders 
for  a  21)4"  cut-off  Hoe  press  or  would 
consider  one  Hoe  unit  and  set  of  fold¬ 
ers.  Write  or  wire  W.  I.  Spencer, 
Pressroom  Superintendent,  Cheyenne 
Newspapers,  Inc.,  Cheyenne,  Wyoming. 

_ HELP  WANTED 

Administrative _ 

MANAGER  NEEDED  for  newspaper 
job  shop.  Must  sell,  not  run  presses. 
Need  car,  prefer  knowledge  of  print¬ 
ing.  Leader,  Boston,  Louisiana. 

Artists — Cartoonists 

LAYOUT  ARTIST,  male  or  female, 
capable  of  producing  newspaper  lay¬ 
outs  for  advertising  staff  of  paper  on 
100,000  circulation  group.  Please  state  ' 
full  details,  experience  and  salary  re¬ 
quirements.  Box  2137,  Editor  A  Pub¬ 
lisher. 

Ctrciiintlon _ 

ASSISTANT  OIBOULATION  MAN¬ 
AGER  wanted,  with  definite  opportuni¬ 
ty  to  take  over  as  Circulation  Manager 
in  reasonable  time.  Must  have  interest 
in  and  ability  to  handle  boys.  Some 
previous  experience  desirable.  Young 
man  preferred.  An  excellent  opportu¬ 
nity  for  the  right  man.  All  replies  con¬ 
fidential.  Write  full  details,  experience, 
age,  references.  J.  M.  Dmck,  Pharos- 
Tribune  A  Press,  Logansport,  Indiana. 


HELP  WANTED 


_  Circulation _ 


CIRCULATION  MANAGER  for  New  1 
Hampshire  p.m.  daily,  ABC,  with  1 
about  10,000  circulation.  Must  be  ex-  i 
perienced.  Write  details  to  M.  S.  Wax.  f 
Daily  Eagle,  Claremont,  N.  H.  t 


Classified  AdvcitMiig 


CLASSIFIED  ADVERTISING  SALES-  ,5 
MAN,  with  minimum  of  2  to  3  years*  ^ 
experience,  lor  manager  position  on  ^ 
small  city  daily.  Position  has  plenty  g 
of  opportunity.  Salary  open.  Give  com-  , 
plete  details  in  replying.  Box  1918,  , 

Editor  A  Publisher.  ' 

1 

ASSISTANT  SUPERVISOR  FOR 
TELEPHONE  BOOM 

STAFF  of  23  on  a  middle-west  Morn¬ 
ing  and  Sunday  newspaper.  Interested 
in  a  college  graduate  with  supervisory 
experience  on  a  smaller  newspaper. 
Must  know  how  to  get  along  with  1 
people  and  be  able  to  teach  the  fun- 
damental  principles  of  Classified  Tele¬ 
phone  Selling.  $65.00  weekly  to  start. 
Give  full  particulars  in  first  letter. 

Box  1952,  Editor  A  Publisher. _ 

CLASSIFIED  TELEPHONE  SOLIC¬ 
ITOR  (female)  must  have  experience 
and  be  able  to  type.  Good  telephone 
voice  and  pleasant  personality  essen¬ 
tial.  Good  salary.  Write  details  to 
Miss  E.  Factor,  Personnel  Manager, 
Bayonne  Times,  Bayonne,  New  Jersey. 

CLASSIFIED 

ADVERTISING  M.ANAGER 
C.APABLE  of  assuming  full  responsi¬ 
bility  of  entire  Classified  operation. 
Central  New  Jersey  daily.  Great  pos¬ 
sibilities  for  linage  increases.  Adminis¬ 
trative  as  well  as  sales  ability  essential. 
Write  fully  including  salary  require¬ 
ments.  Box  2136,  Editor  A  Publisher. 

_ Display  Advertising _ 

WANTED  BY  MIDWEST  NEWSPA¬ 
PER  advertising  salesman  with  2  to  8 
years'  experience  either  display  or 
classified.  Circulation  15,000  to  20,000 
class.  Live,  growing  city  with  excep¬ 
tional  recreational  and  residential  ad¬ 
vantages.  Opportunity  for  person  hav¬ 
ing  managerial  ability.  Salary  open. 
In  reply,  state  experience,  references, 
etc.  Box  1917,  Editor  A  Publisher. 


ADVERTISING  SALESMAN — II  you 
have  ambitions  to  locate  with  one  of 
the  greatest  newspaper  publications  in 
the  nation,  and  have  a  top  record  in 
newspaper  advertising  sales,  an  oppor¬ 
tunity  for  an  outstanding  future  awaits 
you  here.  We  have  a  vacancy  on  our 
permanent  Retail  Advertising  Staff  for 
an  experienced  man  under  40,  who 
has  the  determination  and  ability  to 
become  a  top  producer.  Personality, 
appearance  and  aggressiveness  impor¬ 
tant.  Ability  to  produce  effective  lay¬ 
outs  and  write  forceful  copy  highly 
desirable.  Excellent  future  financial 
opportunity,  limited  only  by  your 
ability  to  sell.  Write  today,  giving 
complete  details  in  first  letter.  Adver¬ 
tising  Director,  SUNPAPERS,  Balti- 

more  8.  Maryland. _ 

DISPLAY  SALESMAN  for  area  domi¬ 
nant  four  paper  weekly  group  in  south¬ 
ern  New  Jersey’s  rapidly  growing 
lower  Delaware  Valley.  Write  giving 
experience  and  salary  requirement  to 
Bruce  Henky,  Sunbeam  Publishing 
Co.,  Salem,  New  Jersey. _ 

EXPERIENCED 

DISPLAY  SALESMAN 

,  WANTED  immediately  for  large  metro¬ 
politan  evening  daily  close  to  New 
!  York.  Man  we  seek  is  a  good  copy  man 
,  and  trained  to  handle  a  retail  district 
,  against  strong  competition.  We  believe 
'  we  have  an  interesting  proposition ; 
write  and  tell  us  all  ^out  yourself. 
Staff  comprises  8  experienced  men. 
Box  2011,  Editor  A  Publisher. 

■  WE  NEED  another  experienced  man  in 

-  our  display  advertising  department. 

-  Not  a  high  pressure  salesman,  but  one 
r  experienced  in  selling,  in  layout  and  in 
t  developing  and  servi^ng  accounts.  If 
s  interested  in  becoming  a  part  of  an 
t  expanding  organisation  in  a  flourish- 

-  ing  community,  write  Advertising  Man- 

-  ^cr,  Paducah  Sun-Democrat,  Pi^ncah, 
,  Kentucky,  giving  background,  employ- 

-  ment  record,  salary  requirements,  ref¬ 
erences. 


HELP  WANTED 


_  Display  Advertisiiig 


VOUNG  ADVERTISING  MAN  wanted 
by  Virginia  daily.  Modem  plant,  good 
working  conditions,  salary  and  bonus. 
Some  experience  desirable.  Essential 
that  he  wants  to  work,  learn  and  make 
a  career  of  it.  If  interested  write  W. 
J.  Missett,  News-Herald,  Suffolk.  Va. 


EXPERIENCED  ADVERTISING 
Salesman  for  aggressive  daily  of  20,- 
000.  Must  have  layout  ability.  Pleasant 
working  conditions  with  no  high  pres¬ 
sure  selling.  Write  complete  infor¬ 
mation  and  inclose  sample  layout  to 
Advertising  Manager,  Times  News, 

Twin  Falls.  Idaho. _ 

EXPERIENCED  Newspaper  Display 
Salesman  for  permanent  staff  job  with 
south  Texas  daily.  Good  opportunity 
for  advancement.  Layout  ability  nec¬ 
essary.  Company  car  furnished.  Salary 
up  to  $400  for  right  man.  Send  com¬ 
plete  information  and  references.  Box 
1938.  Editor  A  Publisher. 

CALIFORNIA  DAILY  needs  a3 
ad  salesman  with  2  to  5  years’  expe-  1 
rienee.  Give  references.  Sun-Star.  Mer-  I 

eed.  California. _ 

HELP  W.ANTED:  Advertising  sales¬ 
man  for  North  Westchester  weekly. 
Must  have  car.  Capable,  industrious. 
Straight  salary.  Include  references, 
experience.  Write  Box  "A”,  The  Vil- 

lager.  Bedford.  New  York.  _ 

OUTSTANDING  OPPORTUNITY  in 
number  two  spot  for  fully  experienced 
man.  Salary — 'bonus.  Give  complete 
particulars,  salary  requirements.  Box 
2106,  Editor  A  Publisher. 

Editorial 

NORTHERN  NEW  ENGLAND  CBS 
affiliate  radio  atatiou  aeeking  experi¬ 
enced  man  direct  news  department. 
Microphone  work  essential  part  of  Job. 
Give  full  details  first  letter.  Box  1848. 
Editor  A  Publisher. 

CUB  REPORTER  college,  J-school 
grad  seeking  start  in  newspaper  field. 
Opportunity  to  work  way  up.  Give 
full  details  first  letter.  Schenectady 
(New  York)  Gaxette. 

EDITOR  for  monthly  membership  pub¬ 
lication  of  long  established  state  civic 
association.  Duties  also  include 
ration  of  news  releases;  some 


HELP  WANTED 


Editorial 


SOUTH  TEXAS  WEEKLY.  14,000 
circulation,  needs  young  men  or  wom¬ 
en  for  editorial  department.  State  ex¬ 
perience  and  salary  expected  in  flnt 
letter.  Box  2108,  Editor  A  Publisher. 
WANTED — young  man  for  general  re¬ 
porter.  Excellent  opportunity  to  lesra 
every  beat  and  desk  in  progreseirt 
small  city  daily.  Paper  member  Gin- 
nett  Group  with  fine  opportunity  for 
advancement  to  man  who  can  mite 
good.  (Hve  full  details  first  letter. 
Write  Fred  Eaton,  managing  editor, 
Ogdensburg  Journal,  Ugdensbnrt, 
Now  York.  _ 


WE  OOULD  GET  lyrical  about  tliie 
job  .  .  .  it’s  for  a  newspapermin  or 
newsman  and  wife  who  like  Floridi. 
the  water,  like  to  fish,  like  to  grow 
with  a  community,  like  to  live  ind 
work  on  the  beach  .  .  .  the  project  is  1 
supplement  to  a  lively  daily  and  the 
team  should  hav6  th€  kuow'-how  of 
gathering  and  editing  news  and  pic¬ 
tures  for  such  a  supplement,  which 
must  have  appeal  to  the  folks  who  lire 
there  year-round  as  well  as  for  those 
who  visit  and  vacation  there  for  ihor: 
or  long  periods.  Write  full  details. 
Box  2103.  Editor  A  Piihlislier. 


WIRE  NEWS  EDITOR,  Pennsylvimi 
daily.  Age  preference,  late  twenties 
or  early  thirties.  Minimum  7  years 
experience.  Must  be  fast,^  accurate 
copy  reader  capable  of  handling  3  wire 
services ;  possess  sound  new-s  judg¬ 
ment  and  willingness  to  make  dw- 
sions.  5-day  week.  3  weeks  vacatioo 
yearly.  Salary,  $125  a  week.  Give  rel- 
erences  and  full  details  on  experiences 
in  first  letter.  Reply  Box  2112,  Editor 

A  Publisher. _ _ _ _ 

YOUNG,  newspaper  trained  man,  irtth 
oar,  for  editor  contacts.  State  salary 
and  experience.  Box  1755,  Editor  a 

Publisher.  _  - 

YOUNG  GENERAL  assignment  re^rt- 
er  wanted  for  Virginia  daily-  5 
noons  and  Sunday  morning.  Attrsctive 
community,  modern  plant,  regular  sii* 
ary  advancement.  Vacation  oj* 

year.  Immediately  open.  W.  J. 
NewS'Herald,  Suffolk.  Virginia. 


PromotkNi — PabHcRelation 


EXPERIENCED  NEWSPAPERMEN 
needed  to  assist  in  teaching  reporting 
or  copy-reading  student!  in  accredited 
Jonmalitm  school.  Pays  $40  for  48 
hours  each  month;  free  tuition  for 
graduate  students.  Box  2009,  Editor  A 
Publisher. _ 

MANAGING  EDITOR— for  long  estab¬ 
lished  New  York  ABO,  Associated 
Business  Publications  trade  weekly. 
Experience  in  rewrite  and  makeup 
necessary,  flair  for  layout  desirable. 
Write  Box  2016,  Editor  A  Publisher. 

MANAGING  EDITOR.  7,500  p.  m. 
Sontheastern  California  daily,  city  of 
13.000,  agrlcnltnral  trading  area  of 
60,000.  Must  be  able  to  handle  self, 
as  well  as  local,  wire,  makeup,  and 
staff  of  six.  Hard-hitting  practical 
production  man.  Reply  fully,  including 
record  last  five  years  employment, 
pertinent  experience,  and  salary  want¬ 
ed.  Pnblisher.  Post-Press  Newspapers, 
El  Centro.  California. _ 

ASSISTANT  SOCIETY  EDITOR,  to 
act  as  part  time  editorial  secretary. 
Shorthand  helpful.  Interesting  job  and 
future  on  expanding  72-year-old  east 
coast  weekly  100  miles  from  N.  Y.  C. 
Write  Box  2107.  Editor  A  Pnblisber. 

BEGINNING  REPORTER — various  as¬ 
signments.  Some  broadcasting.  Chance 
for  advancement.  Live  10,000  daily. 
Ledger,  Canton,  Illinois. _ 

WANTED — ^Reporter  to  write  general 
news.  Must  be  neat  appearing,  alert 
and  able  to  write  own  heads.  Single 
young  man  preferred.  Personal  inter¬ 
view  required.  Contact  at  once.  The 
Frankfort  Morning  Times.  Frankfort, 

.  Indiana. 

EDITOR  &  PI 


PRESSROOM  FOREMAN,  Exeeptlos- 
al  opportunity  for  mature  man  wbo 
would  Uke  to  round  out  career  la 
South.  Or  for  man  seeking  f*' 


sponsiDiiiiim.  i— 

die  men  as  well  ae  machine.  «« 
top  producer  excellent  wlA 
and  liberal  extra  beneflte.  Reply  ^ 
fidential;  give  age,  experience. 

2004,  Editor  A  Publisher. _ _ 

PRESSMAN  to  operate  Duplex  flatbed 
and  then  take  over  0“ 
plate  Hoe  rotary  about  Sept.  1-  «»' 
$3.15.  Daily  Newa.  Box  16C0,  An«oi 

age,  Alaska. _ — 

WANTED — Competent  working  fore¬ 
man  for  dally  (e«ept  Sunday)  ne*i 
paper.  Only  sober,  honest,  capirtw 
and  dependable  man  wanted. 

Box  2006.  Editor  A  Publisher.  — 
WANTED— Duplex  A  fl»‘*>ed  J)r«- 
man-etereotyper,  afternoon  oaolf- 
climate.  Daily  Newe.  Bogalusa._lia:_^ 

COMPOSING  ROOM 
small  shop;  5  linos.  Lndlows;  speew 
iaing  in  weekly  newspapers  and  ori 
lars.  Sober,  intelligent, 
supervision.  Union.  Fast  Ludlow 
with  experience  as  foreman  is  p 
ferred.  Give  complete  details.  00 

2109.  Editor  A  Publisher.  - - - 

HELP  WANTED:  Experienced  p«M- 
man  .to  assume  duties  as 
foreman.  Six  unit  double  page  wiQ 
press.  Excellent  opening. 
the  Sonth.  Give 

previous  employment.  Write  Box  . 

Editor  A  Publisher. _ ^ 

JOB  PRINTER  wanted.  Itilkr  » 
Antomatie,  Little  Giant.  2  CP 
makeup.  Open  shop.  F.  W.  Bm*. 
Le-ader  Enterprise,  Montpelier. 
COMPOSING  BOOM  FORE M. AN  for 
small  job  department  of 
eylvsnia  publication  plant.  . 

telent  essential.  Box  2134.  Editor  • 
Publisher. 

IT  TJ  I  T  c  «  P  P  ai  1952 


INSTRUCTION 


Linotype — Printing 


LEARN  LINOTYPE 
at  Chicago  Linotype  School 

Immediate  enrollment.  Competent  in- 
•tmctors.  Plenty  of  machines.  Write 
for  circular.  Qradnates  ayailable. 

CHICAGO  LINOTYPE  SCHOOL 
1137  So.  Dearborn  St.,  Chicago  5,  HI. 


MIDLAND  LINOTYPE  iSOHOOL. 
Charles  City,  Iowa.  Handicap,  Civilian. 
Veteran  courses.  Free  Placement. 


Mechanical 


PRESSMEN 

— actual  on  the  job  instruction — 
BECOME  a  proficient  duplex  or  Goss 
flatbed  operator  and  maintenance  man. 
Call  or  write 

SAM  8.  PDNTOLILLO 
Sll  Lincoln  Ave.  Lyndhurst.  N.  J. 


SITUATIONS  WANTED 


AdministnitiTe 


SOUND,  hard-hitting  newspaper  man 
with  experience  on  dailies  from  ten  to 
ninety  thousand  circulation  (four  jobs 
in  twenty-two  years)  w-ith  executive 
background  of  accomplishments  in  ad¬ 
vertising,  circulation  and  at  present 
general  management.  Available  on  rea¬ 
sonable  notice.  One  and  only  reason 
for  change  is  on  advice  of  doctor  that 
health  of  wife  and  small  child  are  in 
jeopardy  in  midwest  lake  area.  Prefer 
place  in  midwest  or  south  where  en¬ 
tire  experience  gained.  In  middle  for¬ 
ties,  perfect  health,  congenial  and  co¬ 
operative.  Please  write  Box  2115,  Edi¬ 
tor  &  Publisher. 


BUSINESS  MANAGES 

22  years  record  of  successful  manage¬ 
ment  on  large  and  small  newspapers, 
in  highly  competitive  fields.  Capable 
handling  advertising,  circulation,  new-s, 
labor  and  production  problems. 

VERY  conscious  of  the  relation  of 
costs  to  profits. 

CAN  get  complete  cooperation  of  all 
employes  to  increase  production. 

46  YTC.4R/S  old,  family.  University 
gradti.-ite  active  in  civic  .aff.-iirs. 
responsibility  of  job  more  im- 


SITUATIONS  WANTED  I  SITUATIONS  WANTED 


Editorial 


CirculanoB 


OIROULATION  MANAGER:  20  years’  NEWSPAPERWOMAN  27  years’  sxpe- 
experience  one  organisation.  War  II  rience  wants  desk  job.  ^5.  Write  Box 
Vet.  ABO,  Little  Merchant  Plan.  40  |  igo5,  Editor  A  Publisher, 
years  of  age.  Prefer  Texas,  Oklahoma. 

New  Mexico.  Write  Box  1213,  Editor 
A  Publisher. 


20  YEARS  with  Little  Merchants. 

WILL  GRADUATE  Juns,  Missouri 
jourualUm.  Seek  sports  or  sports  and 
tw  ’oifoi  general.  Prefer  spot  where  background 

west.  Box  2021,  Editor  A  Publisher.  wni  add 


SITUATIONS  WANTED 


Editorial 


portant  than  salary. 

■JJJQUIRTK'S  h^ld  in  strict  (ronfidence. 
Write  Box  213<9,  Editor  8c  Publisher. 

_ _ Chmlation 

MR.  “TOP  MANAGEMENT’’,  if  it’s 
your  problem  to  choose  s  circulation 
manager  or  second  man  who  is  able, 
capable,  and  willing  to  produce  the 
revenue  necessary  to  oflPset  increased 
nwsprint  prices  and  still  maintain 
circulation  figures,  why  not  talk  with 
jnei  I'll  be  available  at  Oklahoma 
City  June  16-18.  Also,  available  for  in¬ 
terview  anywhere  easrt  o-f  that  point 
June  18-21,  Now  handling  large  news- 
satisfactorily,  but  want  to  make 
c»iige  for  personal  (good)  reasons 
October  1.  Box  2032,  Editor  A  Puh- 
hshee. 


aggressive  Circulation  Manager, 
nw  employed,  desires  change.  More 
than  25  years’  experience  Morning, 
Evening  and  Sunday.  Little  Merchant 
•Pecisliat.  Available  two  weeks’  notice. 

references.  Box  1235.  Editor 
*  Publisher. 


CIRCULATION  MANAGER,  25  years 
experience.  Small  and  large  newspa- 
^rs.  A  builder  at  circulation  revenue, 
vy,!*  South  preferred.  Box  1251, 
ft  Publisher. 


CIRCULATION  MANAGER  now  on 
L'-ji,  would  like  to  relocate  in 
middle  west.  32  years  old,  married. 
Experienced.  A.B.C.  Little  Merchant, 
motor  route.  Increased  present  paper’s 
40%.  Will  gamble  with  a 
publisher  on  low  salary  and  %  of 
mcresse  above  present  income.  Write 
Box  2043.  Editor  ft  Publisher. 


CIR0UI,ATI()N  MANAGER  or  Assist- 
Aggressive,  promotional  minded, 
y**!"*’  experience  in  all  phases, 
little  merchant  specialist,  at  present 
•^**‘™*  change  to  advance, 
aoiiity  to  train  men  and  open  new 
territories,  family  man,  draft-exempt, 
^  !**;'■*  old.  30  days’  notice,  salary 
open.  Box  2128,  Editor  A  Publisher. 


_ Classified  Advertising 

CLASSIFIED  MANAGIHl  —  100%> 
sales  minded.  Excellent  record.  Desires 
post  where  vigorous  sales  effort  la 
needed.  Available  short  notice.  Box 
1844,  Editor  A  Publisher. 

Display  Advertising 

ADVERTISING  MANAGER^aggres- 
aive,  alert,  B.A.  in  journalism.  Two 
years’  experience  small  daily.  Desires 
position  in  eastern  Pennsylvania. 
Write  Box  2022,  Editor  A  Publisher. 

13  YEARS  ONE  JOB 

ADVERTISING-Sslesman— Age  36 —  ; 
Married — 3  Children.  Good  detail  and 
layout  experience — with  daily  over 
100,000  circulation — pressure  and  stiff 
competition  trained.  Reasons  for 
change  best  possible.  Top  references. 
Available  soon. — Move  anywhere  if  fu¬ 
ture  and  livable  salary  assured.  Box 

2027,  Editor  A  Publisher. _ 

ADVERTISING  MANAGER  AVAILAB1.E 
Prefer  town  50,0000  to  125,000;  age 
45;  good  health;  thoroughly  experi¬ 
enced  and  have  proven  ability;  have 
turned  in  good  performance  for  years 
in  retail  display,  classified  promotion 
sales  and  special  edition  selling — both 
as  salesman  supervisor  and  manager; 
now  ready  to  build  you  a  good,  bard 
hitting  staff.  I  am  perfectly  willing 
to  base  may  compensation  on  increased 
linage  for  your  paper.  If  yon  want  to 
find  out  about  me,  contact  Sam  Bloom, 
Advertising  Director,  Dallas  Times 
Herald.  Other  references  on  request. 
Box  2045,  Editor  A  Publisher. 

_ Correspondents _ 

KOREA,  JAPAN,  PAR  EAST 

Experienced,  accredited  reporter — 
photographer  offers  airmail  home-town- 
interest  stories,  photos,  features  on 
stringer  ba'sis. 

Specify  your  needs  and  rates. 

Box  2138,  Editor  A  Publisher. 


COPY  READER  •  REPORTER  •  WIRE 
EDITOR— 4  years’  top  metropolitan 
nswapaper  and  wire  aervlea  axperisnee. 
Collegs  grad,  27,  aingle,  available  im¬ 
mediately,  Box  1838,  Editor  A  Pub- 

liaher. _ 

REPORTER  eeeke  bouae  organ  job; 

5  years  smalt  dailiet,  3  yean  large 
Industrial  firm  aa  writer-photographer. 
Box  1817,  Editor  A  Pnbliaher. _ 

SPORTS  EDITOR  seeka  aporta  posi¬ 
tion  with  future.  Experienced  all  , 
phases  3)i  yean.  College  grad.  Late  I 
20’a,  married.  Box  1814.  Editor  A 
Publisher. _  < 

(X>MICS  EDITOR.  Top  name  in  field.  ' 
15  years’  experience.  Sueceseful  books. 
Complete  productien.  Box  1224,  Editor  I 
A  Publisher. _ 

YOUNG  undraftable  veteran  wants  re-  ! 
turn  city  daily  field.  Two  yean’  large  j 
city  daily  and  wire  service,  B.S.,  M.A. 
Experienced  reporter,  feature  writer, 
copy  editor.  Some  wire  editing.  Widely 
traveled,  specific  knowledge  wide  range 
aubjecta.  Give  aalary  detalla.  Box 
1820,  Editor  A  Pnbli^er. _ 

ALL  AROUND  Newspaperwoman,  25, 
seeka  spot  on  daily  or  weekly  in  New 
York-New  Jersey  area.  2yi  yean  aa- 
siatant  city  editor  of  small  daily;  2)i 

Sears  reporting  New  York  City  dsJlies. 
iox  1203.  Editor  A  Pnblisher. _ 


WILL  GRADUATE  June,  Missouri 
joumalism.  Seek  sports  or  sports  and 
general.  Prefer  spot  where  background 
in  horses,  racing,  rodeos,  polo  will  add 
to  your  sports  page,  but  will  travel 
anywhere.  22,  unattached,  probable 
draft-exempt.  Will  start  at  low  wages 
for  chance  to  prove  self.  Part  time 
weekly  sports  and  radio  experience. 
Write  Harlan  Abbey,  503  Burnham, 

Columbia,  Missouri. _ 

JUNE  GRADUATE  {B.A.)— with  3 
years’  experience  aa  regular  corre¬ 
spondent  for  small  daily  desires  re¬ 
porting  on  small  daily  or  weekly — 
aporta  or  general  newa.  Draft-exempt 
(21) — go  anywhere.  Box  2030,  Editor 
A  Publiaher. 

UPSTATE 

NEW  YORK-NEW  ENGLAND 
STILL  learning,  bat  solid  foundation 
in  editing,  writing.  Now  doing  ail  writ¬ 
ing,  photography,  layout  for  two  in¬ 
dustrial  magsxines,  publicity,  sales 
promotion,  some  free  lancing.  $70. 
Married,  24,  vet,  J-grad,  small  town, 
farm  background.  Box  2022,  Editor  A 

Publisher. _ 

AMUSEMENTS,  feature  editor/writer. 
No  chance  for  advancement  in  present 
position.  Extensive  experience  report¬ 
ing,  copyreading,  editing.  Draft-proof- 
niarried,  have  car.  some  Graphic 
knowledge.  Best  references.  Will  go 
anywhere.  Box  2104,  Editor  A  Pub- 
lishcr. _ _ 

ASSISTANT  MANAGING  EDITOR. 
New  York  City  Theatrical  Trade  Pub¬ 
lication  seeks  editorship  of  general 
news  or  trade  weekly  in,  or  within 
communting  distance  of.  New  York 
City.  Fully  experienced  all  phases  Edi¬ 
torial  Department  work  with  news¬ 
paper  wire  service  background  of  nine 
years.  28.  married.  Box  2118,  Editor 
A  Publisher. 


COLLEGE  GRADUATE.  A.B.  degree, 
1  year  experience  in  news  library, 
wants  reporting  experience  on  small 
daily.  Box  2100,  Editor  A  Pablisher. 


DESKMiAN-REPORTER,  six  years  dai¬ 
lies.  Strong  on  features,  handle  cam¬ 
era,  AB.  Joumalism,  31,  vet,  wish  to 
relocate.  Box  2124,  Editor  A  Publisher. 


DBSKMAN,  22,  married,  with  both 
state  and  copy  desk  experience  plus 
general  asaignment  and  some  rewrite, 
seeks  desk  or  state  desk  job  on  50- 
75,000  daily.  Now  on  200.000  circula¬ 
tion  dailj.  MS  in  journalism,  vet.  We 
w'ish  to  live  in  smaller,  friendlier  town. 
East  or  Midwest.  Box  2122,  Editor  A 
Publisher. _ 

EDITOR,  18,000  circulation  daily,  12 
years’  experience,  in  blind  alley; 
wants  spot  on  larger  paper  where 
there’s  opportunity  to  advance  through 
writing.  Box  2125,  Editor  A  Publisher. 

EDITORS  NOTE:  Reporter/feature- 
,  writer,  3  years’  experience,  25  years’ 
j  common  sense,  seeks  new  lead  on  me- 
;  dium-large  Eastern  daily.  Vivid,  ac- 
'  curate  copy,  crisp  features.  B.A.,  vet, 

!  eingle,  draft-proof.  Top  references. 
Box  2127,  Editor  A  Publisher. _ 

NE^^VSMAN,  31  seeks  opening  on  met- 
I  ropolitan  paper.  Pour  years’  experi- 
!  ence  on  dallies.  College  J-grad.  mar- 
I  ried.  SDX  member,  and  draft-free. 
.\vailable  immediately.  Box  2110,  Edi- 
tor  A  Pnblisher. _ 

REPORTER  business  daily,  BSJ  1251. 
4F,  seeks  general  or  sports  reporting 
with  opportunity.  Box  2117,  Editor  A 
Publisher. _ 

REPORTER,  FEATURE  Writer;  suc¬ 
cessful  pre-war  stringer;  Experienced 
business  news;  Just  sold  $2,500  mag¬ 
azine  article.  Honor  journalism  grad, 
B.S.  MA.  Mature.  Diligent.  33.  Vet. 
Box  2114,  Editor  A  Publisher. _ 


2111.  Editor  A  Publisher. 


EDITORIAL  WRITER,  editor.  18  REPORTER-REWRITE,  Draft-exempt 
years’  experience ;  prefers  eaet  of  MU-  vet,  22.  One  year  experience  on  police, 
eUiippi,  college  town  up  to  60,000.  sports,  layout  on  2  small  dailies.  Use 
independent  paper.  Box  2087,  Editor  A  graphic.  B.S.  in  joumalism.  Eiast  pre- 
Publisher.  I  ferred.  Box  2121,  Editor  A  PublUher. 


RURAL  monthly  reportor;  3  years 
writing  features;  news;  editing.  Oper¬ 
ate  camera.  Journalism  B.S.  Married, 
Veteran.  /26.  Can  relocate.  H.  G.  Marx. 
22214  E.  Pine,  Springfield,  Illinois. 
A'ETERAN,  journalism  grad.,  22,  m'd' 
westerner,  slight  experience,  seeks 
future  with  small  but  progressive 
daily.  Box  2116,  Editor  A  Publisher. 

WELL-PAID,  RESPONSIBLE  radio 
station  news  director  wants  newspaper 
or  radio  job  in  Par  West.  All-around 
experience  on  news  beats;  strong^  on 
police,  courthouse,  other  municipal 
coverage.  Recommendations  from  wire 
service,  major  Chicago  daily,  present 
employer,  others.  College  graduate, 
family  man,  veteran.  Box  2102,  Editor 

A  Publisher. _ 

ALERT  REPORTER  2  years  on  28,000 
New  England  daily  seeks  larger  paper. 
Hamlled  all  beats,  know  Speed  Graph¬ 
ic,  desk,  radio  news  writing,  broad¬ 
casting.  Vet.  25.  married,  college  grad¬ 
uate.  Go  anywhere.  West  coast  fine. 
Box  2133.  Editor  A  Pnblisher. _ 

TOP  PLIGHT  NBAVISMAN.  22,  mM- 
ried,  all  beats,  now  on  large  daily, 
know  layout,  shorthand,  camera.  Can 
produce.  Top  salary.  Present  job  is 
dead  end.  Will  work  for  good  future. 
Box  2131.  Editor  A  Publisher. _ 

YOUNG  MAN,  21.  June  graduate  of 
Wisconsin  iSohool  of  Journalism,  wants 
reporter’s  job  preferably  in  Arizona 
or  New  Mexico.  Experience  in  editing, 
layout,  head  and  sports  reporting.  Can 
handle  camera.  Box  2132,  Editor  A 
Publisher. 

_ Instnictors 

GENTLEMAN-JOURNALIST  seeks 
connection  , first-rate  college  or  univer¬ 
sity;  bachelor,  master,  doctor  degrMS, 
bnt  no  academician  he ;  age  47 ;  for¬ 
merly  associated  two  hlgk-rMklng 
jonrnallsm  schools.  Box  2220,  Editor 
A  Pablisher. 


Pbotocraplwn _ 


NEWS  PHOTOGRAPHER  With  own 
oar  and  equipment.  Fairchild  experi¬ 
ence.  Box  2101,  Editor  A  Publisher. 


Poblir  Relatfons 


NEWIS/FBATURE-WRITHUl — 3  years’ 
experience,  some  publicity,  seeka  adit 
to  Public  Relations.  Creative,  mature, 
personable.  Solid  New  York  press  con¬ 
tacts.  B.A.,  26.  vet,  single,  draft- 

exempt.  Top  references  and  tear 
sheets.  Box  2128,  Editor  A  Publisher. 


PUBLICITY  DIREOTOR  of  college 
desires  publicity,  magazine  or  public 
relations  position.  Single,  28,  veteran. 
Handles  camera  and  darkroom.  Versa¬ 
tile,  accurate  writer.  Prefers  East. 
Box  2120,  Editor  A  Publisher. 

McchMJgJ 

MECHANICAL  OR  PRESS  ROOM 
Superintendent.  Broad  experience  with 
Color  and  Black  and  White.  All  makes 
Web  Presses.  Can  supply  good  refer- 
enres.  Excellent  background.  Box 
1234,  Editor  A  Pnblisher. _ 

MR.  PUBLISHER — Are  yonr  produc¬ 
tion  costs  too  bight  Production  man¬ 
ager,  age  45,  more  than  30  years’  ex¬ 
perience  in  every  phase  of  newspaper 
production,  including  teletypeeettere, 
seeking  challenging  opportunity  with 
progressive  organisation.  A-1  referenc¬ 
es.  Now  production  mansger  of  prise- 
winning  ehein.  Pereonel  interview  your 
convenience,  my  expense.  Minimum 
starting  salary  $200  week.  Box  2036, 
Editor  A  Pablisher.  _ _ 

UNION  PRESSMAN  married  eeeke 
foreman’s  job  In  a  small  eity.  Knows 
stereo  and  color  work.  Steady,  sober 
and  reliable.  Box  2012,  Editor  A  Pub¬ 
lisher. 
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Shop  Talk  at  Thirty 


By  Robert  U.  Brown 

Back  in  1943  in  an  interview 
with  this  writer,  Westbrook  Pegler 
said  he  wasn’t  concerned  whether 
newspaper  editors  occasionally 
omitted  his  column.  “After  all, 
the  editor  has  his  own  editorial 
judgment  of  what  should  go  into 
his  paper  and  they  don’t  have  to 
print  the  stuff  just  because  it  is 
a  feature,’’  he  said. 

At  that  time,  Pegler  had  been 
a  columnist  for  the  New  York 
World-Telegram  for  10  years.  He 
and  his  column  had  “Peglerized” 
three  union  racketeers  and  he  had 
won  a  Pulitzer  Prize.  Since  then 
he  has  gone  over  to  King  Features 
Syndicate  and  has  been  successful 
in  “Peglerizing”  a  few  more  of 
the  same  type. 

But  somewhere  between  1943 
and  today,  Pegler  has  apparently 
changed  his  mind  about  newspaper 
editors — and  what  he  thinks  of 
newspapers  in  general  isn’t  very 
flattering  either.  That  is,  if  you 
believe  what  he  wrote  in  his  May 
25  column  in  the  New  York  Jour- 
nal-American. 

’Way  back  when,  Pegler  be¬ 
lieved  the  editor  had  some  edi¬ 
torial  judgment.  Today  he  be¬ 
lieves  “the  so-called  editors  are 
employes,  hired  executives,  many 
of  whom  got  there  because  they 
were  meek  in  the  presence  of  the 
front  office,  and  more  valuable  as 
desk  men  than  as  creative  or  pro¬ 
ductive  editorial  hands  such  as 
writers  and  reporters.” 

Maybe  “Peg”  doesn’t  realize 
that  editors  usually  get  the  title 
and  the  job  at  the  top  because  of 
their  ability  (exhibited  in  other 
jobs)  to  put  out  a  good  newspaper 
that  people  will  buy.  If  the  prod¬ 
uct  isn't  good  and  the  people 
don't  buy,  the  editor  rarely  stays 
in  the  driver’s  seat.  Incidentally, 
these  editors  who  are  “meek  in 
the  presence  of  the  front  office,” 
according  to  Pegler,  are  the  ones 
invariably  who  thought  enough  of 
his  column  to  buy  it  and  run  it. 
One  would  think  an  author  would 
give  an  editor  credit  for  a  little 
intelligence  for  finding  his  output 
useful. 

*  if  * 

Here  are  some  other  things  he 
had  to  say  about  newspapers  and 
editors: 

“I  suddenly  had  to  admit  to 
myself  that  the  newspapers  and 
magazines,  the  radio  and  tele¬ 
vision,  are  not  the  voice  of  the 
people  at  all,  but  the  voices  of 
rather  soulless  corporations.  .  .  .” 

“Daily  newspapers  do  not  hesi¬ 
tate  to  present  as  legitimate  Wash¬ 
ington  news  incredible  statements 
by  rascals  completely  indifferent 
of  truth.  For  home-grown,  inde¬ 
pendent  editorial  opinion  our 
press  offers  motivated,  slanted 
party  propaganda  bought  by  the 
yard.  .  .  .” 


Newspapers  are  not  “edited, 
they  are  assembled.” 

“The  parties  who  enjoy  the  title 
of  editor  have  gone  rotarian  and 
hold  grandiose  professional  galas 
in  New  York  and  Washington  in 
the  Spring  of  the  year,  at  which 
the  AP’s  revolving  prelacy  make 
orations  to  themselves  in  sombre 
tones  which  only  emphasize  the 
amoebic  editorial  character  of  the 
body  of  journalism  in  a  fateful 
time. 

“Lacking  a  mandate  from  the 
people,  unknown  in  fact  to  all 
but  a  few  of  their  own  colleagues 
in  this  declining  trade,  these  office 
executives  of  impersonal  institu¬ 
tions  pool  their  own  pale  person¬ 
alities,  to  create  an  impression  of 
consequence. 

“But  they  know  among  them¬ 
selves  that  they  have  been  timid, 
many  even  venal  in  political  mat¬ 
ters.  They  have  lacked  the  cour¬ 
age  to  speak  out  for  the  people 
in  a  hundred  subtle  and  success¬ 
ful  attacks  on  their  liberties  since 
Roosevelt  came  to  power.  .  .  .” 

“There  is  no  formulated  voice 
of  the  people.  The  voice  of  the 
people  is  a  babble  of  editorials, 
snatches  of  ulterior  prattle  from 
pitchmen  preaching  the  message 
of  cathartics  and  hairdo  and  faint 
echoes  of  this  or  that  command¬ 
ment  confused  with  the  Gettys¬ 
burg  Address.  .  .  .” 

*  ff  if 

This  is  a  large  order  of  derog¬ 
atory  generalizations  against  the 
institution  that  has  given  Mr.  Peg¬ 
ler  his  livelihood  for  more  than 
40  years.  Of  course,  working  at 
a  job  for  40  years  doesn’t  mean 
you  have  to  like  the  business 
you’re  in — but  after  such  a  length 
of  time  most  people  acquire  a 
certain  affection,  at  least  a  small 
sense  of  loyalty,  for  their  occupa¬ 
tion.  It  is  not  apparent  here. 
Perhaps,  after  viewing  the  low  es¬ 
tate  of  his  profession  —  “the 
amoebic  editorial  character  of  the 
body  of  journalism”  —  Pegler  is 
contemplating  some  other  type  of 
life’s  work. 

We'll  go  along  with  the  idea 
that  magazines,  radio  and  tele¬ 
vision  are  not  the  “voice  of  the 
people”  because  they  have  little 
editorial  opinion  to  speak  of. 
However,  newspapers  are  the 
closest  to  the  people — they  are 
purchased  and  read  every  day — 
and  by  and  large,  except  for  the 
largest  cities,  they  reflect  the  daily 
life  and  thoughts  of  their  com¬ 
munities.  It  appears  in  the  news 
columns  and  the  editorials  and 
certainly  in  the  “Vox  Pop”  col¬ 
umns  of  hundreds  of  dailies.  And 
when  you  get  down  to  the  weekly 
field  it  is  doubled  in  spades.  If 
the  quality  of  newspapers  was  as 
low  as  Pegler  puts  it,  we  wouldn’t 
have  52,000,CK)0  people  buying 
them  every  day. 


The  only  way  you  could  have 
a  more  truly  “voice  of  the  people” 
would  be  for  every  man  to  publish 
his  own  newspaper. 

As  for  “lacking  in  courage”  and 
being  “timid,”  we  recall  only  that 
newspapers  and  editors  had  the 
guts  to  print  what  Pegler  wrote 
about  Scalise,  Browne,  and  Bioff 
— the  material  that  finally  sent 
them  to  prison.  And  they  printed 
it  on  only  Pegler’s  say  so — they 
believed  in  him.  That  took  some 
courage. 

The  same  thing  has  been  multi¬ 
plied  many  times  over  on  local 
and  national  levels.  Timid  news¬ 
papers  do  not  uncover  scandal  and 
corruption  and  print  the  stories 
that  may  bring  libel  suits  but  in 
the  end  bring  indictments  for  the 
guilty. 

Pegler  also  wrote:  “The  people 
are  not  intelligent  in  the  mass.” 
That’s  not  even  debatable.  It 
may  take  the  people  “in  the  mass” 
a  long  time  to  take  action  but 
in  most  cases  they  do  eventually. 
It  was  newspapers  that  exposed 
the  corrupt  political  machines  in 
Philadelphia.  Memphis,  Kansas 
City,  New  Orleans,  etc.,  but  it  was 
the  people  who  took  action  to 
throw  the  rascals  out. 

We’d  say  Mr.  Pegler’s  low  es¬ 
teem  of  those  who  put  his  stuff 
in  the  papers,  and  those  who  read 
it,  is  unreasoned  and  uncalled  for. 


Social  Workers  Want 
Secrecy  on  Relief  Roles 

Chicago — Social  workers  meet¬ 
ing  here  this  week  disagreed  with 
Gov.  Adlai  Stevenson’s  opinion 
that  the  opening  of  relief  rolls  to 
public  inspection  had  proved  ben¬ 
eficial  rather  than  harmful. 

“You’re  wrong,  brother,  you’re 
wrong,”  declared  Lester  B.  Gran¬ 
ger,  president  of  the  National 
Conference  of  Social  Work,  in 
commenting  on  the  Governor’s 
report  that  the  Illinois  law  was 
working  well. 

Most  of  the  requests  for  in¬ 
spection  of  the  relief  lists,  the 
Governor  said,  came  from  news¬ 
papers  checking  on  rumors.  The 
examination  showed  the  rumors 
to  be  without  basis  in  fact,  Mr. 
Stevenson  said. 


E  &  P  CALENDAR 
June  4-6 — International  Fed¬ 
eration  of  Newspaper  Publish¬ 
ers  and  Editors,  fifth  annual 
Congress,  Brussels. 

June  5-7  —  Mississippi  Press 
Association,  annual  convention, 
Buena  Vista  Hotel,  Biloxi. 

June  5-8 — California  News¬ 
paper  Advertising  Mana^rs 
Association,  annual  convention, 
Santa  Barbara  Biltmore,  Santa 
Barbara,  Calif. 

June  7-8 — Connecticut  Edi¬ 
torial  Association,  annual  meet¬ 
ing,  Banner  Lodge,  Moodus, 
Conn. 

June  8-9 — New  England  Ad¬ 
vertising  Managers  Association, 
meeting,  Eastland  Hotel,  Port¬ 
land,  Me. 

June  8-11 — Advertising  Fed¬ 
eration  of  America,  48th  annual 
convention  and  exhibit,  Wal¬ 
dorf-Astoria  Hotel,  New  York. 

June  9-10  —  New  England 
Newspaper  Advertising  Execu¬ 
tives  Assn.,  Summer  meeting. 
Hotel  Lafayette,  Portland,  Me. 

June  9-11 — ANPA  Mechani¬ 
cal  Conference,  24th  meeting, 
Fairmont  Hotel,  San  Francisco. 

June  13-15 — Kentucky  Press 
Association,  midsummer  meet¬ 
ing,  Kentucky  Dam  State  Park, 
Lexington,  Ky. 

June  16-19  —  International 
Circulation  Managers  Assn., 
convention,  Skirvin  Hotel,  Okla¬ 
homa  City,  Okla. 

June  19-23 — National  Edi¬ 
torial  Association,  annual  con¬ 
vention,  Hotel  Statler,  Buffalo. 

June  19-21 — Oregon  News¬ 
paper  Publishers  Association, 
annual  convention.  Hotel  Gear¬ 
hart,  Gearhart,  Oregon. 

June  20-21 — New  Mexico 
Press  .Association,  Summer 
meeting,  Santa  Fe,  N.  M. 

June  22-26 — Advertising  As¬ 
sociation  of  the  West,  annual 
convention,  Olympic  Hotel, 
Seattle. 

June  23-25 — ^Newspaper  Ad¬ 
vertising  Executives  Associa¬ 
tion,  Summer  meeting,  Shera¬ 
ton  Plaza,  Daytona  Beach,  Fla. 

June  26-28 — New  York  As¬ 
sociated  Dailies.  Summer  meet¬ 
ing,  Rome.  N.  Y. 

June  29-July  3 — Association 
of  Newspaper  Classified  Adver¬ 
tising  Managers,  convention. 
Hotel  Claridge,  Atlantic  City. 
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The  Magic  of  a  Little  Boron 


Man  at  right,  wearing  heat-protective  mask,  adds  alloying  elements  to  ladle  of  molten  steel. 


\\’licnc\er  steel  needs  to  have  special 
pr<)]X‘rties,  such  as  unusual  strength 
and  iluctility,  you  11  find  an  alloy  steel 
at  work. 

Alloys  are  the  supermen  among 
steels.  The  steelmaker  produces  them 
h\  adding  a  small  percentage  of  one 
or  more  “alloying  elements”  to  the 
molten  metal  in  the  ladle.  Among  the 
most  common  alloying  elements  are 
niikei.  molylxlenum,  and  chromium. 

Allov  materials  arc  vital  to  the 
del  ense  effort.  Some  items,  such  as  en¬ 
gines  of  jet  planes,  have  parts  contain¬ 
ing  ,is  mi’ch  as  50  to  80  per  cent  of 
alloving  elements  so  as  to  withstand 
opt  r.iting  temperatures  running  as 
hi”h  as  2200  degrees.  And  with 
delense  superimixrscd  on  cixilian  pro¬ 


duction,  it  all  adds  up  to  an  unprece¬ 
dented  demand  for  alloying  mate¬ 
rials,  with  resulting  shortages  of 
nickel,  molybdenum,  and  other  alloy¬ 
ing  elements. 

In  many  civilian  applications  in- 
vohing  high  strength,  steelmakers 
ha\  c  found  one  answer  to  this  critical 
situation  in  the  use  of  alloy  steels  con¬ 
taining  a  very  small  amount  of  horon. 
Boron  is  plentiful.  It  is  derived  from 
hora.x,  found  in  this  country  in  almost 
unlimited  quantities,  most  of  it  in 
California’s  Death  Valley. 

Boron  alone  is  no  substitute  for  the 
regular  alloying  elements,  but  when 


presemt  in  steel  in  \  ery  small  amounts, 
less  nickel,  chromium,  molylxlenum. 
and  other  scarce  elements  arc  reejuired 
for  a  given  application. 

Steelmakers  have  been  carrying  on 
experimental  work  with  boron  and 
studying  its  effects  in  steel  since  1938. 
I  hese  years  of  research  and  experi¬ 
ence  arc  paying  ofl  t<xlay. 

I  he  use  of  boron  to  stretch  the 
available  supply  of  alloying  elements 
has  heljxxl  the  steelmaker  to  keep  up 
the  high  pnxluction  of  alloy  steels,  so 
vital  to  both  the  ci\  ilian  economy  and 
the  pnxluction  of  materials  urgently 
needed  for  defense. 


BETHLEHEM  STEEL 
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Market  Information  You  Can  Use! 
Shopping  Information  •  Purchase  Prices 
Specific  Studies 


To  find  out  WHAT  is  bought— WHERE  it  is 
purchased  —  WHEN  and  WHY— Call  The 

'PITTSBURGH  PRESS  MAN!  ' 

As  you  study  the  findings  of  The 
Pittsburgh  Press  Continuous 
Family  Panel  Survey  of  depart¬ 


ment  store  type  merchandise  (plus 
occasional  special  studies  of  other 
lines)  .  .  .  you’ll  discover  many 
answers  to  your  own  Pittsburgh 
sales  problems!  Call  your  “Press 
Man,”  or  your  Scripps-Howard 
representative,  today! 
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